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Beeswax guaranteed 100°; 
sunbleached 


chemicals. Visit our bleach- 








without any 


eries and convince yourself. 














We extend a cordial invitation to buyers of beeswax and those in- 
terested in seeing the process of transforming the crude beeswax into 
the pure sunbleached product, to visit our bleachery at Sayville, Long 


Island 


Beginning April 15th sunlight conditions enable us to begin full opera- 
tions. To anyone using beeswax, we feel sure that a visit when all 


operations can be observed would be full of interest. 


Koster Keunen, a name famous in Europe, have been sunbleaching 
beeswax in Aalst, Holland for more than 80 years. Now, for over 
three years the American plant at Sayville, Long Island, has been operat- 
ing in the pure air and hot sunshine of Long Island, under the resident 
American director whose work in bleaching beeswax covers more 


than forty years. 


KOSTER KEUNEN 


SUNBLEACHED and YELLOW BEESWAX 








Sayville (Long Island) New York 
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Represented in the Middle West 
by 
Walter H. Jelly & Co., Inc. 
412-420 N. Western Ave 
y I 


Represented in New York and 
New England hy 
Wallace A. Bush Chemical 
Corp. 


«+= 3CO Fourth Ave., New York, N. Y. 


Phone: ALgonquin 4-2177 
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Buyers’ Guide 


The firms listed below are reliable sources of supply 
which we are glad to recommend to our readers. 





Absorption Bases 
Alcefa Laboratories 
Th. Goldschmidt Corp. 
R. W. Greeff & Co., Inc. 
Chas. L. Huisking & Co. 
Innis, Speiden & Co., Inc. 
M. W. Parsons, Imports 
Alcohol 
American Commercial Alcohol Corp. 
Commercial Solvents Corp. 
A. K. Hamilton 
U. S. Industrial Alcohol Co. 
Alkaloids 
Abbott Laboratories 
J. T. Baker Chemical Co. 
R. W. Greeff & Co., Inc. 
Chas. L. Huisking & Co. 
Mallinckrodt Chemical Works 
Merck & Co., Inc. 
N. Y. Quinine & Chemical Works 
Norwich Pharmacal Co. 
Aromatic Chemicals, Essential Oils, 
Flavors 
Budd Aromatic Chemical Co., Inc. 
W. J. Bush & Co., Inc. 
California Fruit Growers Exchange 
Dodge & Olcott Co., Inc. 
P. R. Dreyer, Inc. 
E. I. du Pont de Nemours & Co., Inc 
Compagnie Duval 
Evergreen Chemical Co., Inc. 
Felton Chemical Co., Inc. 
Benj. French, Inc 
Fritzsche Brothers, Inc. 
General Drug Co. 
Givaudan-Delawanna, Inc. 
George Lueders & Co. 
Magnus, Mabee & Reynard, Inc. 
Monsanto Chemical Co. 
Naugatuck Chemical 
Orbis Products Corp. 
Compagnie Parento, Inc. 
Schimmel & Co., Inc. 
Edwin Seebach Co. 
Geo. Silver Import Co. 
A. M. Todd Co. 
Ungerer & Co. 
van Ameringen-Haebler, Inc. 
Van Dyk & Co. 


Albert Verley, Inc. 


Applicators and Droppers 
Glass Products Co. 
A. C, James & Co, 
Bottles & Jars 
Carr-Lowrey Glass Co. 
Glass Products Co. 
Hagerty Bros. & Co. 

C. James & Co. 
Maryland Glass Corp. 
Owens-Illinois Glass Co, 
Salem Glass Works 
Swindell Brothers, Inc. 

Boxes & Cartons 
W. C. Ritchie & Co. 
Karl Voss Corp. 
Young Bros., Inc. 
Douglas Young, Inc. 
Cans 
Continental Can Co. 
Closures 
Aluminum Seal Co. 
Anchor Cap & Closure Corp. 
Armstrong Cork Products Eo, 
Bridgeport Metal Goods Mfg. Co. 
Dodge Cork Co. 
General Plastics, Inc. 
Phoenix Metal Cap Co. 
Sylvania Industrial Corp. 
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Beeswax 
W. H. Bowdlear Co. 
Harrison Refining Co., Inc. 
Koster-Keunen 
Theodor Leonhard Wax Co., Inc 
Orbis Products Corp. 
Will & Baumer Candle Co. 
Botanical Drugs 
W. Benkert & Co., Inc. 
J. L. Hopkins & Co. 
Chas. L. Huisking & Co. 
Peek & Velsor, Inc. 
S.B Penick & Co. 
Chalk 
Industrial Chemical Sales Co., Inc. 
John & E. Sturge, Ltd. 
Citric Acid 
H. J. Baker & Bro. 
J. T. Baker Chemical Co. 
California Fruit Growers Exchange 
Dodge & Olcott Co., Inc. 
Mallinckrodt Chemical Works 
McKesson & Robbins, Inc. 
Merck & Co., Inc. 
N. Y. Quinine & Chemical Works 
Chas. Pfizer & Co., Inc. 
Cod Liver Oil 
W. Benkert & Co., Inc 
P. R. Dreyer, Inc. 
Chas. L. Huisking & Co. 
McKesson & Robbins, Inc. 
S. B. Penick & Co. 
Colors 
Fezandie & Sperrle, Inc. 
Interstate Color Co., Inc. 
H. Kohnstamm & Co., Inc. 
Leeben Chemical Co., Inc. 
R. F. Revson Co. 
Gums 
Paul A. Dunkel & Co., Inc 
Frank-Vliet Co., Inc. 
J. L. Hopkins & Co 
Innis, Speiden & Co. 
Orbis Products Corp. 
S. B. Penick & Co. 
Thurston & Braidich 
Jacques Wolf & Co. 
Lanolin 
American Lanolin Corp. 
Innis, Speiden & Co. 





Containers & Machinery 


Collapsible Tubes 
National Collapsible Tube Co. 
Standard Specialty & Tube Co. 
Sun Tube Corp. 
White Metal Mig. Co. 
Corks 
Armstrong Cork Products Co. 
Dodge Cork Co. 
Cosmetic Cases 
Bridgeport Metal Goods Mfg. Co. 
Scovill Mfg. Co. 
Transparent Paper 
Riegel Paper Corp 
Sylvania Industrial Corp. 
Labels 
Cameo Die Cutting & Engraving Co. 
John Horn 
The Tablet & Ticket Co. 
Machinery (Packaging) 
John W. Ayers & Son (Pill & Tablet) 
Arthur Colton Co. (Tube & Tablet) 
Economic Machinery Co. (Labeling) 
Pneumatic Scale Corp., Ltd. (Capping 
& Labeling) 
oe. G. Rodgers Co. (Tube) 
J. Stokes Machine Co. (Tube & 
P tiblet) 
Stokes & Smith Co. (Powder) 
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N. I. Malmstrom & Co. 
Merck & Co. 
Medicinal Chemicals 
Abbott Laboratories 
J. T. Baker Chemical Co. 
Benzol Products Co. 
Calco Chemical Co. 
California Fruit Growers Exchange 
Dow Chemical Co. 
Heyden Chemical Corp. 
Chas. L. Huisking & Co. 
Mallinckrodt Chemical Works 
Merck & Co., Inc. 
Monsanto Chemical Co. 
N. Y. Quinine & Chemical Works 
Norwich Pharmacal Co. 
Chas. Pfizer & Co., Inc. 
Seydel Chemical Co. 
Wilson Laboratories 
Mineral Oil 
M. W. Parsons, Imports 
S. Schwabacher & Co. 
L. Sonneborn Sons, Inc. 
Stanco Distributors, Inc. 
Standard Oil Co. of Indiana 
Neutral White Soap 
J. L. Hopkins & Co. 
S. B. Penick & Co. 
John Powell & Co. 
Private Label 
Dresden Cosmetic Co. 
Ehrmann-Strauss Co., Inc. 
Stearates 
Franks Chemical Products Co. 
Mallinckrodt Chemical Works 
Merck & Co 
Orbis Products Corp. 
M. W. Parsons, Imports 
R. F. Revson Co. 
Talc 
Innis, Speiden & Co. 
Chas. Mathieu, Inc. 
Orbis Products Corp. 
R. F. Revson Co. 
Zine Oxide 
Innis, Speiden & Co. 
New Jersey Zinc Co. 
Orbis Products Corp. 
R. F. Revson Co. 


U. S. Bottlers Machinery Co. (Bottle) 
Machinery (Production) 
Abbe Engineering Corp. 
Alsop Engineering Corp. 
Ertel Engineering Corp. 
Highest Grade Machinists, Inc. 
Manton-Gaulin Mfg. Co. 
New England Tank & Tower Co. 
Pfaudler Company 
George G. Rodgers Co, 
Chas. Ross & Son Co. 
Scientific Filter Co. 
F. J. Stokes Machine Co. 
U. S. Stoneware 
neniii acs (Used) 
Consolidated Products Co. 
First Machinery Corp. 
Stein-Brill Corp. 
Packing Material 
Kimberly-Clark Corp. 
Plastic Materials 
General Plastics, Inc. 
Tanks, Kettles 
Alsop Engineering Corp 
Erte] Engineering Corp. 
Pfaudler Company 
Vials 
Kimble Glass Co. 
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JASMONIS IS STABLE 


JASMONIS is the answer to the problem of fluctuating prices in natural oil of 


jasmin. It has all the desirable qualities of jasmin—with none of its inconven- 
iences. In odor, JASMONIS is the exact counterpart of the natural oil—yet it 
is unaffected by light. There is no danger of discoloration in your creams and 
powders. The price is low—and stable . . . does not fluctuate with crop con- 
ditions. Moreover, JASMONIS can be used alone, or, when blended with jasmin, 
brings out the full fragrance of the natural odor. Write to us for full information 


and a sample. 


GIVAUDAN 


DELAWANN A . 
80 FIFTH AVENUE, NEW daa _ Fae 


Branches: Los Angeles, Atlanta, Cincinnati, Detroit, Dallas, Baltimore, 
New Orleans, Chicago, “San Francisco, Montreal, Havana 
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“Package Personality” is by no means an 
imaginary quality —it is very real and very 
necessary. Through its magic charm, world 
markets are opened up for products that 
hitherto were classed as ugly ducklings. An 
old scouring compound makes the grade with 
the “400” because it is dressed in a new con- 
a“has been” tooth powder captures 





tainer 
record sales because it has combined pack- 
age-appeal with its already well-known 
qualities —an overlooked headache tablet 
finds its way into millions of handbags 





K 


VINELAND, 
NEW YORK ° 


"There's personality and: 


charm in a dainty glass | 


because its lustrous, dainty glass container 
is easy to look at and easier still to carry. 

There —in short —is the reason why Kimble 
Vials have taken first place as the most pop- 
ular package for drugs, perfumes, proprie- 
taries, cosmetics, and thousands of other 
products sold in small containers. They are 
light in weight, resistant to breakage, handy 
to carry, and convenient to use. Beautifully 
labelled and colorfully closured, they possess 
a natural charm and eye-appeal that create 
new sales and new profits wherever they go. 


PHILADELPHIA ° 


CHICAGO ° DETROIT 








Consult with Kimble 
on your packaging and 
sampling problems. A 
Kimble Vial will un- 
doubtedly fulfill, your 
requirements. Thereare 
Kimble Vials tor Drop- 
pers, Applicators, Goldy 
Seals, Shaker Tops, Re- 
Seal-It Caps, Metal and 
Bakelite Screw Caps, 
Slip Caps, and numer- 
ous other types of clo- 
sures for standard and 
special uses. 


K ; M BLE GLASS COMPANY 


NEW JERSEY. 


BOSTON 


>>> >>> >>> >>> > KK << << <<< << << <<< <<< <<< 
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MM&R is 


striving to bring 
the olive oil busi- 
ness back to the 
drug trade. That 
is why Paragon 
Olive Oil is dis- 
tributed through 


drug outlets only. 














WHAT IS 
VIRGIN 


OLIVE OIL? 





Virgin Olive Oil is obtained at the first pressing from selected olives, 
gently pressed under normal temperature. 


PARAGON OLIVE OIL 


is a real Wirgin olive oil made from foreign olives, specially processed to 


eliminate the tendency to oxidize and become rancid. 


Your customers will enjoy this delicious olive oil. See how its sunshiny 
color, clarity and delicate taste brings them back for the larger quantity. 


4 


Suggest that they buy olive oil for food use in your stores. 


Try Paragon yourself. for that salad, in your pharmaceuticals and cos- 
metics—wherever you need a Virgin Olive Oil that is a paragon of 
purity. Allert druggists will push Paragon, the Virgin Olive Oil that 
will yield consumer satisfaction, repeat orders, and a greater profit to 


you. 


4 oz. glass jugs—1-2 pint, pint, quart, gallon and 5 gallon handsomely 
decorated tins 


Imported and Packed by 


MAGNUS, MABEE & REYNARD, Inc. 


Main Offices: 32 Cliff Street, New York 


Essential Oils . . . . Aromatic Chemicals . . . . Basic Flavor and Perfume Products . . . . Specialties 
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The one standard raw material which 
dentifrice manufacturers have always used with 
perfect confidence and with no trouble is Sturge’s Standard 
Precipitated Chalk. Q Uniform in any specific grade or weight, according 
to your own formula, you will find Sturge’s Standard 


the perfect precipitated chalk for your dentifrice. 


JOHN & E. STURGE, Ltd. 


BIRMINGHAM, ENGLAND 








Distributors 


H. J. BAKER & BRO. 


271 Madison Ave., New York, N. Y. 
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bd achieved also by those m 
disers who do not play with blue 


Tested, tried, and proven, these new numbers 
are distinct types, each one a winner in its class— 
and they are not purse-proud. As a group, they 
exemplify the broad range of our effort to serve 


the industry with outstanding creations. » » » 


ALBERT VERLE 


ALBERT VERLEY, INC., 11 East Austin Ave., Chicago * 
East 25th St., New York . .. Mefford Chemical Co., Los # 


Write for liberal sample — or send us a sample of your unscen 
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HERE Is no place in packaging for inexactness. So it is with the basic elements of glass packaging, 
When a ship’s captain shoots the sun, he is the closure and the container. The difference be- 
seeking to locate his position, not just approximately tween satisfaction and disappointment for the con- 
but exactly. With sure and practiced eye he proceeds sumer is often measured in a small fraction of a 
to do it, carefully and accurately. Technical men of thousandth of an inch. The most minute crevice in- 





every sort have the same passion for exactness. visible to the eye may permit a product to leak, to 








in- 


to 





evaporate or to spoil. Hence the vital necessity for 


extreme accuracy in closures and in glass finishes. 


The Anchor-Capstan organization, makers of caps 
and glassware for those industries who package 
their products in glass containers, has a tremendous 
respect for the virtue of being sure. A quarter cen- 
tury of experience with the sealing problems of pack- 


aging products in glass has taught us its necessity. 


Could you but watch the workings of our Engineer- 
ing Departments, our Research Staff, our Chemi- 
eal and Biological Laboratories, you would realize 
more nearly the exacting care and the months of 
patient investigation that go into the design of our 


products. Could you observe our testing and inspee- 


tion activities on raw materials and on processes, 
you would appreciate more fully the extreme pre- 


cautions we take in every step of their manufacture. 


We must be sure... if our closures and glass con- 
tainers are to function properly and give continued: 
satisfaction. You likewise must be sure... else you 


are gambling with reputation. 


There is a feeling of security as well as a dis- 
tinct satisfaction in doing business with an  or- 
ganization as long established, as dependable, as 
completely equipped and as careful in their recom- 
mendations as Anchor-Capstan...and one as sin- 
cerely anxious to prove its appreciation of any 
order, large or small, by rendering every possible 


service within our power. 


r . - . . . 
Tu compinen FACILITIES and services of the Anchor-Capstan organization are yours 


to command. If you are having packaging or sealing difficulties or preblems, our tech- 


nical staff will be glad to work with you in solving them. Our laboratories are constantly 


studying various products and the best methods of sealing them... perhaps we can be of 


help on one of yours. Furthermore. we are prepared to suggest styles of containers, 


types of closures, appropriate decorations, a complete package design. if you desire. 


ANCHOR CAP & CLOSURE CORPORATION vy CAPSTAN GLASS COMPANY A, SALEM GLASS WORKS 


LONG ESaAND CITY, NN... -¥. 





CONNELLSVILLE, PA. SALEM, N. J. 


ANCHOR-CAPSTAN 


nas He GLASS CONTAINERS se CLOSURES 
a | e SEALING EQUIPMENT 
| she RESEARCH he PACKAGE DESIGN | 


eT 5 STAR SERVICE 


R-CAPSTAN &) 
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ACETANILID 


U.S. P. 


The whiteness and excellent solubility of 
Monsanto Acetanilid U. S. P. indicates its 
purity and the care with which itis made. 


Other well known Monsanto Medicinals include 


ACETPHENETIDIN U. S. P. 
ASPIR-GRAN 

CAFFEINE U. S. P. 
PHENOLPHTHALEIN U. S. P. 
GLYCEROPHOSPHATES 
SALICYLATES 


and many others 





. i 





Manufactured by 
Monsanto Chemical Lompany 
Sr. Louis U.S.A. 
Empire State Bldg. Everett Station 300 No. Dearborn 
NEW YORE BOSTON CHICAGO 
383 Brannan St. 378 St. Paul St., West Victoria Station House 
SAN FRANCISCO MONTREAL Victoria St.. LONDON 


€ This entire background is an unretouched photograph of a Monsanto Medicinal Product 
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HOW THE MANUFACTURING CHEMIST, DRUGGIST AND 


PERFUMER USE PFAUDLER GiASS-LINED EQUIPMENT 














Improve your prod- 
ucts with Pfaudler 
Glass Lined Equip- 


ment for: 

Storage of essential oils, 
perfumes, solvents, 
acids, etc. 

Manufacture of shaving 
cream 

Mixing of lotions 

Extraction of vanilla and 
other flavorings 

Vacuum distillation of 
chemicals 

Distillation of delicate 
serums 

Manufacture of C. P. 
chemicals 

Evaporation of salts 














Storage of elixirs, anti- 
septics, etc. 
Treatment of biologicals. 
Concentration of acids 
and solvents 
Percolation of drugs and 
herbs 








-e-tak i 


GLASS-LINED 
EQUIPMENT 
FOR THE MANUFACTURE 
OF PROPRIETARY 
MEDICINES 





At left, Pfaudler Glass- 
Lined Steam Jacketed 
Kettles in operation at 
= Grove Laboratories, 
ne. 

Above, Glass-Lined Steel 

Storage Tanks prevent 

metallic contamination. 


Grove LABORATORIES, INC., St. Louis, is another in a long list of drug manu- 
facturers who have standardized on Pfaudler Glass-Lined Equipment for production. In 
it such products as Grove's Chill Tonic, Grove's Emulsified Nose Drops, Dr. Porter's 
Healing Oil, Febriline, Worm Syrup, etc., are completely protected during manufacture 
and storing hem metallic contamination. 

The hot syrup used in these products is prepared in steam jacketed Glass-Lined 
Kettles and afterward stored in Glass-Lined Steel Storage Tanks. As a result the products 
are as pure as if made in laboratory glassware. 

Besides serving as storage and transfer tanks, Pfaudler Glass-Lined Vacuum Reservoirs 


are used as control tanks during the vacuum extraction and concentration processes. Inas- 
much as they form an integral part of the system and are capable of withstanding vacuum, 


percolates are handled with extreme rapidity without the use of pumps. 


Besides these important advantages, the cleaning economy that is possible with Glass- 
Lined Equipment contributes to low cost production. 


THE PFAUDLER CO., 1509 GAS & ELECTRIC BLDG., ROCHESTER, N. Y. 
Branch Offices: New York City, Boston, Elyria, O., Chicago, Philadelphia, San Francisco (Pfaudler Sales Co.) 


PFAUDLER g/ass-lined steel E(UIPMENT 





MULTIMIXERS © STORAGE TANKS « DISTILLATION EQUIPMENT * EVAPORATING PANS © REACTION KETTLES * OOUBLE MOTION MIXERS 
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MODERN COSMETICS 


w regarded as an indispensable reference work for those 











engaged in the manufacture of cosmetics. Its four hundred 


f 


pages of practical, usable information for the manu- 


urer of cosmetics is the result of more than a 


PARTIAL LIST 
OF 


FORMULAS 


year's work carefully compiling and checking 
information. This is the first practical manual 
for the manufacturer, covering every 
phase of cosmetic production. It 
will be found particularlyvalu- 
able to the manufacturer 


With each formula is a complete descrip- vy ee 


tion of the manufacturing process. cal training. 


All purpose creams, Soapless shampoos, Color rinses, Eye lotions PRICE: S6 00 
ABAUe ev 
Lipsticks, Tooth paste, Mouth washes, Nail gloss, After shaving . 


lotions, Brushless shaving creams, Face powders, Eye shadows 
Acne creams, Cream powders, Nail whites, Curling fluids and 
jellies, Acne lotions, Eczema ointments, Tooth powders, De- 
odorant pastes, Permanent waving fluids, Lubricating creams 
Cold creams, Scalp ointments, Skin toning lotions, Tissue creams, 


Vanishing creams, Nail polish remover, Cuticle removers, Beard 


softeners, Mosquito repellents, Deodorants, Depilatories 3 
powders, Freckle lotions, Baby powders, Bath salts, Hand creams 
Cream rouges, Depilatory powders, Talcum powders, Depilat 
pastes, Sunburn preventive lotions, Preventive creams b 
remedies, Liquid face powders, Foot powders, Muscle oils 


1! 


= ' 
Cleansing creams, Shampoo liquids, Hand soaps, Body powders 
Insect repellants, Liquid creams, Bleaching lotions, Henna 1 
Brilliantines, Hair tonics, Alopecia tonics, Astringent lotions 


say 
Bath perfumes, Dandruff lotions 
c 





Epilating 


powders, Shaving creams, 


Baby powders 


THE DRUG AND COSMETIC INDUSTRY 
101 West 31st St., New York City 


Please send me at once “Modern Cosmetics”’ for which I enclose 
six dollars. 


Name 


Address 


City State 
| 


If after 24 hours examination | wish to return ““Modern Cos- | 
metics”’ it is understood that my money ($6.00) will be refunded | 
u 


Company litle. 


at once, on publisher’s receipt of the book. 
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W. are headquarters for ESSENTIAL OILS 


for all purposes. 


W. are making a complete line of PERFUME 


BASES for perfumes, cosmetics, lotions, pow- 
ders and for disguising unpleasant odors in ma- 


terials used for industrial purposes. 


Our OLEO RESINS for making standard ex- 


tracts and spice seasonings are recognized as 


being quality products. 


Our full line of FLAVORS for candy and other 


food purposes are in use by many discriminating 


consumers. 


CONSULT US ON YOUR REQUIREMENTS FOR 
PROMPT OR CONTRACT DELIVERIES 


DODGE AND OLCOTT COMPANY 


180 Varick Street 


“The integrity of the house is reflected in the quality of its products.” 
Copyright 1930 


BRANCHES: Philadelphia - Boston - Chicago - St. Louis - Los Angeles 


DANN NT DIN BV BY ANT BN BN BN BVT BVDV BVT BN BN OV AV AVON 


New York City 
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W. manufacture a complete 
line of Bismuth preparations, the 
more important of which are: 


BISMUTH SUBNITRATE 
U.S. P. MERCK 


Bismuth Subnitrate Merck is unusually 


bulky. A pound is much more than a pint. 


SVAN | T S Excellent in suspension. Highest purity. 


BISMUTH SUBCARBONATE 
U. S. P. MERCK 


Bismuth Subcarbonate Merck is a uniform, 
light-fast and very bulky powder. Affords 
great covering power when used to pro- i 
tect inflamed mucous membranes. Excellent 


in suspension. 








b 

as 

CAREFUL CONTROL OF THE MANUFAC.- BISMUTH SUBGALLATE al 
U. S. P. MERCK fr 

TURING PROCESSES AND OF THE be 
FINISHED PRODUCTS ARE RESPONSIBLE sialic daianieae aaa es 
: U. S. P. MERCK -” 

FOR THE ATTAINMENT OF THE HIGH th 
ee eae Ci 

QUALITY OF THESE MERCK PRODUCTS. du 
BISMUTH OXYCHLORIDE the 

MERCK fac 

are 

- wh 

diz 

MERCK & CO. Inc. Manufacturing Chemists RAHWAY, N. J. me 
NEW YORK 7 PHILADELPHIA * ST. Logis tial 

pen 
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SCHIMMEL &% * BRIEFS 


AprRIL 1935 No. 1 


The annual publications of Schimmel & Co. have an 
enviable reputation in scientific circles throughout the 
world. The appearance each year of the ‘*Schimmel 


epor ‘g las always seen awai ec eageriy, es vecla y Vv 
Report” | lways | ted eagerly, especially by 


ete ; ‘ : ; : Y 

those in cosmetic, perfume, essential oil, aromatic and 
the flavor fields. Now, for the first time, Schimmel & Co., Inc., 
will make available a series of notes which will appear 
Te; reguiarly in these pages and carry the same type of val- 
uable technical information such as that which charac- 


ss 


terizes the annual ‘*Reports 


ally 


es POWDER PERFUMES 


orm, 
‘ords 
pro- 


llent 


36, 4 


There are several things which should be observed 
in perfuming powders’. 

The perfume should not be too volatile and subject to 
resinification. Also, it should not be affected by air or 
light. It is indispensable that the perfume should not 
irritate the skin in any way. Powder perfumes that are 
built up almost exclusively of a combination of fixing 
agents seem rather dull so that it is advisable to 
add a pleasant top note which exudes an enticing 


fragrance and creates a pleasant impression when the 


When perfuming a powder special attention should 
be paid to the composition and peculiarities of the 
powder base itself. Bases which contain a great deal of 
talcum almost invariably change the odor of the com- 
pound used compared with the type of smell that would 
be produced in alcohol’. It seems that the mineral 
nature of this base produces this effect. It is specially 
noticeable in the case of fantasy bouquets and floral 
combinations. In this case the perfume composition 


may have to be altered completely and adapted to 





box is freshly opened. 

Esters, particularly the 
esters of formic acid, and ben- 
zal acetone are irritating to 
theskin and should be avoided. 
Citrous oils are liable to pro- 
duce a burning sensation on 
the skin. This is due to the 
fact that when the oils therein 
are evaporating the terpenes 
Which are left are apt to oxi- 
dize. Therefore, it is recom- 
mended that ordinary essen- 
tial oils be replaced with ter- 


peneless oils. 
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ORANGE FLOWERS 


SYNTHETIC 
TERPENELESS 


YLANG YLANG 


SYNTHETIC 
TERPENELESS 





Schimmel & Co., Inc. 


601 West 26th St. New York 
PEnnsylvania 6-5448 
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the powder in question. In 
powders which contain more 
than 40°% starch the perfume 
added usually smells very fine 
and full. 

Schimmel & Co. have pro- 
duced a very complete series 
of powder perfumes which 
represent the most recent de- 


velopments in this line. 


1H. Schmidt — Deutsche Parf. — 
Ztg. 16, (1930), 131. 


2 Gerhardt —Seifens.— Ztg., Der 
Parfumier, Part 3, (1929) 120. 
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MADE FROM AMERICAN LEMONS 


by the Exchange Lemon Products Company of Corona, 


California. Backed by the Sunkist group of 13,200 


citrus growers—largest in the world. 


Immediate shipments from warehouse stocks in New 
For prices 
on kegs, barrels or carloads, consult any of the 


York, Chicago and Philadelphia. 


following distributors: 





WE DO OUR PART 





DISTRIBUTED EAST OF THE ROCKIES BY 


helinckred, CHEMICAL WORKS, St. Louis, Philadelphia, 


New York, Chicago. 
un BAKER CHEMICAL COMPANY, Phillipsburg, New 
ersey. 
DODGE & OLCOTT COMPANY, 180 Varick Street, New York. 
NEW YORK QUININE & CHEMICAL WORKS, 10! North 
llth Street, Brooklyn, New York. 


SWANN CHEMICAL COMPANY, Birmingham, Alabama. 

THE HARSHAW CHEMICAL COMPANY, Cleveland, Ohio. 

CALVERT ANILINE & CHEMICAL CO., 225 Walnut Street, 
Cincinnati, Ohio. 

THOMPSON-HAYWARD CHEMICAL CO., 29th & South- 


west Boulevards, Kansas City, Missouri. 


PACIFIC COAST SERVED BY 
Products Department—CALIFORNIA FRUIT GROWERS EXCHANGE, Ontario, California 
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© ANTT-BOOTLEG 


Alseco Seal 


Telltale seal 
is broken to 


This unbroken metal a bottle. 


seal guarantees 


genuineness. 





ROverseal / 


Ties every sale to YOUR brand 








There is no way of telling the extent to which 
popular brands are being counterfeited. But if your 
product is protected by a solid metal Alseco Anti- 
Counterfeit Seal you can erase all concern from 
YOUR mind. Every sale to the public comes 
from YOUR stock. What cheaper profit insurance 
could there be! 

Underneath the ROverseal shown above is an 


Alseco Rolled-On cap. The difference is that the 


threads were rolled into the bottle finish, to a 
tailored fit. Hence it serews on and off smoothly, 
never jams. Yet this more modern seal can even 
hold a vacuum! 

\lseco seals can be embossed and lithographed 
as beautifully as you wish. Being made of Alumi- 
num they cannot contaminate. Want to know how 
little Alseco protection costs? Address ALUMI- a 
NUM SEAL COMPANY, New Kensington, Pa. #2 


Abe SEALS AND SEALING MACHINES 


Pilfer-Proof Tamper-Proof 
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ANTI-COUNTERFEIT SEALS OF 


C. T. over Goldy 


MANY 


Alter-Proof 
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RIAL 


RL © § e yw. eee “Cradle of American Liberty”’ . . . ninth city in size of population, and fourth 
in importance among our American markets. ROSSVILLE ALCOHOLS are 
delivered to the Boston trading area through local warehouse facilities. There is a 


ROSSVILLE ALCOHCL for every industrial, scientific and pharmaceutical need. 
(OMMERCIAL SOLVENTS (CORPORATION 


NEW YORK CENTRAL BEDIG NEW YORK, N. Y 


ROSSVILLE ALCOHOL..THE sPIRIT OF THE NATION 
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An interesting new 
odor for Creams. 


Fresh, fragrant, 


powerful and lasting. 


Will not discolor or 


irritate. 


Priced at $9.00 a 
pound, it can be 
economically used in 
any better grade 


cream. 


Write us for a work- 


ing sample. 





Manufacturers of AROMATIC CHEMICALS, NATURAL ISOLATES, PERFUME OILS, ARTIFICI \L FLOWER and FLAVOR OILS 
603 JOHNSON AVE., BROOKLYN, N. Y. 


Boston. Mass Philadelphia, Pa Sandusky, Ohio Chicago, Ill. St. Louis, Mo New Orleans, La Los Angeles, Calif 
80 Boylston St 200 So. 12th St 1408 W. Market St. 1200 N. Ashland Ave. 245 Union Blvd Balter Bldg 315 So. Fairfax Ave 


Stocks carried in principal cities 








The Microscope shows --- 


SOFT CREAMS 


--- need not break down! 


The soft cream, now so popular, can and should be a permanent emulsion. There is no excuse for the unsightly 


separation which takes place in the jar and causes such great loss in money and good will in returned goods. 


Under the microscope you can see clearly just what makes a good emulsion—the fine, even strings. You can see 


just what happens when an emulsion breaks down, how the particles separate. 


The photomicrographs shown here (1000x) were taken in the consulting laboratory of Francis H. Snyder, Inc. 


They show two creams, each identical in formula, made 


that in one cream pure U.S.P. beeswax was used, in the other [so-Beeswax. 


This shows soft cream made with 
pure U.S.P. beeswax shortly after 
making. Note here a good emulsion, 
but not a perfect elimination of 
coarseness. 


This shows above cream (using 
U.S.P. pure beeswax) after eight 
months. The extensive breakdown 
of the emulsion, destroying the value 
of the cream, is clearly shown. 


HARRISON 


It is clear from an examination of these 


slides that soft creams made with Iso- 
Beeswax are a more intimate and per- 


manent emulsion. This means a cream 
which is fine in texture, with no grain or 


flakiness and in which these qualities are 
retained over a long period. Note also 
that the Iso-Beeswax Cream, after eight 
months, shows little change in character 

is in fact an emulsion comparable to 
the freshly made beeswax cream. 


The Iso-Beeswax Cream has a particu- 
larly low surface tension. This interest- 


ing characteristic gives it a penetrating 
quality which has very _ interesting 


possibilities. 
Would you like a sample of Iso-Beeswax 


and a sample jar of this soft cream, with 
the formula from which you can develop 


your own product? 


The physical and chemical properties of 
ISO-BEESWAX are such that in a ‘‘water in 
oil’’ (cold cream) emulsion, the inert Cester, 
alcohol, hydrocarbons) portion of the wax 
dissolves in the oil to form a very homo- 
geneous gel from which the waxes do not 
readily agglomerate or crystallize out, and 
the free fatty acids form a soap which alters 
the surface tension of the water phase-in 
such a way as to produce the finest, most 
complete, most intimate and most permanent 
dispersion of this water phase in the oil. 


It is comparatively easy to make a “water in 
oil’’ emulsion, but to make it permanent is 
another matter and requires that each phase 
(oil and water) contains nothing that in time 
will coalesce or crystallize out and thus 
destroy the equilibrium. 


by the same man under all identical conditions except 


This shows the same cream as on 

left, substituting Iso-Beeswax for 

pure U.S.P. beeswax. Made under 

identical conditions, it is obviously 

a superior emulsion—smoother in 
texture, with no grain or flake. 

a =. % 

-@ Mi Me 

ses 

a, - 
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This shows the Iso-Beeswax cream 
after eight months. Though some 
change has taken place, there is no 
separation—it is, in fact, a fine 
cream equal in quality, appearance 
and texture to the newly made bees- 
wax cream. 


REFINING COMPANY, Inc. 


Producers of Harrison’s Pure, U. S. P. Flaked, White Beeswax 
350 Madison Avenue, New York City 


Stocks carried in 14 principal cities and Canada 


Plant: Belleville, N. J. 











Syn thetic Musks 
of HFtigh Luality 
by du Bout 


04 ie)  @ 2 0) | 2d 








QU POND 


OURS & COMPANY 


E.1.0U PONT DE NEM 


ORGANIC CHEMICALS DEPARTMENT 61 THOMAS STREET 
WILMINGTON, DELAWARE NEW YORK. N.Y. 


March, 1935 


Gentlemen: 


The development of the three du Pont Musks, 
Xylol, Ketone and Ambrette ... . . announced to the 
perfumery industry last fall... . . was not accidental. 
It was a natural development because of the years 
of experience which du Pont chemists have acquired 
in their daily work with organic chemicals. The 
basic raw materials in these Musks are the sources 
from which our research staff has evolved huudreds of 
other du Pont chemicals. 


These du Pont Musks are of the highest quality 
and represent the most advanced scientific development 
in the production of artificial musks. Constant research, 
pre—testing and rigid laboratory and production control are the 
basic principles followed by du Pont in giving you these 
reliable, distinctive aromatics. 


We offer Musk Xylol at $1.35, Ketone at $4.90 
and Ambrette at $4.75 a pound. We believe that it will 
prove to your advantage to consider these du Pont Musk 
products the next time you need a supply. We shall be 
glad to supply working samples if requests are made on 
your firm's letterhead. 


Yours very truly, 


i 


Ce 


-— A. PILLET - 
Sales Manager—Perfume Chemicals 
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N C)\VV after twenty years of 
y constant research and 


improvement, these products stand unsur- 


passed in quality, uniformity, and range... . 
Drug and cosmetic manufacturers find the con- 
sistent and ready availability of these Standard 
Oil products a real economic advantage. 
... Write for details, and for the latest 


price information on the materials you use. 


STANDARD OIL COMPANY 
910 South wee ei Chicago, Illinois 


Copr. 1935, Standard Oil Co 


VVAITE- 
OILS 


= for medical and cosmetic 


use were first developed 
from American Crude at 
the WHITING REFINERIES of 
the Standard Oil Company 
(Indiana) 


os. P. OILS 
Stanolind Liquid Paraffin Heavy 
Merusol White Mineral Oil 
Nonpareil White Mineral O11 
Superla White Mineral Oil 


TECHNICAL OILS 
Acme Mineral Oil 
Extra White Rose Mineral O11 
Premier White Mineral Oil 
Superla White Rose Mineral Oil 
White Rose Mineral Oil 


Also a full line of Petrolatums 
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One Breath of Spring 


A new perfume isa rare thing, but a new style 
in perfume types can be seen frequently. 


Today there is a noticeable demand for flower 


perfumes. 


More than one perfumer is working on a new 
number with the breath of spring in it. 


Sometimes that light, flowery note is so hard 
to get just right; here are suggestions: 


Perrol 
Lilac 35 
Violet 204 


Fiorina 


Each of these products has a special function in 
compositions, and should be studied carefully. 


Testing samples for your laboratory are con- 
venient; have them in front of you when you’re 
working on your new spring creations. 


Your request for samples 
will receive prompt attention. 


van Ameringen-Haebler, Inc. 


Manufacturers and Importers of 


Aromatic Essentials 


Flavor Materials, Aromatic Chemicals 
Essential Oils, Perfume Specialties 


315 FOURTH AVENUE, NEW YORK 


180 North Wacker Drive, Chicago 438 W. 48th Street, Los Angeles 42 Wellington Street, E., Toronto 


Factory, Elizabeth, N. J. 
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YOUR LOGICAL SOURCE 
OF SUPPLY 


For the following 


BULK PHARMACEUTICALS 
Cinchophen, U. S. P. Neocinchophen 


Saligenin 
Alpha Dinitrophenol---Medicinal 
Sodium Dinitrophenol---Medicinal 
Methylene Blue, U.S. P. 
Methylene Blue, U.S. P. Crystals 





INTERMEDIATES --- DYES 
Eosin Fluorescein 
Sulphanilic Acid Aniline Oil 
Aniline Salt Aluminum Chloride Anhydrous, C. P. 
Sulphur Dioxide 
Beta Naphthol--- Technical 


We manufacture a large line of dyes for the pharmaceutical industry. 
Catalogue will be sent on request. 


Samples and Prices Will be Submitted on Request 


omg setae ERI 


























THE CALCO CHEMICAL COMPANY, 


PHARMACEUTICAL DIVISION 
Bound Brook, N. J. 


A DIVISION OF AMERICAN CYANAMID COMPANY 


REG. VU. S. PAT. OFF. 
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164 SO. CENTRAL AVENUE, LOS ANGELES, CAL 


Proprietors of PARFUMERIES de SEILLANS, Seillans, France 
FRITZSCHE BROTHERS. of Canada, Ltd., 77-79 Jarvis St., Toronto, Canada 


DESIGNED TO MEET 


NEEDS/OF YOUR 


malie: 


The successful perfumer, like the great concert 
pianist, must be a happy combination of artist 
and technician. Odor inspirations are useless 
without chemical technique to give them prac- 
tical expression. Every Fritzsche perfume is com- 
posed only of such aromatic materials as blend 
perfectly with the materials in your cosmetic. We 
offer not merely perfumes for brilliantine, lip- 
stick, bath salts, cold creams and other cosmetics, 
but perfumes for your brilliantine, lipstick, or 
whatever the cosmetic happens to be . . . perfumes 
made only after careful analysis of your product 
. .. perfumes that become an integral part of the 
cosmetics they were designed for. That’s why so 
many of the world’s leading cosmetic producers 
depend entirely on Fritzsche Brothers for the 


correct solution to their perfuming problems. 


“Fragrance Creates Sales Appeal . 


a 


Brothers. inc. 


78-84 BEEKMAN STREET 


NEW YORE. N. Fe 
118 WEST OHIO ST. CHICAGO, ILL. 
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COLOR 


MAKES YOUR PRODUCT EASY TO SEE 
EASY TO SELL 





Dress up your product with Maryland Blue 
Bottles and Jars. The brilliant blue catches the 
customer's eye. Suggests quality. Makes the 


product easier to identify. Result—your product 





is seen, recognized and bought more frequently. 

















Write for samples. Please tellus the 
nature of your product and the sizes 
in which it is packed. Maryland 
Glass Corporation, Baltimore, 
Maryland. New York Representa- 
tive: 270 Broadway, New York 
City. Pacific Coast Representative: 
Owens-Illinois Pacific Coast Com- 
pany, San Francisco. 


MARYLAND JS LU E BOTTLES 


MARYLAND GREEN TINT AND FLINT BOTTLES ARE OF THE SAME HIGH QUALITY AS MARYLAND BLUE 
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Now at Competateve Praces! 
GENUINE IMPORTED 


RUSSIAN MINERAL OILS 


GUARANTEED U.S.P. 





Specific Gravities: 860 to 890 Viscosities: 75 to 345 
xO 
FLAG \\/y \ BRAND 
WHITE OILS 





f The recent decision of the U.S. Court of Customs and Patent ) 
Appeals, Washington, abolishing the duty on mineral oil, 
% again makes it possible for us to offer Genuine Imported 
Russian White Mineral Oils, guaranteed U.S.P., on a compet- 


‘ itive price basis with oils of non-Russian origin. 4 


VW 


é 








TECHNICAL WHITE OILS FOR INDUSTRIAL USE 
Low Cold Tests 


& B a 
Stocks carried in New York and other cities 
a e@ a 


Direct Importations from Refinery abroad to all American ports 


S. Schwabacher & Co., Ine. 


25 Beaver Street 



































| New York 
| Cable Address: Oiltanker Telephone: HAnover 9-9538- 2539 
Representatives are wanted in a few territories ..... Inquiries are invited. 
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/ 
DECORATIVE. ..CONVENIENT.. .SURE-SEALING 


y 


GIVES OSME’ A COMPETITIVE ADVANTAGE THAT BOOSTS SALES 





\ N attractive, convenient clo- 
sure does a lot for a package 


. and a lot, too, for the manu- 


facturer and his dealers. Osme is 
only one oi the hundreds of prod- 
ucts that have found the “right 
closure” is a helpful sales-builder. 
The Osme closure is an Arm- 
strong’s Embossed-Top Cork, in a 
distinctive design that harmonizes 
with the rest of the package. The 


result, you'll agree, is a mighty 











smart package that attracts the 
eye... that has a “quality look” 
. that makes prospective pur- 
chasers prefer it on its “face value.” 
But there’s another advantage, 
too; another way the embossed- 
top cork helps Osme win customers. 
It’s the last word in convenience. A 
twist—and it’s out; no sticking, no 
breaking, no forcing. And then 
with a simple push, it’s back in the 


bottle again, protecting the con- 


Armstrong's 
EMBOSSED-TOP CORKS 


AlsoMolded Caps = Metal Caps - 
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tents from evaporation, leakage, or 
spoilage. Clean, easy pouring, too, 
is assured with a cork finished bottle. 

Why not get samples and prices 
today on Armstrong’s Embossed- 
Top Corks—and a copy of “A 
Buying Guide to Armstrong’s 
Closures’’? Address Armstrong Cork 
Products Company, Clo- 
sure Division, 913 Arch 


Street, Lancaster, Penna. 





A WINNING COMBINATION. The appearance of 


a cap and the sealing qualities of a cork are combined 
in the Osme closure, 


Vacu-Vent Caps - Crowns - Cel-O-Seal Caps & Bands - Corks of all Types 
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Fine Chemicals 
Exclusively 


Founded 
1867 











FAcE Powper FROM THE DAILY MAIL 





Do you manufacture French Process Zinc Oxide, 
and if so, what does *‘ French Process’ mean? 
Our Zinc Oxide U.S.P. is manufactured by 
the so-called French Process, which means 
that the Oxide is made directly from refined 
metallic zinc. This grade is, in general, 
whiter and more pure than Zinc Oxide 
manufactured from zinc ore. 


M.C. W. 


What materials would you recommend for di- 
luting Barium Sulphide for a depilatory? 


Magnesium Carbonate or Zinc Oxide 


M.C. W. 


Is there any way to eliminate the odor of 
Acetic Acid? 


UST as a chain can be no stronger than its weakest link, so also a face 
powder can be no better than its poorest ingredient. Regardless of the eliminate the characteristic pungent odor 


As far as we know, there is no way to 


excellence of the manufacturing process or the quality of the other of Acetic Acid without destroying the 
: A ; 5 = 3 : acid itself. 
ingredients, should the Zinc Stearate, or the Zinc Oxide, be the least bit 
off color or gritty, that velvety smoothness and transparent color that, to M. C. W. 
milady, are the criterions of quality can never be fully attained. 

: ; ? Please send me one of your catalogues. 
Under separate cover we have mailed you 


Mallinckrodt Zinc Stearate, Zinc Oxide and Magnesium Carbonate have 4 i 
the March issue of our catalogue showing 


been perfected for use in cosmetics by the establishment of the most up-to-the-minute prices aa cover 1500 chen 
rigid of standards and control. Color in every lot must match the standard icals. Copies of this price list are sent 
l: ri : ets | ofl eeieetel Hohe h em Si cattle regularly without charge to all established 
aboratory sample—all material must pass through a given mesh—the manufacturers requesting them. 
fluid ounces occupied by a given weight is accurately measured—the lead 
and arsenic content must meet or better U.S.P. requirements. M. C. W. 
Sixty-eight years of concentrating exclusively on the manufacture of fine Flash! We are now supplying all liquid 
: : : : : Pai 9-8 nae items such as Acetone, Amyl Acetate, etc. 
chemicals, of perfecting manufacturing processes, of devising quality in lightweight, non-returnable five gallon 
control methods and uncompromising tests, serve to make the Mallin- containers. This means lower freight costs, 
. . . “4° sie ¢ i ¢ ckee i 
ckrodt label on your chemical ingredients, an unfailing safeguard to the — ee me eS: 
quality of your products. MCW 


What is your present price for Citric Acid? 


MALLINCKRODT as cieinaeme 
COSMETIC CORNERSTONES in aie i hace oc ge eed 


New York; 28 yc per pound f.o.b. St. Louis, 
A partial list of Mallinckrodt chemicals for cosmetic manufacture, cornerstones for build- freight equalized with Chicago. 


ing the permanent element of quality. 

rie sited M. C. W. 
Aluminum Chloride Barium Sulphide Silver Nitrate 
Acid Tannic Borax Potassium Hydroxide Is Your Potassium Sulphite anhydrous? 
Acid Salicylic Bismuth Subnitrate Sodium Benzoate Mallinckrodt Potassium Sulphite contains 
Ammonium Carbonate Resorcinol Magnesium Stearate less than 34% of water. 








Hydrogen Peroxide 


MALLINCKRODT CHEMICAL WORKS 


ST. LOUIS - CHICAGO - PHILADELPHIA - NEW YORK + MONTREAL - TORONTO 


FINE CHEMICALS FOR FINE COSMETICS 
EE ARRON RR RR. 5 Ree aR: a 
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The Senator's Ambition 


W: had hoped that if this industry expressed its attitude 

constructively to work with Senator Copeland in the 
preparation of a revised Food and Drugs Act which would 
adequately protect the public against the abuses which exist, 
a bill which would be fair to the industry could be obtained. 
We have seen our hopes dashed to the ground. 


We have seen Senator Copeland sell the drug and cos- 
metic manufacturers down the river to Enforcement 
Chief Campbell and the A. M. A., with the aid of the large 
publishing, broadcasting, and food interests who have been 
trembling with the fear that Copeland could not keep Camp- 
bell from insisting on the not wholly unreasonable provision 
of the original Tugwell Bill permitting the Administration 
to set up multiple standards for all foods. Because of this 
great dread, these interests have unqualifiedly endorsed the 
Copeland measure which they say is a ‘‘fine bill”. They 
have given their support to a legislative abortion which is 
unfair to all the industries regulated under its provisions. 


| | ene these people have shown the white feather is no 

reason why legitimate drug and cosmetic manufacturers 
should meekly submit to the enactment of a measure which 
would thwart this industry in its great service to the public. 
Under such a bill, the public interest would suffer perhaps 
to a greater degree than it would benefit. It is up to this in- 
dustry relentlessly to fight any such attempt on the part of 
Senator Copeland to further his ambition to go down in his- 
tory as the author of the Food, Drugs, and Cosmetic Act. 
Senator Copeland has tried to further his ambition at the 
expense of this industry. The industry should show no con- 
sideration for him or his ambition. 
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NEW AND NON-OFFICIAL 


Distribution Jitters 


There is no doubt that the industry is 
more or less jittery regarding trends in the 
activities of distributors to increase the 
market for goods of their own labels. The 
expansion of the United Drug Company 
into the wholesaling of goods of national 
advertisers to the 10,000 Rexall agents 
have resulted in an increase of 51% in the 
business of United Drug in the Atlanta 
territory. The further extension of the 
Whelan agency plan to include still more 
independent retailers under the Whelan 
banner is anticipated. Others are wonder- 
ing what the active and aggressive Mr. 
Walgreen and others will do under the cir- 
cumstances. 

The lower incomes and stabilized prices 
of many drugs and cosmetics is a great aid 
to the manufacturers of unadvertised lines 
of household remedies and cosmetics and 
constant expansion by this type of house 
can be noticed on every hand. The ques- 
tion of the national advertiser reducing his 
prices to the consumer as a means of check- 
ing this is being seriously considered but 
manufacturers just hate to thus remove all 
likelihood of the large profits of the good 
old days returning. Furthermore, since 
they are not certain that this step will turn 
the trick, they are quite loath to take a 
step that might mean still lower profits on 
The 


classic examples of Colgate and one or two 


the smaller volume being done now. 


others sway them not a bit. 
The situation is such that some manu- 
facturers of proprietary medicines are be- 


IS PREXEY A 


The similarity between certain parts of 
the message of President Roosevelt to the 
Senate urging enactment of a new food 
and drugs act, and the advertising slogan 





“The Priceless Ingredient is the 
Honor and Integrity of the 
Maker.” 


SQUIBB FAN? 


of E. R. Squibb & Sons, is striking. Is it 
possible that the President is a Squibb ad- 
vertising fan? 





FRANKLIN D. ROOSEVELT 


“The honor of the producers 
in a country ought to be the 
invariable ingredient of the 
products produced in it. They 
(consumers) are likely to con- 
fuse outward appearance with 
inward integrity.” 





lieved to be receptive to cooperative direct 
distribution and some individuals are try- 
ing to interest some manufacturers in tak- 
ing such a step. On analysis it is difficult 
to see how this method of distribution— 
which was being talked of at the height of 
the last past boom days—would be a 


























“Then, gentlemen, we are all agreed that Mickey Mouse is not acceptable 
as a brand name for cod liver oil.’ 
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profitable undertaking during the present 
period. However, you never can tell since 
the situation is such that almost anything 
might happen. 

cs 


Industry Volume Good 

Generally speaking, however, the busi- 
ness of the industry is of excellent volume, 
and, despite the upsetting trends in dis- 
tribution, the large and stable houses in 
the industry are turning out excellent 
financial reports with profits well above 
last year’s figures. 


Alka-Seltzer Booming 

Alka-Seltzer—that most efficacious 
product of the Dr. Miles Laboratories— 
seems to be breaking all sorts of records. 
In a survey, wholesalers put this product 
at the top of the list of those items which 
are receiving the greatest increase in sales. 
The price on the item is being well stabil- 
ized by a consignment plan, and the inde- 
pendent retailers are giving excellent sup- 
port. During ‘Alka-Seltzer Week” in 
Chicago, more than 1,400 window displays 
were used in the city, with about 200 more 
in the suburbs which are in the Chicago 
territory. In most cases during the week, 
the sale of the product was doubled. All 
of which proves that business can be built 
up during this terrible depression if you 
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have a good item and know your onions 
about the drug business as the Beardsleys 


do. 
& 
Vitamin Statements 

The attempt to keep vitamin potency 
label statements within the bounds of 
reason continue. A meeting held in New 
York the day of the drug trade dinner 
brought a very large number of the sellers 
of vitamin products together. The opinion 
of the large majority attending the meet- 
ing is said to have been in line with the 
thoughts we expressed in our article on the 
subject in the March issue of this maga- 
zine. 

Those in favor of bringing about some 
constructive action to solve the problem 
are going to keep after the matter actively, 
for they know that the time and effort 
spent by getting the many manufacturers 
together in the recent meeting will go for 
naught umess some few follow through on 
the subject. 

It is still a question just what can be 
accomplished, although the basic idea 
would be that cod liver oil be sold merely 
as cod liver oil with due stress on the fact 
that it contains the important vitamins A 
and D. The idea would be to have no 
vitamin potency statement on the label. 
Then the concentrates and other high 
potency products could be sold on the 
basis of their potencies and on their ease of 
administration. This would change the 
basis of competition between cod liver oil 
bottlers to a basis of reputations than of 
potencies. It would also allow those who 
market concentrates to compete with cod 
liver oil on the basis of potency. 


Conventions Ahead 


Conventions start in earnest next month 
and plans are rapidly formulating. The 
A.D.M.A. at Virginia Hot Springs start- 
ing on May sixth and running through the 
ninth is the first of the series. As usual an 
excellent attendance is anticipated and 
from reports the program for the conven- 
tion is expected to be exceedingly inter- 
esting. We are informed that room 
reservations should be made promptly, 
direct with the Homestead Hotel as the 
time of the convention is in the season of 
the hotel. 

& 


Toilet Goods Industry 


The second convention will be that of 
the American Manufacturers of Toilet 
Articles. This is being held at the Plaza 
Hotel, New York, May 21, 22, 23. Plans 
under way indicate that this convention 
will be all inclusive of the perfume and 
cosmetic industry this year, bringing to- 
gether all the associations which are repre- 
sented in the Committee of the Toilet 
Goods Industry. For this reason the con- 
vention will probably bear a different 
name than the A.M.T.A. Convention, 
being ealled instead, perhaps, the Na- 
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tional Perfumery Convention. Naturally, 
a larger gathering than usual is expected. 
Sd 
Conflicting Conventions 

Two conventions occur in one week 
during June. The American Pharma- 
ceutical Manufacturers Association meets 
at Hershey, Pa., June third through June 
sixth, while the Proprietary Association 
meets at the Greenbrier, White Sulphur 
Springs, W. Va., June fifth through June 
seventh. Members of both associations 
are in a quandry as to how they are going 
to be present at both meetings during 
June fifth and sixth when the meetings 
overlap. Even if a member of both asso- 
ciations attends the A.P.M.A. sessions for 
Monday and Tuesday, he has to spend at 
least Wednesday afternoon and _ night 
getting to White Sulphur to make Thurs- 
day and Friday at the Proprietary 
Meeting. 

e 
New Wonders of Science 

Among the new contributions to cos- 
metic science is yeast for facial treatments 
and the “‘keratolytic properties” of vanish- 
ing cream. Just how the yeast works 

















seems to be somewhat indefinite although 
freshness and rejuvenation are stressed. 
Pond’s, however, is quite clear about the 
“keratolytic properties” of vanishing 
cream. They “melt dead surface skin.” 

We’re practically speechless with awe 
and admiration. 

S 


Cosmetics in Politics 

Every once in a while cosmetics crack 
the front-pages in the news of the world. 
The latest is that “blondes who owe their 
‘Aryan’ hair to peroxide have been called 
down by a spokesman for the Nazi party, 
Councilor Staehle, in an address before the 
Stuttgart Nazi Teachers’ Association.” 

Tut-tut, Councilor, don’t tell us you've 
been reading “Skin Deep.” 


Pyrethrum Pointers 

“And now! Science discovers a new 
way to protect your home from disease- 
breeding germs—Hy-Gee, the only Germi- 
cidal Floor Wax—better than ordinary 
wax—yet kills germs too.” 

Sight unseen, we'd guess it’s a new market 
for pyrethrum. 
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“Doctor, | have a pain in the small of my back.” 
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UNCERTAIN DISTRIBUTION 


Far-sighted manufacturers see cause 
for real concern in the trends appar- 
ent in distribution of drug store 
products. Steps taken thus far by 
large distributive factors clearly 
point to further inroads being made 
upon the markets for nationally ad- 
vertised goods unless manufacturers 
definitely move to face the problem. 


A few months ago the head of a large drug manufac- 
turing house said: “I am not worried about business 
during 1935, or even during 1936. Perhaps it might de- 
velop that I will not worry about 1937, but I doubt it. [ 
can not believe that the future looks very bright for 
manufacturers in this industry, and about the not too 
distant future | am worried. As yet I do not know how 
I am going to overcome what now appear as insur- 
mountable difficulties.” 

The reason why this manufacturer expressed himself 
in this manner was merely due to the shifting sands of 
the distribution of drug and cosmetic items. For de- 
velopments in the distribution of nationally advertised 
products are such that the long established wholesalers 
and, to a somewhat lesser, but none the less real extent, 
certain manufacturers of nationally advertised products 
are plainly worried. The Drug Institute of America 
appears to be in a state of decline. Certain manufac- 
turers of directly sold merchandising are moving in a 
relentless fashion to take over the wholesaling functions 
of the drug trade. The independent retailer, who has 
always been the bulwark of the service wholesalers, is 
not only being wooed by the chain store distributive 
organizations, but he is also in the position of having 
taken away from him the only slight protection he has 
against ruthless price-cutters—the code minimum. 

In order fully to understand why the worriment exists 
it is perhaps best briefly to sketch the present distribu- 
tive picture. First we have the service wholesalers, 
which number slightly over two hundred, and which in- 
clude in their group the house of McKesson & Robbins, 
which house has some sixty-four branches covering 
every state in the Union. McKesson & Robbins, be- 
cause of its size and scope, and because of its very ex- 
tensive manufacturing operations will be considered 
from a different angle later on. Suffice it is to say that 
the service wholesalers carry a complete line of goods 
of all manufacturers for the druggist and cover the en- 
tire country. 
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Second to the service wholesalers in the point of de- 
velopment, and high also in point of volume of goods 
sold, come the chain stores. But there are many types 
of chains. First we have the long established chains 
such as Liggett, Walgreen, Whelan, etc., which under 
present conditions have been behaving in a manner that 
makes for fair competition between them and the inde- 
pendent retailer. These chains have greatly modified 
the price-cutting tactics which they practiced during 
the years of their inception. True some of them are 
engaged in extending their businesses by attempting to 
take over the wholesaling, and to some extent the man- 
ufacturing function of the goods which pass through the 
independent retailers. But more of that later, for there 
are other chains to be considered. These are the chains 
of the type of Silver Rod, etc.,—chains which have been 
developing within recent years in much the same man- 
ner as the original chains developed when they were 
new. Naturally the older chains have organizations and 
plants that give them a much higher overhead than 
these recently developed chains, and the newer chains, 
who are better able to adapt themselves to the methods 
of doing business that present day conditions demand, 
are able to make considerable headway. That this 
headway is being made at the expense of both the older 
chains and the independent retailer is obvious. Also it 
is obvious that any development that takes business 
away from the independent retailer also takes business 
away from the wholesaler. 





During the period of growth of the original chains, 
the cooperative-mutual wholesalers came into being, the 
first of them being organized as “buying clubs,” or 
wholesale houses the stock of which was owned by the 
retailers whom the wholesale house served. Develop- 
ment of this type of house continued until approximate- 
ly 12,000 retailers were using this type of wholesale 
service. And not all of these wholesale houses are truly 
mutual houses—that is, the wholesale business in all 
instances is not owned by the retailers whom it serves. 
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CHAINS ARE MAJOR OUTLET 


With these privately owned wholesale houses, however, 
the term “patronage dividend” is used for the discount 
which is given on the goods which the retailer buys. 
This is to be distinguished from the real dividend which 
the retailer receives upon the stock which he owns in a 
The fact which makes the 
business of this group of retailers particularly desirable 
to manufacturers or wholesalers is that they pay cash 


true mutual wholesaler. 


every week for their goods, and everyone knows that 
this is a rare occurrence in the retail drug business. 
Following this group of primary distributors we have 
the syndicate and department stores. And these stores 
are increasing in number and are largely performing 
their own wholesale function by means of group buying 
much in the same manner as the mutual wholesalers. 
The growth in the number of chains, and in the num- 
bers of units in the various chains, is in itself enough to 
cause concern to wholesalers in particular, and to man- 
3ut of still 
greater concern to wholesalers and manufacturers is the 
extension of the wholesaling functions of certain chain 


ufacturers in a somewhat lesser degree. 


store organizations to the independent retailers of the 
country. 

The Whelan agency plan by which an independent 
retailer can obtain the economies of the chain store with 
aminimum of cash outlay, and the determination of the 
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United Drug Company to do a somewhat similar job for 
the 10,000 or more Rexall agents throughout the coun- 
try indicates the trend in drug distribution which is 
causing the greatest concern at the present time. 

The Whelan agency plan is one by which a retail 
druggist who is not doing very well in the matter of 
profits can be furnished his goods at the lowest possible 
cost, and can be furnished with intelligent merchandis- 
ing methods. A retailer applies to the Whelan Com- 
pany which sends inspectors to check the store up from 
If the store is properly located, the in- 
They 


every angle. 
spectors will criticize the lay-out and fixtures. 
will suggest a new plan if one is needed, and will sell the 
retailer the necessary additional fixtures at cost plus 
four per cent for handling. They will check his stock 
and tell how properly to balance it. They will furnish 
him their expert advice on just how much of each type 
of merchandise should be carried. Further, they will 
supply him with all the nationally advertised goods and 
other goods which he needs, billing these at the best 
price obtainable by a store of the greatest size, plus four 
per cent. for handling. This gives the independent re- 
tailer the opportunity to purchase his small quantities 
at a price comparable to a chain store. In addition, 
Whelan will supply the retailer with goodly stocks of 
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Whelan’s own full line of household drug products and 
cosmetics on consignment. 

But thus far the Whelan agency plan has not extended 
out of New York any farther than Washington, D. C., 
and although the company is extremely active on the 
West Coast, a very large part of the country thus far 
remains unconcerned about these activities of the 
Whelan Company. However, the United Wholesale 
Druggists, which is the plan being undertaken by the 
United Drug Company to service the Rexall stores of 
the country, will eventually cover the entire country, 
and wholesalers and manufacturers are not only con- 
cerned as to how much business this one company will 
take away from them, but they are also concerned with 
the fact that the scheme might be undertaken by other 
large chain organizations such as Walgreen, which com- 
panies are not of the type who will remain inactive in 
the face of such a development. 

The United Drug Company development is consid- 
ered dangerous to wholesalers and manufacturers not 
only because it covers the entire country, but also be- 
cause it is generally conceded that by and large the lead- 
ing store in a small town is the Rexall store. There are 
certain exceptions to this, but in the very large majority 
of instances it is the case. This means that the United 
Drug Wholesalers will agree to furnish this main store 
in the town with all the goods that it buys at a cost 
which can not be met by the ordinary wholesale drug 
house. It will also mean that, because of his ability to 
purchase at lower wholesale prices, this druggist will be 
still further strengthened in his position, and, due to this 
fact, he will be able to sell more Rexall goods. 


The United Wholesale Druggists have been moving 
slowly at first, but as the plan gets under way, we can 
expect greater rapidity in its extension to the entire 
country. Doubtless the plans for the entire country are 
laid, and there is no question in anyone's mind but that 
this scheme will be relentlessly pushed forward as 
quickly as is consistent with good business sense. Ap- 
parently, there is no desire on the part of United Drug 
Company to attempt to blanket the country all at one 
time, since it appears a wiser course to proceed slowly 
and work out the kinks in a small way at first. 

The only company among the service wholesalers 
which in any way approximates this method of opera- 
tion is McKesson & Robbins, which company not only 
covers the entire country with wholesale branches, but 
which also has a complete line of household drugs and 
cosmetics which it distributes directly to retailers 
through the wholesale branches of the company. So it 
would seem that while McKesson & Robbins is by 
definition a wholesale druggist, it is comparable in many 
ways to the United Drug Company under its new whole- 
sale plan. 

The problem of the wholesalers in maintaining the 
volume of their businesses in the face of such a develop- 
ment is far more serious than the problem of the manu- 
facturer. However, the manufacturer's problem is 


serious enough. For each of the manufacturing dis- 
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tributors will have products that will be in direct com- 
petition with all the standard items of the manufactur- 
ers and with many of the specialties of the manufac- 
turers. And these products of the distributors will be 
priced at retail far below the prices of the products of 
the manufacturers. 


The seriousness of the problem from the point of view 
of the service wholesaler is well illustrated by the fact a 
service wholesale house, which is competitor of McKes- 
son & Robbins, has taken on the McKesson line for dis- 
tribution to the retailers which the house serves. This 
wholesaler is located in a territory in which the United 
Wholesale Druggists is operating, and in this same ter- 
ritory McKesson & Robbins also has a branch. This 
service wholesaler feels that it is essential for him to 
have a full line of goods with which to meet the compe- 
tition of the Rexall line, and he is so determined to get a 
proper line that he is willing to buy it from his com- 
petitor. 

Manufacturers generally are giving thought to the 
problem presented by this new trend in distribution 
which threatens to undermine their markets to a greater 
extent than any past development. This is the reason 
why some manufacturers are in dead earnest in their 
efforts to make a price maintenance plan effective. They 
want their goods sold only in those stores where all ad- 
vertised goods are sold at prices which give a fair margin 
of profit, which stores are not so apt to be concerned 
with the sale of private brand merchandise. These 
manufacturers realize that stores which offer their goods 
at cost or at close to cost, must maintain themselves by 
the art of switching. Therefore, they are determined to 
use this one method of limiting the amount of switching 
which is done on their products. 

The threat extends not only to the service whole- 
salers, but the cooperative-mutual wholesalers are just 
as apt to suffer a loss of business as well. For there are 
some Rexall agents who are members or customers of 
the cooperative-mutual houses, and these houses are 
apt to swing their entire accounts to the United Drug 
Wholesalers since the cost by this method might prove 
cheaper to the retailer. Furthermore, if this method of 
distribution is taken up by other companies, it might 
affect all existing types of wholesalers to a marked 
degree. 

Some manufacturers might consistently refuse to sell 
this type of wholesale set-up for much the same reason 
that they refuse to sell price-cutting chains. They 
might feel that by selling these houses they are only 
placing their goods in the hands of people who will use 
the goods merely as bait to obtain customers for their 
own goods. However, the pressure on manufacturers 
to sell these wholesalers is apt to be rather high since 
very large orders from existing chains are apt to be in- 
volved in the refusal to sell. 

As an answer to this condition, still another type of 
wholesale distribution of proprietary medicines is being 
strongly rumored at this time. This is the direct dis- 


(Continued on page 422) 
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“GANGING* THE INDUSTRY 


Shrewdly has Senator Copeland 
lined up all major groups affected 
by his proposed Food, Drugs, and 
Cosmetic Act with the exception of 
drug and cosmetic manufacturers. 
Publishers, broadcasters, food in- 
terests have been partly satisfied, 
partly scared, so that now this in- 
dustry stands alone in objecting to 
the act in its present form. 


The drug manufacturing industry has apparently 
been “ganged” in the matter of Food and Drugs Act 
revision. For Senator Copeland has finally succeeded 
in getting his bill, S. 5., reported out of the Senate 
Commerce Committee in a form that is particularly 
objectionable practically to all manufacturers of drugs 
and cosmetics who sell their products to the laity. This 
he has done in a shrewd manner, lining up all the other 
interested parties in favor of the bill by giving them the 
amendments they most desired. Thus the bill stands 
approved by the large food interests, the large news- 
paper publishers associations, the large magazine pub- 
lishers associations, the radio broadcasting associations, 
and many others including most of the well organized 
consumer organizations, with the drug and cosmetic 
manufacturers being placed in the unenviable position 
of being the only objectors. 

The food industry and the publishers and broad- 
casters were lined up by the simple trick of taking out 
of the original Tugwell Bill the provisions for grading 
of foods by the Government. Apparently the food 
people and the publishers have been afraid to oppose 
the bill on many of the points which must be very ob- 
jectionable to the food industry, for fear that the 
grading provision will be put back in. Thus they have, 
in the main, supported the bill with a few minor changes 
and they have failed to show any consideration for the 
manufacturers of drugs and cosmetics. They are 
actively working for passage of the bill even though 
the bill contains many features which must be most 
objectionable to them. The food, publishing, and broad- 
casting interests probably believe down in their hearts 
that the request for government grading of foods is not 
wholly unreasonable since it has long existed in the case 
of milk, butter, and other products. Therefore they 
are willing to surrender many of their own rights, and 
actively try to rush through a bill that is most objec- 
tionable to manufacturers of drugs and cosmetics. 

The bill as reported to the Senate contains a few 
minor changes several of which were made at the re- 
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SENATOR COPELAND 


quest of Charles Wesley Dunn. Mr. Dunn represented 
the food manufacturers and the American Pharma- 
ceutical Manufacturers Association. Since the American 
Pharmaceutical Manufacturers Association is composed 
largely of manufacturers who sell practically all their 
products to the dispensing physician, or to the retail 
druggist for use only on physician’s prescriptions, the 
small portion of the drug trade which Mr. Dunn repre- 
sents will not, in any apparent degree be adversely 
affected by the Copeland Bill. In fact many are of the 
opinion that if the new bill is enacted, there will be a 
gradual but consistent decline in the sale of prepared 
medicines to the public with the result that the sales 
of drugs to the dispensing physicians will greatly in- 
crease with obvious benefit to the members of the 
association which Mr. Dunn represents. 

The bald fact of the matter is that all the other manu- 
facturers in the industry have been sincerely in favor 
of enactment of a fair and adequate bill and they have 
worked hard to try and have one agreed upon. There 
is no one yet who has raised a valid objection to the 
Mead Bill from the view point that it would not ac- 
complish for the protection of the public health every- 
thing that the Copeland Bill is trying to accomplish. 
Now that Congressman Mead has himself amended and 
greatly strengthened his original bill and reintroduced 
it in the House as H. R. 6906, it behooves the entire 
drug and cosmetic industry to throw its full support 
behind this bill and press for its enactment. If sufficient 
support for this bill can be built up in the House, the 
Copeland Bill can probably be blocked in the House if 
the Senate passes it. 

Perhaps the most objectionable feature of the Cope- 
land Bill is the terrible mess which has been made of 
the provisions covering seizures. Multiple seizures are 
talked about but nothing is done in the bill to limit 
them. The only thing that has been done is to provide 
that the manufacturer can go into court and obtain an 
injunction against any more seizures being made, but 
by the time this can be done, the Department might 
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have made a dozen or more seizures. In addition the 


manufacturer obtains the additional convenience of 
being able to have all the cases tried in the one court 
near his place of business. 

But the seizure provisions still apply in the same 
degree to cases of misbranding and false advertising 
just as they apply to cases of adulteration. According 
to the language of the bill it is perfectly probable that a 
Department Inspector might listen to the radio at 
night and make up his mind that the statements made 
are false, and then rush out in the morning and make a 
The 


industry must insist that the seizure provision in the 


number of seizures of the manufacturer’s goods. 


bill limit seizures so that only a single seizure can be 
made in matters of opinion such as misbranding and 
false advertising, while unlimited seizures should be 
allowed in cases of adulteration or gross deception. 

One excellent example of the shrewdness displayed by 
Enforcement Chief Campbell in preparation of the bill 
is that a drug is deemed to be adulterated “if it is 
dangerous to health under the conditions of use pre- 
scribed in the labeling or advertising thereof.” This is 
plainly a matter of misbranding or false advertising, but 
it is placed under the title of adulteration so that even 
though pressure is so great that the seizure provision 
might eventually be limited on violations of the sections 
of the act covering misbranding and false advertising, 
this offense would still be subject to multiple seizures. 
It must be realized that Senator Copeland in his ap- 
parent desire to have his name go down in history as the 
author of the Food, Drugs, and Cosmetic Act, found it 
necessary to satisfy the Department of Agriculture. In 
repayment for his solicitude for the Departments 
wishes, he was accompanied to the White House by 
none other than Rexford Guy Tugwell, and through 
the cooperation of Mr. Tugwell he was able to get 
President Roosevelt to send a message to the Senate 
urging enactment of an up-to-date bill, although the 
President did not specifically endorse the Copeland 
Bill. 

\ second particularly objectionable provision in the 
bill is that false advertising is made a criminal offense 
for any incorrect the advertisement. 
Therefore if some simple error in the advertisement 
the act 


statement in 


which offended some minor provision of 
such as numerical count, the manufacturer could be 
prosecuted criminally. 

Further than this, the basis for passing final judgment 
upon the truth or falsity of the claims made on the 
label or in the advertisement is “substantial or reliable 
medical opinion.” This completely forbids the court 
to pay any attention to pharmacologists, pharmacog- 
nocists, bacteriologists, physiologists, pharmaceutical 
chemists, or any of the scientists to whom manufac- 
turers and physicians alike must most times go for 
authoritative information. 

The manner in which the drug and cosmetic manu- 
facturers have been discriminated against is evidenced 
by the fact that the Committee on Public Health which 
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is to be named by the President to act as an aid and a 
check upon the Secretary of Agriculture in making 
regulations, is to be composed of five men who are 
not financially interested in the manufacture, sale or 
advertising of any drug or cosmetic. The committee 
on food standards, however, consists of seven members. 
two of whom are from the food industry. Thus the 
drug and cosmetic manufacturers are to be placed com- 
pletely in the hands of people who can not possibly 
have more than a very hazy idea of the problems of 
the industry, while the food people are to have well- 
informed people from their industry acting in their 
interest. 

The variation clause, so important to ethical drug 
manufacturers, is still a mess in more ways than one. 
In the first place, the section as written is not satis- 
factory to many of the interested manufacturers, and 
in the second place the paragraph which follows the 
variation provision claims that a product is adulterated 
“if any substance has been (1) mixed or packed there- 
with so as to reduce its quality or strength or (2) sub- 
stituted wholly in part therefor.” 

This paragraph would have the following effect: it 
would void the variation clause in the bill since the two 
are in direct variance; and by voiding the variation 
clause it would make unconstitutional the parts of the 
bill which set up the U.S.P. and N.F. as the official 
standards. These official compendia can not be rigid 
standards under the bill for the reason that they 
delegate to people not in the government the power to 
The precedent for this interpretation has 
“Hot Oijl” case 


make law. 
now been established in 
decision by the Supreme Court. 


the recent 


Provisions for packaging under the act are likewise 
open to serious objection, since the bill provides that 
an official product is misbranded if it is not packaged 
as directed in the official compendia. Everyone knows 
that the U.S.P. and N.F. give very little consideration 
to packaging as is evidenced by the fact that the mono- 
graph for cold cream (ointment of rose water) in the 
U.S.P. merely bears the statement “preserve in pure 
tin, collapsible tubes.” Such a provision would mean 
that every time a manufacturer found an improved 
method of packaging an official product, he would have 
to go to the proper revision committee to have an 
interim revision made. Further, if the revision com- 
mittees failed to make a complete study of packaging 
and amend all monographs with information resulting 
from a complete knowledge of the packaging problems 
surrounding all the products in the official compendia, 
the Food and Drug Administration would proceed with 
the Committee on Public Health to set up the specifica- 
tions for the proper packaging of these official products. 

The much heralded concession on the part of Chiet 
Campbell providing for an administrative hearing prior 
to turning over to the U.S. attorney a case for criminal 
prosecution has been made, but it means little or 
nothing. Administrative hearings are given under the 
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TOOTH PASTE FOR CHILDREN 


By A. Richard Bliss, Jr., Phar. D., M. D., LL. D.* 


Magazine and newspaper articles, “health talks” 
radio and legitimate, advertising propaganda, and even 
some of the professional literature concerned with “oral 
hygiene’ ofttimes forget, it seems, that the hygienic 
care of the mouth intends primarily to keep the mucous 
membrane and the teeth in a state of healthy equilib- 
rium by preventing and overcoming dental caries and 
inflammatory conditions of the oral mucous membranes. 


The mild chronic inflammation found in the mouths of 


most “civilized” races today is due largely to the per- 
verted methods of preparing and seasoning our food- 
stuffs. Dental caries is not a disease in the strict sense 
of the term, but is a process closely allied, from both 
chemical and bacteriological aspects, to the phenomena 
of putrefaction. Another factor often ignored is the use, 
several times daily. of mouth washes, gargles, tooth 
powders, tooth pastes and tooth soaps which are much 
loo heroic in their harshness and irritating properties. 
The normal mouth is rather well protected against the 
ever-present bacteria through (a) the unusually rich 
blood supply of the oral tissues, (b) the high resistance 
of the epithelial lining, and (c) the free flow of saliva. 
The carious process consists of two stages, viz., decal- 
cification of the tissues and dissolution of the remaining 


‘Member of the U.S. Pharmacopoeia Committee on Revision 
(1930-40). 
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organic matrix. The incipient factor in the production 
of decalcification is the accumulation of carbohydrate 
food debris on and about the teeth. The splitting up of 
this carbohydrate material by fission fungi into acids, 
chiefly lactic acid, provides the attacking decalcifying 
agent. This initial stage having been completed, the 
dissolution stage follows promptly. The proper use of 
the organs of mastication during the chewing of cor- 
rectly selected food results in an active circulation and 
stimulation of the anatomical parts involved, attended 
by a rich flow of saliva which will insure the washing 
away of food debris and the preliminary digestion of 
carbohydrates. Relative immunity to dental caries de- 
pends first, on teeth free from imperfections of calcifica- 
tion, and, second, on a freely flowing saliva. 
Preparations intended for the mouth and the teeth 
produce their desirable effects on the soft and hard 
tissues of the oral cavity primarily by (1) their mechan- 
ical cleansing power, (2) inhibiting to a limited degree 
the activity of the rich saprophytic flora always present, 
3) soothing inflamed or irritated areas, i. e., a demul- 
cent effect, and (4) promoting the free flow of saliva. 
The possible effects of the ingredients of this type of 
preparation have been studied largely from the angle of 
the adult, and the conclusions drawn from observations 
on the adult patient. Still more frequently the conclu- 
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sions reached and the recommendations made are de- 
rived from observations on the laboratory animal and 
not substantiated by adequate clinical trial and evi- 
dence. Little attention, if one must accept the avail- 
able literature as a criterion, has been given to a serious 
and critical study of the effects of the same agents on 
the teeth and soft structures of the mouth of the child. 

The specifications for an acceptable oral preparation 
demand that it must (1) be non-irritating to the mucous 
membrane: (2) be non-decalcifying (chemically or 
mechanically) to the teeth; (3) be non-poisonous to the 
organism as a whole; (4) have an agreeable odor and 
taste; (5) possess sufficient cleansing action; and that it 
must not (1) inhibit the flow of saliva; (2) destroy the 
salivary ferments; (3) materially change the normal re- 
action of the saliva. Oral antisepsis does not warrant 
the use of any mouth preparation which is not ab- 
solutely free from danger as far as the teeth, the mucous 
membrane, and the organism as a whole are concerned. 
The public will never be induced to practice oral hy- 
giene which involves the use of ill-tasting and irritating 
preparations. 

The popular conception that mouth washes, tooth 
powders, tooth pastes and tooth soaps which, in general, 
are non-poisonous and “neutral’’ in reaction, are indif- 
ferent to the oral tissues is frequently erroneous. Potas- 
sium chlorate, salicylic acid, free mineral acids—with 
the exception of boric acid—, formaldehyde, acid salts, 
strong metallic astringents, alkalies and soaps, high 
concentrations of volatile oils and their derivatives, 
hydrogen dioxide, phenyl! salicylate, methenamine, and 
even starch and sugars are among the commonly used 
ingredients of mouth preparations which are capable of 
doing much harm in the oral cavity of the adult, let 
alone to the much more delicate, susceptible and less 
resistant oral structures of the child. 

The mechanical cleansing of the mouth and teeth by 
means of the tooth brush, toothpick, dental floss, etc., 
constitutes the basic principle of artificial oral hygiene. 
Food debris between and upon the teeth, together with 
numerous adherent bacteria, are largely, if not com- 
pletely, removed by simple mechanical cleansing. The 
mechanical cleansing of the oral cavity may be mate- 
rially assisted by the proper use of solutions, powders, 
pastes, etc., which are capable of assisting with the 
mechanical removal of accumulated food debris, and 
favoring the recovery of inflamed mucous membranes, 
but they must meet the specifications which are given 
immediately below. 

In considering acceptable ingredients for mouth and 
tooth preparations, one must eliminate from his list of 
prospective agents all gritty, fermentable, corrosive, 
irritating substances which are capable of producing 
deleterious effects on oral structures. The agents to be 
avoided include: (1) active precipitants of proteins, such 
as mineral acids—except boric acid, metallic salts, con- 
centrated alcohol, tannic acid, phenol, formaldehyde, 
and all strong astringents; (2) caustics, such as sodium 
and potassium hydroxides; (3) fermentable substances, 
_ such as sugars and starches; (5) grifly substances, such as 
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pumice, crude chalk, charcoal, etc.; (6) staining sub- 
stances, including the dyes, iron and manganese salts, 
chinosol, ete.; (7) high concentrations of glycerin, soaps, 
antiseptics and astringents in general, flavoring agents 
of the volatile oil type and their derivatives and sub- 
stitutes, all of which are capable of producing undesir- 
able local irritation, especially in the cases of children; 
(8) substances capable of producing systemic or cumula- 
live poisoning. 

The investigations of the author and of his dental col- 
laborators brought to light the fact that children as a 
whole dislike mouth and tooth preparations because of 
the odor, taste, grittiness, and local astringent or irritant 
effects of the preparations they have been forced to use. 
The child’s preferences in matters of odor and taste, 
previous to their “perversion” through association with 
adults, tend rather toward the mild, bland, soothing, 
smooth agents, as contrasted with the more intense, 
sharp, “stimulating,” distinctive selections of the aver- 
age adult. Qualitatively and quantitatively, the odor 
and taste of a mouth or tooth preparation for the child 
are important factors worthy of more serious recogni- 
tion and study on the part of manufacturers. Ped- 
iatricians have observed that children lean toward the 
milder aromatic flavors, such as anise, fennel, coriander, 
orange, caraway and peppermint when sufficiently di- 
luted; also tolu and vanilla. The average tooth paste 
contains from four to twenty times the concentration of 
aromatic oil flavor which would be adequate for flavor- 
ing a preparation for a child without producing local 
irritation of the mucous membranes of the child's 
mouth. The “blend” of the flavoring agents and the 
concentration of the same are equally important. 

Children dislike grittiness, an inherent aversion which 
is shared with the average adult. Prepared chalk, pre- 
pared oyster shells, charcoal, cuttlefish bone and pumice 
stone act deleteriously on tooth structure in the adult 
as well as in children, and are consequently unsuitable 
as ingredients of tooth pastes or powders for mechani- 
cally cleansing tooth surface. The very finest bolted 
precipitated calcium carbonate and magnesium car- 
bonate are permissible. When these two carbonates are 
used as ingredients of a tooth paste which contains also 
glycerin, it is well to keep in mind that neutral glycerin 
should be employed, otherwise the CO, gas which is 
slowly liberated will prove troublesome and_ possibly 
disastrous to success. 

The local astringency and irritant action which 
characterizes many preparations, and which is intensely 
disliked by the child, may be eliminated entirely by 
omitting from the formula all actively astringent and 
chemically irritating agents, and by keeping the aroma- 
tic flavoring agents below the irritating concentration. 

An acceptable tooth paste cannot be manufactured 
without the use of some “binding” agent or excipient. 
Tragacanth is undoubtedly the most serviceable agent 
for this purpose. Glycerin is necessary, but it should 
not be used alone, otherwise it will gradually ooze from 
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THE VARIATION CLAUSE 


A major matter of controversy 
among manufacturers of pharma- 
ceuticals and official household 
remedies, as well as among en- 
forcement officials and revision 
committees, is discussed by a man 
who has long been intimately 
acquainted with the subject. 


The subject of the variation clause is one that bids 
fair to become a leading controversial discussion of the 
industry. On almost every occasion when a group in- 
terested in any way in drugs gets together the question 
of the variation clause is debated pro and con with 
about as many different ideas as there are individuals 
present. Those who have attempted to rewrite the 
Food and Drugs Act have found this one of the greatest 
stumbling blocks. At the recent hearings on S. 5, Sen- 
ator Copeland jokingly remarked that anyone who 
could successfully solve the problem would be a candi- 
date for a medal for which the Senator invited all 
speakers to compete. However, after listening to the 
various views presented, it would appear as if the 
Senator from New York was just as much at sea when 
the witnesses had finished as he was before they began. 

While the basic fundamental facts governing the 
necessity for the variation clause are not shrouded in 
any deep mystery, extremists on both sides of the fence 
have succeeded in so confounding the question that 
logic appears to be thrown into the discard in coming 
to any conclusion. On one hand we have those who 
advocate that any name of a drug which appears in the 
United States Pharmacopoeia or National Formulary is 
the exclusive property of the committees responsible for 
these two books. They therefore hold that under no 
circumstances can any variation be permitted from 
these authorities. On the other hand, certain manufac- 
turers hold correctly that many of the names of drugs 
appearing in the U. S. P. and N. F. were in general use 
long before they were included in these two books. But 
they desire to take liberties in the manufacture of such 
products and designate them as U. S. P. or N. F. regard- 
less of the variation introduced. 
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By Dr. J. P. Snyder 


If this problem is ever to be decided to the entire 
satisfaction of all concerned, it would seem that every 
group holding a particular view must recognize the 
property rights of all other groups. Secondly, it also 
would seem that medicinal products offered on the 
market should bear a clear and concise statement upon 
the label in order that the buyer may be correctly in- 
formed in all particulars regarding the product he is pur- 
chasing. To recognize the property rights of others and 
to label a product correctly so that the buyer of the 
product may be informed of what he is buying, would 
seem to be simply the ordinary procedure of good busi- 
ness and should be adopted by everyone concerned. 

The United States Pharmacopoeia and National Form- 
ulary Committees are composed of men of the highest 
integrity, who are striving with every means within 
their power to improve the quality of medicinal prod- 
ucts, and they will adopt any reasonable method or pro- 
cedure for accomplishing this. The United States 
Pharmacopoeia and N. F. Committees have the right to 
demand that products purporting to be U. S. P. or 
N. F. be so designated on the label. Furthermore, they 
have the right to demand that the letters U. S. P. or 
N. F. in the name of the product be a guarantee that 
the manufacturer represents the product to comply in 
every particular with the official specifications. 

When determining whether or not a product does 
comply with the specifications, if labeled U.S. P., there 
should be placed on the Chemist no restrictions which in 
any way limit his investigation to only specific tests 
published in the Pharmacopoeia or National Formulary. 
Certainly it is basic, that if a product is labeled U. S. P. 
or N. F., it must comply with the tests and methods of 
assay published in the monographs of these authorities 
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Also, if 


for any reason the published tests or assays are incor- 


if these tests or methods of assay are correct. 


rect, an immediate demand should be made upon the 
revision committee responsible to correct them at once 
by interim revision. 

Those charged with the enforcement of our laws 
should be given in addition the widest leeway to apply 
tests beyond those stated in the Pharmacopoeia or Na- 
tional Formulary to determine if the product fully com- 
plies with such specifications. Naturally, it follows 
that a chemist who applies such a test assumes respon- 
sibility for its reliability and must, if called upon, dem- 
onstrate that it is correct in every particular. 

According to the Pharmacopoeia, a manufacturer is 
not required to follow the specific details of the United 
States Pharmacopoeia for compounding the ingredients 
named in the U.S. P. formula, but if he represents on 
the label that the product is U.S. P., he guarantees that 
it is made only from those ingredients specified in the 
formula, and that these ingredients have been used in 
the proportions designated by the U.S. P. For example, 
should a U.S. P. formula specify Atropine Sulphate, a 
manufacturer is required to use this salt of Atropine 
when compounding the formula. If he uses Atropine 
Hydrochloride in the correct molecular proportion as a 
substitute for the Atropine Sulphate and represents the 
product to be U.S. P., such a product is misbranded. 
The question of whether or not such a product is equal 
in therapeutic value is not the deciding factor, for if the 
product is represented to be U.S. P., it must comply in 
every particular, and identify is one of the specifications. 

The l.S. P. and N. F. Committees are well within 
their rights to expect a manufacturer, who represents a 
product to be N. F. or U.S. P., to have it comply with 
those specifications which the committees have estab- 
lished for the product and which include identity, qual- 
ity, purity and strength. 

On the other hand, simply placing a name in the 
United States Pharmacopoeia or National Formulary 
does not confer upon these committees exclusive right 
lo the name. Many of the names in the present N. F. 
and l.S. P. were in use by manufacturers long before 
\an- 


ufacturers accordingly have prior right to the use of 


they were included in the official compendiums. 


such names when compounding such formulas even 
though they de differ from the b.S. P. and \. F. For 
example, Fluid Extract of Cascara and Fluid Extract of 
Cascara Aromatic were in use many years before they 
became official and surely we can expect the courts to 
recognize the manufacturers’ prior rights and permit 
When 


such a modified formula is used. a clear and concise 


the use of the name with a modified formula. 


statement is required upon the label to indicate where it 
differs from the official product of the same name. 
(nother preparation, Elixir Lron, Quinine and Strych- 
nine frequently designated by those who advocate no 
variation clause, is in truth a specific reason why such 


a clause should exist. A formula is given in the Na- 
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tional Formulary for this product and may be all right 
if the preparation is to be used a few days or hours after 
However, if it stands for any length of 
time, it precipitates and becomes unsatisfactory for use. 


it is prepared. 


Surely manufacturers who have had a satisfactory 
product upon the market should not be denied the use 
of the name simply because the National Formulary 
has designated an unsatisfactory formula. Practically 
every manufacturer reports that he has, through neces- 
sity, discontinued the manufacture of N. F. Elixir Lron, 
Quinine & Strychnine due to the precipitation difficul- 
Lies. 

To deny a manufacturer the right to vary a U.S. P. 
or N. F. formula could only result in applying the 
brakes to research work. What incentive would there 
be for a manufacturer to spend the time and money on 
research work if, after he had developed an improve 
ment, he was not allowed to market such a modified 
product? The rule of common sense will apply in the 
variation clause as it does in everything else and manu- 
facturers will demand that their rights be not violated. 
On the other hand, a manufacturer who varies his prod- 
uct from the U.S. P. or N. F. must continue to do that 
which is required under the present law,: namely to 
state clearly and conspicuously on his label wherein his 
product varies from the N. F. or U.S. P. 

The principal difficulty with the entire situation 
appears to be that the present law does not require a 
product represented to be U.S. P. or N. F. to include 
such designation in the title. If the law could be 
amended in this respect, requiring the letters U.S. P. or 
N. F. to follow in the same size type an official title, the 
situation would be entirely cleared up. 

In my opinion this was the intent of Congress when it 
wrote the present Food and Drugs Act. But since this 
intent does not seem to be entirely clear and has been 
the cause of so much discussion, providing the Act is to 
be re-written, the following clauses would not be amiss. 


1. A product represented to be U.S. P. and or 
N. F. shall be labeled immediately following the 
name in type the same size as used in the name 
with the letters U.S. P. and or N. F. 

2. A product represented to be U.S. P. and or 

ee 


official compendiums for identity, purity, qual- 


shall comply with the specifications of the 


ity and strength. 

The above two paragraphs included in the law would 
go far to clear up the entire situation and fully recognize 
the rights of the Pharmacopoeia as well as those of the 
manufacturers. Surely paragraph one, would put an 
end once and for all to the claims that the pharmacist 
compounding prescriptions is often misled into thinking 
that the product he is dispensing is in reality a L. 5. P. 
He would be 
in the 


or \. F. product when in truth it is not. 
trained to look for the letters U.S. P. and N. F. 
title and if they were not there, he would know at a 


glance that the product was not official. 
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VANISHING CREAMS 


Since vanishing cream is the foun- 
dation of a number of cosmetics, 
proper preparation of vanishing 
creams is essential to the producer 
of cosmetics. Mr. Williams gives a 
very illuminating discussion of the 


subject. 


Vanishing cream is the foundation cream of a number 
of preparations and for that reason should be carefully 
manufactured and only chemicals of the highest purity 
used. Stearic Acid is the most important ingredient 
used in the making of vanishing cream, so an acid of the 
following quality should be used. Stearic acid is ob- 
tained from tallow and other fats. It should be triple 
pressed and have a melting point not lower than 56° C. 
A hard white acid will give the best results in making a 
cream, as one which has a slight brown color will impart 
this color to the cream and as it ages will continue to 
discolor. A triple pressed stearic acid should not con- 
tain any oleic acid for this imparts an odor to stearic 
acid and in the cream is apt to discolor and destroy the 
perfume oil. The amount of stearic acid used varies 
from 10% to 25%, but the best cream averages about 
20%. 

The other important ingredient of most vanishing 
creams is glycerine. This should also be of a very high 
grade—one that is clear, colorless and free from any 
objectionable odor. A glycerine that has these quali- 
ties will give you a cream that will not require an un- 
necessary quantity of perfume oil to perfume, and will 
not leave an unpleasant odor on the skin. 

As vanishing creams are really a soap, an alkali must 
be used to saponify the stearic acid. The amount of 
alkali used depends upon the kind, and the degree of 
saponification or the amount of free stearic acid you 
have in your finished product. The alkalies generally 
used are potassium (KOH) and sodium hydroxide 
(NaOH). Both of these are satisfactory, giving a cream 
of a very good consistency and with a good degree of 
pearliness. 

Potassium and sodium carbonate—they both give a 
good cream but in the saponification of the stearic acid 
carbon dioxide (C02) is liberated. When saponified at 
a high temperature (212° F.) a very large percentage 
*Allied Products, Inc., Suffern, N. Y. 
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By J. M. Williams* 


of this gas passes off and with continued mixing the 
greater part of the remaining gas also disappears. 

\ cream manufactured with a carbonate should be 
allowed to age a week before filling into jars. This pro- 
cedure eliminates the danger of cream shrinking in the 
jars, provided the jars are properly filled and capped. 

Potassium hydroxide and carbonate produce a soft 
cream, while on the other hand the sodium salts will 
produce a harder cream. A combination of both the 
salts produces a very satisfactory cream and one should 
try different proportions to find just the kind of cream 
they wish to manufacture. 

Borax is hardly ever used alone—it is generally used 
with a carbonate or triethanolamine. Liquid ammonia 
makes a very satisfactory cream at first but soon be- 
comes a faint brown in color, gradually darkening. It is 
not generally used, and one should avoid it. 

Triethanolamine has of late been used in the cos- 
metic industry. It is a synthetic organic chemical and 
is said to combine the properties of glycerine and am- 
monia in a single chemical compound :—a viscous, hy- 
groscopic liquid readily soluble in water, a good moisten- 
ing and penetrating agent. Asa base, it is considerably 
less alkaline than ammonia, a pH value between 10 and 
11 in water solution, and because of this property is not 
caustic to the skin. A very good cream is made with it 
when combined with stearic acid. 

There are a large number of materials which will pro- 
duce pearliness in a vanishing cream. This shine de- 
velops on standing and is due in a large degree to the 
recrystallization of the unsaponified stearic acid. Creams 
made with potassium salts produce a very good shine. 
Carbitol is often added to produce a shine and also to 
replace glycerine, but should be used in a lower per- 
centage. 

Vanishing cream if improperly made has a tendency 
to mould; this can be overcome by making the cream 
with freshly distilled water and adding a half a hundred 
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per cent. of formaldehyde. Alcohol also helps to pre- 
serve a cream and gives a cooling sensation to the skin 
when applying the cream. 

In the manufacture of vanishing cream it is necessary 
to have two kettles, one for the melting of stearic acid 
and the other for the heating of the water, alkali and 
glycerine, etc. These can either empty directly into the 
pony mixer or a tank above the colloid mill, or can be 
emptied by hand using pails with a strainer attached. 
A review of the article appearing in the February issue 
of THe DruG AND Cosmetic INpUstTRY will give de- 
tailed arrangement of the necessary equipment. 

In aging a vanishing cream a crust is apt to form on 
the surface; this can readily be stirred into the main 
body of the cream and filled into the jars without any 
detrimental effect. It is advisable to fill the jars from 
the bottom up, stamping the cream well down in the 
jars and capping tightly. 

There are certain standard formulae for vanishing 
cream and the following are fair examples: 


No. 1. 

Stearic Acid—triple pressed pAaisa ints Ewa ee hee eG 
Potassumihydroxide GP... 2.2.66... ss esas an 15s 
Water distilled.............. Ue ine oer eke Fear a soto 
RGU WAEERITE DNC 2 0,163 co ciers sapien on eases aaa en a BORON = 
PARTE sae res este esac Wc Sve To esis 4.0 “ 
POIOE oc ses asic Deo: -** 
Formaldehyde solution.......... Sa 


Procedure: Melt the stearic acid in one kettle and 
heat to 212° F. Dissolve the potassium hydroxide in 
about thirty per cent. of the water and bring this solu- 
tion to the same temperature. Place the melted Stearic 
acid in a mixer and start running the hot alkali in, with 
constant agitation. Continue stirring until emulsifica- 
tion has taken place; then add the remainder of the 
water and glycerine which has been heated to 212° F. 
Continue stirring until the temperature of the cream 
has dropped to about 115° F. Then add the alcohol in 
which the perfume oil has been dissolved; run the mix- 
ture for about twenty minutes longer and place in a 
storage tank to age. This cream is of a fairly soft con- 
sistency. 

The following formula is a harder cream and one that 
has good keeping qualities: 


No. 2. 


Stearic acid—triple pressed 20.0 % 
Glycermne'pure...........- 1030)” 
Potassium carbonate inched. £ eau 3 an aien 8 

BROT Gasmisa es 4.“ 
Water distilled 64.0 “ 
Alcohol... . Aor * 
ROPMMANIIEG cs sere isceisaxis ioe Se Sex 4 a 
Formaldehyde Solution. ........... 205°“ 


Procedure: Heat the water, borax, potassium car- 
bonate and glycerine to 212° F. in one kettle. Melt 
stearic acid and heat to 212° F. in another kettle. Pour 
the water solution into the pony mixer or in the mixing 
tank above the colloid mill. Start mixing in either case, 
and slowly add the stearic acid; care must be taken as 
there is an evolution of gas (CO.) and there is a tendency 
for the mixture to run over the kettle if the stearic acid 
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is added too fast. Run the mixer until the temperature 
has reached 120° F; then add the formaldehyde solu- 
tion, then the alcohol and perfume. Continue mixing 
for about twenty minutes longer. 

If a colloid mill is used, run through at once and add 
formaldehyde alcohol and perfume, stirring thoroughly 
so as to give a uniform distribution of these ingredients, 

The formulae given below are of the newer types and 
they make a vanishing cream that is completely ab- 
sorbed without leaving a greasy residue, has no tend- 
ency to flake or roll and imparts a softness and smooth- 
ness to the skin. 


No. 3. 

Stearic acid—triple pressed......................5. 25.00% 
Lanolin (anhydrous) fore 
Triethanolamine | Ss 
GENT Co 2 URE ae A eh pr PEP AU SRI eae eee PRP 9:0 * 
Water distilled 60.0 “ 
BTA TIC so a0 sasha hn or ice ma eens ee 5“ 


Procedure: Heat the stearic acid and lanolin in one 
kettle to 160° F. In another kettle heat the Triethano- 
lamine and water to the same temperature. Place the 
T. E. A. and water in the mixer, add the stearic acid 
solution with constant stirring. When a smooth cream 
is obtained add the carbitol and perfume with an even 
stirring and continue until the cream is fairly cold. 

This cream will produce a pearliness and shine. 

Vanishing creams containing cetyl alcohol are now on 
the market and as this chemical is becoming more pop- 
ular on account of being readily absorbed and producing 
a smooth cream, the following formulae will be good 
ones to start working with. 


No. 4. 


Stearic acid—triple pressed........................ 20.00% 
GLARSIIMUD VONONIIO 3. 8.2054 fen scissor teavs eo ce eee aes eg eben 
Catyialicoholipure: 5s 6 nase ned ete | aes 
| EAT) CRM rt iAP Er RN CR ean a oP nn cE ier eet? ye 
ELECT GS ga oe ee eed aE eM eR Arr 1020) 
ALEC) C10} [AOR TNS keel Re SR are a NOs a ORR PRR oer orig vac Be, ee 
WEES BENG S «<2 Sxerch tLe, Ate oak Crean eae te 60: 
PCREAIIR oats fa, hep tsa, RO ee OR ON Ae Ps as 

Procedure is the same as for vanishing cream No. 1. 
No. 5. 


Stearic acid—triple pressed 


Potasswim: Carhenale:....<. 5.6 <cbo06 6 sas daca swe cst Ba 
Butyl stearate. ...... acre NG ee ee toler oben eras rs a 
WU AUCTAC INGE e208 Re roe nace ee operat 150 = 
EE CTE ET C0 eae eae Ape ee Rar eee Eas eNO e ace 


Procedure is the same as for Vanishing Cream No. 1. 

The interesting ingredient in this cream is the butyl 
stearate and the effect it has on the shine. It gives a 
smooth soft feel and penetrates very quickly into the 
skin. The advantages claimed for butyl stearate over 
glycerine are that glycerine being of a hygroscopic 
nature, on days of excessive humidity the glycerine is 
likely to absorb atmospheric moisture, producing a wet, 
sticky feeling on the skin to which the cream has been 
applied; and on a day of low humidity, taking the 
moisture from the skin. 

As some skins are very sensitive to glycerine a cream 
of this kind would prove very beneficial to them. 
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THE VITAMIN MARKET 


Vitamin products now stand third 
among drug store products, being 
topped in sales only by laxatives 
and cold remedies. However, vita- 
min products are offered to prevent 
constipation and colds. What in- 
roads will vitamins make on the 
two leading groups of products? 


Taken as a group, the vitamin products are now said 
to stand in third place from the point of sales in the drug 
business. Exceeding vitamin products in volume of 
sales are said to be only laxatives, which group occupies 
first place, and remedies for coughs and colds, which 
group stands in second place. At first thought, some 
folks are apt to award third place to remedies for rheu- 
matism and arthritis, but upon reflection these people 
generally agree with the majority and place remedies 
for rheumatism and arthritis in fourth place. The rise 
in the position of vitamin products has been most re- 
markable, since it is only two or three years ago that 
they stood in tenth place on the list. 

Perhaps a major reason why vitamin products have 
risen to a position surpassed only by laxatives and 
remedies for colds and coughs, is the fact that two of the 
conditions for which vitamin products are now being 
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used to a very large extent are the two conditions for 
which laxatives and remedies for colds and coughs are 
used. Another reason for the great increase in vitamin 
products doubtless is the development of concentrates 
which extend the use of these products to those who can 
not tolerate fatty oils. Also with increased knowledge 
of vitamins and their sources, producers have been able 
to develop not only combinations of the many import- 
ant vitamins, but also concentrates of these combina- 
tions. 

To some extent, perhaps, the sale of vitamin products 
has been increased at the expense of the sales of the two 
leading groups of products. However, it should be 
realized that the use of vitamin products is largely pro- 
phylactic, while the use of the other two groups of prod- 
ucts is to relieve and cure specific attacks. Naturally, if 
the vitamin products were consistently used and if they 
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proved efficacious in all cases, they would completely 
curtail the use of laxatives and remedies for colds and 
coughs as use of vitamins was extended. But it is per- 
haps too much to expect that consumers of vitamin 
products will be consistent in the use of these products 
in all cases, and it is also too much to expect that the 
vitamin products will prove efficacious in preventing 
constipation or colds in every individual who uses them 
for either of these purposes. 

The discovery of these important uses for the vita- 
mins came long after the initial discoveries of the vita- 
mins and their apparent use for a few vitamin deficiency 
diseases. Vitamin A, for example, was at first believed 
to be useful only in promoting growth. Some years 
later, however, vitamin A was found to be of immense 
value as a prophylactic for colds, as well as in shortening 
the duration of colds. For both these uses, however, 
vitamin A must be taken consistently during the entire 
fall, winter and spring, since the effect of vitamin A is 
to build up a resistance so that colds are prevented, or so 
that their duration is short when they do occur. It is 
this use of vitamin A which makes its use by adults as 
well as children highly desirable. Since the growth- 
promoting value of vitamin A was attractive mainly for 
use in children, the discovery that it was valuable in 
prevention of colds not only gave it an important sec- 
ondary value for use in children, but also greatly in- 
creased the number of potential users to people of all 
ages. This discovery also gave vitamin A a value which 
allowed it successfully to compete for the business of 
the second largest group of drug products, namely, 
remedies for colds and coughs. 

Vitamin B is the particular vitamin upon which the 
vitamin group bases its claim for correction of constipa- 
tion. This use of vitamin B also came many years after 
the initial discovery of the vitamin which was at first 
believed to be useful only in the deficiency disease of 
beri-beri. Now, however, this vitamin has been found 
to be useful not only in preventing underweight, loss of 
appetite, loss of vigor and general fatigue, but also in 
preventing impairment of the digestive processes which 
lead to constipation. Thus we find that vitamin B 
possesses the property of increasing the intestinal mus- 
cle tone, thus aiding elimination and overcoming con- 
stipation. 

As a matter of fact, the vitamin B deficiency disease, 
beri-beri, which is rather prevalent in the Far East, is 
seldom seen in the United States. However, the condi- 
tions for which vitamin B is used in this country are 
probably only forerunners of beri-beri since Plimmer 
expresses the following thought: 

‘Before the symptoms of beri-beri appear, there is a 
period of ill health in which occur common symptoms 
met with every day in medical practice. The first signs 
are loss of appetite . . . Weakness, loss of vigor follow 

. Later gastro-intestinal derangements appear—in- 
digestion, constipation, colitis; finally there are symp- 
toms due to malnutrition of the nervous system. If the 
shortage is slight, the nervous symptoms may never 
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appear, and the organism suffers only from dyspepsia, 
constipation, and other intestinal troubles.” 
Although it may appear that vitamin B must be used 


over a long period in order that constipation might be 
eliminated or prevented, this vitamin is in fact an in- 
gredient of a laxative which has been on the market for 
the past few years. In this laxative, gum karaya is used 
to create bulk in the intestines. Gum karaya swells to 
a far greater extent than agar agar. And with the gum 
karaya, vitamin B is used to give the product the “kick- 
off’. Therefore, vitamin B is the active laxative in- 
gredient in this product. Naturally, such a product has 
the appeal that it contains no “chemicals or drugs’, but 
only “‘natural products.” 

Now that the vitamin products have advanced to an 
enviable position among the products sold in the drug 
store, the question naturally arises, will the vitamin 
products maintain their momentum of the past few 
years and push forward into second or perhaps first 
place? It would appear that if the use of the vitamin 
products as laxatives and as prophylactics for colds con- 
tinues to increase, due to a greater public acceptance of 
these claims, the volume of vitamin products sold will 
steadily increase. If, however, the claims made for 
vitamin products are found to be justified by the large 
majority of people using them, we might see vitamin 
products push forward to first place not only due toa 
greater sale of vitamin products, but also due to a de- 
crease in the value of sales of the other two groups as 
the vitamin group gains ground at the expense of these 
two major groups of products. 





Tooth Pastes for Children 


(Continued from page 410) 


the tube, discoloring the label and carton and forming 
an unsightly package. Glucose should never be used 
as an excipient because it easily ferments. This applies 
also to the starches and sugars. Saccharin is undoubt- 
edly the best sweetening agent, for it will not ferment, 
and, in the extremely high dilutions employed, it is 
incapable of producing any bodily harm. Too much 
saccharin, however, should not be used in order to 
avoid a persistent aftertaste which becomes very ob- 
jectionable. The sweetness of saccharin is perceptible 
in dilutions of 1:100,000; 1:10,000 is agreeably sweet; 
with 1:1,000 it becomes bitter and disagreeable. 

A non-irritating, non-gritty, non-astrigent and palat- 
able tooth paste suitable for children, and, for that 
matter, also for adults, may be manufactured by using 
precipitated calcium carbonate, or light magnesium car- 
bonate, or both; tragacanth and neutral glycerin; a 
blend of oils of peppermint and anise; with saccharin as 
a sweetening agent. Such a combination will be non- 
irritating to the mucous membrane, non-decalcif ying to 
the teeth, non-poisonous to the organism as a whole, of 
agreeable odor and taste, non-destructive to salivary 
ferments, non-gritty, non-staining, non-fermentable, 
will not inhibit the flow of saliva, and yet will possess 
adequate cleansing action. 
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SUNBURN PREVENTIVES 


Summer is coming on apace and manufacturers of 
cosmetics are getting ready their stocks of sunburn 
preventives and sunburn remedies. The first group is 
rapidly gaining in importance as people are becoming 
educated to the folly of allowing themselves to be fried 
to a turn in the hot summer sun. However, sunburn 
preventives have not as yet received full public con- 
fidence because many of the preventives hitherto placed 
on the market were more effective in the bottle than on 
the skin. 

As a first step in the preparation of a sunburn pre- 
ventive it is necessary to know that any compound 
which will fluoresce in ultra-violet light of 2900 to 
3100 Angstrom units will protect the skin from the de- 
structive rays of the sun. It seems, therefore, a simple 
problem to make up a solution and expose it to ultra 
violet light of this wave length and to estimate its prob- 
able effectiveness by the degree of fluorescence it 
manifests. 

Assuming that the solution fluoresces readily, it is 
necessary then to test its effectiveness on the skin. Here 
again a certain amount of caution is necessary because 
a preparation which will prevent sunburn may be ir- 
ritating to sensitive skins. Inasmuch as many chemists 
use the strip method of testing, that is, they band the 


Apr. ’35: 36, 4 


arm with strips of adhesive and cover the exposed areas 
of skin with the solution and then expose the arm to a 
mercury arc lamp.* This method is convincing enough 
as a test for effectiveness but it isn’t always an accurate 
guide as to probable irritation, because the skin of the 
masculine arm is not as tender as the skin of a woman’s 
face. As most men’s arms usually tan quite readily 
without burning excessively such a test may be alto- 
gether misleading. Although it may be a little incon- 
venient we believe that such tests should be made on 
that part of the anatomy where the skin is tenderest, 
the inside of the arm for example or under the arm on 
the ribs. As the question of irritation is of paramount 
importance, the preparation should be applied and left 
on for hours even without exposure to light. Any red- 
ness or any smarting renders the preparation imme- 
diately suspect. 

So we have two basic research problems: one to dis- 
cover the best chemical for filtering out the objection- 
able rays of the sun; second to discover whether the 
substance can be left in contact with the tenderest skin 
for many hours without causing a reaction. 

There are literally hundreds of chemicals which 
possess the fluorescent property referred to above. Some 
as stated are irritating. Some are much too expensive 
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and too difficult to obtain in commercial quantities. 
Some discolor too readily. Some produce a rather 
ghastly tan. Here are some of the materials commonly 
used : 

Benzyl salicylate: fair and relatively inexpensive. 

Menthol salicylate: Good but rather difficult to obtain. 

Aesculin: Good, rare and expensive. 

Ortho oxy-aesculin: Good, rare and expensive. 

Tannic acid: Fair, likely to discolor. 

Phenyl salicylate: Fair, but likely to irritate. 

Quinine bisulfate: Good. 

Quinine oleate: Fair. 

Quinine hydrochloride: Fair. 

Ethyl-para-amino-benzoate: Good. 

Sodium-naphthol-6 :8-disulfonate: Good. 

B-oxy-naphthoic-acid: Good. 

6-oxy-2-naphthoic-acid: Good, difficult to get. 

Alpha-naphthol-8: sulfonic acid: Good, hard to get. 


Beta naphthol 3:6 disulfonic acid: Good, hard to get. 


Some of the fluorescent oxy-naphthalene sulfonic acids 
are very difficult to get because many of them are not 
made in this country as yet and some of them, we be- 
lieve, are controlled by patents and sold under trade- 
marked names. ** 

The vegetable oils are useful vehicles because many 
of them possess protective properties, notably un- 
bleached olive oil, cottonseed, linseed, peanut, sesame, 
etc. The use of an oil vehicle complicates matters some- 
what because the ingredient added to it must be soluble 
in oil. In connection with the power of vegetable oils, 
however, a good indication is provided by the fact that 
a mixture of linseed and cottonseed oils applied to the 
skin regularly before exposure will promote an even 
uniform tan without burning. 

However, the use of raw vegetable oils must be at- 
tended by caution because of the foots which settle out 
on standing and cloud the preparation. When such oils 
are used the best procedure is to allow the oils to set 
long enough for the foots to form and to settle out. Then 
decant off the oil from the top of the tanks so as not to 
disturb the sludge at the bottom. Mineral oil is used 
as a vehicle for many sun tan oils but it possesses no 
protective property itself. Mixtures of water alcohol 
and glycerin are also used as vehicles, especially for the 
derivatives of oxy-naphthalene-sulfonic acid, which as a 
rule are soluble in water. Emulsions in liquid and 
cream form are very good vehicles. 

As a means of guiding experimentation the following 
formulas are suggested. It is recommended that each 
be carefully checked in conformity with the suggestions 
made above: 


Oils 
No. 1. 
Benzyl salicylate........... eects . 8% 
Menthy] salicylate or ea nice ec: er 
Olive oil ee oe ; ; 43 ° 
ee P| Osc ane 43 “ 
Perfume....... Pact kc Na esetek Cee eee Sr 1“ 
Procedure: As above. 
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Lotions 


No. 1. 

8-oxy-naphthoic acid re re ee ee 3% 
Quinine bisulfate 9“ 
Alcohol Is 
Glycerin a 
Rose water to 


Procedure: Dissolve the quinine bisulfate in the 
alcohol and the 8-oxy-naphthoic acid in the rose water 
and glycerin. Mix the solutions and filter. 

No. 2. 


Sodium-naphthol-6 :8-disulfonate 


0 
Ethyl para amino benzoate 1" 
Alcohol 1 
Glycerin 5S 
Witch hazel 74% 


Procedure: Dissolve the first ingredient in the witch 
hazel and the second in the alcohol and glycerin. Mix 
the two solutions. 


Creams 

No. 1. 

AOiiiIMeFDISMIEBEE 3. Siac ac. vo sake aas ocean ee i 4% 
Absorption base derive from lanolin. ........... sv aise Seat eae 
VV AIDCIINICLAL OU 5.85 2iero. 6 hale odie ws ras esses lego neh GSS. 
UALS) 000) [Nah Sones aa SP crete Ne ne ore One ye ante 
LY CODD 2.23.0 2s: Paden Gh iNieenavens Ses ataRN UTA ee cher cerns ae 
ES STE Lh OR PCE gee meS NE Sn ee ewe eR ry tonne, Manet 40 “ 
BPR ENING 525 ys ers ook ares Pe) Ge aie ev t eR ee io 


Procedure: Dissolve the quinine in the alcohol, add 
the glycerin and water. Warm to about 130° F. Heat 
the absorption base and mineral oil together until the 
base melts but be careful not to heat it above its melting 
point. Then stir in the quinine solution slowly, small 
amounts being added at time until the whole amount is 
taken up. 


No. 2. 

WILE eCSIV A, Oo. ad hd erin, 5 didi is locas 7% 
Glyceryl monostearate 12" 
White mineral oil on 
Petrolatum..... Pe onsen ener ne 5 a 
Glycerin. ... Bee CO ae Sa 
Alcohol....... oe Fi osc : we ; 10“ 
Benzyl salicylate. . . Peace wens vy 
Menthol salicylate ee a sa 
Perfume Sete Se E* 
Water... ee ee hee ee 


Procedure: The glyceryl monostearate, beeswax, oil 
and petrolatum are heated together until the glyceryl 
monostearate melts. The mass is slowly mixed until it 
begins to congeal. Then a solution of the glycerin, 
alcohol, perfume, benzyl and menthol salicylates is 
stirred in carefully and the stirring continued until the 
cream is ready for filling. 


**For a more exhaustive list of recent discoveries see the 
Drug & Cosmetic Industry, Dec. 1934. 

*See ‘Testing Sunburn Products,” L. Stambousky, Drug & 
Cosmetic Industry, July, 1933; and “Testing Sun Tan Products’ 
by Gerald K. Heller, Drug & Cosmetic Industry, May 1933. 
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Effects of smoking upon the health 
of individuals has been extensively 
investigated by various members of 
the medical profession. We pre- 
sent a summation of the several 
important conclusions, together | 
with the possibilities that smoking 
offers for drugs and cosmetics to 
correct the resulting conditions. 


SMOKING AND HEALTH 


With cigarette consumption in this country approach- 
ing 120 billion annually, and with cigarette advertising 
running on alluringly concerning ultra-violet ray, 
health giving, slenderizing, get-a-lift, nerve-soothing and 
socially-desirable qualities of the late lamented coffin- 
nails, it might be profitable to resist the blandishments 
of this anvil chorus long enough to take stock of the 
effects of this tremendous consumption upon health. 
What, if any, are the physical ill-effects of smoking and 
what are the products indicated to counteract these 
deleterious effects? 

In the first place, it must be emphasized that expert 
opinion upon the effects, pro and con, of smoking is 
pretty evenly divided. No sooner does one group of 
research workers announce one set of scientific facts 
than another group a few months later produces a set of 
facts pointing to exactly the opposite conclusions. As 
an example, let us take the most recent research which 
concerns the sugar content of the blood in its relation to 
cigarette smoking. This, incidently, was the basis for 
the “get-a-lift’’ campaign of cherished memory. 

Haggard and Greenberg, in February, 1934, an- 
nounced the results of work which indicated that smok- 
ing produced a temporary increase in the concentration 
of blood sugar and a corresponding increase in the rate 
of sugar combustion in the body. During the next 
thirty minutes the value, in both cases, fell to or below 
that which prevailed before smoking. It seemed to 
these workers and to other qualified observers, that this 
increase in blood sugar concentration, as well as the 
accelerated pulse and increased blood pressure which 
followed smoking, might well be due to the effect of 
nicotine upon the adrenal glands resulting in an in- 
creased discharge of epinephrine. It is accepted that 
fatigue and irritability are associated with a low level of 
blood sugar and it was thought that this mobilization of 


Apr. 35: 36, 4 


carbohydrate reserves following smoking might well 
explain the well-known effect of smoking in relieving 
hunger symptoms. 

If the thing had stopped there, manufacturers of drug 
products might have done well to devise new remedies 
for severely goaded adrenal glands and for depleted 
energy reserves, the result of frequent “‘lift-getting” 
throughout the day. But in July, 1934, Dill, Edwards 
and Forbes, published the results of work which showed 
that smoking does not increase either the blood sugar, 
lactic acid content of the blood, respiratory quotient or 
oxygen consumption. It was their conclusion that the 
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hunger alleviation which follows smoking almost cer- 
tainly depends upon the inhibitory effect of nicotine on 
the stomach hunger contractions. 

It must be confessed that this action on the stomach 
is the only fact which arises unchallenged out of the 
welter of controversy which has always surrounded any 
discussion of the physical effects of smoking. It seems 
agreed that smoking exerts an inhibitory action upon 
the salivary glands and upon the movements of the 
stomach, thus causing cessation of the hunger sensation. 
It also seems definite that smoking increases the quan- 
tity of gastric juice but lowers the proportion of hydro- 
chloric acid and diminishes the activity of the rennin, 
thus hindering digestion. Any product which would 
counteract these inhibitory and hindering effects of 
smoking would appear to be upon sound and logical 
ground. 

Smoking also effects heart beat and blood pressure, 
but the results vary so widely with the individual that 
each must determine for himself whether or not the 
effect is harmful to him. Those who vary from the 
normal in this regard should undoubtedly consult with 
their physicians concerning the effect, to them, of 
smoking. Generally speaking, a moderate use of ciga- 
rettes raises blood pressure, and an immoderate use 
first raises and then lowers it in the succeeding depres- 
sant reaction. 

Nicotine is not the only toxin to be taken into con- 
sideration when dealing with the effects of smoking. 
Carbon monoxide, pyridine and ammonia are some of 
the other factors to be taken into consideration. Carbon 
monoxide destroys the red blood corpuscles and some of 
the anemia preparations might profitably exploit the 
market furnished by the heavy smoker. Pyridine is the 
reason for the darkened teeth of the confirmed smoker 
and, in view of this fact, it is rather surprising that only 
one dentifrice has made any strenuous effort to appeal 
to this market. The ammonia is probably chiefly re- 
sponsible for the mouth and throat irritation, and the 
predisposition to mucous plaques and catarrh of the 
throat which follows constant smoking. It is difficult 
to estimate what proportion of the gargle and mouth- 
wash market is made up of smokers, but it is safe to say 
that they furnish a large percentage of the buyers of 
these products as a means to freshening dried throats 
and to removing the taste and odor of these various 
combustion products of smoking which gather in the 
oral cavity. 

Undoubtedly, too, considerable of these products are 
absorbed into the blood stream. It has been estimated 
that the smoker of a pack of cigarettes a day absorbs a 
grain of pure nicotine, enough to be dangerous if ad- 
ministered in one dose. At the same time, a smoker of 
twenty cigarettes a day is fairly certain to have de- 
veloped a high degree of immunization. The elimina- 
tion of the poisons thus absorbed naturally place an 
added burden upon the liver and kidneys and it has been 
stated that an intemperate and excessive use of tobacco 
sometimes brings about disturbances of these organs. 
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A NEW CLEANSING CREAM 


By John G. Downing, M.D. 


Boston 


Many dermatologists have favorite combinations 
which from experience they have found to be of value. 
Darier' prepared the following compound which he 
considered practical not only for the skin but for the 


scalp: 

Per Cent 
PGW CRCARSGAD 8 5-5 Fcc eS ot SIA ene ee eee 10 
LON Ea ee ee gee oe ee ree ee ee 40 
LOTTO ZEN EC | I Pe Peet ee nor een a 20 
PIGRONGE (Ob POLARUIINN 6 6 ode 5.0 se i lest eiie ae aH 1 drops 


He also used this soap mixture for the treatment of 
acne, but I received frequent complaints that it sepa- 
rated, and that it was for the most part unpleasant to 
use. There is no question that the use of soap as a local 
agent is necessary in the treatment of acne; the disad- 
vantage of most soaps is that they are so irritating when 
applied directly to the skin that they are frequently 
discarded by patients who should use them. 

To overcome these disadvantages, in 1932 the follow- 
ing formula, based on the aforementioned compound, 
was prepared; the prescription has the advantages of 
the soap mixture but none of its irritating qualities: 

Per Cent 


SEC ARICLACH Ren corr aia wise ce shea etree ie ee eis 20 
MANGHANCLETSC EE ORANINITR < 9)..550. o:e Seyela doin eisine ayes seeds oats 5 
RUBRICS 80.3.5 o5casas Wain 6a doce aS wR eo CRE 5 
SOGOMNHOURRGADY 32 i/e/o1c 5/0 soe 6 one Seinen: cues Ane 40 
DTS SUES Gs 2) ot ne a eee ee emree Pty eras ae 25 
ASIC OUI sooo a csinuess 2 sank wrsreiee en ok eats Cares ks 5 


It is made in the following manner: 

Heat the stearic acid, liquid petrolatum and tri- 
ethanolamine to 85 C. in a porcelain or glass container. 
Heat the distilled water and the glycerin to 85 C. ina 
separate porcelain or glass container. Maintain the 
heat at 85 C. and dissolve the coconut oil soap by 
agitation. Add the aqueous solution to the stearic acid 
mixture with slow but constant stirring. Remove the 
mixture from the source of heat and continue stirring 
until it is cool. Do not beat air into the cream. 

The result is a smooth, pleasant mass which does not 
separate even in summer and which gives a good lather 
when mixed with water. I have used it on sensitive 
skins and as an adjunct in the treatment of acne vul- 
garis and acne rosacea. It is applied with a pledget of 
cotton and removed with lukewarm water. 


Reprinted from the Archives of Dermatology and Syphilogy 
. . . . . iS 
1. Darier, J.: Precis de dermatologie, Paris, Masson & le, 
1923, p. 941. 
2. Maynard, M. T. R.: Triethanolamine: An Adjunct to 
Dermatologic Therapy, Arch. Dermat. & Syph. 25: 1041 (June) 
1932. 
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CITRUS OILS 
LEMON---ORANGE---BERGAMOT 


For several months now the citrus oils, lemon, orange 
and bergamot, have shown an advancing trend. This 
condition continues into the current market and is par- 
ticularly outstanding because it represents a price trend 
that is comparatively unique in the essential oils as a 
whole at this time. 

A logical explanation for the advance in the Italian 
oils is somewhat difficult to find as most importers and 
dealers express themselves as puzzled by the strength 
recently shown. Under such a situation, of course, 
there is bound to be a variety of opinions prevalent, 
none of which, however, seem to be definitely traceable 
to direct information that would be considered a lucid 
explanation as to just why these oils, in the face of 
present market conditions, should show so much 
strength. 

For several years now the Italian citrus oils have been 
selling far below normal prices. It is said that in an 
effort to obtain a fair price the Italian producers have 
determined to raise the level of shipment prices irre- 
spective of what effect it may have on consumption. 
The opinion in this regard seems to be that if a fair 
profit over the cost of production can not be obtained it 
is better not to sell at all. 

With special regard to Bergamot there is a likelihood 
for continued strength. Bergamot oil is produced from 
a tree that is indiginous to Reggio Calabria in Italy and 
is found nowhere else in the world. The tree is not 
hardy and in fact is most difficult to cultivate. Unless 
the market price is considerably above that prevailing 


These oils have been advancing in 
price for several months. Are these 
price trends justified and will they 
be sustained. 


for lemon and orange producers will turn their efforts 
toward these latter products. At the present time the 
range is said to be entirely too narrow. 

It is also true that the world is now getting along 
with entirely less bergamot oil than in past years. This 
is the result of the policy of Calbrian producers imme- 
diately following the World War to fix prices in such an 
arbitrary fashion as to have destroyed—probably for 
all time—a large part of their market. At the high 
prices then prevailing a search was made for substitutes 
with the result that the present world market for berga- 
mot oil is materially smaller than it previously was. 
Imports for the past five years into the United States 
graphically illustrate this point. In 1930 the total 
amounted to 175,887 pounds valued at $440,954, each 
succeeding year showing a steady decrease until in 1934 
imports totaled only 61,219 pounds worth $75,546. 
Some of this sharp decline can be attributed to the 
general world decline in the consumption of practically 
all products, but a large part is due to the above stated 
facts which Government co-operative efforts have been 
unable to overcome. 

It is likely to assume that as far as bergamot oil is 
concerned there will continue to be comparatively low 
consumption, although prices will be on a higher basis 
than has prevailed during the last six or seven years. In 
1929 the price was $3.25. The current price is $1.50 to 


$1.90 as to selling and quantity. 
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The advance in Italian lemon oil is a little more diffi- 
cult to appreciate. Reports indicate that the attitude 
of the Italian shippers is to some extent based on the 
exceptionally heavy movement of fruit to such centers 
as Spain and France where an influenza epidemic during 
January and February created an unusually heavy de- 
mand for it. There is also the confirmed report of re- 
strictions by Italy on importation of a certain group of 
essential oils, this restriction being designed to increase 
the home use of the domestic oils. 

The point that is rather difficult to understand, how- 
ever, is how the Italian oil is expected to sell in this 
market in sizable quantities at present prices which 
range from $1.35 to $1.50 per pound, in view of the com- 
petition offered by the producers of Californian oil 
which is selling at 70c per pound. Although the current 
spot market witnessed an advance of 10c per pound in 
the domestic oil price, this was merely in sympathy with 
the trend in the Italian oil. The advance in the im- 
ported material has been far greater, thereby so in- 
creasing the differential as to give the domestic oil still 
further price advantage. 

Very favorable prices prevailing on the Californian 
oil and special offers as trial inducements have resulted 
in the establishment of a considerable market for this 
grade of lemon. The decline of importations of Italian 
lemon from 485,842 pounds in 1930 to 191,618 pounds 
in 1934 attest the growing popularity of the domestic 
oil. 

Although the price of Italian lemon oil today is still 
low when compared to the prices of $2.75 prevailing in 
1929 it seems likely that the Italian producers will have 
to be satisfied with a smaller consumer outlet for this 
quality oil in the United States. 

Although all the orange oils are higher today than at 
the turn of the year, the advances that were instituted 
during February originated in Italy, the oils from other 
sources merely being a reflection of this position. 

The concensus of opinion in the trade seems to be 
that there is little justification for the present position 
and that it is more than likely a recession will occur in 
the not far distant future. 

World consumption of orange oil has declined during 
the past five years and during that time new and very 
active sources of supply have appeared. Africa has be- 
come an important producer of a good quality oil, with 
\p- 


proximately 180 tons of this oil was produced last year 


practically unlimited possibilities as to quantity. 


and it is said that 1935 production will be cut to 130 
tons, because it is estimated that this amount will meet 
the market needs. Oranges are a wild crop in Africa 
and the supply of a low production cost oil is merely 
contingent on the demand. 

There is also available ample quantities of California 
oil at attractive prices. This has already cut consider- 
ably into the consumption of the Italian oil as attested 
by the decline in imports from 164,864 pounds in 1930 


to 24,432 pounds in 1934. 
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“Ganging’ the Industry 


(Continued from page 408) 


present act with no benefit to the manufacturers. A 
hearing merely means that the manufacturer has an 
opportunity to try and persuade the Department that 
it is wrong. Naturally this is done by presenting the 
facts which the manufacturer expects to bring out in 
court if the case gets that far. Therefore, he is giving 
to his court opponent the information on which he 
expects to defend himself. This places the Depart- 
ment in the position of being prepared for just what is 
coming. Wise manufacturers have been careful not to 
take advantage of the questionable opportunity for 
this type of hearings under the present act preferring 
to meet the government officials in court. It seems too 
bad that manufacturers must take this attitude with 
government officials who would not be supposed to 
take advantage of a manufacturer in this way, but such 
is the case. 

There are a great many other points on which the 
bill is either unfair, ambiguous, or inadequate for the 
welfare of the public. The difficulty with the bill as 
has been amended, rewritten, and amended again and 
again, is that there is no one who has any clear idea of 
just what the provisions of the bill are and how they 
would affect the industry and the public if the attempt 
were made to put them into effect. Since after almost 
two years this rehashed Tugwell Bill still continues to 
be objectionable no matter how it is tinkered with, the 
only course open to the industry appears to be an in- 
sistence that present bill be amended by a bill such as 
the Mead bill. 


Uncertain Distribution 


(Continued from page 406) 


tribution by automobile truck of the products of a num- 
ber of cooperating manufacturers of non-competitive 
products. This idea was talked of during the boom 
days of 1928-29, but died a natural death with the com- 
ing of the depression. The scheme now calls for trucks 
that would make rounds to all retail outlets, the order 
being taken and the goods delivered at the one time. 
Furthermore, all deliveries would be for spot cash. The 
manufacturers who would cooperate in such a move- 
ment would all be interested in maintaining retail prices 
on their products, and this type of distribution would 
give them a real name of doing this. 

However, it is difficult to say just where this idea is 
having its inception as no announcements of definite 
action on any such plan have been made. Some believe 
that the plan is being attempted by certain individuals 
who are trying to interest manufacturers and bankers 
in letting these individuals run such an enterprise. 

Manufacturers must keep their ears close to the 
ground as these developments occur. For within the 
next two years the picture of distribution of drugs and 
cosmetics might be completely changed, and manufac- 
turers will have to change their policies accordingly. 
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COLLOIDS IN MEDICINE 
AND COSMETICS 


By O. Elmer Ostberg* 


Introduction 


The application of metallic colloids in medicine is 
distinctly encouraging, but like all other new ideas it 
has had its share of drawbacks and discouragements 
due mostly to a lack of knowledge and understanding 
of the subject. Another cause has been the premature 
supply of improperly prepared and unstable colloids. 

It is most important to consider how easy it is to 
produce a colloidal sol of low stability and containing 
a considerable number of impurities; and how pecu- 
liarly difficult it is to prepare pure sols which remain 
stable. The use of impure and unstable colloids is so 
serious that no pains must be spared in insuring their 
stability and purity when used for remedial purposes— 
particularly those which are administered by intra- 
venous or intramuscular injection. The instability 
which is most serious in colloidal sols used in medicines 
is that which results in coagulation. 

The use of specific colloids in medicine is no universal 
“cure-all,” but just as the use of pure chemicals 
marked a notable advance over the use of a crude 
tincture, so the employment of certain elements in the 
colloidal state is another progressive step in manufac- 
turing pharmacy. 


lodide Therapy 


The application of iodine is so well established that 
it is unnecessary to enlarge on its action and uses. It 
is, however, very important to consider the chemical 
form in which it is administered. The action of iodine, 
so variable with each individual, is still more marked 
with each dose and with each chemical combination. 

The alkaline iodides as well as many of the organic 
combinations so frequently produce iodism, not only 
in idiocyneritic individuals but in those where the 
douse necessarily must be pushed to obtain the desired 
results. Another disadvantage of most iodine com- 
pounds is their rapid elimination—85°% being elimi- 
nated from the body within 24 hours. This is notably 
the case with alkaline iodides. Toxicity, intolerance 
and other untoward side-actions are also characteristics 
of the usual iodine salts. 

How important this element is to our every day life— 
aside from its medicinal application—can better be 
appreciated when we consider that (60,000,000) people 
in this country are said to be deficient in iodine and 
that in some instances in the “goitre belt’’ board of 
health authorities are considering the addition of 
iodine to drinking water, especially in the schools. 


*Colloidal Laboratories of America, Inc., New York. 
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Colloidal lodine 


Elemental iodine being soluble in water it has been 
chemically impossible to prepare an aqueous suspen- 
sion of the element itself of practical value. It is 
necessary therefore to use other mechanical means and 
two methods have been adopted generally. These are: 
l., a suspension in oil and 2., by the use of protein or 
other colloidal modification of iodine. 

There are naturally differences of opinion as to the 
relative merits of the resulting colloidal iodides. By 
using a sodium modification of these forms, their in- 
herent weaknesses have been overcome and provided a 
colloidal iodine which seems, for all practical purposes, 
superior. 

The differences of opinion regarding their relative 
merits chiefly concern the oil suspension. Many 
colloidal chemists feel that the oil forms a coating 
around the fine colloidal particles, thus acting in the 
nature of an insulator. This belief is founded on the 
fact that the specific action of the colloidal iodides are 
effective only when and as they ionize and that it is 
impossible for them to ionize in oil. The coating of oil 
on the colloidal particles tends to prohibit or retard 
the ionization in the part to which it is applied as it 
would prevent contact between the part and the col- 
loidal iodine. Clinical experience with colloidal iodine 
suspensions in oil would indicate that this is not 
wholly true; many cases being cited in the literature 
showing marked therapeutic benefit. However, this 
may be, there is no disputing of reliable clinical evi- 
dence as against theory. Time alone will eventually 
clarify these opposite viewpoints as the study of the 
behavior of colloids proceeds and more knowledge is 
obtained. 

Regarding the sodium modification of aqueous sus- 
pensions we are more clear and definite in our knowl- 
edge. A product thus prepared lends itself to wider 
application and is usually less toxic than those in which 
protein material is used. Commercially such a product 
can be used in the presence of water and is particularly 
adaptable in creams, ointments, lotions, shampoos, 
soaps, pastes, etc. Medicinally, it has the advantage 
of being slightly alkaline—almost isotonic with the 
blood—and can be combined with an alkali without 
forming a salt. The absence of extraneous protein 
matter is also a point in its favor. 

The aqueous suspension (1 in 500) contains the 
iodine in its most active form and is suitable for ad- 
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ministration in all cases where iodine or an iodide is 


indicated and possess the advantages of: 
1. Non-toxicity. 


2. Toleration, with complete freedom from iodism, 


nausea and all other untoward by-effects. 

3. Stability and purity which permit of full thera- 
peutic dosage. 

1. Rapid assimilation and long retention in the 
system, making possible the use of the smallest 
dose at the same time obtaining maximum re- 
sults superior to those obtained with other forms 


of iodine. 


5. Gradual, more certain and complete action. 


When injected intravenously, the action is more 
rapid and as much as 300 cc. (10 ounces) has been in- 
jected with impunity in cases of pyaemia, and also to 
produce softening of fibrous tissue, thus showing its 
non-toxicity. 

In itself, colloidal iodine is only slightly parasito- 
tropic and bacterriotropic but micro-organisms are 
very greatly influenced by its action and it greatly 
increases the effect of a subsequently administered 
remedy. 

On topical application, colloidal iodine possesses the 
characteristics and advantages of colloids in general 
e.g., certain and rapid absorption with complete free- 
dom from irritation. Having an electro-negative po- 
tential, it has unusually high adsorptive power. These 
features ‘combined with the tremendous surface con- 
tact obtained due to the minuteness of the particles 
these features are responsible for the high efficiency 
and wide application of colloidal iodine. 

In some cases of bad chilblains colloidal iodine oil 
rubbed in four or five times daily caused every trace 
of the condition to disappear in four days (British 
\ledical Journal, May 12, 1917). Equally valuable is 
this colloid in severe cases of trench feet with ulcera- 
tion, and in many cases Charcot’s bedsores which are 
so troublesome a complication of spinal injuries. In 
the earlier inflammatory stages of lupus erythematosus. 
(a tubercular disease of the skin) before athrophy has 
supervened, it is far more suitable than the ordinary 
form of the drug because of the absence of irritation. 
Similarly is it preferred for internal administration in 
the tater stages of syphilis, because there need be no 
Parasitic affections show a striking 
In cases of dhobie itch, 


fear of iodism. * 
amenability to this remedy. 
where the disease had spread from the groin and in- 
vaded the trunk, legs and arms, under the quite painless 
application of colloidal iodine oil the extensive lesions 
are stated to have all cleared up in three weeks: with 
ordinary remedies, the case would undoubtedly have 
been more protracted and the patient would have been 
pul to a great deal of pain due to the possible necessity 
for denuding the skin down to the raw, ete. 

In rheumatism, a piece of flannel soaked in colloidal 
iodine attached to the positive pole of a battery and 
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applied as near as possible to the affected area is said 
to have been successful. 

Colloidal iodine oil (3 
and other forms of affections and abnormal conditions 
of the skin. On application, the iodine particles pene- 
trate the pores of the skin without staining the epi- 
dermis, the latter being kept soft and supple by the 
oil in which the colloidal iodine is exhibited and sta- 
bilized. Thus the staining and hardening effects of 
alcoholic solutions of iodine, such as the tincture, are 


©.) is very useful for eczema 


avoided. 
The internal indications for colloidal 
aqueous suspension or tablet form, are as stated, the 


iodine, in 


same as for iodides in general. These include, arterio- 
sclerosis, thyroid disease, inflammatory lesions, gland- 
ular swellings, rheumatism and arthritic conditions, 
hypertension, neuritis, simple goitre, bronchitis and 
other respiratory affections, and bronchial asthma. 


Colloidal lodine in Cosmetics 


There is no known element today for the treatment 
of the hair and scalp having the specific therapeutic 
value of colloidal iodine suspension. 

In its primary application, colloidal iodine at once 
eliminates the superficial and dead skin from the scalp 
and immediately corrects dandruff and scurff. The 
accomplishment of this is due to the properties of the 
iodine in gathering together the collected debris, rancid 
oil and waste and dead cells of the scalp without inter- 
fering with the natural oil or gloss of the hair. 

\s a result of scientific research, a free iodine scalp 
treatment has been adopted by a chain of beauty 
salons. Before this treatment can be applied, it is 
necessary for the customer to go to the salon and have 
a small spot of iodine placed back of each ear. [n about 
six cases out of ten, it is impossible to give the treat- 
ment because of the toxic effects of the iodine. With 
everyone 
suscepta- 
vives the 


colloidal iodine this treatment may be given 
irrespective of the skin texture and iodine 
bility. In addition to the therapeutic aid it 
scalp, it is a natural medicine, so effective in scalp 
treatment and in penetrative qualities, that it is evident 
in the saliva fifteen minutes after application. An 
ambiguous statement) Not at all: it has been and can 
be proven. 

It is generally known that iodine will also increase 
hair growth. This action is most probably twofold: 
topical and internal through the indirect: stimulation 
of the pituitary gland by the iodine action upon the 
thyroid. It has also been noted that while iodine does 
promote hair growth it also tends to bleach and stiffen 
the hair. In the colloidal state, iodine does not have 
these undesirable qualities. The application of colloidal 
iodine in an emulsion, the basis of which is certified 
olive oil is available and provides the first’ genuinely 
known hair and scalp treatment offered. 

Colloidal iodine soap, colloidal iodine tooth paste 
and colloidal iodine creams have also been prepared, 
and would seem to offer possibilities beyond that of 
products containing the element or its salts. 
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U. S. Automatic Rotary Vacuum Filler 


BOTTLING EQUIPMENT 


FOR LIQUIDS 


Agitators Filters 

Belt Conveyors Pumps 

Cappers Strainers 

Corkers Washers 

Cooling Conveyors Water Stills 
Dryers 


Vacuum Fillers 

Accurate Measure Fillers 
Piston Fillers 

Storage Tanks 


and SEMI-LIQUIDS 


U. S. Machines are known for accuracy, ease of adjustment, their 


efficiency and durability. 


Only a background of years of experience in handling all kinds of 
bottling problems, could produce machines capable of rendering 


such satisfactory service. 


U. S. Machines will be found in successful operation in many plants 
in the Drug, Cosmetic, Food and other lines where products are put 


into bottles. 


We plan and install complete bottling plants for the handling of 
Liquids and Semi-Liquids. 


Or can furnish you with any of your needs in Bottling Machinery for 
Hand Operation, Semi-Automatic or Fully Automatic Lines. 


EERS 


U. S. BOTTLERS MACHINERY CO. 


4009-4027 No. Rockwell Street 


Offices in all principal cities Chicago, illinois 
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PACKAGING NOTES 


Edited by Elmer Sheets 


Pill Boxes 


We seem to be running heavily to vest-pocket and 
purse-size packages this month, but we assure you thal 
it just happened that way—we haven't been saving 
them. It is gratifying, however, to find that, after all 
our shouting about “nips,” there is so much that is good 
being done in tiny packages. 

Two of the best of the newer small packages are 
shown below, both of them made of plastics. One is 
\erck’s new Saccharin package, designed by Stanley 
Burnham of that company. The compact molded case 
opens with the flick of the thumb and the label and 
Merck trade-mark are molded right into the slide-cover. 
This makes an unusually good package for this product 
which must be carried constantly by diabetics. It is 
molded of blue Durez. 

The other package is one developed by the Carey 
people for their new “Sol-U-Lak”™ tablets of mint-flav- 
ored milk of magnesia. This container has a white base 
and black slip cover. The name is stamped in top and 
bottom and the label is a decalcomania. The package 
retails for 10 cents and contains one dozen tablets. 
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Streamlined Platform 


With everything from bread to golf balls to wrist 
watches making claims for streamlining, Packaging 
Voles, not wishing to be thought behindhand or even 
hidebound in its cognizance of this latest contribution 
to a long-suffering world, begs leave to repeat its plat- 
form, announced in the first issue of this year. 

At that time, we said that, “despite its rapid strides, 
modern industrial design has not yet invaded the field 
of pill manufacture. During the coming year Pack- 
aging Noles promises to lead the fight for more modern 
design in pills and in fact will create an award to be pre- 
sented on the last day of December, 1935, to that for- 
ward-looking manufacturer who first’ presents this 
slightly goofy world with a streamlined pill.” 

What with beer in cans and coffee in jars, we are well 
aware that this is a rapidly changing world, but, where 
the above platform is concerned, we will not change one 
jot or tittle, as the saying goes. 

P.S. While we're on this subject, and who isn't, 
have you seen Hig’s contribution in the latest issue of 
the Phoenix “Flame” showing stream-lined nighties for 
stream-lined young ladies on stream-lined Pullmans 
attached to stream-lined Union Pacific trains. 
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UNIT PACKAGING 


By Josephine von Miklos, Ph. D. 


\ packaging problem does not usually rest with the 
designing of one container. Many types of merchan- 
dise, especially in our field, are first filled into some sort 
of package, be it a can, a bottle, a box, a tube or a jar. 
This package is wrapped, for protection, for decoration, 
for advertising or for other reasons. This wrapped con- 
tainer then is shipped to its destination for distribution 
among customers. But before it reaches its final desti- 
nation, the medicine chest, the vanity table or the 
kitchen cupboard, it has to be shown, displayed, sold, 
advertised. In our days of ever increasing “presenta- 
tion-consciousness,”” the appearance of a container is 
almost if not just as important as the name or the qual- 
ity of the merchandise itself. This may seem a rash 
and somewhat layic statement of economic facts; but 
more than one experience has led us to believe that a 
package that happens to strike the momentary fancy of 
the mode in whatever fashion we may take this term, 
will outsell merchandise of equal and sometimes even 
superior merit. This may be bad, it may be good. We 


don’t venture an opinion on this score. But the fact re- 
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mains that beauty more than once triumphs over 
morals 

All this is why we are trying to call to the attention of 
our readers a problem not too often dealt with in the 
consideration of packaging ideas: unit packaging, as we 
should like to call it. We have chosen a baby powder 
in a can for our first illustration. Obviously a can needs 
no outside wrapper, so the problem here is a relatively 
simple one. All we have to consider this time is the can 
itself and the shipping carton in which it gets to the dis- 
tributor. But instead of building some expensive and 
fanciful displays, we suggest the use of the shipping 
carton itself for both a dispenser and a display unit. 
Simply by scoring and then folding back a portion of 
the upper lid of the shipping carton, we create a back- 
ground for the merchandise as well as an absolutely 
expenseless display platform. So, instead of wandering 
immediately on the refuse heap, the cheapest form of 
container material, corrugated board is elevated to use- 
fulness and duration. 
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\lodern printing methods know practically no diffi- 
culty as far as surfaces are concerned. Any color and 
even halftone may be printed on corrugated board. So, 
the design that we show and which, of course, could be 
anything as long as it suggests the atmosphere of the 
merchandise is not only applied to the can but also to 
the carton, repeating name, to be printed on white cross 
bands. brand, and all other necessary information from 
the manufacturer's shipping yard all the way to the 
final customer. 

Finally, the reproduction of a baby’s head may be 
used for window posters and even advertisements for 
that particular brand of powder. That baby’s head 
identifies this product by and large and through an 
entire merchandising and selling campaign. 

We have even gone so far as to use a tannish color for 
the can, identical with the color of the corrugated 
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board. The red and white flowers and the red and white 
stripes are the same also. Primarily the color of cor- 
rugated board has no particular merit or attraction. 
But we are sorry indeed that we can’t show you our 
original dummy in color. ‘Corrugated tan’” may not, 
as yet, be on the color charts of fashion merchandise, 
but we have a suspicion that it should be there. It 
makes a really good looking combination with red and 
white, and should be equally successful with a number 
of other color combinations. 

This, then, illustrates briefly, what we mean by “unit 
packaging.” Planning a woman’s wardrobe from hat to 
shoe-lace is the business of every fashionable dress de- 
signer. Planning the wardrobe of a product from its 
immediate container to its last advertisement in the 
tabloids, should be the business of every sound pack- 
aging expert. 
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Ak of the products which vie for favor in the twenty-five million 
dollar powder market. Face powder, of course, is the leader, 
with about two-thirds of this business. 
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“PRODUCTION MUST KEEP PACE WITH DESIGN” 


When I hear an engineer talk about the importance 
of the production end of packaging I am inclined to be 
exceedingly sympathetic with his point of view, because 
| myself have been talking “package engineering” for a 
number of years. In fact, | have always stressed the 
engineering point of view in modern merchandising. 

But I disagree most heartily with the engineer whose 
attitude is derogatory regarding the contribution of the 
artist to the production of better packages. When | 
use the word “engineering” [ use it in the creative 
sense. | have been shouting from the housetops about 
the need for more creative thinking in all aspects of 
merchandising, and I have been calling this creative 
attitude “engineering.” 

Now, if the engineer sets himself up as a man who is 
going to throw a monkey-wrench into every new idea 
and every new shape and design that comes along, then 
Lsay we will have to call the creative technologist by a 
new name. Ever since the introduction of the modern 
designer into the field of product and package develop- 
ment, there have been engineers who have lined them- 
selves up against the progressive designer and other 
The 
engineer in the second category has considered himself 
fortunate to help develop new ideas that have increased 
By aligning 


engineers who have cooperated heartily with him. 


sales, even when conceived by an artist. 
himself with the modern designer, the production en- 
gineer marks himself as a man who is abreast of the 
times. 

I might even say that it has come to such a pass that 
the determining factor of a production man’s value to 
the company that employs him is how clever and in- 
genious he is in overcoming the technical obstacles that 
Any 


stand in the way of new ways of doing things. 


*Director, Industrial Styling Division, 


Calkins & Holden. 
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Egmont Arens* 


plumber can handle a factory if everything is packaged 
in the old shapes—cylinders, oblongs and squares. But 
the production man who is worth his title as an execu- 
live should put his thinking on as high a level as the 
sales manager and as the designer, so that he may rise 
above the ordinary routine of bottles on a conveyor belt 
and sense the business importance of new and novel 
methods of packaging and their consequent stimulus at 
the selling end of the enterprise. Now, I would like to 
invite the production engineer, instead of grumbling 
about lack of precedent and the difficulties of doing 
things in a new way, to sit up nights himself, as design- 
ers do, in order to not only make possible the designer's 
conception, but improve upon it, so that his firm can 
capture more of the consumers’ dollars than his com- 
petitors. 

Let me take a case in point. When Virginia Hammil 
made some suggestions to the Cannon Towel people that 
all-over color in their towels instead of stripes at each 
end would be a big sales factor, the production man in 
the Cannon Towel Mills said that it was impossible to 
carry out her ideas without building new machinery. 
When the executives insisted, new machinery was de- 
signed which produced the towels recommended by 
Virginia Hammil, and thus captured the market. 

Again, when Henry Ford said he would like to have 
plate glass made by a continuous operation method, to 
come out of a mill in a continuous ribbon instead of in 
single sheets, as it had been made before, the glass produc- 
tion men said this was impossible. So Mr. Ford got hold 
of some engineers who knew nothing at all about making 
glass and told them to build a machine which would 
make glass by the continuous strip method. They did 
it, and thus revolutionized the production of plate glass 
for automobiles. 

(Continued on page 435) 
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“DESIGNERS MUST LEARN PRODUCTION TECHNIQUE” 


Package designers are in deadly earnest when they 
contend that package design is the kindly light which is 
leading us out of the darkness of the depression. Their 
insistence on this seems to be directly proportional to 
the length of their hair. But to production men, 
package design often proves to be a pain in the um- 
bilicus and package designers often get into our hair, 
when we have any left, by their temperamental re- 
fusal to regard package design as a practical and not a 
fine art. And asa practical art it has definite limitations. 

Even as a merchandising factor package design is 
grossly exaggerated. However enthusiastic he may be, 
I do not think that any advertising or merchandising 
man will admit that package design is the only way to 
skin the merchandising cat. Too many plain and too 
many simple and too many downright ugly packages 
are outstanding merchandising successes, to make any 
such supposition tenable. 

[ do not deny that a well-designed package is, in 
most cases, and when properly marketed and supported 
by advertising in some form, a powerful sales stimulant. 
The point [ wish to emphasize is that the effect of all 
stimulants is temporary, whereas the benefits to be de- 
rived from a careful consideration of the package as an 
engineering unit are permanent, continuing to make 
profit for the concern during the entire life of the 
package. 

The unfortunate aspect of the whole packaging de- 
velopment is that when package design is discussed, all 
of the other basic advertising and merchandising factors 
are underrated: in fact nothing is said about them. 
When, however, you dig into most of these instances 
of successful packages you find that the new packages 
Were actively supported by advertising or merchandis- 
“Consulting Production Engineer. 


Apr. 35: 36, 4 


ing stunts in some form, such as free deals, extra dis- 
counts, display devices, advertising, and so on. 

Another very dangerous element inherent in the 
over-emphasis on packaging is the under-emphasis on 
the product itself. We must not ever forget that the 
package and merchandising department may make the 
first sale, but it is the product and the factory that 
makes the second. We are not selling packages; we are 
selling products. Let us first improve our products, and 
then let us give them the better protection which the 
new developments in containers and packaging ma- 
terials have made possible. 

Advertising men seem to have been swept away by 
an extraordinary enthusiasm for package design and 
many of them, possibly with their tongues in their 
cheeks, talk about merchandising successes, all of which 
seemed to have increased sales from six hundred to 
twelve hundred per cent, or thereabouts. But nobody 
says anything about the advertising appropriations 
behind successful packages: nobody says anything 
about the failures; nobody says anything about the 
production problems these new packages entailed. The 
premature births and the misshapen children of pack- 
aging are left on the doorsteps of long-suffering pro- 
duction men. 

| have taken particular note of the fact that the out- 
standing merchandising successes which have also 
been successful for a number of years are usually very 
good production packages. If manufacturers ignored 
the merchandising aspects of packaging entirely, and 
confined their attention to the technique of packages, 
the work they would be able to accomplish would con- 
fer a lasting benefit on all industry. 

In this connection there is one point I wish to stress. 
Production men are not against packaging. On the 
contrary, we prefer to handle attractive packages, we 

(Continued on page 435) 
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THOUGH designed primarily for Milk of Magnesia, the Salem containers featured here are 


eminently suited to various types of liquids in the drug and cosmetic fields, particularly the 


heavier, slow-pouring ones that need containers as wide-mouthed as these. Their design is 


simplicity itself, with pleasing proportions and having ribbed sides for a non-skid grip. 


As with all Salem products, they are well made, quality containers with accurate finishes 


and the strength to withstand production processes and rough handling. Though only three 


items are shown, this 6700 line is 
offered in C. T. finish with these ca- 
pacities—3, 4, 6, 8, 16 and 32 
ounces—in crystal, amber, light 


green or emerald green. 
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SALEM GLASS WORKS 


SALEM, NEW JERSEY 
Associated with Capstan Glass Company, Connellsville, Pennsylvania 


ATLANTA . BALTIMORE . BOSTON - CHICAGO . CINCINNATI . CLEVELAND 
DENVER . DETROIT . HOUSTON . LOS ANGELES . LOUISVILLE . NEW YORK 
PHILADELPHIA . PITTSBURGH . ROCHESTER - ST. LOUIS . SAN FRANCISCO .- SEATTLE 
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TheS&S 
Gel 
Filling Machine 


Production 


— 
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HERE is a big swing to tooth powders this year and 
many large manufacturers are again advertising 
them nationally. Many smaller manufacturers are 

also finding them a means of enlarging their business. 


No matter which classification you happen to be in, there 
is a Stokes & Smith Filling Machine that will serve you 
well. Beginning with S & S Semi-Automatic Fillers, which 
deliver 15 to 30 packages per minute, there is a complete 
line of S & S Fillers, leading up to completely automatic 
equipment producing 40 to 120 packages per minute. 


Accurate, S & S Fillers prevent over-filling, save the loss 
of goods that are sold but never paid for. Clean, S&S 
Fillers prevent drip and spill, waste and unsanitary work- 
ing conditions. Fast, each Filler does the work of several 
experienced hand operators. Flexible, S & S Fillers will 
fill almost any container with almost anything. 

Details and specifications will be gladly 


furnished upon request. Convenient pay- 
ment terms are available. Write today. 


STOKE MITH © 


PACKAGING MACHINERY PAPER BOX MACHINERY 
4912 Summerdale Ave., Fhilacelphia, U. S. A. 
British Office: 23, Goswell Road, London, E. C. 1 
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The smartest new cosmetic lines rely upon metal containers 
and metal covers to give their packages richness and 
charm. For distinction in metal containers, for the last 
word in beauty, design and utility, the smartest cosmeti 


manufacturers turn to Bridgeport Metal 






JAR CAPS 

ROUGE CASES 

POWDER BOX COVERS 
EYEBROW PENCIL HOLDERS 
METAL NOVELTIES TO ORDER 





BOTTLE CAPS 

VANITY CASES 

PASTE ROUGE CONTAINERS 
LIPSTICK HOLDERS (ALL TYPES) 


The 
BRIDGEPORT 


METAL GOODS MFG. CO. 


BRIDGEPORT - CONNECTICUT 
\ PHONE. BRIDGEPORT 3-3125 wz, 
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THE NEW 


PACKAGE 


Continued from pages 430 and 431) 


Egmont Arens 


The history of business is full of examples like the 
above, where so-called production men have stood in 
the way of progress. On the other hand, the annals of 
business are also full of examples where the production 
men have been progressive in developing new ideas. 
Make no mistake; | am not condemning production 
engineers as such, but only the unprogressive attitude, 
which I will attack wherever it shows its head. 

In fact, | have heard many a progressive production 
man, who has affected improvements that have been 
valuable at the selling end take a rather uncomplimen- 
tary stand against the designer. Just because he is a 
progessive engineer, I feel that his general contemptuous 
tone toward the designer, is unfortunate, since this kind 
of talk is an obstacle in the way of genuine cooperation 
between the artist and the production engineer. It is 
only by close cooperation between the creative and 
practical minds that progress is possible, and these 
words [ write are a plea for more energetic cooperation. 

I grant, without any reservation, that there are some 
pretty dumb artists trying to do package designs which 
are so impractical that they can never go into produc- 
tion; but that is no excuse for belittling package de- 
signers as such. For my own part, and this has been 
the experience of many other first-rate designers, we 
have found some very dumb and unprogressive people 
in the ranks of the production engineers—people who 
did not know as much about their own jobs as the much 
despised artists. On more than one occasion it has been 
necessary for me to invent a box or a machine which 
would work in production, when the production man 
himself should have done that part of the job. 

All these packaging shows and packaging clinics and 
these conferences between sales managers and advertis- 
ing men and package designers and production men are 
a necessary part of the coordination of our modern 
highly-organized business structure. We have not yet 
achieved as much cooperation and coordination as we 
should, as a result of which the business machinery still 
creaks. I know for a fact that every designer who is 
worth his salt is very eager to get the advice and help 
of the technical men who are going to put his designs 
into actual production. And what is more, I find that 
the sort of hostility toward the artist, which we have 
been discussing is actually waning—that, in fact, in 
most progressive factories the production men are the 
enthusiastic allies of any ideas which will increase sales, 
even if they involve revolutionary changes in produc- 
tion methods. 
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Frank Chilson 


like to see them go through the plant but we want 
packages to be made in a sufficiently practical way to 
enable us to turn them out without marring them. We 
like to see sales increase in every possible way, we want 
to do everything we can to facilitate that end, because 
our jobs depend on it. But until more is known about 
packaging technique we do want designers and mer- 
chandising men to study the problems that are peculiar 
to our industry and the problems that are common to all 
industries before new designs are created or old pack- 
ages are re-designed. We do not want hand packages 
confused with semi-production or semi-automatic 
packages, and we do not want semi-production pack- 
ages confused with production or automatic packages. 
We want to work with merchandising men and de- 
signers because we are certain that if we all work to- 
gether toward a common goal, the emphasis on pack- 
aging will lead to a fruition which will bring greater 
rewards than any hitherto anticipated. 

I think it is perfectly insane to attempt to re-design 
a package without consulting the production man 
actually engaged in running the plant. This does not 
mean the stuffed-shirt who has the title of manufac- 
turing director in a Chicago or New York office. Titles 
do not always indicate that their owners know very 
much about production. The designer and mer- 
chandising man should consult the superintendent 
actually on the job in the plant, who knows what 
equipment he has and how it operates. This man 
should be given dummies, even if it costs quite a bit to 
get them, so he can check the proposed packages 
against his equipment, and he should have time to 
consult the equipment builders in cases where his own 
equipment is not adequate or when he hasn’t the equip- 
ment to perform a particular operation. 

I want to add a word about equipment. We produc- 
tion men do not expect that the new design must 
always be adaptable to the equipment we have on hand. 
Some of the equipment we have is obsolete junk and 
should be thrown out. In such instances, package 
changes give us an opportunity to clean up. We 
welcome changes so long as we know that we can get 
standard equipment or that we shall have a sufficient 
amount of time to develop special machines, when 
special machines are practical and desirable. The only 
assurance we wish in cases of this kind is that officials 
of the company will make the necessary appropriations 
for the new equipment. If they do not, it is up to the 
merchandising men and designers to give us packages 
we can put through the plant with the equipment we 
have. 
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CONTINENTAL 


Assume This Part 
of Your Load 


Like most business men, you have many knotty problems which can- 
not be delegated to others. 


But PACKAGING... there’s a task that requires the services of experi- 
enced men trained in the art of translating prosaic facts about your product, 
its production and distribution, into terms of size, shape, design and sales 
appeal. There is a job that Continental can lift from your shoulders and solve. 

For 30 years Continental has been engaged in the creation of packages 
that sel]. An experienced representative nearby gives you ready access to 
the extensive facilities of the entire Continental organization. Feel free to 
call on him for help at any time. 


CONTINENTAL CAN COMPANY 


NEW YORK CHICAGO SAN FRANCISCO 
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of 
the twenties 
in 
20 minutes } 
with / CR> 


Kathleen Mary Jetalen 


Strawberry Cream Mask 
regular $3.00 size and the $1.50 
bottle of Facial Oil this week.., 


2.50 


The marvelous strowberry 
Cream Mask, smoothed on 
for just 20 minutes, will 
help remove fatigue lines, 
soften and firm your facial 
tissue. Faciat Oi} will keep 
skin young and velvety. 





Strawberry Cream Mask 
$3.00, $5.00 ond $10.00. 





Facial Oil $1 S0.ond $4.50. 


Miss Quiston’s Strawberry 
Cream Mosk was among 
; the first youthifying mask 


wrectments created. 
Toilet Goods Shop— Street Floor 


Franklin Simon & Co, 


& STORE OF INDIVIDUAL SHOPS 
St AVE, 37% & 38™ STS. Wis 79600 | 














Since, during the present period, all the various 


methods of doing business during the boom are of 


pleasurable memory, are being questioned, many manu- 
ufacturers are pausing to wonder just how long they can 
in wisdom continue the merchandising evil of adver- 
ising allowances. Because of the fact that stabilized 
retail prices are considered essential by a larger number 
of manufacturers as a means of protecting their vol- 
umes of sales, and because of the additional fact that 
lower prices to the consumer are essential due to the 
sharply lower incomes of individuals, the large amount 
spent annually by manufacturers in the form of adver- 
lising allowances is being looked upon as something that 
could be eliminated in an effort to lower costs. Also 
there is the undeniable fact that advertising allowances, 
in many cases, make price stabilization a myth. For, 
although this money is paid to a distributor for the 
specific purpose of being spent upon advertising of the 
products of the manufacturer, it is in effect a rebate 
since the manufacturer is bearing the cost of one of the 
operations which the retailer must carry on to promote 
his own business. 

To get some idea of how extensive this practice is we 
merely wish to point out that a manufacturer of cos- 
metics spent $2,150,000 for advertising allowances in 
1928, $3,400,000 in 1929, and $3,500,000 in 1930. 
Furthermore, the actual expenditures of this same man- 
ufacturer for national advertising which he bought him- 
self was, in some years, only slightly higher, and in 
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a practice of questionable value to 
any manufacturer which has con- 
stituted a racket in many instances. 
This added burden on sales ex- 
pense ... in effect nothing but a 
rebate . . . could more profitably 
be passed on to the consumer to 
bring about lower prices needed 
to increase consumption. 


other years lower than the amount given to distributors 
for advertising allowances. As another example of the 
proportions which this practice has assumed, it was 
stated some years ago in a suit brought by the Schulte 
Company against the Gillette Company that Gillette 
had agreed to pay Schulte $500,000 in one year for 
featuring Gillette blades. 

In all too many instances this legitimate merchandis- 
ing device has been transformed into a racket. And 
manufacturers have allowed themselves to be placed in 
this unenviable position due to the willingness of one 
manufacturer to go his competitor one better. In the 
beginning, when only a few manufacturers offered co- 
operative advertising, these received preference on the 
retailers’ shelves and in their local advertising. But to 
obtain this preferential treatment, manufacturers began 
to bid against each other with the first result that none 
could be preferred, and the final result that none re- 
ceived the service expected. 

The utter ridiculousness of a chain store system being 
able to feature at the same time all the products upon 
which he is obtaining advertising allowances is well 
known to the manufacturers. Manufacturers who have 
honestly investigated the matter know that these stores 
are not even able to give the proper cooperation to 
seventy-five per cent. of the items upon which they are 
supposed to give cooperation. After all the chain stores 
must conduct its business according to a well thought- 
out policy arrived at from its own viewpoint. If these 
retailers were to allow manufacturers interested only in 
their own products, to dictate how the business of the 
retailers should be conducted, the retailers would soon 
slump to the point at which they would not warrant an 
advertising allowance, and eventually they would 
probably pass out of existence altogether. 

In their present state, advertising allowances are ac- 
ceptable and even necessary to retailers as a compromise 
but not as the finally desirable objective. For the buyer 
desires goods which give him a high margin of profit 
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Ir Canct CoME OPEN ACCIDENTALLY 
The New Roll Top... Spring Cateh Lipstick 


@ THIS very popular lipstick container has been refined and im. 
proved for 1935! There is a new combination friction and spring safety-catch. Inside parts are 
firmly anchored into position. The actuating band has a free but guided channel for operation, 
The ingenious catch which clicks the lipstick tightly closed prevents all possibility of accidental 
opening. The closing click is slightly audible — the locking action noticeable — assuring the user 
that the container is closed to stay, and the lipstick entirely protected from dust and dirt. In the 
closing motion, the catch takes place within the last one-eighth of an inch. Opening and closing 
motions are easily made with the thumb or forefinger. Easy one-hand operation has been re. 
tained. e The same trim body lines, attractive appearance, and decorative features which charac. 
terized earlier models of the Roll Top Lipstick, have been carried over into this 1935 model. Spe. 
cial designs and stampings, and nearly endless combinations of finishes can be furnished on 
quantity orders. The photograph illustrated gives an idea of the various smart decorative schemes 
that can be applied to this lipstick. Our representative will show you the new models and demonstrate 
their features. A call to any Scovill office or a letter to the following address will bring you the whole 


story. Cosmetic Container Division, Scovill Manufacturing Company, Waterbury, Connecticut. 


* The ROLL TOP LIPSTICK is fully protected by patents and is the exclusive property of Scovill Manufacturing Company 
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a Y with a rapid turnover; allowances give only the former, More than this, differential rebates as given through 
4 P : - 7 a _ Pee 

and best only tend to increase demand. Some retailers allowances are just additional means of permitting 

have expressed their dislike of the disguised rebate, be- chains and other powerful retail organizations to retain 

+ . . ° 
flek cause their regular merchandising policies are thus at their pre-eminence and their power to demand conces- 

least partly disorganized. No matter how loose is the sions from manufacturers. 
cin arrangement, there is always a feeling that the manu- With an analysis of difficulties in this single matter 
facturer has bought an interest in the method in which (affecting most manufacturers and other distributors 
8 are : _ ; : , , , 

; his goods are presented to the consumer. For this who deal with retailers), the solution virtually suggests 
ation, 7 : 4 : P _ " ; ‘ 
| reason alone, some retailers refuse to accept allowances. itself, at least in tentative outline. In the first place, it. 
ental R , _ ne ee ota =e ; ™ eee es 

Among manufacturers there exist different opinions 1S apparent that far too much (too expensive) emphasis 
user regarding the value of such allowances. Some still in- has been placed upon the problem of pacifying retailers. 
n the sist, despite the weight of evidence to the contrary, that The latter, as indicated in the instances cited, require 
psing payments to retailers for merchandising services are an that merchandise show a good margin of profit and be 
n re- effective method of obtaining services. It is clear, of | easily sold. Private brands have become increasingly 
arac- course, that payments for advertising on receipt of tear- popular because the profit margin may be set at almost 
Spe- sheets indicate actual performance, but there is still no any desired figure, but the merchandise requires dis- 
_ indication of the value of the performance. Where the _ tinct selling effort and does not lend itself to advertising 
product is one that the retailer favors because of its yery well. 
mes ; ‘ ‘ alae . 
nee popularity with the public, and advertising allowance The consumer has been neglected: when prices are 
‘ rw ‘ » ‘ ac rar N aVv ‘Or ¢ Tar. e . . 
hol may mean that the manufacturer is paying for adver steady and higher than they need be there is no escaping 
ole + — ee a Pee, on ees " ; 3 : ; 
tising which the distributor would pay for himself under the fact that the purchasing power of the consumer is 
icut, + i » iti S. 4 e PO » TO ( ( sy’ rise r > . *-. 
other conditions 's th 7 duct w = . pt otherwise made smaller. No matter how effective the advertising 
» pushed, then the manufacturer sho ook to his . 
- pushed th ; . i ¥ casas we kt = appeal, the consumer can afford to spend only so much 
advertising and other direct promotion to discover why — ¢ : . 2 : ike 
° ess : : I ’ for cosmetics, so much for proprietary medicines and 
demand is not being stimulated to the proper extent. ; . : 
can only change from one manufacturer to another when 
A generally erroneous belief of manufacturers is that the appeal is strong enough. 
ir secret arrangements for allowances are really kep p p= e9 Nar . 
theit a" . ne wee t But if the $500,000, the $2,000,000 or the even higher 
secret. The retailer does not have the same interest in ¢ : ‘ F si 
. figures now being spent in allowances of disputable 
keeping the allowance secret that the seller has and the sahared mn ‘ 
es ‘ value were so distributed as to give greater margins to 
practise indulged with one must soon be extended to all é : ‘ : 
retailers and lower prices to consumers the situation 
others strong enough to demand the same payment. ead 
would be completely changed. First in importance, a 
comparatively small change in retail price has been 
known to bring about a very great increase in consump- 
tion; the change need not even be in actual price but 
could be in the form of a deal. The increased demand 
would assure cooperation of retailers particularly if it 
were coupled with the greater profit suggested. A new 
course of action could be profitable, however, only if 
every trace of differential price rebates were eliminated. 
sen) 3,33 
100 we wie Sale.. “D’Orsay’s” famous 
2.00 special package floral perfumes... 
fy 
Trom Dorothy Gray 3 bottles for 1.00 
reg. 1. 
The special package for dry es 1.00 the bottle 
skins containing cleansing ° 
cream 683, orange flower skin Women need no introduction to these 
sckten: ak Reade aeel alluring perfumes. For wherever you 
a, find women who love exquisite things 
special mixture. And for oily : a i 
. you’ll find D’Orsay perfumes on their 
bn... texture lotion, : _ . 
= ee dressing tables. They make lovely bridge 
y cleansing cream and suppiiis prizes and Easter gifts. Each bottle 
cream. Each 1.00 E holds approximately 2 drams. 
i. Toiletries, th ip 
Street Floor ay gardenia. mimosa . fla tos muguet 
Je | 
es Mati ana phone order \ 15-2300 
io RammenArnoid Constable * Isie of Beauty ~ Street Floor em” 
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“Deti-Pat”’ 


We like Ciro’s new “Peti-Pat™ and. so far as we 
know, this is an unique method for packaging a perfume 
vial. The vial is enclosed in a handsomely decorated 
metal case which is shown. This case is made so that 
the cap screws down against the top of the vial affording 
an effective seal once the transparent seal on the vial, 
itself, broken. The 
sprinkler top opening, and the cap of the metal case is 
lined with cork, so you can easily see how this reseal 


has been vial is made with a 


may be effected. Another interesting angle is the fact 
that the top shoulder on the case is made smaller than 
the outside diameter of the vial, so that the vial cannot 
come out. Naturally, the vial is placed in the case from 
the bottom which also unserews and which also is lined 
with cork, thus giving an added cushion to help in get- 
ting a good reseal. 

When the consumer gets this package, she unscrews 
the top of the case, removes the transparent seal on the 
vial, pats the bottom of the case and the perfume comes 
out drop by drop. Then the 
cap is screwed down firmly 
and the reseal made. Refills 
may be purchased separate- 
ly and slipped inside the 
case from the bottom. — It 
seems lo us like a swell idea, 
a convenient, attractive and 
practical package, with an 
appeal both to the woman 
who buys the bulk pack- 
ages but would like a con- 
venient purse-size dispenser, 
and to the woman who buys 
her perfumes only in small 
packages. “Peti-Pat™ and 
refills are available in all 
of the popular Ciro odors 
at the same outlets carrying 


the larger packages. ey 
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Roll Top 


The popular roll top lipstick which Scovill intro- 
duced last year has been completely redesigned me- 
chanically to provide an easy action positive locking 
feature. The catch which clicks the lipstick tightly 
closed eliminates all possibility of accidental opening. 
The closing click is slightly audible—the locking action 
noticeable—assuring the user that the container is 
closed to stay and that the lipstick is completely pro- 
tected from dust and dirt. 

The same trim body lines, attractive appearance 
and easy one-hand operation which characterized the 
1934 roll top have been retained and the case is avail. 
able in many combinations of finishes and special 


stampings. 


“Flip-Stik" 


We wonder what all the 
people who make small 
brushes are doing now that 
some real efforts are being 
made to get brushless mas- 
February we 
upOl Mascara 


now we have 


caras. — In 

commented 

in tubes and 
the new “Flip-Stik”” (inci- 
dently a swell name) case 
for mascara. Our 
lion shows the case in posi- 
between 


illustra- 
tion for use. In 
limes, the metal parts fold 
right back around the stick 
of mascara making a very 
convenient case, about the 


size of the ordinary lipstick. 





Jeanette Powder Pulls. Inc.. 


is sponsoring this innovation, 
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Packaging Show 


Although the Packaging Show has come and gone 
these many weeks, perhaps those of you who couldn't 
get there would like a few sketchy impressions. The 
program was good, the best by far of any earlier show. 
In fact, the trouble, if any, was that there was too much 
on the program and many of the speakers took more 
than their just share of time, thus carrying the sessions 
well over into the afternoon. Although the exhibitors 
were smaller in number than some of the previous 


shows, they were all enthusiastic about the amount of 


business they had done and the number of prospects 
they had uncovered during the week. The packages 
representing the entries in the Wolf Award contest were 
poorly displayed, but the American Management Asso- 
ciation has already inaugurated plans to have a more 
becoming display designed and erected for the next 
show. Best of all, the show proved a rendezvous for 
drug and cosmetic people and it turned out to be quite 
an old home week. 
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Above are three booths at said Show—Durez, best 
place at show to relax and best collection molded drug 
and cosmetic packages; Continental’s ever-popular re- 
view featuring before and after in styles and package 
styles; Owens beautiful display of glass containers, 
featuring many for drugs and cosmetics. 


Tubes for Nips 


Here is a type of collapsible tube which many of you 
probably never have thought of in connection with some 
of your problems. Mr. R. L. Kenah of Standard Spe- 
cialty & Tube Co., sent them in to us as his reaction to 
our articles on medicinal “nips”. He said that these 
had been used as suppository containers for years and 
he felt that they had other drug and cosmetic possibili- 
lies as small size or single dose containers. Just about 
the same time as we received these, with Mr. Kenah’s 
comment, the Sun Tube Corp. was showing in these 
same pages, a group of these tubes which are being used 
by G. Washington coffee. This company is pushing the 
“nip” idea for all it is worth, putting out one-cup serv- 
ices of their coffee in this type of collapsible tube. Con- 
gratulations G. Washington and Sun Tube and again, 


how about medicinal “‘nips!”’ 
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ILL your packages find a 
place on those empty bathroom shelves? 
A number of merchandising factors gov- 
ern that, naturally, but it’s dead certain 
that the convenience of the package 
and the protective ability of the closure 
play no small part in the outcome. The 
Anchor Amerseal Cap assures you 
these two primary advantages under 
almost every conceivable condition of 
service — they're ideal for bathroom ac- 
cessories of every sort: toiletries, phar- 
maceuticals, hair and skin preparations. 
medicines, proprietaries, particularly 
those products used a little at a time. 

Remember, without maximum 
convenience in opening and reclosing 
and without complete protection your 
product may reach those shelves once 
. .. but is under the severest handicap 


— the second time. If you are not already 


es 
Tho --<<to pes 
i se eb 


using this practical, efficient cap—the 
Anchor Amerseal—let us send you a 


booklet describing it in detail. 


Anchor Gap & Closure Corporation 


LONG ISLAND CITY, N. Y. TORONTO, CAN. 


PHILADELPHIA 
* ST. LOUIS 
: TORONTO 


ANCHOS-CAPSTAN 


Ye GLASS CONTAINERS He CLOSURES 
te SEALING EQUIPMENT 
RESEARCH We PACKAGE DESIGN 
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RITCHIE PACKAGES 


SUGGEST THE QUALITIES 
THAT WOMEN ADMIRE MOST 


Smarztuess- 
Hi 


Rircnie designed packages have a distinctive, in- 
dividual beauty. They rouse desire, help to reduce 
sales resistance, add dynamic force to your mer 
chandising efforts. 

Through long experience, Ritchie designers 
have acquired an intimate understanding of 
packaging problems. They invite you to benefit 
from this experience. 

Would you like our designers to review your 
packaging problems? Analyse your packaging 
needs? Submit designs for a new and better 
package? The creative and package styling facil- 
ities of the Ritchie Organization are at the dis 


posal of firms of established responsibility. 


Send For PACKAGES THAT SELL 
1 review of what's new and practical in 
modern packaging and effective pack 
age styling. Profusely illustrated. Full 
of packaging ideas. Write for a copy. 


No cos? or o ligation. 







A Few Nationally Known 
Advertisers Using Pack- 
ages By Ritchie 


ARMAND .. BAUER & BLACK. . 


Epna WaLcLace Hopper .. Kiss 
PROOF . . FREDERICK STEARNS 
(Nya) . . HELENA RUBINSTEIN 


Luxor Lrp, . . ParKER PEN 





Ww. C. 
RITCHIE 
andCOMPANY 


PAPER BOXES + ALLIED PRODUCTS - FIBRE CANS 


8847 BALTIMORE AVENUE, CHICAGO 








New York Detroit Minneapolis St. Paul 
Los Angeles St. Louis Ft. Wayne 
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TANNAFAX is the recently introduced 
ointment of Burroughs Wellcome & Com- 
pany. The product, which is based on the 
tannic acid therapy of burns is packaged in 
jars as shown, and also in collapsible tubes, 


ALKA-SELTZER, that outstanding antacid 
and analgesic which is setting new drug 
trade records, has recently been introduced 
in a new package in which a screw cap 
replaces the well known cork. Photo by 
Fleetfield-Tillou, Courtesy of Phoenix Metal 
Cap Co. 


ALFRED DUNHILL is presenting the new 
Mary Dunhill “Frou Frou du Gardenia” lip- 
stick in four shades,—light, medium, dark and 
brilliant. The lipsticks perfumed with gar- 
denia are permanent, smooth and indelible. 
The cases may be had in the popular shades 
and in black. 


ELIZABETH ARDEN has developed her new 
out-of-doors fragrance Blue Grass in a ‘‘Soft 
as down’ dusting powder. The new box 


also deserves mention as it is gay, modern and 
decorative. Other odors obtainable in this 
dusting powder are jasmin and amber. 


CHARBERT’S attraction for Easter is a small 
size bottle of gardenia perfume packaged in 
the well-known Drumstick box with a 
scented gardenia. The ensemble is known 
as Charbert’s Gardenia Boutonnier. 


PRINCE MATCHABELLI has designed a 
new and larger size face powder box, bril- 
liantly enamelled in blue, green, white, 
black or red with alternating bands of gold 
and surmounted by the Matchabelli gold 
crown. Refills of any of the eight shades of 
powder, perfumed with either Duchess of 
York, Ave Maria or Princess Marie may be 
had. A new dusting powder box in ivory 
with gold bands is also a new addition. A 
distinctive feature is the luxurious lambs wool 
puff. 
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metics by the coutouriere of the same name, 
consists of a cleansing cream, cleansing tonic, 
stimulating cream, night feeding cream, 
astringent, beauty balm, face powder in 
seven shades—peach, flesh, naturelle, rachel, 
light ocre, Antibes, and sunburn—lipsticks 
in light, medium, dark, vivid and raspberry, 
cream and powder rouges in blush, light and 
dark orange, cardinal and geranium, eye 
shadows in purple, green, flag blue, light 
blue and brown, and a bath powder. All 
are packaged in beige jars or bottles with the 
company name and the product written on in 
brown letters. 


SOFSKIN CREME has been developed by 
The Glessner Company, Findlay, O., and is 
packaged in two size black jars with gold 
labels. The packages retail at 50 and 30 
cents. The cream, which is used for soften- 
ing the skin, disappears into the hands in- 
stantly without mess or stickiness. 


ELI LILLY presents to physicians the attrac- 
tive black plastic vial container shown. The 
top, which has been pulled up in the illus- 
tration, tilts back so that the vials are readily 
accessible in an instant. The vials contain 
Lilly tablets and pulvules. 





GERMAINE MONTEIL, a new line of cos- 


CIRO’S exquisite perfume odors, Doux Jas- 
min, Chevalier de Nuit ard Gardenia Sauv- 
age, as well as an eau de Cologne, have been 
developed in toilet waters known as ‘Eau 
de Ciro.”’ The cone shaped bottle decorated 
with a silver top and label forms a most 
attractive addition to bath shelf or dressing 
table. Different colors combined with the 
silver are characteristic of the odors. 


MULFORD COLLOID LABORATORIES is 
packaging a dozen ampoules of Sulphocol 
Solution in an ingenious specially molded 
case. Beside presenting the ampoules to the 
physician in an attractive and clean-looking 
form, the maroon cover harmonizes with the 
physician’s office, and the molded-in rack 
keep the ampoules from rattling and breaking. 
The only labelling is molded in on the 
bottom. Photo, courtesy General Plastics. 


SUNFOE, a sunburn preventive developed 
by the laboratories of Schieffelin & Com- 
pany, New York, is strikingly packaged in 
three sizes of bottles all using molded plastic 
caps. Photo, courtesy General Plastics. 


























lf You Use 
CELLULOSE TISSUES 


You'll Want This FREE Handbook! 


The “how” and “why”’ of gluing Cellophane and other 
transparent cellulose tissues!) Learn how these mate- 
rials are made—why they require special adhesives— 
how to tell Cellophane and Sylphrap from Protectoid 
and Kodapak—how to distinguish moisture-proof tis- 
sues from plain—and other valuable information about 
them. Included is a chart of MIKAH ‘“Cellu-Gums”’ 
recommended for specific gluing and combining opera- 


tions. 


Other valuable MIKAH Handbooks, yours for the asking, 
are listed below. Fill in the coupon and mail to our near- 
est office. If you have a gluing problem, give us the details 


and we will gladly make specific recommendations. 


National ADHESIVES 
CORPORATION 


820 GREENWICH ST., NEW YORK 


Chicaco: 1940 Carroll Ave. So. Boston: 15 Elkins Street 
Phila: 1305 Germantown Ave. San Francisco: 883 Bryant St. 
Clevel d: 2775 Pittsburgh Ave and other principal cities 


PIN THIS COUPON TO YOUR LETTERHEAD 


| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
I 


ease send us Free Handbooks checked below: 
PI | | Handl 


“How to Glue Cellophane, Sylphrap, Protectoid and 
| Kodapak.” 
| “How to Prepare and Use Glues, Pastes, and Gums.” 
“Can Labeling Troubles—and How to Avoid Them”’ 
C Label I bl 1H \ Th 


Company 


Addrc SS 


Buver’s Nam 
DCI-4-35 
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Designed to Guard the Integrity of the Contents 


“4 
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MOLDED SCREW CAPS 


in a Variety of Styles and Colors 


Dodge Molded Caps (Continuous Thread) 
are made of high-grade plastics ina full range 
of sizes and a wide variety of colors. Special 
design can be molded in the top. Standard or 
special liners suitable for your product are 
held firmly in place by our construction and 
assembly method. 


DODGE CORK CO., INC., LANCASTER, PA. 


Three modern styles 
avatlable in full 
range of sizes. 
Medium and tall 
caps also ina 
variety of styles. 





Dropper and appli- 
cator caps, either 
pin or well type, can 
be supplied. 





CORKS * MOLDED FLANGE CORKS * MOLDED QA CAPS 
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Carr-Lowrey ... 
Opal jars 


We can now furnish for immediate de- 
livery, in large or small quantities, opal 
jars in the following sizes: 14 oz., 1 0z., 
1% 02., 2 02z., 3:02., 4:02., 8 02z., 16:02. 


These jars, illustrated here, are furnished 
with black double shell metal caps. They 
are made to G.C.A. standards and may be 
furnished for moulded or any standard 
metal caps. 


We are also in position todesign and manu- 
facture jars in opal from private moulds. 











CARR-LOWREY GLASS CO. 


Factory and Main Office: BALTIMORE, MD. 


NEW YORK OFFICE: 500 FIFTH AVE., Room 1427 CHICAGO OFFICE: 1502 MERCHANDISE MART 
Telephone: CHickering 4-0592 Telephone: WHitehall 4326 
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MERCHANDISING NEWS 


Dealer Displays 


Pond’s is the latest of the big national advertisers lo 
vo for dealer displays ina big way. The current offering 
stands on the floor almost waist high and shows creams, 
powders and face tissues. The display is quite a dom- 
inating one and in most of the retail stores where we 
have seen it, Pond’s is getting a good break. The re- 
tailer, on his part, gets one free with a dozen for giving 
the space to the display. 

We seem to detect many signs of the increasing use 
of large displays upon the part of those who were form- 
erly content to let their national advertising carry the 
sales banner and burden. It may be that manufacturers 
generally are allempting to anticipate regulatory con- 
trol of radio and publication advertising. Perhaps they 
are looking for methods to maintain sales volumes in the 
face of greatly restricted advertising claims. On the 
other hand, it may simply be that this is one of the re- 
sults of the effort to maintain sales volume and main- 
tain prices at the same time. 

Whatever the reason, there can be no doubt that the 
larger manufacturers seem to be turning their thoughts 
increasingly towards free deals, premiums, and allow- 


ances to retailers for floor, counter and window displays. 


“sine Pi 


LIPSTICK 
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Growing Chain Sales 


As compared with 1929, chain drug stores increased 
(heir percentage of total retail business done by 6.6 per 
cent during 1933. Which means, apparently, that now 
that the chains have overcome their temporary real 
estate difficulties, they are once more increasing their 
hold upon drug distribution. 

This is of course of utmost importance to the manu- 
facturer for if this is the definite trend he must vary his 
sales policies accordingly. [t is no secret that by and 
large the chain store can do a better merchandising job 
and a better counter and display job than the run-of- 
mine independent. It is also no secret that most inde- 
pendents, despite manufacturers’ promises, code min- 
imums, etc., are still suspicious of the chains’ quantity 
buying. As for the manufacturer, even those who have 
most violently advocated price maintenance have for 
the most part been rewarded only with falling sales 
volumes. 

The chances, therefore, seem to be swinging towards 
the chains and as soon as it becomes certain that this is 
a definite trend, that the chains are in reality controlling 
an increasing share of the retail business, observers see 
the definite end of price maintenance. 


Coty’s Lipstick Sampler 


Coty’s latest lipstick promotion seems to be a very 
cute and, judging by what we hear, a very successful 
method of merchandising lipsticks. The attractive 
palette with its swaggering headline, ‘For all Lip 
\dventures!”’ furnishes a means by which the purchaser 
may actually test the three shades and decide upon the 
one she wants before buying. The front of the palette 
also emphasizes “safely indelible,” while on the reverse 
side, Coty stresses the fact that its lipstick is available 
in five shades and that it ends “Lipstick Parching.” 

The attractive paper which forms the top surface of 
the palette is white “Crystallon” made by Riegel Paper 
Corp. If you're interested in the Dionne quintuplets 
and almost everybody is, Riegel Paper's sister company, 
Riegel Textile, makes the official diapers for these in- 
ternationally admired babies. 
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Palmolive’s Contest and Price Rise 


Palmolive has announced a price increase of 50 cents 
per gross taking effect on or before April 15. This an- 
nouncement was made to dealers coincident with the 
announcement of the latest of the prize contests. 

This contest also gives prizes to both dealer and con- 
sumer. The former wins 51000 or a trip to Europe, 
while the latter wins $500. There are twenty prize win- 
ners in each group. Magazine, newspaper and radio 
are heralding the contest, tying-in with dealer displays. 


Hudnut’s Before and After 


Hudnut is using the old reliable fear-romance. before- 
and-after technique in its current advertising of the 
Marvelous line. The advertisement is headlined *Life 
was leaving this girl BEHIND” and below is shown 
before and after photographs of a girl who “yesterday 
was dull and drab” and “today is glamorous and desir- 
able.” To give added authenticity, the photographer's 
affidavit is attached stating that these are unretouched 
photographs of the same girl taken before and after 


using Marvelous Beauty Aids. 


Kotex-NBC Impasse 


hn planning its radio program to include Kotex and 
(Quest, the latter the new deodorant which was shown 
here last month, the Kotex Company ran into a snag in 
the form of National Broadcasting objections to the 
mention of either of these two products. As a result, 
Kotex’s “Story of Mary Marlin,” which had been a 
regular feature of NBC programs, spotting Kleenex, has 
been moved to Columbia Broadcasting’s chain. 


Two Markets for Sal Hepatica 


Returning to magazine and newspaper advertising 
after an absence of two years in which all effort: was 
concentrated upon radio, ‘Sal Hepatica” has developed 
a dual copy angle and selling theme. It is that the 
Bristol-Myers laxative not only relieves constipation 
but also correct acidity. Thus Sal Hepatica makes an 
appeal not only to the number one drug market, laxa- 
lives, but also to the rapidly growing number four 
market, acidity. In between are colds and vitamins, in 
that order. 


Norwich Chart 


Norwich hit into what was probably an unexpectedly 
heavy paying lode when it released its window displays 
and free symptom charts of Communicable Diseases 
Commonly Occurring Among School Children. Nor- 
wich has been swamped with requests for this chart from 
all types of parent and child health organizations, 
schools, women’s magazines, etc., so that the name of 
Norwich has been spread far and wide via this chart. 
Which all works in very well with the heavy institu- 
tional campaign Norwich is conducting this year. 
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California Cooperates 

California retailers have been running a series of 
tributes to those manufacturers who have cooperated 
with them in maintaining prices under the California 
Fair Trade Practice Law. The tribute has consisted of 
display, extra selling effort, cooperative advertising 
effort, etc. Among these who have benefitted thus far 
by this display of good will are Colgate, Western Co., 
Dr. Miles and Armand. Of this group, Dr. Miles re- 
ported a 200 per cent increase in sales during the period 
in which “Alka-Seltzer” was receiving the extra co- 


operation. 


Pinaud’s Nude 


Amidst a tremendous fanfare of publicity, Pinaud 
has announced that they are making a drive on the 
feminine market. Featured number is “Lilas de 
France’ for “skin beauty and fragrance.” With the 
“‘lilas” goes Pinaud’s new Six-Twelve mascara and an 
eyebrow brush, all packaged together in a very fem- 
inine box. 

Subject for debate in Pinaud’s appeal to the feminine 
market is the window display poster. This shows the 
torso of an almost life-size nude, posed in the act of 
waving One arm ecstatically over her head. 
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ndividuality 


-- a compelling 
sales quality 






Our intimate knowledge of the materials 
used in the art of box making, our crafts- 
manship developed by 50 years’ experience, 
will aid you in securing a box which will 
appeal to the consumer for its beauty, 
originality and practicability. Tell us 
about your product and let us make up a 


sample container for your approval. 





Created by Young Brothers, Inc. 


YOUNG BROTHERS. 


INC. 
FACTORY: 
722 EDDY STREET, 
“Makers of Boxes for Over Fifty Years” PROVIDENCE, R. I. 
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2 FACTS 


Explain why STANDARD tubes and applicators are 
used in increasing number by the drug trade. 





(1) We understand the need for the highest quality 
and workmanship and our factory methods assure 
that these requirements are maintained. 


(2) We have developed tubes and applicators espe- 
cially suited to practically any product used in the drug trade. 


Many of these specialized products are described and illustrated in our 
catalog. We will be glad to send it to you. 


STANDARD SPECIALTY & TUBE CO. 


NEW BRIGHTON, PENNSYLVANIA 
New York Representative: H. T. Warren, Room 1004, 200 Madison Avenue 
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THE SMART, NEW 


Chuin 


LINE 


OF STOCK MOLD CONTAINERS 


LENDS “PUNCH” 
TO 1935 SALES 


* 





@ Here’s a proud member of the new 


Classic line of OnIzed stock mold 





glass containers for medicinals and 
miscellaneous household products. 
You will like the artistic, modern 
effect that our Packaging Research 
Division has obtained in the design 
of this container. Let them help you 
in suggesting a harmonious 
closure and label treatment. Imper- 
tant to the success of every OnlIzed 
design is the sparkling, clear, quality 
glass of which every OnlIzed con- 
tainer is blown. The unique design 
gives the effect of somewhat larger 
shelf appearance. The new Classic 
line with smart vertical edges, ample 
label space and stable base, will be 
available in a complete range of 


sizes. It is well adapted for automatic 





capping and labeling. The Complete 





Packaging Service offered by Owens- 


Illinois will solve every phase of 


OW E N S - { L L | N © | S your packaging question. Address 


inquiry to Owens-Illinois Glass Come 


COMPLETE PACKAGING SERVICE pany, Toledo, Ohio. 
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a new product especially to cor 


rect brittle nails—is being ofered by Ange 


nsion of the nails, per 





MARY DUNHILL’S Frou Frou du Gardenia 
Dusting Powder surprisingly enough, is also 
a deodorant, being as flufy as a powder 
puff, smooth and clinging. It is packaged in 
a beautiful ribbed silk paper drum box with 
green edges, and decorated with an arti- 


ficial gardenia 


ADMIRACION LABORATORIES are offer- 
ing two new deals on trial size packages of 
both Olive Oil and Pine Tar Admiracion at 
a price to compete with 5 and 10 syndicate 
stores. Admiracion is not sold through these 
outlets. The deals feature a 10°; additiona 
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N.Y. The product re- 


profit to retailers. The deals consist of giving 
he iler 114 dozen trial size packa 





\ 


gular size packages on Olive 
and 1!4 dozen trial size packages and 
ze on Pine Tar. 


odora, the all-day deodorant. | 
product has recently been changed into a 


McKESSON & ROBBINS have developed a 
y h 


new 


splendid delicate cosmetic having real de- 
odorant properties and the power of vanish- 
ing quickly without leaving grease. The 
package has been changed from a tube to an 
attractive jar as shown. 


PRINCE MATCHABELLI is presenting 

arge metal Easter egg as an Easter greeting 
Encased in the egg are the famous three little 
rowns; one dram each of the Duchess of 
ork, Ave Maria, and Princess Marie per- 
fumes. The eggs may be had in red, green 


yellow, blue and white. 


a se OC) 























































ELIZABETH ARDEN’S new out-of-door 
fragrance, Blue Grass, is attractively packaged 
in the square bottle as shown. A tasselled 
cord with a seal sets off the attractiveness of 
the package 


CORONET, an antiseptic of the eucalyptus 
type offered by Coronado, St. Paul, is hand- 
somely packaged in a cylindrical bottle with 
a black plastic cap. The label is in black and 


silver. 


MARIE EARLE’S attractive “Spring Surprise 
Package’ consists of a smart cellophane 
wrapped box of green and gold containing 
special editions of the Marie Earle Essentia! 
Cream, Nurimor, Soothing Freshner, Special 
Nourishing Oil and ‘Soleil’ Face Powder. 
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PiNAUD is offering a spring gift to the trade 
The famous perfume house has attractively 
packaged its Lilas de France (sold to women 
as a skin perfume which is four ways to 
charm’’), its extremely successful Six-Twelve 
waterproof creamy mascara, and a small eye- 
lash brush in an appealing box which sells at 
the price of the Lilas de France alone—97 
cents. 


FACE POWDER BOXES of black and 
colored plastic have been introduced by 
Arrow-Hart & Hegeman Company. These 
shiny new containers are of the conventional 
slip cover type, taking the regular drun 
formerly used, but they have the advantage of 
sleekness and added sales appeal. Photo 
courtesy General Plastics 


THE DEVILBLISS CO. has chosen a penguin 
for its new atomizer. This tidy little bird 
breathes a cool cloud of Eau de Cologne 
from the tip of his black beak when the 
atomizer bulb beneath his black cloth wing 
is pressed. His white Lenox china body 


serves as the perfume container 














COLLAPSIBLE 
TUBES 
& 





SPRINKLER 






Our experience of more than fifty years in 
designing and manufacturing the collapsible 
tubes used for many famous products 1s at 
your service. We cordially invite you to con- 
sult with us on your tube problems 


quiries will be given sympathetic consideration 
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NEW JERSEY 


HOBOKEN 


New York Office: 
R. M. Stevenson 
506 Donovan Bldg. 


Charles A. Rindell, Inc. 
64 West Randolph St. 





393 Seventh Ave. 
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APPLICATORS 


ATTRACTIVE and practical applicators 
with a specially attached sponge 
dauber that will not pull out. Furnished 
with or without bottles. An ideal closure 
and applicator for every type of liquid 
preparation. 

Let'us fit one to your bottle. No obligation. 


Quality Products... 


Prompt Service at 


the Right Price 


: 

| 

ess. 

| PRODUCTS vn. anc 
COMPANY “* 


Chicag 
* Warren 
2895 Pe. 


Foil Labels 


By TABLET & TICKET 








Does your label SELL—or merely identify? 
Send for suggestions and samples of genuine 
Pertect-O-Cut embossed metal foil labels. 


@he TABLET & TICKET CO. 


1019 W. ADAMS ST. CHICAGO, ILL. 
Offices in all principal cities 
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FOR EVERY TYPE OF DRUG PRODUCT 


there’s a profitable 
use for DUREZ! 


As the photographs on this page 























show, there is practically no limit to 
the number of applications of Durez 
to drug packaging. Hundreds of 
drug manufacturers have redesigned 


packages and made use of the defi- 





nite sales appeal of this modern 











COMPACTS—What _ better material for 2 material. DE LUXE BOXES—Pleasing in design and 
compact than sleek, lustrous Durez? Its finish with a definite quality appearance, this stock 
will never scratch, dent or peel. It's light in Durez molded pieces have asmooth, molded box is a permanent container. Women 
weight, pleasant to the touch, This one con- like the sleek finish that won't dull or chip. It 
would make an appealing package for a mani- 
is almost as flat as a modern watch. scratch or peel. Alcohol and most cure set or cosmetic assortment. 


saics a aetiawcae guation-of Inoed quwedee, and lustrous finish that will never dent, 
common chemicals will not affect 
Durez in any way. It is light in 
weight —reducing shipping costs — 


yet structurally strong. 


If you would like to know more 


about the possibilities of improving 


your packages with Durez, we'd be 
glad to send you more complete in- 
formation. And to put our test 
laboratories at your disposal. Just 


write General Plastics. Inc..29 Walek 





APPLICATORS—These tubes of nasal cream Road. North Tonawanda. N. Y. CREAM JARS—Durez molded jars are avail- 
have molded Durez applicator tops. Smooth able in several shapes. They are rich in ap- 
and corrosion-proof, they make it easier and pearance, and the lids screw off and on with 
more pleasant to use the cream. Many types a mere flick of the fingers. Chemically inert 
of molded Durez applicator caps are available. Durez will not affect the contents. Durez jars 
Their attractive appearance will dress up have increased sales for many cream packers 
your package. THE MODERN PACKAGING MATERIAL who have used them. 
































TABLET CONTAINER—Here’s a new Drug PACKAGE WITH PERMANENT USE— BOTTLE CLOSURES WITH PERSON- 
package that’s both convenient and practical. This Durez razor box will swing many a sale ALITY—The trade-name’s Crown . . . so they 
made the closure one! Durez molded screw- 
caps can be made practically any shape to 
: ; : : : . complement the design of your bottle or to tie 
ing to prevent crumbling and breakage, and neat niches. Soapy hands and wetting won't up with your trade-name. Durez screw-caps al- 
making it handy for the user. Do you make hurt it a bit. Other toilet articles can be ways come off and go on easily, yet provide a 
aspirin, indigestion tablets, etc.? packed the same way. tight seal. 


Each INDO-LACS has its own snug compart- for the razor. Old-blade receptacle, new-blade 
ment in the molded Durez container... help- package and the razor itself all fit into their 
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CEDAR POLISH} 


STOCK BOTTLES 


We are pianning to add a mineral oil and a milk of mag- 
nesia to our line which, up to now has consisted solely of 
dry household drugs, packaged in cans. Do you think it 
would be wise to have a private mold bottle, with our name 
as part of the package or do you think we can get an at- 


tractive package using a stock bottle? Detroit. 


It is difficult to answer this without knowing more 
about what quantity of these product you anticipate 
marketing. Of course, if you run enough of them it 
might possibly pay you to have a private mold bottle 
with the added protective feature of having your own 


name blown in the bottle. But for all ordinary cases it 


is far better to select a stock bottle for the whole line. if 


a family resemblance is desired, or a different stock 
bottle for each product, if each must have its own in- 
dividuality. Stock bottles embody the glass makers’ 
experiences in designing and blowing glass containers 
and also his familiarity with the packaging problems in- 
volved in handling them. They are beautiful, strong, 


practical and economical. Because they are stock bot- 


tles, they can usually be purchased for much less than 
the special mold job. An experienced label maker can 
give these packages individuality and, if you wish, tie 
them up with your present line of dry packaged 


products. 


SILICA PRECIPITATION 


We have been supplying the trade with a concentrated 
dry permanent waying material which must be dissolved 
in water to make a stock solution. Lately we have received 
several complaints saying that the material is not com- 
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PACKAGING 


This department welcomes correspondence 
from manufacturers with packaging problems. 
We shall be glad to cooperate to the best of 


pletely soluble in water. Tests made by us show that it is 
completely soluble in water. A sample of the solution sent 
back to us shows many fine particles floating in the liquid. 
Can you tell us what these particles are and how we can 
prevent their occurrence? Salt Lake City. 

From the little information contained in your letter 
we are inclined to believe that your product contains 
an alkali such as sodium carbonate. A solution of so- 
dium carbonate will at elevated temperatures react with 
the glass surface of the stock bottle and deposit flakes of 
silica in the solution. Several remedies suggest: them- 
selves: You might caution the users of this material 
against storing the stock solution in a warm place; 
smaller amounts of the stock solution might be made up 
or the use of a glass resistant to the action of the solu- 


tion could be adopted. 


MOLD GROWTH ON CAPS 


Several months ago, during a dull period, we washed a 


lot of our bottle stock and to prevent the inside from be- 
coming dirty again before we were ready to use them we 


capped them. This practice has resulted in a considerable 
saving of time but of late we have been troubled with mold 
growth on the cork liners of the caps of some of these 
bottles. As we would like to continue this practice we are 
hoping you can tell us the cause and how to prevent this 
mold from occurring. Washington. 

Mold growth On composition cork is often due to 
storage in an atmosphere of high relative humidity. 
Your trouble may be due either to insufficient drying ol 
your washed bottles before they are capped or the bot- 
tles were dry but were capped during a period when the 
the relative humidity of the air was very high. 


PACKAGING LIGHT SENSITIVE PRODUCTS 


We are planning to package a material that contains a 


light sensitive ingredient. We would like to use a trans- 
parent glass container instead of a black or opaque white 


glass container. Can you advise us on what color of glass 
will give the best protection and have a high transparency ? 


As we do not know the nature of the light sensitive 
material that you are using we cannot answer your 
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QUESTIONS 


our ability in answering any question relating 
to merchandising or packaging or in suggesting 
sources of supply. 


question as fully as we might wish. We do know how- 
ever, that recent work by Dr. Army of Columbia has 
shown that the usual amber colored container is suitable 
for many light sensitive materials besides being ex- 
tremely transparent visually. 

In your case it may prove profitable to expose samples 
of your product in various colored glasses, duplicating 
closely as possible, actual storage conditions. The pro- 
tection afforded by the various glasses may then be de- 
termined by noting any changes in the material. 


CAPPING MACHINES 
We are contemplating changing our closure in favor of 


a plastic screw cap and we would like to have your opinion 
as to whether such caps can be fed and applied with 


standard automatic capping machines. New York. 
Plastic caps can be applied automatically on any of 
the automatic capping machines regularly advertised 


in this paper. 


CARTONING 


We have just installed a cartoning machine and are 
having a good deal of trouble with cartons jamming up in 


the slides after the bottle is inserted into them. In view 
of the fact that we are having them made to specification 


by a well-known carton maker, we do not think the scoring 
or the gluing of the cartons have anything to do with our 


difficulties. They just seem to drag. Can you make any 
suggestions that will help us out as we are up against it 
for production? We are enclosing a sample of the carton 
to show you what we are up against. Chicago. 

(n examination of the carton shows that it is a light 
clay coated stock. Stock of this kind never gives 
satisfactory results for machine handled cartons be- 
cause the clay surface acts as a drag on the runways. 
The smoother the exterior of the carton the better will 
it slide in the runways. For the sake of saving a couple 
of cents it doesn’t pay to use such cheap stock because 
what you save in purchasing you lose in production— 
We recommend that you use a 


and more besides. 


heavy clay coated stock with a smooth finish. You can 
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PALMOLIVE 
shampoo 








also employ varnished cartons. Still another alterna- 
live is to use a news back stock with a super-calender 


finish or a varnished surface. 


USING CARTONS 

The question has arisen in connection with packaging 
a liquid mouthwash, whether or not we should go to the 
added expense of enclosing the bottle in a carton. What 
would you suggest and what has been the experience of 
others in a problem of this kind? Summit. 

By all means use the carton for the chances are that 
you will have to adopt one even if you don’t start with 
one. The carton gives you several real advantages 
which you cannot afford to overlook. In the first place, 
the carton is a valuable protective device which will 
come in handy when packaging and shipping your 
mouthwash. In the second place, the carton is easy to 
handle in machine production. But most important of 
all, the carton is, in effect, a poster when it gets on the 
dealers’ shelves, and it carries the name of your product 
to all who enter the store, whether for a mouthwash or 
for something else. Added to this advertising a display 
value, is the fact that the carton furnishes a handy 
vehicle for directions, literature on other products, 
samples, etc. Don’t pass up the carton, even if you feel 
that you have an unusually handsome bottle. Cham- 
berlain’s lotion has one of the best looking bottles ever 
designed and a couple years back they decided to drop 
the carton in order to make the most of this bottle. 
But, before long, they had re-adopted a carton, for some 


of the very reasons which have been outlined above. 
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DEODORANT APPLICATORS 





These attractive and practical applicators may be obtained 
with or without bottles to suit your particular requirements. 
Made by a special process, the rubber sponge dauber will 
not ride up the rod or pull off the end. The rod itself will 
not pull out of the cap. 

In addition to deodorants, these applicators may be used to 
apply liquid depilatories, cuticle removers, ‘‘athlete’s foot’ 
remedies, liquid adhesives and shoe dressings and a variety of 
other liquid preparations. 

We have had over 10 years experience in devising various 
types of applicators and closures and will be glad to apply 
this knowledge in solving your specific problems. 

Send us the bottle you are using—or would like to use— 
and let us equip it with an applicator to fit. No obligation. 


A.C. JAMES & CO., Inc. 


99 HUDSON STREET NEW YORK, N.Y. 


A __ 
RIEGELINE 


FOR 


TRANSPARENCY 


WITHOUT EXPENSE 

















Riegeline is a newly developed 
product, combining the economy 
of ordinary glassine with the trans- 
parency of more expensive wraps. 
It twists well, works rapidly on 
any wrapping machine, and will not 
expand in wet weather or shrink 
to the splitting stage in dry weather. 


LIBERAL SAMPLES AND PRICES PROMPTLY FURNISHED 


RIEGEL PAPER Corp. 
342 Madison Avenue - New York 
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NEW BOOKS | 





ON MERCHANDISING 


DOLLAR 
MAKERS 


197 Sales Ideas That Worked 
By George T. Eager 
The subtitle of this bock is ‘197 Sales Ideas that 


Worked,”’ and that is exactly what it is. No wordy 
discussion of merchandising and marketing. Just 197 
page or less-than-page long stories, describing what 
business men have done to move goods. These are 
said to be true stories of actual experience and although 
names are not mentioned they have an unmistakable 
air of realism. At any rate, here are presented 197 
ideas, some of which are bound to be applicable to the 
problems of other businesses. 





197 pages Cloth $2.00 





Retail Selling 
and the New Order 


By Kenneth Collins 


Assistant to the President of Gimbel Brothers, formerly 
Executive Vice-President of R. H. Macy & Co. 


Kenneth Collins, who as Publicity Director of 
Macy’s changed the whole pattern of America’s retail 
advertising, now discusses the problems which the 
retailer faces in the immediate future. 

The book is a gold mine of constructive mer- 
chandising information culled from the actual, acid-test 
experience of a man who has played an important part 
in the direction of two of our largest retail organiza- 
tions during the trying period of our worst depression. 


Just Published $2.50 


THE DRUG and COSMETIC INDUSTRY 
101 West 31st St. Book Dept. New York City 














CAMEO) 


CAMEO labels and seals create the 
outward expression of your product by 
their exquisite Die Work and Printing. 





Write for an assortment of cutstanding 
labels designed and produced by us 
and note their superiority in design 
and craftmanship. 
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BOTTLES and haven 


a @A full line of bottles and jars alw 


in stock for immediate pr ae 


@ Available in small or large quantities. 
Jars: Clear, Opal or Colored, in all 
standard sizes—any quantity from 
stock. 


@ Perfume bottles, standard moulds or 
special design. 


@ Lotion bottles—many very attractive 
designs for your immediate use. 


| @ Bottles and jars with and without 
| caps. Let us quote on any size order 
{|| for any type of bottle or jar. 


| HAGERTY BROS. & CO. 


Z aad 10 PLATT ST., NEW YORK CITY 












METAL 
EMBOSSED e ENGRAVED 


SELL IT WITH LABELS! 


HORN LABELS freshen up your package for 
greater sales. Faithful service for over 40 years. 


JOHN HORN, 837 Tenth Ave. , New York City | 


(Sample booklet of i sent to 


RESPONSIBLE MANUFACTURERS) | 


LABELS - 








' 
| 
| 
U 
1 NAME 
\ 

! 


ADDRESS 


CREPE WADDING 





KIMPAK is unexcelled for protection of liquids. Meets all Postal 
regulations. Comesin rolls, sheets and pads of various thickness. 
Economical. Write on your letterhead for free sample portfolio. 


KIMBERLY-CLARK CORPORATION, Neenah,Wis. 


Sales Offices: 8 South Michigan Avenue, Chicago; 
122 East 42nd St., New York City; 510 West Sixth St.. Los Angeles 
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THAT IS 
THE 
QUES TION 





“Tu-be 


or not 
Tu-be”’ 


becomes a question of 
whether or not your indi- 
vidual packaging problem 
can be helped by tubes. 


The Answer— National 
Collapsible Tube Company's 
survey department has had 
many years experience in 
analyzing sales and packag- 
ing dilemmas of large and 
small manutacturers. 






Vay we be of service to you? Suggestions, propos- 


als, etc., made without cost or obligation to you. 


NATIONAL COLLAPSIBLE TUBE CO. 


PROVIDENCE, R. I. 
New York Office: 331 Madison Ave., Tel. Murray Hill 2-0339 


CHICAGO.-C. J. EICHMAN CO. DETROIT-J. P. GIROUX CO. 
355 W. ONTARIO ST. 2970 W. GRAND BLVD. 
TEL. SUPERIOR 7939 TEL. MADISON 5727 





REPRESENTATIVES IN OTHER PRINCIPAL CITIES 











f ‘i fe f 
“« | en b pe 
epee les ° e e 49 GROVE STREET 


NEW YORK CITY 


ADVERTISING 
ano PUBLICITY 


Opetalen nT ile Chdacmity a 
Taha Fields 


CONSULTATIONS BY APPOINTMENT ONLY 


Cali CHELSEA 3-1645 
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This popular and attractive hand 
made bottle is carried in stock for 
immediate delivery. Available in 
}-1-2-3? ounce sizes. A distinc- 
tive and lovely container for toilet 








water and perfumes. 











This stock bottle, machine made, 
makes a very attractive talc pack- 
age. Clear, brilliant glass, indi- 
vidualistic form and effective glass 
design, it is an ideal way to at- 
tain an appealing display for 
your talc. 


To perfumers, cosmetic manufacturers, 
buyers of fine quality glass containers, the 
words “a Swindell bottle’ have always 
meant as fine a bottle as could be made. 
You will be pleased with either of these two 
Swindell bottles. 

















SWINDELL BROTHERS 


INCORPORATED 








BALTIMORE ; , MARYLAND 
New York Office 200 Fifth Avenue 
ESTABLISHED 1873 
Boston Chicago Los Angeles 
Ernest Whitehouse James T. Johnson Baldwin & Baldwin 
40 Court St. 1257 W. 97th Place 819 Santee St. 


Havana, Cuba: Roberto Ortiz, Edificio Moenck & Quintana 209 


—es 
a 











4 oz. No. A78 


35: 36, 4 


460 The Drug and Cosmetic Industry Apr. 


ES 

















Ww 


Aone semper 














NEWS 


People 
Abbott Elects Horn and Carter 


Two directors were elected at the annual 
meeting of the stockholders of the Abbott 
Laboratories. These new directors are 
Raymond EF. Horn, general sales manager 
and Edgar B. Carter, in charge of biolog- 
‘eal research. All directors who had pre- 
viously served on the board were reelected. 





RAYMOND E. HORN 





EDGAR B. CARTER 


These are E. H. Ravenscroft, S. DeWitt 
Clough, R. M. Cain, James F. Stiles, Jr., 
Dr. E. H. Volwiler, Alfred W. Bays. Jay 
Dunne, E. L. Drach, Dr. J. F. Biehn, Dr. 
George W. Raiziss, Carl Nielsen, Ferdi- 
nand H. Young and Fred W. Scheigert. 
Following the stockholders’ meeting, the 
board of directors reelected E. H. Raven- 
scroft, chairman of the board: S. DeWitt 
Clough, president and general manager: 
R. M. Cain, executive-vice-president: J. 
F. Stiles, Jr. 
Dr. E. H. Volwiler, vice-president, in 
charge of Research; Alfred W. Bays, sec- 


Vice-president and treasurer; 


retary and general counsel. 


Bender Addresses Square Club 

H. Philip Bender, Palm-Fechteler, Inc.. 
New York, addressed the Drug & Chem- 
ical Square Club, New York, March 28, 
on “A Commercial Traveler's Experiences 
in Mexico, Central and South America. 
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Ruzicka to Visit Chicago 

The University of Chicago announces 
that L. Ruzicka of the Technische Hoch- 
schule, Zurich, Switzerland, will be a visit- 
ing professor in the Department of Chem- 
istry during the summer quarter, beginning 
June 15. Professor Ruzicka is well known 
for his skill in the determination of the 
structure and synthesis of very complex 
organic substances, and particularly for 
his work in alicyclic and heterocyclic com- 
pounds containing many rings, the ter- 
penes, various types of odoriferous sub- 
stances, vitamins, and hormones. Re- 
cently he succeeded in synthesizing the 
male sex hormone, the structure of which 


had not previously been determined. 


Eleanor Rowlands Founds Business 
Eleanor Rowlands, for the last four 
years advertising manager of Sales Affil- 
iates, Inc., (Marinello, Inecto Rapid No- 
tox and Zotos) has resigned her position to 
go into business for herself under the title 
of Eleanor Rowlands Associates, 49 Grove 
st.. New York. This organization will 
specialize as consultants in the beauty and 
fashion field, with a service covering copy 
advertising, booklets, sales promotion 
letters, radio continuities and commer- 
cials; publicity—national and local: con- 
sultations—advisory work, merchandising 
plans, packaging, designing and _ styling, 


etic. 


John Boyer Resigns 

John Boyer has announced his resigna- 
tion from Filtration Engineers and has 
purchased a farm in the South where he 
plans to raise apples. Mr. Boyer was also 
formerly sales manager of the Pharma- 
ceutical Division of the Caleo Chemica 
Co., Inc., Bound Brook, N. J. 


lreys Joins Armstrong 

M. S. Ireys. formerly advertising man- 
ager of the Reynolds Metals Co., New 
York, has joined the Armstrong Cork 
Company, Lancaster, Pa. He will be in 
charge of the company’s advertising on 
closures, succeeding E. V. Carlquist, who 
is now advertising manager of the Ther- 
moid Rubber Co., Trenton, N. J. 


Higgins Joins Majestic Metal 

Frank Higgins, who is well known and 
has many friends in the New York ter- 
ritory through many years of association 
selling metal closures and containers to 
cosmetic and drug manufacturers, is now 
connected with Majestic Metal Special- 
ties, Inc., New York. 


Ackerman Elected to Board 

At the annual meeting of the stock- 
holders of the Royal Manufacturing Co. of 
Duquesne, Pa., held recently. J. C. Acker- 
man was elected a member of the Board 
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of Directors. He is well known in drug 
and chemical circles in Pittsburgh and re- 
presents John Powell & Co., Inc., Innis 
Speiden & Co., Monsanto Chemical Co., 


and L. Sonneborn Sons & Co. 


Howard Succeeds Caruso 





H. S. HOWARD 


H. S. Howard has succeeded T. E. 
Caruso as president of American Home 
Products Corp., Chicago. 


Chisholm Leaves Chamberlain 


A. R. Chisholm, who for six and a half 
years has been eastern sales manager for 
Chamberlain Laboratories, Des \loines, 
has resigned from that company and is 
making plans to specialize in syndicate and 
chain store merchandising. 


Dodge Leaves H. H. Ayer 

Frederick N. Dodge, formerly sales man- 
ager of Harriet Hubbard Ayer, New York, 
has severed his association with that firm. 





FREDERICK N. DODGE 


Future plans of Mr. Dodge have not as yet 
been announced. 


Ostberg Joins Colloidal Labs. 

QO. Elmer Ostberg, formerly Sales and 
Advertising Manager of The Drug Prod- 
ucts Co., Inc., has become associated with 
the Colloidal Laboratories of America in 
the capacity of Manager of the Pharma- 
ceutical Department. 
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NEUTRAL POWDERED SOAPS 


safeguard 


Your DENTIFRICE 


No one soap can meet every need. Manufacturers of tooth powders 
and tooth pastes require certain definite characteristics in their soap accord- 


ing to their formulae and according to the requirements of their product. 


As producers of the widest range of Neutral Powdered Soaps, we can 
duplicate exactly or furnish from standard production the exact soap char- 
acteristics you require. 


POWCO BRAND Neutral Powdered Soaps are laboratory controlled 


for exact uniformity of chemical and physical characteristics. 


We are equipped to give you the soap you require, at a price which 
means buying economy for you. 


Send for samples and compare 


JOHN POWELL & CO., Inc. 


114 East 32nd Street, New York, N. Y. 


Tested Quince Seed @ Powdered Neutral Soaps @ Concentrated Shaving Cream Base 
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Noonan Back April 15 

Harry Noonan, president, Drug Prod- 
ucts Co., Long Island City, N. Y., returns 
April 15 from an extended trip to the West 
Coast. 


Elizabeth Arden Honored 

Elizabeth Arden was named second on a 
list of ten of the nation’s outstanding busi- 
ness women, in a poll conducted by the 





ELIZABETH ARDEN 


Bureau of Econcmic Research of L. Bam- 
berger & Co., Newark. N. J. First place 
Roche, Assistant 
Secretary of the Treasury, and formerly 
Mountain Fuel Co., 


went to Josephine L. 


president, Rocky 
Denver. 


La Rue Joins Penick 

I. E. La Rue, has joined the New York 
City sales force of S. B. Penick & Co. Mr. 
La Rue, who is well known in the drug 
pharmaceutical and allied fields, will pri- 
marily represent the natural gum depart- 
ment of S. B. Penick & Co. 


Dr. Meyer on Petrolatums 

Dr. Erich Meyer of L. Sonneborn & 
Sons, Inc., New York, addressed a recent 
meeting of the New York branch of the 
American Pharmaceutical Association on 
“The Use of White Mineral Oil and Petro- 
latum in Cosmetic and Pharmaceutical 
Practice.” He discussed the origin of 
white mineral oil and petrolatum and the 
pharmaceutical and cosme.ic requirements 
of a satisfactory product. The numerous 
internal and external uses of white mineral 
oils were also thoroughly discussed. Par- 
ticular attention was paid to the applica- 
tion in pharmaceuticals and cosmetics of 
Petrolatum, U.S. P. 


J. & J. Appoints L'Hommedieu 

Paige D. L’Hommedieu has been ap- 
pointed director of the dental division of 
Johnson & Johnson, New Brunswick, N. J. 
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Companies 
Capelle With Dr. Miles 


In line with its program of continued ex- 
pansion, the Dr. Miles Laboratories, Inc.. 
Elkhart, Indiana, announce the appoint- 
ment of Oliver B. Capelle as sales promo- 
tion manager. 





OLIVER B. CAPELLE 


Mr. Capelle comes from Cleveland, O., 
where he has been well known in advertis- 
ing and merchandising circles for many 
years. He resigned as an executive of the 
National Advertising Agency of Fuller & 
Smith & Ross to accept his new position. 
In the Dr. Miles organization he will de- 
vote nearly all of his time to the sales pro- 
motion of Alka-Seltzer tablets. 


Midol Up 32° ( 

General Drug Co., a division of Sterling 
Products (Incorporated) reports an_in- 
crease of 32° in its sales of Midol in 1934 
over 1933. 
1935 are expected to exceed those of 1934. 


Sales for the first quarter of 


In 1934 forty-seven states showed in- 
creases up to 60%. Canadian sales in- 
creased 66°7. Larger advertising expendi- 


tures are projected for the balance of 1935. 


Dill Company Expands 

Dill Co., Norristown, Pa., manufacturer 
of the ““Espotabs,”” has recently added to 
its facilities through additions to one of the 
units of its plant. This new construction 
was necessitated by the demands of con- 
stantly increasing business. Included in 
the improvements is the extensive re- 
modelling and enlargement of the office 


space. 


Ace Drug Products Formed 

Ace Drug Products, Ine. has been 
formed with offices and showrooms at 928 
Broadway. S. Weiss, active in the jobbing 
field for several years is president of the 
company. A complete line of tooth pastes, 
shaving creams, and cosmetics will be 
manufactured. In addition, the company 
plans to do a general private label business 
A modern factory 
to handle the company’s business has been 


on general drug items. 
equipped at 17 East 21st St. 
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Patch Elects Holmes and Lawson 

At the annual stockholders’ meeting of 
The E. L. Patch Co. held at the office of 
the company in Stoneham, Mass., officers 
and directors were elected as follows 
president and treasurer, Ralph R. Patch; 
vice-president, James A. Patch; secretary, 
George Y. Hutchins; ass’t treasurer, Wil- 
liam S. Lister; directors: Ralph R. Patch, 
James A. Patch, George Y. Hutchins, Wil- 
liam S. Lister, Charles Wesley Dunn, 
Harry W. Byron, Edgar W. Emery, Fred 
A. Lawson, Dr. Arthur D. Holmes. 

By vote of the stockholders the number 
of directors was increased from seven to 
nine. The two new members elected to 
the board are Dr. Arthur D. Holmes, d-- 
rector of research and Fred A. Lawson, 
advertising manager of the company. 

At a meeting of directors following the 
stockholders’ meeting the usual dividends 
on both preferred and common stock were 
declared. The condition of the business 
was reported to be most satisfactory, sales 
for 1934 showing a nice gain over the pre- 
vious year. 


Baker Sales Convention 

J. T. Baker Chemical Co., Phiilipsburg, 
N. J., held its annual sales meeting and 
convention at the company’s home office 
on April 3, 4, 5 and 6. Among those who 
spoke during the business sessions were 
H. H. Garis, president; Ralph A. Clark, 
sales manager; Stanley Wildrich of Mark 
O’Dea & Co., E. F. Marsiglio, chief chem- 
ist; D. H. Coale, F. E. Shook, and J. L. 
Stone. Each of the salesmen also spoke on 
the problems of his particular territory. 
Several entertainment features, in addition 
to the annual banquet, also were features 
of the four-day session. 


F. Koster Returns 

Frederich Koster, of Koster-Keunen, 
Aalst, Holland, who spent several months 
in this country last year, has returned to 
assist in the management of the American 
plant and bleachery at Sayville, L. 1. Louis 
Koster is also expected to arrive in New 
York during this month. 

Alphonse Koster, who established the 
American business and who has been in 
full charge, is returning for an extended 
visit to his home, where he has been en- 
gaged in bleaching beeswax for 45 years 
and where, with his father and mother be- 
fore him, the family has been in this busi- 
ness for 85 years. He came to this country 
a little over four years ago, and estab- 
lished at Sayville, L. L., 
60 frames, later extended to 135 frames. 
Forty-five new frames are at present under 
construction. 


a bleachery with 


Jamieson Buys Two Companies 

C. E. Jamieson Co., Detroit, has ac- 
quired the rights to the Midwestern Drug 
Products and to the Zane Products Co. 
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McConnells Celebrate 50 Years 
Mr. and Mrs. D. H. 


are at present in the South, recently cele- 


McConnell, who 


brated their fiftieth wedding anniversary. 





D. H. McCONNELL 


Mr. MeConnell is 
Products, Inc., New 
of G. W. Carnrick Co.., 
were the recipients of 


president of Allied 
York., and treasurer 
Newark, N. J. 
They many ex- 
pressions of good wishes from their host 


of friends in this industry. 


Yardley Cited for Advertising 


Misleading advertising in the sale of its 
toilet articles and cosmetics is charged by 
the Federal Trade Commission in a com- 
plaint against Yardley of London, Inc., 
Union City, N. J. 

The commission declares that the com- 
pany advertises its products in such a 
manner as to create the impression that 
they are imported, when they are actually 
manufactured or compounded in this coun- 
try, and sometimes of domestic ingredients 
in whole or in part. Specifically, the com- 
mission has found that a large portion of 
the Yardley products sold in this country 
are not manufactured in England and so 
imported, but are composed of ingredients 
which, though imported from England, are 
compounded into the finished products in 
the United States. 


complaint charges, the finished products 


In some instances, the 


are composed partly of ingredients im- 
ported from Yardley & Co., London, and 
partly from domestic ingredients. 

Some of the advertising phrases ob- 
jected to are “Straight from Bond Street 
and fragrant with English lavender.” 
“Yardley’s English lavender.” and “From 
their shop in Bond Street, London. Y ard- 
ley has brought gifts of dignity and charm 


to you.” 





Warm Springs Convictions 

Two men have each been sentenced to 
two years in a Federal penitentiary for con- 
spiracy to violate the Federal Food and 
Drugs Act by falsely labelling and selling 
“Warm Springs Crystal Compound” as 
coming from the Georgia springs of that 
name. The “crystals” did not come from 
that source and were only a simple laxa- 


tve composed of Glauber’s salts. similar 
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in action to Epsom salts. The “crystals” 
cost only a few cents a pound and were 
sold for a dollar a pound. 

The men are Curtis J. Hazelrig, Atlanta, 
and Mallory H. Taylor, Jr., Macon. To- 
gether with W. C. Dunham, Macon, who 
entered a plea of guilty and was sentenced 
to one year in Federal prison, they formed 
the Warm Springs Crystal Co. The com- 
pany in its literature, its correspondence 
with agents and particularly in conversa- 
tion with customers, sought to use the 
name Warm Springs to commercial ad- 
vantage. Salesmen were urged to point 
out the beneficial effects of the Springs. 

The company and its “crystals” were 
disavowed in the beginning by the Warm 
Springs Foundation as having no connec- 
tion with the Springs other than that the 


office was set up in the same town. 


Perfume Importation 

Eleven foreign manufacturers of per- 
fumes have filed written consent with the 
bureau of the customs of the Treasury 
Department to allow Americans returning 
from foreign travel to carry their products 
into this country. 

Entry of the product is contingent upon 
the enforcement of the regulation that the 
trade-mark be obliterated or destroyed and 
that the bottle be opened prior to its re- 
lease to the passenger. 

Only one bottle per passenger is per- 
mitted entry under the conditions of the 
agreement, which are basic with Section 
526 of the Tariff Act of 1930, dealing with 
trade-mark registration. 

The concerns which filed consent are 
Bourjois, Inc.; Caron Corp.; Coty, Ine.; 
Houbigant, Inc.; Ariza L. Legrand, Inc.; 
Chanel, Inc.; Les Parfums de Rosine, Inc.; 
Roger & Gallet; Lanvins Parfums, Inc.; 
Guerlain, Inc., and Lionel Trading Co. 


Einson Transfers Control 

Morris M. Einson, head of the Einson- 
Freeman Co., lithography firm located at 
Long Island City, N. Y., announced this 
week that he has transferred control of the 
business to a group of younger men who 
have been associated with it for more than 
For the present, Mr. Einson 
will remain at the head of the company as 
chairman of the board of trustees, but will 
retire completely within a few years. 

Newly elected officers are the following: 
N. Joseph Leigh, associated with the com- 


ten years. 


pany fourteen years, president; Lawrence 
J. Engel, who began his connection ten 
years ago, executive vice-president; Albert 
Hailparn and William G. Adams, vice- 
presidents; Francis D. Gonda, vice-presi- 
dent and secretary; Leo Einson, treasurer. 


Interstate Sales Jump 

Interstate Color Co., New York, has an- 
nounced that January sales were three and 
two-thirds times the sales of January. 1934, 
and that February were almost 


double the sales of February, 1934. 


sales 


The Drug and Cosmetic Industry 


Smith Heads Geo. Silver 

Alvin E. Smith has been elected 
president of the George Silver Import Co., 
New York, representatives of Etablisse- 


Vice- 





ALVIN E. SMITH 


Jertrand Fils & Justin Du- 


He joined Roure 


ments Roure 

Paris and Grasse 
pont, Paris and Grasse. 
Bertrand Fils, Inc., and Justin Dupont, 
Inc., in January, 1926, in a sales capacity 
New York City, the 
states and Canada. A few 
these companies were consolidated under 


covering Eastern 


months later 


the name of the George Silver Import Co. 
1932, Mr. 
pointed sales manager which position he 


In January, Smith was ap- 


continues to hold. 


Leeming Buys Amend'’s Solution 

Thomas Leeming & Co., New York. has 
purchased the business of Amend Labora- 
tories, Inc., that city, makers of Amend’s 
Solution, a colloidal iodine. 


Monsanto Buys Atlantic Chem. 

Monsanto Chemical Co. has acquired 
the Atlantic Billerica, 
Mass. This company will be consolidated 
with the Merrimac Chemical Co. 


Chemical Co. of 


Wrigley Officials Fined 

Four officers of the Wrigley Pharmaceu- 
tical Co., Philadelphia and Atlantic City. 
were fined a total of $2,300 March 27 by 
Federal Judge John P. Nields on charges 
of using the mails to defraud. 

Those fined were: Benjamin Goldsmith. 
manager, $1,000; William W. Wrigley. 
president, $500; Patrick Gallagher. vice- 
president, $500, and George S. Bross, per- 
sonnel manager, $300. He is from Atlan- 
tic City, the others from Philadelphia. All 
pleaded nolle contendre 


Removals 
SOLVAY SALES CORP. 

The general sales offices of The Solvay 
Sales Corp.. formerly located at 61 Broad- 
way, have been moved to 40 Rector st. 
New York. 

The New York branch of The Solvay 
Sales Corp. is at located at 40 
Rector st. and will continue to maintain 


their offices at this address. 


present 
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OF AN OPEN MIND « «_  « 


OR OVER 30 YEARS the J. T. Baker Chemical Co. has played a leading role 

in the development of C. P. chemicals. As a pioneer of measured purity, 
Baker was the first to manufacture Laboratory Chemicals with an exact analysis 
on the label. Thus, the trade name “Baker’s Analyzed” was born. 

Today, Baker’s Analyzed Reagents are nationally known. The foremost analyt- 
ical and research chemists herald Baker’s Analyzed as representing the acme of 
quality. The esteem in which these chemicals are held reflects untiring research, 
advanced technique and initiative. It justifies Baker’s exacting policy of stead- 
fastly striving for higher and higher degrees of purity. 

It is this background which has enabled Baker Chemists to discover new 
and improved methods in applying this chemical technique to the tonnage con- 
trol of pharmaceutical and medicinal chemicals. 

This important and far-reaching Baker development has outmoded many 
old standards of fine chemical quality. It has placed new emphasis on maxi- 
mum purity rather than minimum standardized purity. 

Already the superior qualities of Baker pharmaceutical and medicinal 
chemicals have attracted the attention of the most discriminating buyers of the 
country. The record of Baker’s testers, then buyers, reads like Who’s Who in 
America. Another market has discovered the significance of the name Baker. 


J.T. BAKER CHEMICAL CO., Phillipsburg, New Jersey 


NEW YORK PHILADELPHIA CHICAGO 
420 Lexington Avenue 220 South 16th Street 624 South Michigan Blvd. 


DISCOVERY IS THE REWARD 








A partial list of Tonnage Fine 
Chemicals held under rigid 
control, at no price premium. 


Alkali Bromides 

Potassium lodide 
Magnesium Oxide 
Cream of Tartar 


Bismuth Subcarbonate— 
Subnitrate and other Salts 


Caustic Potash and Soda 
Sticks and Peilets 


Rochelle Salt 
Lead Acetate 
Salicylates 


B aker'’s fine chemicals 
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CHAS. PFIZER & CO. INC. 


(Manufacturing Chemists 
> #1 Maiden Lone 
—— NEW YORK,N 


FS AAA W.Grand Ave. 
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ETHYL ALCOHOL PRODUCTION 


1 1933° 
aks aot 


| | 
ama FAs ON. 


(moving twelve-month averages, 1931 = 100) 





PRODUCTION 1934 1933 
1000 Jan.-Dec. 180,194 138,189 
proof Dec. 17,065 15,396 
gals. Nov. 19,550 15,979 

SALES 
1000 Jan.-Dec. 137,466 
proof Dec. 12,703 
gals. Nov. 19, ‘041 21,771 


ALCOHOL FIGURES FOR 1934 SHOW 
GOOD GAINS OVER PRECEDING YEAR 


With the release of the production and 
sales figures for industrial alcohol for 
the months of November and December, 
a comparison of the statistics for the en- 
tire year may be made with those of 
1933. It will be readily seen from the 
above figures that the industry has had 
considerable increase in volume of busi- 
ness. A gain of approximately 42,000,000 
proof gallons was recorded for both pro- 
duction and sales, with sales about 
200,000 proof gallons in excess of pro- 
duction during the period. 

Because industrial alcohol is an essen 
tial raw material for countless manufac- 
turing processes and finished products, 
the gains recorded in the sales of this 
product reflect the improvement that has 
been registered in other branches of in- 
dustrial activity. 


FOREIGN TRADE IN CRUDE DRUGS 
INCREASED 30°% DURING 1934 


Foreign trade in crude botanical drugs 
during 1934 showed a substantial in- 
crease for both imports and exports over 
1933, according to a report from the 
U.S. Dept. of Commerce. 

Exports were valued at $1,614,500, an 
increase of 2 





27‘% over the 1933 figure. 
Ginseng root, highly prized in China as 
a medicinal, was the most important 
item in the list, which also included sas- 
safras bark, witch hazel root and bark, 
cascara bark, golden seal root, bayberry 
bark, senga root and wild cherry. 

Imports of crude drugs were valued 
at $6,505,000, an increase of 36%. Py- 
rethrum flowers, used chiefly in the man- 
ufacture of fly-sprays, was first-ranking 
among imports. Licorice root, chinchona 
bark (from which quinine is made), 
crude opium, licorice extract and senna 
were among the major items making up 
the list of imported materials. 





RISING RAW MATERIAL COSTS 
FORCE ALCOHOL PRICE INCREASE 


The advance of one and one-half cents 
per gallon in the “eo of all grades of 
industrial alcohol, effective April 1st, 
was made necessary by the increased 
costs of raw materials, the prices of 
which have been steadily rising during 
the past several months. 

It is believed that the trend of raw 
material and denaturant costs, which has 
been in line with the ise of commodity 
prices in general, wil] not show any sus- 
tained downward move during the bal- 
ance of the year. This should continue to 
exercise a strong influence on the stabil- 
ity of the market for industrial alcohol. 

In the market for nitrocellulose sol- 
vents, prices for the second quarter were 
renewed at the schedules in effect at the 
close of the prece ding | eriod. 





[ 
| T 1} 
| NO TICE | 
| “ALCORUB” is the registerec 
| mark of U. S. Industria] Aleoho) Co. for 





trade- 


| 

I compositions containing alcohol for bath- 

\| ing and massage and other external uses 

|| “ALCORUB” comp rositi yn is prepared 

|| under formula of U. S. Industrial Alcohol 

|| Co. and dis inant, under license, by |] 
|} Vadsco Sales Corporation. The trade is |] 
warned against spurious products. _| 





~TAXFREE INDUSTRIAL “ALCOHOL 


Section 4 (b) of Gene of General Regulations 
(Series 4) governing the non-industrial 
uses of alcohol and other distilled spirits 
has been amended by the Federal Alcohol 
Control Administration to exclude tax- 
free alcohol in containers of one gallonor 
less from non-industrial use, as follows: 

“(b) Alcohol and other distilled spir- 
its in containers of a capacity of one gal- 
lon or less, except alcoho! withdrawn for 
tax-free purposes pursuant to Title ITI of 
the National Prohibition Act and regu- 
lations thereunder, shall be deemed to be 
only for non-industrial use as defined 
above.” 





AMYL PROPIONATE ADDED 10 
U. S. |. GROUP OF HIGH BOILING 
SOLVENTS FOR NITROCELLULOSE 


The commercial production of amyl 
propionate has been announced by the 
U. S. Industrial Chemical Co., Inc. The 
addition of this “high-boiling” nitrocel- 
lulose solvent to the other alcohol-derived 
chemicals manufactured and sold by 

S. I. further increases the range of 
products offered to the lacquer industry. 

Amy! propionate is in the same class 
as butyl propionate, ethyl lactate, butyl 
lactate and other similar high-boiling 
nitrocellulose solvents and is an excellent 
solvent for use in the manufacture of 
brushing lacquers. Compared with butyl] 
propionate, it has the advantages of more 
pleasant odor, greater blush resistance 
and lower weight per gallon. Its evapo- 

ration rate is slightly slower than that 
of buty] propionate. 

U. S. I. is now offering amyl propio- 
nate in all standard containers: tank 
cars, 55 and 5 gal. drums and one gal. 
trade cans. Details as to specifications 
and properties may be obtained by 
writing to U. S. I 


PERFUME ALLOWANCE REDUCED 


The Treasury Department has an- 
nounced a change in the perfume allow- 
ance for travelers entering or returning 
to the United States. Effective April 1st, 
the allowance was reduced to one bottle 
of each trade-marked foreign perfume 
and this only on condition that the trade- 
mark is obliterated and the bottle 
opened. This is in accordance with a rul- 
ing originally adopted in 1930. The rule 
was subsequently revoked and travelers 
were permitted to bring in any amount 
of foreign perfume desired, provided the 
label was defaced and the bottle opened. 

All perfume affected by the above reg- 
ulations is, of course, subject to the regu- 
lar customs provisions as to duty. 


oa 
wy SUPER PYRO SLOGAN CONTEST 











THE WINNERS of the 478 cash prizes in the Super Pyro Slogan Contest sponsored by the U. S. 
Industrial Alcohol Co. were first publicly announced through the window display maintained by 
the company on 42nd Street, New York, shown above. FIRST PRIZE of $1,000 was awarded to 


Frank E. Cuddy of Baltimore, Md., for his slogan, * 


‘Super Pyro Merits Trust, It Cannot Freeze 


and Doesn't Rust.” $500 SECOND PRIZE went to Mrs. M. T. Cooper of Denver, Colo., and 
THIRD PRIZE of $250 was awarded to H. L. Hess of Akron, Ohio. 


Prepared Monthly by the U. S. Industrial Alcohol Co, 
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10,000 REPRESENTATIVES OF 
AMERICAN CHEMICAL INDUSTRY 10 
GATHER AT 89th MEETING OF A.6.S. 


Celebration of Three-Hundredth 
Anniversary of Industry to 
be Major Part of Program. 








than ten thousand representa- 
tives of all branches of the American 
Chemical Industry will gather the 
largest meeting of chemists ever to be 
held in the world 
when the Ameri- 
can Chemical 
Society convenes 
in New York City 
this month for its 
89th meeting. 
This will 
the occasion 
celebrating 
the three-hun- 
dredth anniver- 
sary of the chem- 


More 


for 


also 
be 
for 


HOTEL PENNSYLVANIA 


NEW YORK ical industry in 
APRIL 22-26 America; one of 
the country’s 

most fundamen- 





tal businesses and one which has been a 
very important factor in the building of 
a great industrial nation. From a hum- 
ble be ginning in 1635, the chemical in- 
dustry in this country has grown until 
today it represents an investment in tan- 
gible assets of more than 1.7 billion dol- 
lars and had, in 1933, an output valued 
at more than 6.6 billion dollars—more 
than 21‘: of the total value of output of 
all manufacturing industries in the en- 
tire United States. 






1.C.S. Meeting to be Gala Event 


The meeting of the American Chemi- 








cal Society, scheduled for the week of 
April 22nd to 26th, will also give the 
industry the opportunity of discussing 
the business and problems that are be- 
fore it at this time. A general sympo- 
sium on The Chemical Industries and 
Their Relation to the Welfare of the 
Nation will be the main event of the 
week’s business program and will be 
held on Wednesday afternoon, April 
24th. Roger Adams, President of the 
Society, will preside and many men 


prominent in the chemical industry, in- 
cluding Lammot du Pont William B. 
sell and Thomas Midgle ¥,. W vill address 
the meeting. 
The ste aospalnehy ermal the S 
representing eve i 





branch of 








and research che aaa. will also hold 
individual meetings at which many in- 
teresting papers will be presented. 

In addition, there will be special meet- 


ings to discuss the problems and devel- 


opments of various branches of the in- 


MELTING POINT DETERMINATIONS 
WITH MODIFIED APPARATUS 


A number of modifications of standard 
apparatus for determining melting 
points of various organic compounds 
have been incorporated in the apparatus 
shown below, with 
a view to obtain- 
} ing a satisfactory 
; {| device which 
1 aa 4} would give more 

uniformity of re- 

sults. These modi- 
few fications were de- 
veloped in the 
laboratory of the 
Bureau of Plant 
Industry of the 
J. S. Department 





sciy anes ARIS UB 





of Agriculture, 
where it was 
found that dis- 


crepancies in the 
values of melting 
points occurred 
different types of 





Tmt TORS 


with 


taken 


when 
apparatus. 

For example, unstirred air baths gave 
higher melting point values than me- 
chanically stirred baths and that the 
value of the latter was dependent upon 
the rate of stirring. 

The principle of the apparatus illus- 
trated is that of the Thiele tube modified 
to permit high speed stirring. The Thiele 
tube consists of two arms of dissimilar 
size, both open at the top; the larger 
containing the pump and the _—- *r the 
sample and the thermometer. The larger 
arm of the tube is expanded to form a 
bulb at the bottom and an annulus at 
the top at the height of the upper inlet 
port of the pump. A thin film of oil se pa- 
rates the casing of the pump (which in 
reality is a high-speed turbine stirrer) 
from the inside wall of the glass. With 
the use of a high-grade heavy petroleum 
oil, determinations of melting points up 
to 225° C. can be made, and with melt- 
ing-point-bath wax determinations up to 


350° C., provided the tube is wound with 
sufficient asbestos-covered resistance 
wire to permit preliminary melting of 
the wax. 

dustry. A gene ral  Appoien on The 
Eeonon te Prol f of the Che) | In- 
dustry is sche edule od. 

Brewing, Synthesis of Gaseous Hudro- 
carbons, Vitamins and other subjects 
will also be discussed. 

The program for the entire week has 
been carefully planned for both busi- 


ness and pleasure. An elaborate enter- 
tainment program has been arranged to 
take care of all idle moments and every- 
one who attends is assured a time that 
will be long remembered. 











hered from 


The items inthis column are gal 
many varied sources. Further information 
on any of them may be obtained by writing 
(OU eed. 


Carotine may be extracted from plant substances 


by the use of acetone and petroleum ether 
according to a recent patent. Carrots, cooked 
with the exclusion of air, are dehydrated 
with acetone. The water-free material is 


ractions with acetone and 
extractions mixed and 
water added to force the carotine into the 
petroleum ether which is separated and 
finally concentrated to precipitate the caro- 
tine. 

A new fractionating gas unit for analysis of gas 
or vapor mixture utilizes liquid air or carbon 
dioxide as a refrigerant. The the 
liquid carbon dioxide in this new apparatus 
is said to simplify operation so that it may 
now be used for routine plant work. 


then treated to ext 
petroleum ether, the 


use of 


A new, purse-size perfume atomizer, available 
in a variety of colors, has been placed on the 
market. It is reported to be constructed so 
that there is no bility of leakage or 
evaporation when properly closed. 


possi 


A mixture of solidified CO. or “dryice” and al- 
cohol is used to produce required low tem- 
peratures for a new “cold test” apparatus. 
Equipped with four compartments, this ap- 
paratus meets the A.S.T.M. Cloud and Pour 
Test specifications for lubricating oils. 


Tin cans are enameled on the inside surface to 
prevent staining of the tin by fruits and 
other food products. The sheets of tin are 
coated with a thin film of enamel before be- 
ing cut into bodies and tops. Two types of 
enamel are in use; one to prevent bleaching 
of red fruits and also prevent discoloring of 
the tin, and the other to protect the inside of 
the can against coloring when filled with cer 

tain vegetables and meat products. 


Alcoholic solutions of phosphoric acid are re- 
ported to be efficient detergents for the re 
moval of mercurochrome stains. The use of 
the syrupy phosphoric acid is recommended 
ing most satisfactory when making up 


the solutions 


as | 
as be 


A mixing machine, equipped with a vacuum 
for de-airing, and heating elements for tem 
perature control during mixing, has been de 
Operating on the “mulling” prin 
wide range of application for 
astic and pasty materials. | 
in mixing of putties and paint 
pigments has shown interesting results in 
that the vacuum apparently removes the thin 
i hich is present around fine par 





veloped 





ciple, it ha 
ary, semi-} 


se of 


e Vacuum 





ticles of vent and allows a more complete 
wetting with the oil. 
A handy pump for use around the laboratory 


standard pint 
fits into the 
i nd ascrew cap allews it to be fastened to 
the can in place of the regular can cap. Meas- 
ired quantities of half on 
ounce are said to be obtainable \ 1one com 
plete stroke of the plunger 


designed to fit . quart 


The pump 





}] ‘ 
llon tin cans 





either one one 
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PYRO -The Standard Anti-Freeze ¢ 


ETHYL ALCOHOL 
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ANHYDROUS-Denatured e¢ 
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INDUSTRIAL ALCOHOL 


ABSOLUTE - ure 
The Rustproof Anti-Free 

















Merrell Tells Employees 

At a group meeting of laboratory and 
office employees March 27th, Charles G. 
Merrell, president of the Wm. S. Merrell 
Co., Cincinnati, explained in an intimate 
talk just how the sales dollar was spent 
during the year 1934. 

Stating his belief that it would result in 
better feeling and less misunderstanding 
between employer and employees if execu- 
tives would take their employees into their 
confidence, Mr. Merrell revealed in per- 


centages the cost of goods produced, wages 





CHARLES G. MERRELL 


and salaries, laboratory and office over- 
head, selling, advertising and research ex- 
pense, and the amount remaining for the 
stockholders as interest on their invest- 
ment. 

He also presented service pins to fifty- 
four employees who have been with the 
company five years or more, continuing a 


plan inaugurated eighteen years ago of 


appropriately recognizing long and faithful 
service. 

The following record is rather unusual: 
Two employees have been with the Mer- 
rell Co. more than forty years; three more 
than thirty-five years; five more than 
thirty years: three more than twenty-five 
twenty 
fifteen 


than 
than 


years; three more years: 


twenty-four more years: 
thirty-six more than ten years and eighty- 


three more than five years. 


D. & O. in San Francisco 


Dodge Cork Co., Lancaster, Pa., has 
opened a direct factory branch office and 
warehouse in San Francisco under the di- 
rection of Roland E. McCune. The new 
office is located at 231 Sansome st., San 
Francisco. A complete stock of corks and 
molded caps will be maintained for the 
serving of the Pacific Coast trade. 

In order to serve the Northwest more 
efficiently, the company is also opening a 
branch office in Seattle at 76 Uniy ersity st. 
under the direction of John B. Merifield. 


Berthon—Ex-Lax, Ltd. Ad Mgr. 

G. T. Berthon, formerly account ex- 
ecutive with A. McKim, Ltd., Montreal, 
has been appointed sales and advertising 
manager of Ex-Lax, Ltd., Montreal. 


Apr. ’35: 36, 4 


Dieckerhoff on Exhibits 


At the recent semi-monthly meeting of 
the Pharmaceutical Advertising Directors 
Club, New York, at the Hotel Pennsyl- 
vania, a round table the 
subject of professional meetings and ex- 


discussion on 


hibits was conducted by Edward C. 
Dieckerhoff of the Schering Corp., chair- 
man of the Convention Exhibits Com- 


The meeting was attended by 
Adam P. 
Inc. is 


mittee. 
twenty members of the Club. 

Piret, Winthrop Chemical Co., 
president: Douglas Wakefield 
Merck & Co. Inc. is vice-president: E. 
Walton Bobst, Hoffmann-LaRoche, Inc. 
is secretary; and A. Douglass Brewer, Ciba 


Coutlee, 


Co., Inc. is treasurer. 

During the next few months the meet- 
ings of the club will be devoted to a series 
of discussions on subjects of mutual in- 
terest to the members in their daily work. 
These discussions will be in charge of the 
following committee chairman: entertain- 
ment, Dr. J. H. Lawton, Huxley Labora- 


tories; publications, Paul J. Blakeslee. 
Maltbie Chemical Co.: direct mail. A. 
Douglass Brewer, Ciba Co. Inc.: medical 
relations, Dr. C. F. Longfellow. G. W. 
Carnrick Co.; radio, Stanton Ballard, 


Laboratories: government rela- 


Austin. Thomas Leem- 


Huxley 
tions, Edward B. 
ing & Co. 


Head Buys Maison Jeurelle 

The entire assets of Maison 
Inc., have been sold to Frank M. Head by 
its former owner, Colgate-Palmolive-Peet 
Co. Mr. Head, who has been president 
and general manager of Maison Jeurelle for 


Jeurelle, 


the past four years, is now owner of the 


new independent organization and will 
continue in the capacity of president and 


general manager. 


Bromo-Sal Case Compromised 

The suit of the Drug Co.., 
Baltimore, in the United States District 
Court of Massachusetts, Boston, against 
Brewer & Co., manufacturer of Bromo- 
Sal, charging that the label used by the 


Emerson 


latter concern was an unlawful imitation 
of those employed for many years on 
Bromo-Seltzer packages. has been settled 


by compromise. 


Ogilvie Appoints Peterson 
Ogilvie Sisters Sales Corp.. 


New York, 


announces the appointment of John M. 


Peterson as general manager, effective 
March 4, 1935. Mr. Peterson. until re- 


cently treasurer of one of the Johnson & 
Johnson subsidiary companies, will devote 
his time and efforts to both general and 


sales management. 


Fritzsche Fire 

Although the laboratories of Fritzsche 
Bros., Inc., New York, were completely 
destroyed by fire on March 27, stocks of 
essential oils and aromatic chemicals which 
were stored in the sub-basement were prac- 
t-cally untouched. 


The Drug and Cosmetic Industry 


Parento Represented in France 

A. Zundel and H. Joliet, formerly gen- 
eral manager and technical manager of 
Organico, S. A. at Nanterre, France, have 
organized a new company known as Lab- 
oratoires Zundel, Joliet et Cie. Labora- 
tories have been opened at Colombes, 
Seine), an immediate suburb of Paris. The 
new company will specialize in the manu- 
facture of synthetics for perfumery, soap 
and pharmaceutical products and has been 
representatives in 


appointed exclusive 


France for Compagnie Parento, Inc., Cro- 





ADDINGTON DOOLITTLE 


ton-on-Hudson, N. Y. The address of the 
new company is Avenue Anatole France, 
Colombes (Seine), France. 

The arrangement for representation of 
Compagnie Parento, Inc. was made by 
Doolittle, president of that 
company during his trip abroad from 
which he has just returned. Mr. Doo- 
little spent about six weeks in Europe 
visiting Grasse, Paris and other centers 
and has announced that in the future his 
company will offer floral products under 
He plans also to offer 


Addington 


its own trade-mark. 
a line of Parento products through his 
new agency to the French perfumers who 
have already manifested considerable in- 


terest in these products. 


Mme. Marlaine Cleans Street 

Mme. Berthe Jean .e Marlaine, presi- 
dent, Parfums Marlaine, New York, gave 
the Department of Sanitation of that city 
a lesson in street cleaning on March 22 
when she hired six men to scrub Fifth 
avenue between 45th and 46th streets with 
soap and water. This was a gesture of pro- 
test against what Mme. Marlaine termed 
the inefficiency of the department in keep- 
ing the street clean in front of her shop. 
Cosmetic Clinic 

“Good Housekeeping” last week opened 
a beauty clinic in which various cosmetics 
will be tested with the twofold purpose of 
telling the manufacturer how the public 
accepts his products and advising the pub- 
lic, through Ruth Murrin, beauty editor, 
what results are obtainable from nation- 
ally known cosmetics. The clinic is an out- 
growth of the Good Housekeeping Bureau. 





SPECIALTIES... 
from our Newark, N. J. Factory 


CARVACROL | 1 OL OF,8 Oh'G 8 ROE 
OIL SASSAFRAS ARTIFICIAL 
CHLORTHYMOL 


ANETHOL 
SAFROL 
sub 4 (0)5 








COSMETIC 
RAW MATERIALS 


We are primary factors 
and importers in the 


ESSENTIAL OILS 


Aromatic Chemicals 
and Aromatics 


We handle and stock a 
complete line of aro- 
matic products. Our con- 
nections abroad and in 
this country and our own 
laboratory facilities en- 





basic raw materials used 
in cosmetics. Many of 
these are specialties 
which we bring in as 
direct representatives of 
leading foreign produc- 


able us to supply you at I» a ae ers. These include: 


rr UNIFLOW ENGINE GENERATING ELECTRIC POWER ii ial 


Precipitated Chalk 
English Kaolin 


Essential Oils 


Aromatic Chemicals Our modern, well equipped factory at 


Newark, N. J. includes a thoroughly up-to- 


Perfume Compounds date distilling plant, a thymol and refrigerat- Spermaceti 

Balsams ing unit, fully equipped mills for grinding and Rice Starch 

ial powdering and an excellent, modern labora- B ; 
COFESINS tory. Our factory is always open for in- ceswax 


Zinc Oxide, etc. 


Fruit Flavors spection. 





WATER SOLUBLE GUMS 
TRAGACANTH 


Powdered and whole torm 


ARABIC KARAYA 


All pulverizing done in our own mills at Newark, New Jersey 


Send for our complete price list of Aromatic Products, 
Chemicals and Raw Materials, Gums and Specialties. 


Orsis PRODUCTS CORPORATION 


215 PEARL STREET, NEW YORK 


Factory & Laboratory: NEWARK, N. J. 
Branch Offices: 


PHILADELPHIA BOSTON 
253 Bourse Bldg. 131 State Street 


LOS ANGELES 


CHICAGO 
742 So. Hill St. 


844 Rush St. 
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Strasska Appoints Currie 

Malcolm C. Currie, former sales man- 
ager for several of the country’s leading 
wholesale drug organizations, has been 
appointed sales manager of the Straska 
Laboratories, Los Angeles. 


New Products 
VIMAY’S AMPHOTERIC 

Vimay, Inc., Hollywood, headed by 
Victor Vivaudou, has introduced a new 
line of cosmetics under the name ‘‘Am- 


photeric.”’ 
ACQUIN TABLETS 


Oval-Acquin Co., St. Louis, has begun 
to market a new product, ‘“‘Acquin”’ 
tablets. 


NUL-EX SKIN LOTION 

Nul-Ex Products Mfg. Co., Philadel- 
phia. is introducing a new skin lotion under 
the name, ‘‘Nul-Ex.” 


LATHERIZER 

Soap Products, Ltd., Long Island City, 
N. Y., is introducing ‘‘Latherizer’’ and 
“Latherizing Liquid Shaving Cream,” 
which feature lather without a brush. 


A. D.S. OFFERS 3 NEW ONES 

American Druggists’ Syndicate has in- 
troduced the following new products: Milk 
of Magnesia Tablets; Aseptum, a combina- 
tion tooth powder and mouth wash 
powder; and Thermo-Rub, for external 
application in chest colds. 


A.M.A. Defers 
AUTOLYZED LIVER 


In view of the fact that all antianemic 
liver products in New and Nonofficial 
Remedies will shortly be reviewed by the 
Council with reference to the new stand- 
ards, the Council has decided to postpone 
further action on Autolyzed Liver Con- 
centrate pending the submission of new 
evidence by all the manufacturers which 
will indicate with much greater accuracy 
than is now possible the comparative po- 
tency of all the products. In considera- 
tion of the Council’s decision, E. R. Squibb 
& Sons commendably agreed to withhold 
active promotion of Autolyzed Liver Con- 
centrate. 


MOCCASIN SNAKE VENOM 

The Council voted that further consid- 
eration of Snake Venom Solution Moc- 
casin (Lederle) be deferred until more evi- 
dence as to the extent of its usefulness in 
hemorrhagic conditions is available. 


A.M.A. Rejects 


SHADOCOL 

Shadocol, manufactured by Davies, 
Rose & Co., Ltd., Boston, because it is an 
unoriginal and unnecessarily complex mix- 
ture, marketed with exaggerated claims, 
under a proprietary, noninformative name, 
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which is also misleading because it implies 
that the preparation is useful for casting 
x-ray shadows in general, when in fact the 
use of its principal ingredient, tetiothalein 
sodium, is restricted to the biliary tract. 


A.D.A. Rejects 


SEDOBROL 

Sedobrol, manufactured by Hoffmann- 
LaRoche Chemical Works, Nutley, N. J., 
because it is unscientific, advertised with 
unwarranted and misleading therapeutic 
claims and its use is likely to mislead the 
patient and the dentist into useless and 
pernicious medication. 


Jamieson Sales Up 53°, 

C. E. Jamieson & Co., manufacturing 
chemists with plants in Detroit, and 
Walkerville, Ontario, reports a sales in- 
crease of approximately 53% for the first 
quarter of 1935 as compared with the 
same period last year. This substantial 
gain was made despite the fact that 'ast 
year’s sales were the greatest in the history 


of the company. 


Fauster Leaves Owens 

Carl Fauster, for several years assistant 
advertising manager, Owens-Illinois Glass 
Co., Toledo, has become associated with 
United States Advertising Corp., of that 
city, as space buyer. 


Trade Literature 
FELTON FLAVOR PRODUCTS 

Felton Chemical Co., Inc., Brooklyn, 
N. Y., has just issued an attractive new 
catalogue of “Felton Products for the 
Flavoring Industry.” 

This is a most comprehensive catalogue, 
including a complete list of raw materials, 
finished flavors, terpeneless oils, solvents, 
flavor specialties, and other items in gen- 
eral use by the flavoring industry. The 
contents are clearly and concisely ar- 
ranged, and will prove extremely informa- 
tive to manufacturers and users of flavors. 

A copy of this catalogue will be sent to 
interested persons who write for same on 
their company letterhead. 


EXPLORATION FIRST-AID 

Many a gallant and memorable figure 
stalks across the pages of ‘““The Romance 
of Exploration and Emergency First-Aid,” 
a booklet just issued by Burroughs Well- 
come & Co. Indeed, it is far more than 
just a booklet. It is a useful addition to 
the library of any man who is not already 
a specialist in this fascinating subject. 

The book is profusely illustrated with 
reproductions of the medical and first aid 
equipments carried to the four quarters of 
the globe by those intrepid souls who 
matched their skill, strength and daunt- 
less courage against the malignant forces 
of nature. 
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Associations 
McCartney Heads Chicago Ass'n 


The Chicago Drug and Chemical Asso- 
ciation has elected the following officers for 
the coming year: president, Frank L. 
McCartney, Norwich Pharmacal Co.; vice- 
president, A. J. Rocca, Gazzolo Drug & 
Chemical Co.; treasurer, William B. Erb, 





F. L. McCARTNEY 


Kimble Glass Co.; secretary, A. C. Stepan 
Jr., Chemical Distributors, Inc. 

The following directors have been nom- 
inated for term of two years: Arnold G. 
Schneider, Victor Chemical Co.; Oliver 
Mitchell, Sterling Borax Co.; Robert D. 
Landrum, Harshaw Chemical Co., and Dr. 
Frank B. Kirby, Abbott Laboratories. 

Plans are now being completed for the 
Annual Spring Frolic which will be held at 
the Lake Shore Athletic Club sometime in 
May. 


Toilet Goods Makers’ Convention 


The convention to be held by the Asso- 
ciated Manufacturers of Toilet Articles 
this year will be an all-inclusive one of all 
branches of the industry. Instead of the 
name of the A. M. T. A. being given to the 
convention this year, the meeting will be 
known as the ‘Convention of the Entire 
Toilet Goods Industry.” For this reason 
all the associations will join in making the 
convention a real forum for discussion of 
the many problems which are facing per- 
fume and cosmetic manufacturers. In 
addition to the A. M. T. A., the National 
Perfume and Cosmetic Association—com- 
posed of manufacturers of popular-priced 
cosmetics sold largely through syndicate 
stores—will participate, as well as the 
Perfume and Cosmetic Institute. 

Charles E. Kelly, Chairman of the En- 
tertainment Committee, announces that 
the meeting will take place May 21, 22, 23 
at Plaza Hotel, New York. Entertainment 
features planned are a theater party to see 
“Thumbs Up” on the first night, followed 
by a supper dance and entertainment at 
the Plaza Hotel; a golf tournament at a 
nearby Long Island course all day Wed- 
nesday, May 22; and the Bridge for the 
Ladies and Banquet on Thursday. 
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TRI PLE PR F S S F D free from adulterants 


Manufactured by 


Price's Patent 
Candle Company 
Limited of London 











Prepared from the finest 


materials and entirely 


O.., triple pressed Stearic Acid is used by lead- 
ing manufacturers of the finest toilet prepara- 


tions, shaving creams and toilet soaps. 


Of guaranteed English manufacture, it is highly 


crystalline and white in color. 
Melting point 130°-133° F. 
Unvarying, uniformity in quality. 


Packed in slabs of about one inch thickness in 
double burlap bags with a third protective inner 


bag forming a muslin liner. 


o~ ] 
Quotations for carloads or less 
Ca 


upon application to 


Exclusive American Representatives: 


Daies Peodects (onporation 


215 Pearl Street New York, N. Y. 
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Largest Drug Dinner 

Approximately 1500 representatives of 
the drug, cosmetic and allied trades at- 
tended the tenth annual dinner of the 
Drug and Chemical section of the New 
York Board of Trade at the Waldorf-As- 
toria, New York, on March 21. 

Herman G. Weicker, chairman of the 
section, presided and Robert L. Lund. 
acted as toastmaster. Senator Joseph T. 
Robinson, majority leader in the U. S. 
Senate was the chief speaker and his talk 





SENATOR ROBINSON 
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H. G. WEICKER 


THE WALCCRE-ASTORIA 


was broadcast on a coast-to-coast net- 
work. Arthur (“Bugs”) Baer concluded 
the program with a humorous talk. 

Both before and after the dinner itself 
there were both public and private recep- 
tions, the principal one being conducted by 
the committee in charge, while the many 
outlying ones were held by companies in 
the field, entertaining friends and ac- 


4 


quaintances. 

B. G. “Barney” Gogarty, chairman of 
the reception committee, Joseph Huisking 
vice-chairman, and Ray Schlotterer, secre- 
tary of the section, were in large measure 
responsible for the success of this annual 


UTES 
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al 
; 


function. 

The dinner this year was the largest 
dinner ever held in one room in New 
York. Both tiers of boxes in the Grand 
Ball Room of the hotel were in use and the 
main floor was crowded. It might have 
been possible to crowd in about one 
hundred more in the upper tier of boxes. 
What will be done next year is a problem. 
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IN THE LAST ANALYSIS, THE SALES OF YOUR PRODUCT HINGE ON THE QUALITY OF ITS 


BASIC INGREDIENTS 


Almond Meal g£ 
f Balsam Tolu l 
Benzoin Gum 
aio i { n your preparation, the chain 
nese shavings | ® : ¢ ® 
Cuttle Fish Bone of its ingredients is only as 
FACTOLAC || strong as its weakest link. Neither 
Gum Arabic as Re ceaititad Si aati all 
Gum Tragacanth ciever merchandising nor efliective ad- 
is HENNA )) vertising can replace the product’s job 
ee eee. of ‘‘delivering the goods.’’ For more Vo _ DISTRIBU a 
) : : M 
Talcum than 40 years, America’s outstanding Se ats ANS 
Irish Moss : re . 
+ ieaiied Winuere toiletry successes have relied on 
Olibanum Hopkins’ Basic Ingredients for the 


Orris Root 


Dudaied White Sean tested, full-strength, true-to-name 


quality which has helped elevate 


HOPKINS’ NEUTRAL them to their present position of 
WHITE SOAP leadership. 

seg ta meee Gaeh, Goo 

alkali, free acid or heavy FREE ON REQUEST 


ake” | SAMPLES, PRICES snd OEE Li0TS oe 
cities HOPKINS’ CRUDE BOTANICAL DRUGS oan ‘i 
| | and LABORATORY BASIC SPECIALTIES long after price is forgotten 


“Quality is remembered 


Choice qualities rich in muci- 
; laginous content. 














J.L.LHOPKINS & COMPANY 220 Broadway NEW YORK 








For Superior 
Vanishing Creams and 


Brushless Shaving Creams | 1 y | | 1 ad Nn 


simply add 400-600% water 


to our Cefatin Base and mix 
Soft and slightly fatty Vanishing Creams da ( 
may be produced by mixing 10-25 parts of 


Almecerin (fatty base) and 100 parts of Cef- 
atin (non-fatty base) with 400-600% water. 
Almecerin is a mixture of animal and min- Fifty years of practical experience has proved to the master 
eral fats having for its emulsifier alcohols of perfumers throughout the world that Italian Talc is the 
cholesterin, oxy-metacholesterin and other only one that possesses all the features necessary to produce 
cholesterin derivatives, produced from wool 
fat according to a special extraction process. 
Cefatin is a light wax-like base. Its fatty They have found it uniform and reliable and therefore 
acids and alcohols are similar to human fat. ae Te SI eee 

. they insist on Italian Talc exclusively. 
The high-molecular alcohols contained 


therein furnish the energetic emulsifying ; : 
power and the very high stability of Cefatin Exclusive representatives of the 


emulsions. Cefatin does not contain min- Italian Producers 
eral fats. 


Ask for samples and our valuable booklet de- ° 

scribing how the manufacture of creams and Ch M f h ] 

ointments may be simplified and improved aS. a 1eu, ne. 

through the use of these unique bases. ‘ 7 , 
120 Liberty St. New York City 


ALCEFA LABORATORIES 


115 Broad Street, New York, N. Y. 


a fine powder. 





We welcome your inquiries and will be glad to send 


samples 
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A.D.M.A. Meeting 


American Drug Manufacturers Associa- 
tion will hold its twenty-fourth annual 
meeting at The Homestead, Hot Springs, 
Va., May 6-9. The first general session of 
the association will be held at 9 A. M., 
May 7 and the annual dinner will be held 
Wednesday evening, May 8. Section 
meetings are all scheduled for May 6, the 
scientific at 9 A. M., the biological at 
9 A. M., the pharmaceutical at 3 P. M., 
and the crude drug. The entire morning 
session of May 9 will be given over to the 
program of the Committee on Sales and 
Advertising Problems, Thurston Merrell, 
chairman. 

As is customary, the first general session 
on the morning of May 7, will be given 
over to a reception to delegates from 





A. HOMER SMITH 


other associations and to guests, and to 
the president’s annual address. 

Officers of the association are: Presi- 
dent, A. Homer Smith, president of Sharp 
& Dohme; Ist vice-president, O. W. 
Smith, president of Parke, Davis & Com- 
pany; 2nd vice-president, Dr. A. C. 
Boylston, general manager of Mallinckrodt 
Chemical Works; 3rd vice-president, Dr. 
John F. Anderson, vice-president of E. R. 
Squibb & Sons; treasurer, S. DeWitt 
Clough, president of Abbott Laboratories; 
executive vice-president and_ secretary, 
Carson P. Frailey? 

A. A. Wasserscheid, Mallinckrodt Chem- 
ical Works, ‘s chairman of the entertain- 
ment committee, and V. E. Williams, 
Monsanto Chemica! Co., is chairman of 
the gold committee. 


N. P. & C. Ass'n Meets 


National Perfume & Cosmetic Manufac- 
turers’ Association held a meeting at the 
Hotel McAlpin, March 12, at which 
newly-drafted by-laws were unanimously 
adopted. In executive session, the mem- 
bers discussed taxation and its relation to 
cosmetic manufacturers, particularly those 
selling to syndicate stores, and an in- 
teresting communication on this whole 
subject is at present in course of prepara- 
tion. Charles H. Oestreich, Lander Co., is 
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president and J. I. Poses, of Vantine’s, is 
secretary, of the organization. 


Depres Heads Institute 

The Perfumery and Cosmetic Institute 
has announced the resignation of Charles 
A. Pennock as president effective, March 
13, 1935. 

At a meeting of the Perfumery and Cos- 
metic Institute on March 14th, Jean 
Depres was elected President to succeed 
Mr. Pennock. 


Mich. Assn. Changes Name 

Michigan Cosmetic & Extract Associa- 
tion has changed its name to the Allied 
Drug & Cosmetic Association of Michigan. 
Officers and general policies of the associa- 
tion have not been changed. 


Earnings and Dividends 
AMERICAN HOME 

Net sales of $16,171,130 for 1934, as 
against sales of $14,706,770 in 1933, an in- 
crease of 10 per cent., have been reported 
by the American Home Products Corpora- 
tion and subsidiaries. 

The annual report of the company also 
shows the net income for 1934 as $2,033,- 
317 after deductions for depreciation and 
taxes, as compared with net income in 1933 
of $1,996,324. The 1934 income is equal 
to $3.03 a share on 672,100 shares of stock, 
as compared with $2.97 a share in 1933. 

The operating profit for 1934 is reported 
as $2,771,353 as against $2,959,800 in 1933. 

Current assets at the end of 1934 were 
$6,449,878 with liabilities fixed at $1,582,- 
093. 


LEHN & FINK 

The profit of Lehn & Fink Products Co. 
from operations for the year, amounting to 
$747,618, is equal to $1.87 per share on 
400,000 shares of the stock now out- 
standing. 

Current assets total $2,058,098, of which 
$746,369 is represented by cash on hand 
and demand deposits. Capital assets are 
given as $5,410,825. 


McKESSON & ROBBINS 

McKesson & Robbins, Inc., and dis- 
tributing organizations, report for the year 
ended December 31, 1934, net earnings of 
$1,720,259, after interest, depreciation, 
State and Federal taxes, and all other 
charges against operations, compared with 
net profits of $304,248 for the year 1933. 
The consolidated net sales, excluding in- 
ter-company sales, were $124,452,631, an 
increase of $19,491,596, or 18.57 per cent., 
compared with 1933. 

The consolidated balance sheet shows 
the ratio of current assets to liabilities as 
5.57 to 1. Current assets totaled $52,765,- 
997, including $3,080,690 cash, $20,901,773 
receivables and $28,783,533 inventory. 
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Current liabilities totaled $9,477,419, in- 
cluding $1,000,000 of bank loans, which 
have since been paid off, there being no 
bank loans now outstanding. The increase 
of approximately 5.4 per cent. in accounts 
receivable appears small in comparison 
with the larger volume of business trans- 
acted in 1934 as evidenced by the 18.5 
per cent. gain in net sales. Liquor sales 
alone in 1934 aggregated $17,393,578. 

The combined statement of profit and 
$124,452,631; 
gross profit on sales, $19,290,902; net profit 
on sales, $2,912,624; and combined profits 
from operations for the year, before divi- 
dends of subsidiary company, and net dis- 
count on debentures retired, $1,720,259. 


loss shows:—WNet - sales. 


MERCK & CO. 

Merck & Co., Inc. reports for 1934: Net 
income after depreciation, Federal income 
taxes and other deductions but exclusive 
of surplus credits and charges, $983,272. 
The new corporation was created by con- 
solidation of Merck Corp. and Merck & 
Co., Inc., on Oct. 31, 1934. 


STERLING PRODUCTS 

Sterling Products, Inc., in its annual 
report for the year 1934 shows net earn- 
ings of $8,289,202, equivalent to $4.73 a 
share on 1,750,700 shares. This compares 
with earnings of $8,161,976, equivalent to 
$4.66 a share on the same number of shares 
for the calendar year 1933. The con- 
solidated balance sheet of assets and liabil- 
ities shows a total of $39,176,856.45. 

“According to the annual report of A. H. 
Diebold, president, the consolidated bal- 
ance sheet shows current assets of $24,- 
398.319, against current liabilities of $3,- 
234,057. Of the current assets, $8,003,090 
represents cash in banks and on hand, 
while marketable securities at cost less 
applicable reserves aggregate $8,408,755. 
The market value of these securities was 
$8,632,673. United States Government 
securities are carried at $7,960,089, which 
is considerably below the market price at 
December 31. By reason of the increase 
in the market price of marketable securi- 
ties during the year, it was unnecessary to 
provide any further reserve during the year 
1934 on this account. 

“On September 17, 1934, the company 
acquired all of the capital stock of the 
R. L. Watkins Company, an Ohio corpora- 
tion, engaged in the manufacture and sale 
of Dr. Lyons’ Tooth Powder, Mulsified 
Cocoanut Oil and other products. The 
profit and loss account includes profits of 
the R. L. Watkins Company only since 
date of acquisition. The net cost to the 
company of this investment is $5,493,886. 

“On December 27, 1934, the Centaur 
Company, a subsidiary of Sterling Prod- 
ucts (Incorporated), acquired the Z. B. T. 
Powder business at a net cost of $325,000 

“A dividend of ninety-five cents a share 
has been declared payable on March 1, 
1935, to stockholders of record February 
15,1935.” 


471 








FINE CREAMS REQUIRE 








Gives your cosmetics 


GREATER OPACITY 
and DULL FINISH 


HE most effective 
if ay to impart opac- 
ity and dull finish to 
your powders, paints 
and creams is to pig- 
ment with Titanox-A 
(Titanium Dioxide). 

Titanox-A has the 
highest hiding power of 
any of the white pig- 
ments commercially 
obtainable. 

Moreover it is chem- 
ically and _ physiologi- 
cally inert. No matter 
how sensitive the skin 





National Lead Co. 


it will not cause irrita- 
tion. 

In addition, Tita- 
nox-A retains its opacity 
in the presence of oils 





an essential pigment 
quality when used in 
grease paints and other 
preparations coming in 
contact with the skin. 

Our technical staff 
will be glad to assist you 
in adapting Titanox to 
your formulas. Phone 
or write the nearest 
office. 


TITANOX 


TITANIUM PIGMENT CO., INC. 
Manufacturers of TITANOX-A (Titanium Dioxide 
TITANOX-B (Titanium Barium Pigment 
TITANOX-C (Titanium Calcium Pigment 
111 Broadway, New York, N. Y.; Carondelet Sta., St. Louis, Mo.; 
Pacific Coast Branch) 2240 24th St., San Fran- 
cisco, Calif.; Canadian Distributor: Wilson, Paterson, Gifford, 
Ltd..3552 st. Patrick St., Montreal; 132 St. Helen’s Ave., Toronto 





Composition Waxes 


BRAND 


@ Pure white beeswax will pro- 
duce a fine-textured, white 
cream which will win and hold 
your customers. 


Beehive Brand Beeswax is re- 
fined from the best of crude 
beeswax by methods at once 
traditional with Will& Baumer 
and yet scientifically modern. 
Beehive Brand Beeswax is sun- 
and-air bleached in our own 
modernly arranged and equip- 
ped bleachery. Because of its 
superior quality, smaller quan- 
tities can be used with im- 
proved results. 

If you are interested in investi- 
gating the possibilities for im- 
provement in your products, 
just write for further informa- 
tion to: 


Department A-10 


Hydistear Red Oil 
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Beehive 


PURE WHITE BEESWAX 
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WILL & BAUMER CANDLE CO., INC. 
Established 1855 


Ceresine Yellow Beeswax 


Syracuse, New York 


Stearic Acid 
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NRA Activities 


Wrisley and Pennock on Code 
Authority 

To fill the vacancy on the Code Author- 
ity resulting from the resignation of How- 


ard S. Lyon, representing manufacturers of 


private brands or firms selling to syndi- 
cates, the members of the Code Authority 
elected George A. Wrisley of Allen B. 
Wrisley Company, Chicago, Illinois. 

To fill the vacancy caused by the death 
of Ralph H. Aronson, The Perfumery, Cos- 
metic Institute appointed Charles A. Pen- 
nock of Hudnut Sales Company, New 
York, N. Y. 

At a meeting of the Code Authority held 
March 19, 1935, at which the two new 
members were present, Herman L. Brooks 
was elected Chairman, which office was 
previously held by Ralph H. Aronson, 
deceased. 

Mr. Wrisley was elected as a member of 
the Inter-Code Relations Committee, the 
vacancy on this Committee being caused 
by Mr. Lyon, resigned. 

The Trade Practice Compliance Com- 
mittee, being one which serves for a three 
month period, the following were elected 
to serve as a new Committee for the suc- 
ceeding term: Charles A. Pennock, Hudnut 
Sales Co., New York; William Jacobs, 
George W. Button Co., New York; Rich- 
ard Grant, Veolay, Inc., New York; Cur- 
tis Campaigne, Yardley & Co., New York; 
Paul Douglas, Bourjois Inc., New York. 


More Capper-Kelly Bills 


New Jersey, Oregon and Washington 
have now passed fair trade laws patterned 
after the Junior Capper-Kelly bill which 
was adopted by California in 1931, which 
permits manufacturers and wholesalers to 
make contracts with retailers specifying 
minimum prices below which products 
may not be sold. Manufacturers who wish 
to operate under these laws may do so by 
incorporating a separate company to carry 
on business in the specific state involved; 
acquire a certificate of authority to do 
business in that particular State; or, 
through wholesalers, make arrangements 
to take advantage of the provisions of the 
law through so-called ‘‘omnibus’’ con- 
tracts. These arrangements are necessary 
due to the fact that Federal laws prohibit 
price-fixing in interstate commerce. Com- 
plete information may be secured through 
the secretary of state in each of the States. 


Cosmetic Code Changes 

The Cosmetic Code Authority, after pro- 
longed study and discussion has decided to 
propose to N. R. A. 
amendments to the Code, as provided in 
Article VI, Section 7 (h). These proposals 
deal with the following: 

1. Trade Practices—Article VII. It is 
proposed that this Article be entirely re- 
written to clarify the present language, to 
give more flexibility to terms and other 


several important 
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conditions of sale and, at the same time, 
to bring the sales practices of each member 
actually into the open, so that competitor 
and customer alike will know exactly what 
is going on. This would open up manu- 
facturers’ prices to all branches in the in- 
dustry including competitors. At the 
present time such open prices are available 
only to distributors in a particular classi- 
fication and not to competitors. 

2. Definitions—Article 11. Owing to the 
multiple coverage of certain products by 
your Code and that for the Soap and Glyc- 
erine Manufacturing Industry, it is pro- 
posed to re-define both industries so as to 
obviate any confusion. This is the result 
of the cooperative endeavor of both Code 
Authorities and, briefly, will allocate toilet 
and shaving soaps to the Soap Code and 
shaving cream and shampoos, in consumer 
packages, to the Cosmetic Code. 

It is further proposed to change the 
definition so that the “original sale” of any 
cosmetic item will fall under our Code. 
This modification will clarify the status of 
any selling company or exclusive agency 
subsidiary to or identified with a member 
of our Industry. 


Soaps in Retail Drug Code 

Sales of toilet soap are again subject to 
the retail drug code loss limitation provi- 
sion as of April 5, 1935. Sales of toilet 
soap were placed under a loss limitation 
provision similar to that of the retail food 
and grocery trade code, (cost plus 6 per 
cent.) but an order approved February 19 
was issued to restore such sales to the retail 
drug trade code provision. 


Obituaries 


Dr. George F. Richmond 


Dr. George F. Richmond, directing head 
of the chemical department of the Colgate- 
Palmolive-Peet Co. died March 21 in the 
Presbyterian Hospital, Newark, N. J., of 
He had been with the com- 
Previously 


pneumonia. 
pany for about fifteen years. 
he was with the Antoine-Chiris Co. and the 
Givaudan-Delawanna Co. 


Robert L. Drane 


Robert Larue Drane, manufacturer of 
package medicines, and former associate of 
his brother-in-law, the late Dr. G. H. 
Tichenor, president of the G. H. Tichenor 
Antiseptic Co., died March 6 in New 


Orleans. He was seventy-seven years old. 


Philip McK. Garrison 

Philip McKim Garrison, secretary of 
Merck & Co., drug and chemical manu- 
facturer, died March 20 in St. Luke’s Hos- 
pital, this city, of anemia after a month’s 
illness. He was sixty-five years old. Born 
in Llewellyn Park, N. J., he was a son of 
the late Wendell Phillips Garrison, co- 
founder of The Nation with E. L. Godkin, 
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a grandson of William Lloyd Garrison, 
famous Abolitionist of Boston: and a 
nephew of the late Charles McKim of 
McKim, Mead & White, architects. After 
graduating from Harvard in 1890 he was 
in the building business in New York 
before joining the Merck Company about 
twenty-five years ago. 


Prince Matchabelli 

Prince Georges Vasilli Matchabelli, 
president of the New York cosmetic and 
perfume company bearing his name, whose 
family once owned vast estates in Russian 
Georgia, died of pneumonia, March 31, at 
his home in New York. He was forty- 
nine years old. 

The prince was a mining engineer, an 
amateur chemist and had been active in 
the political affairs of Georgia when the 
republic was taken over by Soviet Russia 
in 1921. At that time he was Minister 
Plenipotentiary to Italy and he continued 
to live in Italy until 1924, when he came 
to New York to witness his wife’s debut in 
“The Miracle.” The estates and mining 
interests of his family in Georgia had been 
confiscated, and so with funds rapidly 
diminishing he decided to remain in this 
country and take advantage of his hobby 
for making perfumes. 

He set up a counter at Bergdorf-Good- 
man and began manufacturing perfumes in 
a laboratory at his home. The business 
grew; many of his perfumes, among them 
the Ava Maria, became popular; and at his 
death the Prince Matchabelli Perfumery, 
Inc., occupied three floors and distributed 
its products through many stores. 

He was born at Tiflis, Georgia, July 23, 
1885, and educated at the College of 
Nobles at Tiflis and at the University of 
Berlin. Studying chemistry at Berlin he 
became interested in the manufacture of 
perfumes. In 1906 he went back to Tiflis, 
where he helped his father operate mines 
owned by the family. When the Kerensky 
regime succeeded the Czar and Georgia be- 
came a republic he offered his services to 
the government and was appointed Min- 
ister to Italy. 


Charles D. Armstrong 

Charles Dickey Armstrong, for twenty- 
one years president of the Armstrong Cork 
Co., Lancaster, Pa., died April 2, at West 
Penn Hospital, Pittsburgh, at the age 
of 73. He became a clerk for the Arm- 
strong Cork Co. in 1878. In 1892 he be- 
came vice-president and general manager 
and after his father’s death in 1908 he was 
elected president. In 1929 he became 
chairman of the board, retaining that 
office until his retirement in August, 1931. 


William F. Forbes 

William F. Forbes, president of Foster- 
Forbes Glass Co., Marion, Ind., died sud- 
denly in Chicago on April 1. He had spent 
his entire life in the glass industry and was 
one of its best known figures. 
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CREAM and OINTMENT BASES 


For Soapless, Neutral and Acid Emulsions 


Write for our new pamphlet which gives complete information 


about all of the latest types of creams. 





70 Pine Street 





PRESERVATIVES 


IF you have any difficulty preserving your preparations, write us the facts. 


You may find that one of our various preservatives will solve your problems. 


Th. Goldschmidt Cor 


© 
New York 








McKesson \ 


PRODUCTS 


| “Quality Since 1833" 











DRUGS 
CHEMICALS 


ESSENTIAL OILS e RAW MATERIALS 


COD LIVER OIL, Medicinal and Pouliry 
CITRIC ACID, Crystal and Granular 
BENZOIC ACID, U.S. P. Powdered 
AGAR AGAR NO. 1 

ALKALIES 

CHLOROFORM, U.S. P. and Technical 
CAMPHOR, Japanese, all sizes 
MENTHOL 

QUININE AND SALTS 

BENZOATE SODA, U.S. P. Powdered andGranular 
VANILIN 


Ask us for quotations when in the market to pur- 
chase; either spot material or on contract basis. 


McKESSON & ROBBINS 


Incorporated 


NEW YORK « BRIDGEPORT « MONTREAL 
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MYSORE GOVERNMENT 


~ Sandalwood 
~~ Oil ~~ 


Distilled from 
Santalum Album 


{ INSIST ON ORIGINAL 





CANS AND CASES 


Agents for the 
United States and Canada 


W. J. BUSH & CO. 


(Incorporated) | | | \ 














Essential Oils 
New York 


Chicago National City, Calif. Montreal 
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| Materials for AS SIMPLE AS 


HAIR PREPARATIONS || Oo. | Othmetis., 


HAIR RINSES 
Colors for hair rinses—per Ib. $5.00 
Tartaric and Citric Acid 


Magnesium Sulphate mee: 
HAIR WAVESETS | SOLIDS 
Gum Paragon—trial pound 50c, 10 lb. @ 40c, Oe —________ 


25 Ib. @ 34e, 50 Ib. @ 33c, 100 Ib. @ 32e, bbls. 


@ 3le. ; 

Gum No. 17 (make “‘stringy’’? waveset—trial Z VOLATILE NAIL € meeers 
pound $1.00, 10 Ib. @ 90c, 25 Ib. @ 85e, 50 Ib. SOLVENTS 7 
@ 80c, 100 Ib. @ Tie. vt 7 


Methyl Parahydroxybenzoate (preservative) 14 
Ib. $1.00, 1 Ib. $3.50, 10 Ib. @ $3.25. 
Paraformaldehyde pdr. (preservative) 1 lb. $1.00, 











10 lb. @ 80c, 25 lb. @ 75e. Dresden’s blending formula gives perfect quality: the great- 
Waveset Brilliant Green (pdr)—1 oz. 50c, 14 lb. est solid content consistent with ease of application. That's 
$1.50, 1 Ib. $5.00. why Dresden polish is so long-lasting; Dresden colors so 
HAIR REMEDIES and Tonics uniform, sunfast and non-staining. 
Colloidal Sulphur—per Ib. $2.00. a 
Resorcinol Monoacetate—per Ib. $7.00. Sold under your private brand name, Dresden Nail Enamel 
Resorcinol U.S.P.—per Ib. $2.75, 5 Ib, @ $2.50. lets you drive for initial sales in the secure knowledge its 
_— Ngee oll - asi ile 7 quality will bring repeat orders. Particulars, samples, quota- 
Siping for Hale uecpesntionn (wete outa don to responsible merchant, on request 


glycerine. 


ALL PRICES F.O.B. N.Y.C. D R b S D be N 
R. . REVSON CO. COSMETIC COMPANY, INC. 


91 Seventh Avenue New York 
a POWDERS -~ LOTIONS~ NAIL ENAMEL «- COSMETICS - in bulk 
Chemicals for the Cosmetic Industry 207 NORTH AVE. NEW ROCHELLE, N. Y. 














a a | A Uniform 


Grorce Lueoers «Co. ng Wap... 


| 427-429 Washington St., NEW YORK 


| Branches: | Hydrous and Anhydrous 
| CHICAGO SAN FRANCISCO MONTREAL | 


Factory: BROOKLYN ® Every chemist and buyer of U. S. P. 


We recommend to your special attention | Lanolin knows how essential it is to 
the following | establish a source of supply that will 


| deliver an absolutely UNIFORM Lano- 


| 
MANUFACTURE | © Our UNIFORMITY guarantees a fine 
OIL CARDAMOM light color, a sweet natural odor, and a 


| OIL OLIBANUM | strictly U. S. P. product. 











OIL OPOPONAX | © We welcome the opportunity of demon- 
OIL ORRIS strating how dependable UNIFORM 
OIL PATCHOULY Lanolin can be, for use in drugs and 
OIL SANDALWOOD, E. I. seamed 
ee oe May we send samples? 
LINALOOL FROM BRAZIL 
ROSEWOOD N. I. MALMSTROM & Co. 
RHODINOL 147 LOMBARDY STREET 
Samples and special prices on application BROOKLYN, N. Y. 
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Books 


OF IMPORTANCE TO 
DRUG AND COSMETIC 
MANUFACTURERS 


abe: 
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MODERN COSMETICS, Chilson 


400 pages of practical, usable information for the manufac- 
turer of cosmetics. Over 500 formulas and procedure of 
manufacture for everything in the cosmetic line. 


Price $6.00 


RATIONAL PHARMACEUTICAL TREAT- 
MENT OF COMMON SKIN DISEASES 
Herman Goodman, B.S., M.D. 


In this volume is given in full detail the anatomy of skin, hair 

and nails. Any of the formulas given can be adapted by cos- 

metic manufacturers as a marketable corrective preparation. 
First Trade Edition, $5.00 


THE SCIENTIFIC AMERICAN CYCLO- 
PEDIA OF FORMULAS, Hopkins 
Compilation of about 15,000 selected recipes and processes. 
1077 Pages, price $5.50 domestic, $5.85 foreign 











HENLEY’S 


Twentieth Century Book of Ten Thousand 
Formulas, Processes and Trade Secrets. 


New Edition, 800 Pages, $4.00 
MODERN BEAUTY CULTURE, Verni 


All modern methods relating to the art of beauty with 100 


original prescriptions and recipes. 
Half Leather, 450 pages, $10.00 





aia yd PRACTICAL 


IPES, Jameson 
5,000 recipes for use by manufacturers in the most important 
industries. 50 pages devoted entirely to pharmaceutical and 
toilet preparations. 
2000 Pages, Price $10.00 





“2292 RETAILING IDEAS” 


Emanuel Lyons 
Primarily of interest to retailers but applicable to manufac- 
turers and distributors of retail goods. 


337 Pages, Cloth $3.00 
AN INTRODUCTION TO DERMATOLOGY 


Sutton and Sutton 
Cloth $5.00 


OUR VANISHING HAIR 
by Charles Nessler 


Mr. Nessler is already well known for his work in the hair 
field and his book will interest all manufacturers of hair 


preparations. 
140 Pages, Cloth $2.00 


DOLLAR MAKERS 
197 Sales Ideas That Worked 
by George T. Eager 
Just 197 page or less-than-page long stories, describing what 
business men have done to move goods. 


197 Pages, Cloth $2.00 














PRACTICAL PHARMACEUTICAL CHEM. 
ISTRY, Cooper and Appleyard 
A systematic practical course in pharmaceutical chemistry for 


study or review. 
185 Pages, $1.75 





REMINGTON'S PRACTICE OF PHAR- 
MACY, Cook and LaWall 
9,000 pages covering every phase of modern pharmaceutical 
requirements, service and activities. 
2070 Pages, Buckram $10.00 





A MANUAL OF PHARMACOLOGY 


Sollmann 
An outline of the current conceptions of the actions of drugs, 
especially from the point of view of their practical importance 


in medicine. 
1237 Pages, Cloth $7.50 


MODERN DRUG ENCYCLOPEDIA AND 
THERAPEUTIC GUIDE, Gutman 


Provides an authoritative source of information embracing all 
the modern drug preparations. The What's What in drug 


products. 
1393 Pages, Cloth $7.50 








PHARMACEUTICAL RECIPE BOOK 


1,600 valuable pharmaceutical formulas for $5.00. 





NATIONAL FORMULARY V 


Prepared by Authority of the American Pharmaceutical 


Association. 
546 Pages, Buckram $3.50 
COSMETICS, T. Koller 


A handbook of the manufacture, employment and testing of all 


cosmetic materials and cosmetic specialties. 
269 Pages $3.50 


THE PREPARATION OF PERFUMES AND 
COSMETICS, J. P. Durvelle 


Translated from the Fourth French Edition by Ernest J. Parry. 
427 Pages, Cloth $8.00 


A SYNOPSIS OF THE 
U. S. PHARMACOPOEIA AND NATIONAL 


FORMULARY, H. J. Fuller 
The purpose of this book is to satisfy a long-felt need for a 
treatise of the Official Preparations in a concise form for the 
study of the Latin Titles, English Titles, Synonyms, Composi- 
tion, Method of Preparation, Strength and Dose, arranged as 
to class of preparation. 


247 Pages, Cloth $2.00 


THERAPEUTICS, MATERIA MEDICA AND 
PHARMACY, R. J. E. Scott 
15th Edition Revised. 410 Preparations. 997 Pages. Each 


Section Thumb Indexed. 
Cloth $8.50 
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101 WEST 31st STREET 


Please remit with order 


NEW YORK CITY 


For other titles, consult our Book Dept. 
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INDUSTRY'S BOOKS 


50 Years a Surgeon, by Robert T. Morris, 347 pages, 

Kk. P. Dutton & Co., New York. $3.50 net. 

Here is an eye-witness account of surgery from 1882 
to the present in a book made fascinating by remi- 
It is 
a brilliant medical history recorded by a man who 


niscences, anecdotes and stories of unusual cases. 


helped make it and it should interest the lay reader and 
the drug manufacturer as well as the doctor for the 
sake of the story itself. The account of the first use of 
anaesthesia and the beginning of antisepsis should be 
of particular interest to those in the drug field but the 
whole volume makes a very readable and very enjoy- 
able book. 


One Hundred and Fifty Years of Publishing, 42 
pages, Lea & Febiger, Philadelphia. 
This book is a history of the publishing house of 
its one 


Lea & Febiger which recently celebrated 


hundred and fiftieth anniversary. It is a very interest- 
ing story of the business life of this firm which, since 
early in the nineteenth century, has specialized in the 
publication of books on medicine and pharmacy. 


Thirteenth Annual of Advertising Art, published 
for the Art Directors Club by Book Service Co., 
New York, $6.00 net. 

This is the usual handsome publication, beautifully 
illustrated, of all that was best in advertising art during 
1934. 
ideas for the advertising man, and in addition serves 
as a record of the general trends and progress in adver- 


It goes without saying that this book is full of 


lising art as well as calling attention to the outstand- 

ing merit of much of this work. 

Anyone interested in advertising will want this book 
and those who plan advertising should find it a 
necessity. 

Poliomyelitis, by John F. Landon and Lawrence W. 
Smith, 275 pages, The Macmillan Co., New York, 
$3.00 net. 

This book presents all phases of this still obscure 
subject in a brief and concise form. The rather full 
discussion of convalescent serum will be of partic- 
ular interest to drug manufacturers. Considerable 
material from the authors’ own experience in the 1931 
epidemic in New York is included with illustrated case 
reports. 

The whole furnishes a very complete picture of the 
subject and should be part of the library of every 
manufacturer now producing or interested in producing 
a serum. 
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Everywoman’s Home Doctor, edited by Sir W. 

Arbuthnot Lane, 512 pages, William Collins Sons 

& Co., New York, $3.00 net. 

Books of this type are usually monumental pieces of 
work but this surpasses for completeness anything of 
its kind we have ever seen. Some of the chapter head- 
ings are—foundations of health: mother and child; the 
growing family: the inner world of childhood; ailments 
of childhood; health in the home: care of the invalid; 
hygiene of the home: sickness in the home; woman and 
her beauty; special health problems of women; woman 
and sex: the expectant mother. 

The chapter on woman and her beauty, for example, 
deals with care of the skin, care of the nails and hair, 
care of the teeth, causes of obesity, ete. 

The volume is profusely and beautifully illustrated. 


Trend Analysis of Statistic: theory and technique, 
by Max Sasuly, published by The Brookings In- 
stitution, Washington, D. C. 

The primary aim of the book, written by a mathe- 
matical physicist trained at the Bureau of Standards 
who has also had intensive experience in economics and 
statistics, is to provide unified treatment for some of 
the most important work astatistician must do—the 
determination of significant trends in economic data. 
Recent developments in technique here and abroad are 
integral parts of the discussion, which is thorough and 
as clear as the subject permits. Because of the author's 
breadth of experience, the book serves the double 
purposes of bringing some of the lessor known tools of 
the mathematician and the engineer to the hand of the 
statistician while the engineer, the physicist and the 
actuary will find much that is useful to him. 


Retail Selling and the New Order, by Kenneth 
Collins, 203 pages, Greenberg, New York, $2.50 net. 
Here is a book on distribution and merchandising 

which should be read by every sales and advertising 

manager. Mr. Collins believes that there has been a 

complete breakdown of our system of distributing 

goods and that a new concept of retailing is essential. 

\ complete chapter is devoted to the manufacturer and 

his place, his mistakes, and his contributions to the 

marketing set-up. The book contains a wealth of con- 
structive merchandising information culled from the 
actual, practical experience of the man who, in many 
persons’ estimations, is one of America’s most brilliant 
advertising and promotion men. It is written in the 
same informal and forceful style which helped make 

“The Road to Good Advertising” a business book best 

seller. 
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Combines 


VACUUM 









HANDLING ALL 
TYPES AND SIZES 


DO lewee cost combination until 


THAT 1S REALLY FLEXIBLE 


Changes from one size bottle to another can be made in 
four minutes with this new Samco Vacuum Cleaner and 
Filler. Ready adjustment and wide range of sizes (2 oz. to 
32 oz.) makes this the most flexible combination unit avail- 
able for finishing room work. 

Its price is lower because its capacity is lower, The new Sam- 
co is the most practical machine for the manufacturer whose 
requirements demand reasonable output on a number of 
different items. 


Only one operator is required for placing empty bottles in 


PNEUMATIC 
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position and starting the machine cycle. From here on all 
other operations are completely automatic. 

Don’t forget the proven advantages of dry vacuum cleaning 
over old-fashioned methods of water rinsing or high-pressure 
air blowing. Here is a thoroughly flexible unit which com- 
bines these advantages with improved vacuum filling. Let 
us give you the facts as applied to your methods. 

Rugged construction protected by automatic safety devices 
assures long, satisfactory operation. Call on our nearest of 


fice for more complete information. 


PNEUMATIC SCALE CORPORATION, LTD. 


70 Newport Ave., Quincy, Mass. (Norfolk Downs Station) 


Branch Offices in New York, 117 Liberty Street; Chicago, 360 North 
Michigan Avenue; San Francisco, 320 Market Street; Melbourne, 


Victoria; Sidney, N.S. W. and No. 41 Whitehall, London, S. W. 1 


Apr. '35: 36, 4 











PRODUCTION FORUM 


PLANT CONSTRUCTION 

It seems to us that there is a definite 

swing away from multi-story to single 
story buildings in plant construction, and 
investigation shows that the trend seems 
uninfluenced by land values. Many single 
story plants have been erected recently 
on very expensive land. In most cases the 
cost of building a single story factory is so 
much less than building a multiple story 
unit that the difference in land cost is more 
than offset right from the start without 
considering the multitude of production 
and economic advantages which accrue 
from single floor construction. There are, 
of course, gravity processes which require 
considerable height and hence a multi- 
story structure may be essential. In most 
cases, however, a single story building 
with good head-room will provide all the 
height necessary for gravity flow, which 
in this case can be secured by mezzanines 
or by tiering equipment. Construction 
advantages which obtain in the single 
story plant are: foundations and walls 
need not be heavy, supporting columns 
and pilasters are small and relatively few 
in number. In arch-type roof construc- 
tion columns can be virtually omitted 
leaving all floor space free. The single 
floor requires no investment in stairs, fire- 
doors, fire escapes, elevators. Investment 
in lighting, ventilating and heating equip- 
ment is considerably less. Production ad- 
vantages are: less handling of material, 
ease of supervision, greater flexibility for 
process changes. fewer accidents (because 
of the elimination of stairs and elevators 
and better lighting), and virtually no 
wasted space. Comparison of the cost of 
two buildings of the same cubage recently 
constructed on land of approximately the 
same value revealed that the six story 
building cost $134,000 with 18% of its 
space devoted to non-productive purposes, 
such as stairs, elevators, etc., while the 
single story building cost $110,000 with 
only 4% of its space allocated to unpro- 
ductive uses. In this instance the con- 
struction materials of both buildings were 
exactly alike and both had a total area of 
72,000 square feet. 

Speaking of buildings reminds us to 
mention the new factory of Simmonds 
Steel Industries of Fitchburg, Mass. This 
is a single floor factory, containing almost 
a quarter of a million square feet of space 
and it has neither windows nor skylights. 
Lighting is entirely artificial and air is con- 


ditioned. 
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By Francis Chilson 


Production Engineer 


When we wrote our opus on the factory 
of the future a lot of the boys said we were 
nutty. Maybe we were but nevertheless 
we're solidly for improved, modern con- 
struction. It is all but impossible to light 
and ventilate space properly with win- 
dows. The moment equipment and parti- 
tions are set up, outside lighting is dimin- 
ished and ventilation hampered. From 
twenty-five to fifty per cent of the average 
building—multi-story especially—is not 
adequately ventilated and cannot be 
lighted from windows strung along outside 
walls. There’s a lot more to building than 
throwing a few bricks and a bit of con- 
crete together. 


U. S. BOTTLERS NEW 
EQUIPMENT 


The U. S. Bottlers Machinery Co. ex- 
hibited for the first time at the National 
Wine & Liquor Show, Hotel Stevens, Chi- 
cago, in March, a capping machine of an 
entirely new design, presenting new fea- 
tures for the handling of the capping of 
bottles or any other type of container 
using screw caps of any kind. It is a fully 
automatic machine with built-in micro- 
matic control, accomplishing results and 
production capacity on a two spindle 
machine, only heretofore obtained on the 
larger and much more expensive rotary 
machines. It has a capacity of from 45 to 


70 capped units per minute. 





AUTOMATIC CAPPER 
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The outstanding features of this ma- 
chine are that with this larger capacity, it 
has only two spindles or capping heads re- 
quiring adjustment when change from one 
size of caps to another is required, simpli- 
fying and speeding up this operation, and 
it has a built-in micromatic control for 
regulating speed of operation and capacity 
of machine, by means of a registering 
scale. The use of this type of control 
eliminates difficulty in synchronizing with 
other automatic equipment. This exclu- 
sive adjustment permits the setting of the 
machine in a few seconds to any speed de- 
sired. The micromatic control also oper- 
ates in conjunction with the hopper at- 
tachment so that the feeding of various 
sized caps handled on this machine can 
also be readily and quickly adjusted. 

Also U. S. Bottlers have just gotten off 
the press an eight page catalog or bulletin 
on their new Twin Piston Filling Machine 
for handling semi-liquids and semi-solids 
such as Ointments, Cold Creams, and 
kindred products. Filling may be either 
hot or cold to suit the product. 

U. S. Twin Piston Fillers have been in 
successful use by many outstanding pro- 
ducers for a number of years, but many 
improvements have been made in their 
construction. They can now be obtained 
with a vacuum cleaning head and unit 
built into the machine, which thoroughly 
cleans the containers immediately preced- 
ing the filling. Both the cleaning and fill- 
ing of the container can thus be handled by 
one operator on one machine. These Pis- 
ton Fillers are also made with multiple 
pistons for handling a number of small 
containers at one time. 

This bulletin known as “TPF-1” will be 
sent upon request to anyone interested in 
the filling of products of this character. 


FILTERS VS FILTER PRESSES 

We received an interesting letter from a 
mid-West correspondent who comments 
on the fact that so many manufacturers 
hold the opinion that a filter press op- 
erates in a different manner from other 
types of filter and that filter presses can 
only be used when the precipitate con- 
stitutes a large part of the product to be 
filtered, and he suggests that a brief dis- 
cussion might clarify the issue. This is 
interesting to us because we've often en- 
countered the same reaction. No doubt 
it arises from the fact that the words 
“press” forms a part of the name. It 
would seem that there is something in a 
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SCOOPING the SIFTER BUSINESS! 





BOSTON @® BUFFALO @ BALTIMORE @ CHICAGO ® AKRON @ LOUISVILLE 


ABBE ENGINEERING CO. 


56 CHURCH ST. 





ABBE TURBINE SIFTERS 


are very rapidly replacing all other types of sifters 
throughout the Drug and Cosmetic Industry for sifting 
Drug Extracts, Malt and Baby Food Powders, 
Face Powder, Tablet Granulations 
and other dry materials. 


WHY? 


1. Because Abbé Sifters are the F ASTEST, LEAST EXPEN- 
SIVE and MOST EFFICIENT Sifters in existence. 
They are dustless in operation. 
3. They cost very little to operate because no large, expensive 
bolting cloths are required. 
4. They do not clog even with sticky powders. 
They require very little floor space. 
6. They feed themselves automatically. 
They can be used for any powder: face, talcum, baby, dental, 
shaving and soap powders; powdered gums and powdered drug 
extracts. 


START SAVING NOW WITH ABBE 
SIFTERS ... 3 SIZES 





COrtlandt 7-1115 NEW YORK 
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The SF 


Whirlwind 


Electric Screw Capper 
Patented) 
For Capping Bottles, Jars, Cans, etc., 
all Shapes and Sizes 


Handles all plastic and metal screw 
caps. Insures uniform tightness to any 
desired tension. Guarantees an air- 
tight, leak proof seal. Quickly ad- 
justable for different heights of con- 
tainers. Light, easy to handle, fool- 
proof. Sturdy design and construction. 
Universal current motor. 


Note the unique suspension spring. 
Permits operation over a wide area; 
no effort required. Fast and dependable. 


New Descriptive Folder on Request 


Scientific Filter Co. 
3 Franklin Square, New York City 


Manufacturers of “SCIENTIFIC” Siphon 
and Vacuum Filling Machines; Ultra- 
Fine Asbestos Disk Filters. Also 
“SCIENTIFIC”? Asbestos Disks, all sizes 
and qualities; Cotton Filter Masse. 
Send for free samples of Asbestos 
Disks or Filter Masse. 


Jobbers and Selling Agents: Investi- 
gate the SF WHIRLWIND CAPPER. 





> — OUR NEW LINE! — 


For Speedy, Efficient Liquid Handling 


Portable Vacuum 
Bottle Fillers, 
Siphon Bottle 

Fillers, 
Filters, 
Portable Electric 
M ixers, 
Glass-Lined Tanks, 
Conveyor Tables, etc. 


Write for 
Information 








Rodgers Portabl: 
Vacuum Bottle Filler 


Tube Filling 
and Closing 
Equipment No. 54 


Write for catalog de- 
scribing our econom- 
ical line of hand and 
motor driven tube or 
jar filling and tube 
closing equipment. 


We also manufacture 
hand operated and mo- 
tor driven Powder 
Filling Machines, Glass- 
Lined Tanks, Convey- 
ors, Pony Mixers & 
Ointment Mills, Rotary 
and Centrifugal Pumps 
Iron or Bronze 


Prices on 
Request 


GEORGE G. RODGERS CO. 


183 VARICK STREET NEW YORK CITY 
WaAlker 5-6892. Established 1890 
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name after all. ‘‘Filter presses’’ is mis- 
leading, “plate and frame filters’ is too 
long, ‘‘pressure filters’’ would be better if 
it weren’t for the fact that disc filters are 
also pressure filters. In principle there is 
absolutely no difference between a filter 
press and a disc filter. The difference lies 
in the fact that filter presses are con- 
structed differently and built to with- 
In both cases a 


” 


stand great pressures. 
movable frame-work holding a filter me- 
dium and provided with means of ingress 
and egress for liquids are provided. Both 
can be used for liquids containing very 
minute amounts of suspended matter and 
the filter press can be used also in cases 
where the amount of suspended matter is 
so great or so tacky that a very considera- 
ble pressure is required. As to size you 
can get a diminutive filter press a little 


over two feet long, having a capacity of 


a few gallons per hour, to a giant fifteen 


feet long with a capacity of thousands of 


gallons per hour. TT. Shriver & Co., 
Harrison, N. J. have an excellent booklet 
on filtration which may be had for the 


asking. 


NEW AUTOMATIC POWDER 
FILLER 

A new automatic auger powder filler has 
just been introduced by Franklin Stecl 
Works, Joliet, Il. 


structed and one of its interesting features 


It is very simply con- 


is the control of fill by means of toggles. 
The machine is said to deliver sixty pack- 
ages per minute without any dust. It has 
a no-package no-fill device and it feeds and 
discharges its own containers. This new 
filler is recommended for face powder, 
spices, boric acid and similar household 
supplies, bath salts, psyllium seed, ete. 


SEMI-AUTOMATIC WRAPPER 


A couple of years ago we introduced the 
Miller Wrapping Machine to you. Since 
then a number of firms in the trade have 
adopted them with very good results. 
Moreover, a number of improvements 
have been made on the original model and 
the company has introduced a companion 
machine, a roll cutter. The roll cutter 
works with the wrapper and cuts cellulose 
or waxed glassine stock from a roll. This 
decreases wrapping cost because paper in 
rolls is much cheaper than cut to order 
sheets. The wrapper is one of the most 
flexible and easiest to adjust and to oper- 
ate that we’ve seen. The same machine 
without changing any parts will wrap 
packages ranging in size from two and a 
half inches to seventeen inches. In ad- 
justing the machine all you have to do is 
loosen a couple of thumb screws and slide 
the guide bars farther apart or closer to- 
gether to fit the length of the package. 
Another set screw governs the heights of 
the folding fingers. No glue is used of 
course; the wrapper being sealed by means 
of thermostatically controlled heating 
points. The wrapping materials may be 
either waxed glassine or transparent cellu- 
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lose papers such as Sylphwrap. The 
machine is surprisingly inexpensive and 
you can get the dope from Miller Wrap- 
ping and Sealing Machine Co., 18 S. Clin- 
ton St., Chicago. 

(Editor’s note: Address your letter to 
R. H. Freeman of the above company and 
say you saw it here.) 


FIVE ROLLER MILL 


The J. H. Day Company, Cincinnati, 
O., announces a new five roll mill for high 
speed milling of all types of pasty sub- 
stances. Interesting features are that the 
vertical rolls are not staggered but are 
set in the same plane, a construction which 





TILT-BACK PONY MIXER 


permits greater visibility of points of 
contact between rolls. There is also pro- 
vision for micrometer adjustment of rolls 
to secure different grinding pressures and 
eccentrics for quick opening for cleaning 
between batches. The machine is a fine 
looking piece of equipment. 

Day also announces a new tilt-back pony 
mixer. The bed and agitator gears are all 
enclosed in a single casting and the mixing 
blades tilt back out of the way to permit 
easy removal of the cans. 


EQUIPMENT LITERATURE 


A very interesting study of colloid mill 
operation and results is given in a new 
catalog published by Chemicolloid Labora- 
tories, Inc., New York. 

A bulletin from Patterson Machine and 
Foundry Co., gives you the low down on 
the various liquid mixers made by this 
company. 

Sharples Specialty Co., Philadelphia, 
wishes to send you a new bulletin on cen- 
trifuging, clarification and separation. 

L. O. Koven & Brother, Inc. Jersey City 
has issued a phamphlet describing a num- 
ber of interesting special machines built 
out of various metals. 

U. S. Stoneware Company asks you to 
send for Bulletin No. 403, which gives a 
very interesting description of the various 
production units made by the company 
such as, mixers of various kinds, tanks, 
kettles, laboratory equipment, filters 
stills, funnels, pitchers, etc. 
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PFAUDLER PRESENTS:— 

A new cream mixer ranging from 50 to 
300 gallons capacity. This new machine 
is similar in appearance to the regular 
Pfaudler Cream Mixers used throughout 
the trade but a considerable number of 
important changes have been made. One 
of these is a flush discharge valve. This 
does away with the long neck which the 
old kettles had and into which slowly 
soluble ingredients used to settle, remain- 
ing there without becoming mixed into the 
batch at all. This forced one to use a 
plug for the hole or it forced us to make a 





PFAUDLER COOLING TANK 


separate solution of the difficult ingredient 
in another tank. Lecithin is a bad actor 
in this regard. It doesn’t readily dissolve 
and if it is dumped into hot oil, most of it 
will settle to the bottom into the tank out- 
let. Thanks to the new Pfaudler Flush 
Valve this is no longer possible. The bot- 
tom of the tank presents an unbroken sur- 
face. Another feature is that the agitator 
is not only driven from the top but is also 
suspended there, thus eliminating any 
bearings in the bottom of the tank. These 
kettles are available to you in single and 
double motion type agitators and in sta- 
tionary or tilting mountings. This ma- 
chine is recommended for all types of 
creams, shaving creams, brushless shave, 
etc. 

An inexpensive and very practical cool- 
ing tank is offered to you for chilling 
shampoo liquid, mouth wash, toilet waters 
and perfumes. The unit consists of a regu- 
lation Pfaudler tank with a circulating coil 
with connections for attachment to a re- 
frigerating unit. This unit was originally 
designed for chilling milk and it is amaz- 
ingly inexpensive. It is possible that 
Pfaudler may some day bring out a small 
refrigerating unit to go along with the 
cooling tank. 
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REATIVE. engineering skill, on which th 
Ertel Engineering Corporation was founded, 
is responsible for its latest achievement—this new 


conveyor type semi-automatic filler 


V ITH its smoothly running conveyor belt 
and accurate semi-automatic filling unit, it 
combines highest efficiency with maximum oper- 


ating economy. 


NY style, shape or size bottle can be effec- 
“ * tively handled with this equipment—it is fast, 
accurate and easily adjusted for varying bottle 
sizes. Sound engineering principles and finest 


materials assure durability. 
| HE low price of this new Ertel Conveyor- 
I 


‘iller makes it the most economical unit 


available. 


ERTEEL 


























Ertel conveyor 





type semi-auto- 





matic filler. 
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ENGINEERING CORP. 
Dept. B 


120 EAST 16th ST., NEW YORK 








Remarkable Savings 


On NEW and RECONDITIONED 


“MIM EQUIPMENT 


Accumulating Tables Mills 

Agitators Mixers 

Boilers Pulverizers 
Cappers Pumps 
Condensers Stills 

Crushers Tablet Machines 
Drain Tables Tanks 

Filling Machines TubeFillers and Closers 
Filters Vacuum Pans 
Grinders Rinsers 

Kettles 3nd hundreds of 


other machines 
Send Us Your INQUIRIES 


Every Piece of Equipment is 
thoroly tested and tried under 
actual working conditions be- 
fore shipment. Every machine 


bears the FMC Guaranty 
Send for Our NEW Illustrated Folder 





FIRST MACHINERY CORP. 
419 LAFAYETTE STREET 
New York City Be] GRamercy 7-6622 











“U. S. STONEWARE”’ 


FILTERS 


Air-and-vacuum-tight Gravity 
end Suction Filters of unlim- 
ited capacity. Acid-proof, 
Alkali-proof and Corrosion- 
prcof. 


G : 
rium c 


| 
| 


Perfectly clear filtration of 
all kinds of medicines, es- 
sential oils, perfumes, lotions, 
extracts, hair dyes. 





No expensive papers or discs to buy. 
No maintenance cost. 
No evaporation loss. 
STRONG...EASY TO CLEAN...CORROSION-PROOF 


They Last Forever 


SEND FOR BULLETIN No. 404 


THE U.S. STONEWARE CO. 
50 CHURCH ST. NEW YORK 


Tanks * kettles * mixers * filters * stills * piping * valves 
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Pfaudler also invites your attention to 
their mayonnaise unit, which is suggested 
as a compact cream plant. The unit con- 
sists of a couple of direct connected melt- 
ing tanks and a mixing tank or emulsifier. 
All you’d have to do to set up a cream or 
light ointment plant would be to buy one 
of these and hook it up to the steam supply 
and you're ready to shoot. You’d be well 
advised to get hold of the dope on this 
unit. It is a very efficient emulsifier and is 
priced at a very low figure. 


TUMBLING BARREL MIXER 

Hartford Steel Ball Co., Hartford, 
Conn., invites your consideration of their 
new tumbling barrel mixer. This machine 
is pentagonal in shape with pyramidal 
ends, a method of construction which pro- 
vided a very rapid mixing of the material 
in the revolving drum. Because of its 
shape the material cannot climb up the 
side of the drum and then slide back with- 
out turning over. It is suggested for mix- 
ing dry tablet granulations where a regular 
mixer cannot be employed because of the 
danger of making too much fines. 


PORTABLE COOLING FAN 

Meir Electric & Machine Co., Indiana- 
polis, Ind. requests consideration of their 
portable electric fan for cooling purposes, 
such as the cooling of hot filled creams and 
ointments. The fan is mounted on an ad- 
justable stand which permits regulation of 
the height of the unit. It can be plugged 
into any light socket. 


GET A BUNN ON—TRIAL 

Here’s a handy little machine for typing 
bundles of labels, cartons, mail or what 
have you. If you print your own labels 
and cartons and if you have stacks of mail 
going out, this machine will save you a lot 
of time and money. They are used also 
as production machines for tying chip- 
board or corrugated, dozen-unit containers 
instead of taping them with shipping tape. 
When the machine is used for bundling 
mail or stacks of labels or cartons, a com- 
pression device squeezes the pack so that 
the resulting package will be neat and will 
hold its shape. Packages can be double or 
single tied or they can be cross-tied as re- 
quired. Twenty to 30 packages can be 
tied per minute by one operator. The 
same machine can be used for different 
sized packages without adjustment. You 
can get a Bunn Ting Machine on a ten day 
free trial by simply dropping a note to the 
B. H. Bunn Co. Vincennes Ave. at 76th 
St., Chicago, and mentioning this maga- 
zine. 


SOLVENT RECOVERY STILL 


The illustration shows a new solvent 
recovery still recently developed by the 
Barnstead Still & Sterilizer Company, of 
Forest Hills, Boston, Mass. This type of 
still now permits users of small or moder- 
ate amounts of solvents to recover them 
in their original purity and use them again 
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RECOVERY STILL 


and again. In certain plants it is claimed 
that the savings effected in this way paid 
for the new equipment in two months. The 
solvents recovered are varied in use and 
nature; some of the more common being 
carbon tetrachloride, trichlorethylene, 
ethel acetate, ether, alcohol, pentachlor- 
ethylene, acetone, toluol, benzol, naphthas 
and others. 

The Barnstead Solvent Stills are avail- 
able for either continuous or batch opera- 
tion, in a full range of capacities. They 
may be heated by steam, gas or electricity 
as desired. Because practically every 
problem in solvent recovery is different, 
these stills are more or less made to order 


of the materials best suited to the partic- 
ular requirements of the plant. Descrip- 
tive literature and full information may 
be obtained from the makers. 


NEW SCREEN 


For screening tablet granulations and 
similar products, Beadsley & Piper Co., 
2539 N. Keeler, Chicago, IIll., have intro- 
duced a small gyratory screen which com- 
bines a circular, vertical, oblique and re- 
ciprocating. 


ALSOP’S NEW RINSER 

A bottle rinser new in principle has been 
introduced by Alsop Engineering Corpora- 
tion. 

The new unit provides for cleaning of 
bottles of all sizes and shapes with the 
same liquid with which the bottles are 
later to be filled. 

An internal pressure filter that comes 
with the rinser removes all dirt and sedi- 
ment after each set of bottles has been 
washed. The cleaned liquid is then 
pumped into the rinsing unit again and 
thoroughly washes the next set of bottles 
under pressure. The same liquid is con- 
stantly being pumped through the filter 
into the bottles and then back again 
through the filter. 

This new principle eliminates all plumb- 
ing, piping and draining installations. At 
the end of the day when the washing 
operation is finished the 4 or 5 gallons of 
liquid that has been used for washing the 
bottles is perfectly pure and clear. 

The outsides of the bottles remain per- 
fectly dry eliminating all necessity for 
wiping them. The fact that the bottles 
have been washed with the same liquid 
with which they are to be filled does away 
with all drying or draining tables. 





ALSOP BOTTLE RINSER 
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EER Yes 


No. 2 Rotary 
Tablet Machine 






New and Improved! 


We have no yearly models—but improvements and 
refinements are being constantly added to Colton 
machines. 


There are over five hundred Colton Rotaries in use. 


Superior design, sturdy construction and ease in 
oe 
operation have made this possible. 


The No. 2 Rotary Tablet Machine has such desir- 
able features as positive pressure, eliminating varying 
thicknesses of tablets; hardened steel gear drive, 
eliminating frequent replacement of worms used on 
other makes, and sliding upper punch holders, to hold 
the punches rigidly, enabling the manufacture of 
special shaped tablets most satisfactorily. 


Write for Catalogs. 


ARTHUR COLTON COMPANY 


2620 East Jefferson Ave. 


Detroit, Michigan 
































Thorough, economical, self-contained. Washes thousands 
of bottles with 4-5 gals. of same liquid you bottle. Liquid is 
automatically refiltered by means of attached pressure filter, 
and constantly recirculated. No waste. Costly water bills, 
plumbing installations, drying and draining tables eliminated. 





Write for complete details 


ALSOP ENGINEERING CORP. 


Mfrs. of filters, rinsers, fillers, mixers, tanks, filter discs, etc. 





























| 39 West 60th Street New York, N. Y. 
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Improve your EMULSIONS 
and SUSPENSIONS 


EMULSIONS: Cod liver oil, castor oil, hand lo- 
tions, liquid creams, emulsified tonics and medicines. 


Homogenizing improves and stabilizes emulsions of all 
types. 


SUSPENSIONS: Milk of magnesia, liquid face 
powder, colloidal sulfur, lotions and medicines. Homo- 
genizing secures better dispersion and improves suspen- 
sion of solids. 


SOLUTIONS: Cough medicines, proprietaries, 
mouth washes, lotions. Homogenizing secures better 
distribution and solution of medicaments and perfumes. 





The Manton-Gaulin Homo- 
genizer is more effective and 
less expensive than a colloid 
mill. Sizes are available from 
twelve to several hundred 
gallons per hour. SEND 
FOR CATALOG. 


The Manton-Gaulin 


_ Manufacturing Co., Inc. 
| EVERETT :: MASS. 




















Apr. 735: 36, 4 





WH a 




















Ye ae, 


Yes, but you can't judge diving 


—or AGITATION— 
by the splash! 


There is more to agitation than appears on the surface. 
And many a man has found to his sorrow that the violent 
surface motion he thought was complete agitation was 
only splash. 


New England Agitator Drives and Stirrers are designed’ 
and built by men who have made agitation their specialty. 
Thousands of New England Asi- 
tators are proving every day that it 
pays to bring agitating jobs to 
“New England.’ 


A good way to start is by writing 
for NEW Engineering Bulletins 
341, 342, and 343, just issued. 





‘‘New England’? Model T 
Agitator Drive and Tur- 
bine Stirrer 


NEW ENGLAND 


TANK G&G TOWER CO. 


MAIN OFFICE & WORKS - EVERETT, MASS. 
NEW YORK OFFICE - 50 CHURCH ST. 














MODEL: S: IMPROVED 

fi! WORLD 
{II LABELER 
rt 


e4 


fq 


The most flexible labeling machine. 
Easily equipped for labeling any size 
bottle orjar. Many exclusive mechan- 
ical features, developed by manufac- 
turing experience of morethan 35 years. 


WORCESTER, MASS. 





REBUILT 
EQUIPMENT 3% 


| Every item shipped from our shops is 
| overhauled and definitely guaranteed | 











1—Anderson fully automatic Carton Filler, Weigher, Sealer. 
1—Package Machinery Co. Cellophane Wrapping Machine. 
5—Filling and Weighing Machines. 
10—World Improved, Ermold, National Labelers. 
Karl Kiefer Visco Jar Fillers. 
—400-gal. Pfaudler Glass-Lined Vacuum Still. 
Rogers 6’ copper Vacuum Pan. 
Capem 4-head automatic Screw Cappers. 
U. S. 29-sprout rotary Vacuum Filler. 
—80-qt. Reed, Hobart, Century Mixers. 
—Coombs Gyratory Sifters, 20’, motor driven. 
—Karl Kiefer 5-spout tray-type Vacuum Filler. 
Dry Powder Mixers, 100 to 4000 Ibs. 
Colton Tube Fillers, Closers, Clippers. 
12” dia. Disc Filters, 4, 10, 20 plates. 
New high-speed and back-geared Portable Agitators. 
Pony Mixers,—Laboratory, 8, 15, 40 gallons. 
New Glass-Lined Tanks, 10 to 500 gallons. 
Tablet Machines—Colton 3B, single punch; Mulford single punch; 
Stokes Eureka hand; Stokes Rotary ‘‘B;’” Stokes ‘‘M’” single. 
Copper and Aluminum steam-jacketed Kettles, 25 to 300 gallons. 
Miscellaneous—Drug Mills, Filter Presses, Pulverizers, Jacketed 
Mixers, Ointment Mills, Screens, Revolving Pans, Dryers, 
Pumps, etc. Send for latest printed lists. 


WHAT HAVE YOU FOR SALE? SEND US YOUR LIST. 
Consolidated Products Company, Inc. 


=|=WO—3Nhd 3— =) 








Makers of complete line of automatic and 20-21 Park Row . . New York City 


semi-automatic labelers. 


Machinery Company 
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Shops: 335 Doremus Ave., Newark, N. J. 
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ESTABLISHED 





Turn 


ol (SCO 
}/ PRODUCTS 


ISCO AQUAPHIL 
An Absorbent Base for Creams 


ZINC & MAGNESIUM 
STEARATES 


GUM ARABIC 

GUM KARAYA 

GUM TRAGACANTH 
WAXES 


STEARIC ACID 
Double and Triple Pressed 


BORAX AND 
BORIC ACID 


ISCO EXCEL KAOLIN 


Imported Bolted 


INNIS, SCE(DEN SCO. 


«(7-49 Ciserty Stacert, New York. 








Chicago Cleveland Jersey City 
Boston Philadelphia 
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THEODOR LEONHARD 
WAX CO.., Inc. 


HALEDON, PATERSON, N. J. 
Long Distance Telephone: SHerwood 92-1444 


Est. 1852 


Western Distributor: AV. C. DRURY & Co., Inc. 
219 E. North Water St., Chicago, Illinois 


Pacific Coast Representative: ALBERT ALBEK, Inc. 
515 So. Fairfax Ave., Los Angeles, Cal. 


el 
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PERFUMERS' SHELF 


Bath Powder Odors 

The summer bath powders are again 
coming into popularity and are assuming a 
place on the perfume counter, so that a 
discussion with regard to the perfuming of 
this material is relatively important. A 
good many of the bath powder odors today 
lack tenacity in odor value, and many 
products are made with the sole idea of 
using as cheap a perfume ingredient as 
possible, in order to market the finished 
bath powder at a cheap price. The buying 


public, however, is just as particular of 


the way their bath powders are perfumed 
as in the other cosmetics which they nor- 
mally purchase. A bath powder today 
with a pleasant and lasting odor enjoys 
more repeat sales, due merely to this 
reason. 

In considering the list of materials 
which are available for use in powders, it 
will be noted that there is a large and 
varied range of items which, when care- 
fully and properly blended, will produce 
delightful odors at moderate prices. For 
example, let us consider sandalwood oil, 
East Indian, which is in itself a soft and 
pleasant aromatic oil, and which has excel- 
lent fixative properties. Let us start our 
base with this material and, together with 
small quantities of musk ambrette, Vanil- 
lin, and coumarin, sweeten and round out 
this base. The variation could be con- 
sidered in the use of some of the ambers 
which are offered by the various essential 
oil houses. Add a small quantity of some 
of the oleoresins such as labdanum, ben- 
zoin linalool, will be found that this base 
has the characteristics which the writer 
mentioned above, namely that of tenacity, 
and can be used even as a base for the 
flowery scents. Should a lighter type o 
odor be desired such as a lilac, a small 
quantity of this base may be used and the 
ingredients necessary to blend the lilac 
odor could then be compounded sepa- 
rately and added to the base in the propor- 
tion to be desired. Caution should be 
used, therefore, in using products such as 
indole, and skatol because of their rapid 
discoloration. Some products as methyl 
anthranilate and some other types on the 
market are rather dangerous to use unless 
the powder is to be colored. It is, how- 
ever, better to use discretion in the use of 
any of these items since should the ma- 
terial stand on the shelf a long while before 
sale, it might even cause a decided change 
in the color added to the powder. 

Another important consideration is that 
none of the materials should smart the 
skin. Such materials as heliotropin and 
benzylidene acetone should be carefully 
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avoided since even small traces of these 
materials will tend to cause irritation on 
some types of skin. The incorporation of 
the perfume oil in the powder is also an 
important consideration in maintaining 
the lasting quality of the odor. In most 
cheap powders the oil is mixed directly 
with the tale and since the tale molecule is 
not porous, the perfume oil adheres only 
the outside, and in time the odor will dis- 
appear. It is best to incorporate the per- 
fume oil, first using a small quantity of 
magnesium carbonate or some other vehi- 
cle known to have a porous molecule, and 
by so doing it will be noticed, if the proper 
ingredients are used in the perfume oil, 
that the odor will last indefinitely. 

It has been noticed through continuous 
experimentation that flower oils as a general 
rule, if used in any appreciable quantities, 
do not enhance the value of the perfume 
odor when used in bath powders, and the 
value of their delicate scent is lost, since 
they do not react well with the tale. Such 
materials as terpineol, although not pro- 
nounced in the finished perfume oil may 
be greatly accentuated when the oil is 
finally mixed with the powder. Although 
it is found that certain esters such as ter- 
pineol acetate, citronellal acetate and 
benzyl acetate, if of good quality, hold 
up very well. 

















There are several materials on the mar- 
ket which can be used which will overcome 
the musty odor of tale if used in small 
quantities with the perfume odor but it is 
believed that if a heavy base is used such 
as suggested above, the use of a deodoriz- 


ing medium is unnecessary. 


Adulterated Cananga Oil 

During recent years inferior and adul- 
terated Cananga Oil has beenof muchmore 
common occurrence, and fairly light frac- 
tions of petroleum oil appear to have been 
used for adulteration. The ordinary 
analytical figures in such cases will not 
disclose even heavy adulteration. The 
flash point is, however, useful. A sample 
considered above suspicion gave a flash 
point (by the closed Pensky-Martens test) 
of 93° C. and two adulterated samples gave 
values of 82° and 83° C., respectively. A 
modification of the polymerization test 
for turpentine oil was devised and found 
useful. Probably the refractive index will 
give the most definite conclusion as to 
purity. In the case of the second of the 
two adulterated oils it was njJ 1.4700, 
while for the satisfactory oil it was 
ni 1.4919. Perf. & Ess. Oil Record 
25,167 (1934). 
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A sample of any of the above products in 10°, 
solution, will be forwarded on request. 


Compagnie Parento, Inc. 
Executive Offices and Laboratories 
CROTON-ON-HUDSON, N.Y. 


NEW YORK — 507 Fifth Avenue 
LOS ANGELES DETROIT 


R. F. Eaton, 4803 Everett Ave. H. E. Brown, 7376 Grand River Ave. 


TORONTO 
Compagnie Parento, Limited, 73 Adelaide St., W., Toronto, Ontario, Canada 


French Representatives 
Zundel, Joliet & Cie., 10 Avenue Anatole France, Colombes, Seine, France 
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THE COMPOUNDERS' CORNER 


Aluminum Acetate in Deodorants 

A solution of aluminum acetate in 
water (8-10°%) freshly prepared is clear, 
but on standing it usually becomes cloudy 
and a flocculent precipitate of the basic 
acetate appears due to slow hydrolysis. 
Even when no visible precipitation is seen 
some change goes on, for after standing 
some time these solutions show a decrease 
in their ability to precipitate egg-albumen, 
apparently because some proportion of the 
acetate is in the basic form and remains 
suspended in a colloidal state and is not 
effective. The period during which the 
solution remains clear can be increased by 
the use of boric acid, suitable proportions 
being approximately an equal quantity of 
boric acid and aluminum acetate. 

The instability of asolution of aluminum 
acetate may be due to the presence of cal- 
cium sulfate as an impurity, which must be 
removed by a double precipitation and 
filtration. This is done by adding an ex- 
cess of barium acetate solution and boiling, 
whereby insoluble barium sulfate is pre- 
cipitated. After settling the clear super- 
natant liquid may be decanted from the 
precipitate and the excess barium precipi- 
tated by the addition of an aluminum sul- 
fate solution. This second precipitation of 
barium sulfate is separated as in the first 
instance. The solution of aluminum ace- 
tate thus 
nently clear. 


obtained will remain perma- 

Aluminum chloride solutions may also 
be stabilized in as equally an effective way 
by using boric acid and buffering with 
aluminum sulfate. 
can be used with success and will usually 
If a little 
does occur the liquid should be filtered 


The following formula 
show no turbidity on boiling. 


when cold and no further trouble will be 
experienced. 

Aluminum chloride 7°%, Aluminum sul- 
fate 8°7, Boric acid 10°%, Water 75° ¢. 


Tooth Paste Examination 

Some large makers of tooth paste today 
are making use of both the ultra-violet 
rays and infra-red photography, to assist 
them in examining the tint reproduced by 
the paste on different forms of teeth. 
These tests may be used in conjunction 
with others of a biological nature, but 
demonstrate closely variations in tints. 
The ultra-violet rays are used to break up 
the natural light rays, and insure the 
tooth paste being of identically the same 
shade before applying to the teeth. 

The infra-red photography is employed 
to follow the action of the paste after it 
has been applied to the teeth. Showing 
what is behind the surface. For example, 
an ordinary photograph shows only the 
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surface of the teeth. The X-rays give 


shadow graphs through the structure of 


the material.—But with infra-red photog- 
raphy, it is hoped to be able to display 
the effect of the paste on the enamel of the 
teeth. j 

A great many materials which formerly 
have been used in tooth paste composi- 
tions are now abandoned, because they are 
known to darken the tint. Amongst 
which might be mentioned kieselguhr, and 
These either in- 
troduce a grey or a yellowish tint. They 
may be utilized in the making up of pink 
and flesh colored creams. 

The examination of tooth pastes must 
be followed by examinations of the teeth, 
and the manner in which the paste per- 


certain earthy products. 


forms its cleansing action. For this reason 
it is 
preferably one fitted with the necessary 
means for projecting the image on to a 
The same examination dis- 
plays how any coloring matter reacts with 


necessary to use a microscope and 


frosted screen. 
the enamel. For example in recent years 
efforts have been made to place blue 
colored pastes on the market with a view 
teeth white. 
Under the microscope, the masking action 


to making yellow appear 
of the blue over the surface of the enamel 
is readily seen and its permanency may be 
studied after some time has elapsed. 


Titanium in Skin Ointments 

An investigation of the value of tita- 
nium compounds as constituents of oint- 
ments for the treatment of skin diseases 
was recently carried out at the Derma- 
tological Clinic at Lyons, France. 

Excellent results are reported to have 
been obtained with an ointment having 
the following compositions: 

Titanium oxide, 20 g, titanium borate 
5 g, titanium salicylate 5 g, Lanolin 70 g. 


Emulsifying Agents 

Acacia is a white or pale yellow amor- 
phous substance, very soluble in water. 
Its concentrated solutions are viscous, but 
thin out very quickly on dilution, which is 
a disadvantage. 
lent dispersing properties, but is not a good 
stabilizer. To make the best acacia emul- 
sions, add Irish moss or tragacanth muci- 
lage as a stabilizing agent. Researches on 
this point have shown that a satisfactory 
emulsion can be made having only 0.8% 
acacia in the finished product, provided 
0.4% tragacanth is also incorporated, or 
enough Irish moss mucilage to contain this 
amount of total solids (0.4%). 

When stabilized in this way, acacia 
emulsions keep well but otherwise they 
cream rapidly, because even a moderately 


Acacia possesses excel- 
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dilute solution of acacia has a viscosity 
practically as low as that of water. 

Of the various methods of using acacia, 
only two are thoroughly satisfactory, and 
these two are both equally good. These 
are the dry-gum or 4-2-1 method, and the 
wet-gum method. In the dry-gum meth- 
od, take one quarter as much gum as oil 
and triturate the two together in a mortar. 
Next add all at once half as much water as 
oil, and triturate until a distinct clicking 
sound is heard. The reason for choosing 
these proportions is that they usually lead 
to a mixture possessing the maximum vis- 
cosity, which brings about maximum in- 
ternal friction, and so exerts a great shear- 
ing force, subdividing the oil well. This 
leads to the best emulsions. This maxi- 
mum viscosity state is sometimes termed 
“‘a primary emulsion’? and may be grad- 
ually diluted with water, without imme- 
diate prejudice to the emulsion, although 
either of the above stabilizing agents 
should also be added to prevent creaming. 
(In emulsifying paraffin and volatile oils by 
this method, double the gum and water to 
restore diminished viscosity of primary 
emulsion.) 

In the wet gum method a mucilage is 
first prepared from the acacia gum in tears. 
The gum in tears is used for two reasons: 
first, it is cheaper than powdered gum; 
second, as the mucilage so formed may be 
strained, a much cleaner product is obtain- 
able than is the case with mucilage made 
from powdered gum, where all the insol- 
uble impurities have become too finely 
crushed to be removable by straining. The 
required amount of mucilage is placed at 
the bottom of a mortar and the oil added 
If the oil is 
added quickly, the period of maximum 


slowly, a few drops at a time. 


viscosity is missed and the resulting emul- 
sion is so coarse that separation occurs in 
a short time. If, however, an unworkably 
thick mixture results at any time during 
the addition of the oil, thin cautiously 
with a little water and add the rest of the 
oil slowly. 

Acacia solutions have a pH of 4.0. From 
this we must conclude that acacia is a 
feebly acid substance, a point often over- 
looked. 
sions with hard water, as it is itself the 
calcium salt of a complex carbohydrate 
acid. Satisfactory emulsions are formed 
with liquids having a pH between 2.0 and 
10.5, but if they are more acid or alkaline 
than this the emulsion breaks. The emul- 
sions, when formed, are, of course, buffered 
by the acacia, so that an emulsion made 
with a vehicle pH 3.0 turns out less acid 
than this, and an emulsion made with a 
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Acacia forms satisfactory emul- 








Plymouth Powder Base No. 7 


An achievement which makes possible 


a finer FACE POWDER! 
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Plymouth Powder Base No. 7 is truly an achievement in the development of a finer face 
powder. The result of extended research, at the request of a leading face powder manu- 
facturer, in the Plymouth Organic Laboratories, this new product has exceeded both 


his and our own expectations. 


Plymouth Powder Base No. 7 visibly improves the characteristics of a face powder. 


In particular: 


1. SMOOTHNESS ... Coincident with the smoothness is the very fine 
particle division, which gives it a definite soft character and a 
feel which can perhaps be best described as ‘‘unctuousness.”’ 


2. ADHESIVENESS... It has a greater adhesiveness than any other 
known material and yet this is accomplished with a certain 
degree of ‘‘slip.’’ 


3. COVERING ...A small quantity of it will spread over a very large 
area. 


4. ODOR AND COLOR ... It is odorless and is very white. It will not 
turn rancid or develop offensive odors. It is quite harmless to 
any skin. 


In order to use Plymouth Powder Base No. 7, it is not necessary to materially change 
or alter your formula. As little as 5% added to your present face powder or compact 
will show a visibly improved product. 


No new chemicals or materials untried in face powder are incorporated in Plymouth 
Face Powder Base No. 7. It is simply a physical rearrangement of the old tried raw 
materials. But what a difference this new composition makes in improving the powder! 


An additional merit of this powder base is that it is absolutely odorless, minimizing the 
cost of perfuming. 


You should be familiar with this new face powder development. Let us send you a 
sample to test. If you wish, we will be glad to advise you how to incorporate it in your 
present formula, so you can make your own comparative tests. Or we will send you a 
typical formula including Plymouth Face Powder Base No. 7 in the most effective 
proportions to make an exceptional powder. 


Why Not Write Now ? 


M. W. PARSONS, IMPORTS 


AND PLYMOUTH ORGANIC LABORATORIES, INC. 
39°9 Ann Street New York, N. Y. 
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vehicle pH 9.0 turns out rather less 
alkaline. 

From this it will be gathered that soap, 
borax and most other alkalies, together 
with concentrated acids, must be avoided 
Further, 
several metallic salts, such as those of lead 
and in addition alcohol and 


in making emulsions with acacia. 


and iron, 
strong solutions of salts or of sugar, all 
have a disruptive eifect on acacia emul- 
sions. 

Acacia emulsions are not adapted for 
any work where the product will be ex- 
posed to the atmosphere. For instance 
they could not be used to “‘oil” wool before 
spinning it, and in medicine acacia emul- 
sions are inadmissible for external use. 
The reason is that acacia dries up to a 
gummy cake that is obnoxious and diffi- 
cult to remove. Its incompatibilities, ex- 
pense, lack of stability if used without a 
stabilizing agent, and its gumminess on 
drying all militate against the more ex- 
tended use of acacia, but it still remains 
one of the most widely used of all emulsify- 
ing agents in pharmacy. 

Although acacia usually makes oil-in- 
water emulsions, under certain circum- 
stances a water-in-oil emulsion results. 
This is most likely to occur on the addition 
of the last drops of oil in the wet-gum 
method, and is shown by the emulsion’s 
suddenly thinning. It occurs usually only 
when the oil being emulsified has become 
oxidized, and may be best prevented by 
using water in excess of normal require- 
ments. Owing to the oxidase contained in 
acacia, it should not be used for cod liver 
oil emulsions, or the vitamin content will 
suffer. Acacia mucilage that has been 
heated for one hour at 80° C. is suitable, 
however. 

Agar by itself does not form a good 
dispersing agent, but it has stabilizing 
properties, so that when used in conjunc- 
tion with a high speed machine good com- 
mercial emulsions are obtainable. Agar 
is not a good product to add to acacia for 
stabilizing it, as a granular mixture 
results. 

Albumen, in the form of egg, is used in 
preparing certain forms of turpentine 
liniment. Albumen emulsions are par- 
ticularly stable, because the thin film of 
albumen that surrounds each particle of 
oil becomes physically altered in the course 
of a few days, so that it cannot release its 
contained oil, and therefore no coalescence 
can occur. Albumen has been insufficient- 
ty experimented with so far; its main use 
has been as a substitute for soap when the 
presence of acid in an emulsion makes the 
use of soap impossible. Albumen should 
only be used in connection with a strong 
preservative, as its emulsions quickly 
putrefy. 

Ammonium soaps are, for the most part, 
inferior to sodium soaps for emulsifying 
purposes. Liniment of Ammonia is an 
example of the originally unconscious use 
of ammonium oleate as an emulsifying 
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agent. There is one ammonium soap that 
is giving satisfaction, and that is: am- 
monium linoleate. This is marketed as a 
rust-brown to pale-brown paste, with a 
slight odor of linseed oil. It is particularly 
to be recommended for anyone wishing to 
make economically a good emulsion of 
waxes (substances usually difficult to emul- 
sify). The general rule is to allow 10 per 
cent. of the paste, by weight, on the quan- 
tity of oil taken. Cottonseed oil, olive oil, 
and all waxes need 12%, while linseed oil, 
turpentine and volatile solvents need less. 
The method is to dissolve the emulsifier in 
as much water as dispersable phase taken. 
Add the oily material to this mixture 
slowly, with constant stirring. In the case 
of linseed oil, 50% excess water is required 
to prevent the mixture from becoming too 
thick. In the case of waxes there should 
be at least twice as much water as wax, and 
it is a good plan to boil the wax, water and 
linoleate together for a few minutes. Am- 
monium linoleate is a very cheap emulsi- 
fying agent. 

Briggs’ Emulsions are emulsions whose 
formation or stabilization is due to finely 
divided particles of solids. An emulsion of 
pine oil and water, formed by means of 
light magnesium carbonate is well known. 
The use of powdered agar in this fashion is 
commendable in a paraffin emulsion made 
with acacia, whereas if the agar were dis- 
solved the preparation become 
granular, would be too thick, and the 


would 


Briggs effect would be lost. 

The use of powdered sugar in an acacia 
emulsion certainly produces a fine product 
because of the Briggs effect, but this is 
nullified by the increased density of the 
external phase causing the emulsion to 
separate. 

Casein, when dissolved in a little sodium 
bicarbonate solution, forms a good emulsi- 
fier. About 1% of the finished product is 
required. This amount of casein is dis- 
solved, together with the required amount 
of sodium bicarbonate, in 10 parts of 
water, and 20 parts of oil slowly run in. 
The solution may then be further diluted 


with water. 


Separation of Creams 

Following is a list of possible causes for 
the separation of creams. 

Decomposition usually occurs when 
mucilages, albumen and anima! products 
are used as emulsifying agents, and is due 
to lack of, or insufficient preservative. 

Incompatibility occurs when the emul- 
sion contains an ingredient which is incom- 
patible with the emulsifying agent and 
causes it to precipitate. Borax in an emul- 
sion containing gum acacia, mineral acids 
in emulsions- containing albumen, etc. 
Another very common instance of incom- 
patibility occurs in connection with an 
attempt to make an acid emulsion with a 
soap emulsifying agent. 
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Insufficient dispersion is due to failure 
to reduce the dispersed globules to a suffi- 
ciently minute and uniform condition. It 
is a deficiency usually caused by lack of 
adequate equipment. There are any num- 
ber of emulsions that will separate on 
standing when mixed in the ordinary way, 
but will stand up indefinitely when mixed 
rapidly, as for instance in a colloid mill or 
homogenizer. 

Excessive dispersion is the reverse of the 
foregoing and is due to such fine dispersion 
that the properties of the emulsifying 
agent are destroyed. This condition fre- 
quently occurs in connection with prepara- 
tions containing vegetable mucilages. 

Electrolyces: The presence of salts, espe- 
cially those of calcium, magnesium, alu- 
minum, copper, iron, zinc, bismuth, mer- 
cury, etc., is likely to destroy emulsions, 
but in some instances very small quanti- 
ties can be added after the emulsion has 
been formed. 

Temperature: Numerous emulsions will 
break if exposed to low temperatures; 
others will break if the temperature is too 
high. Emulsions soap are 
likely to be sensitive to cold, while those 
containing animal products may be sensi- 
tive to heat. Sometimes a temperature 
variation of 20° one way or another will 
cause separation, as for instance when 


containing 


emulsions are heated by attrition in going 
through a colloid mill, or by pressure in a 
homogenizer. 

Insufficient viscosity may be the cause of 
separation in many emulsions. This can 
be remedied by the addition of an emulsi-_ 
fying agent that will increase viscosity. 

Incorrect procedure: Some emulsions 
must be handled slowly while others re- 
quire rapid treatment. Some will require 
the making of a primary emulsion first 
which can be diluted after emulsification 
has been completed. Chemicals like phos- 
phorus, sulfur, camphor, creosote, etc. 
cannot be added to the batch directly, but 
if first dissolved in a fixed oil can readily be 
emulsified. 

Failure to distinguish types: Attempts to 
add water to water-in-oil types of emul- 
sions or oil to oil-in-water types will cause 
separation. Many compounders fail to 
distinguish between these two emulsion 
types. They assume that because the 
emulsion contains more oil than water that 
they can add more oil to it, whereas an 
emulsion can consist of 90% oil and 10% 
water and still be of the oil-in-water type, 

Unsuitable emulsifying agent: No single 
emulsifying agent is suitable for all emul- 
sions. The compounder should know 
what emulsifying agents are best for his 
particular emulsion. Often a stable emul- 
sion can be secured by changing its type, 
that is from an oil-in-water to a water-in- 
oil, an effect which can be secured by 
changing the emulsifying agent. Some 
materials are obviously better emulsifying 
agents than others. 
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When You Need DIVERSITY Plus QUALITY in A Hurry — 


COME TO HEADQUARTERS! 


In the morning’s mail, the other day, a certain order called for over 200 different 
botanical products in varying qualities and forms. 
The World’s Largest Botanical Stocks, at Penick, 
Make Immediate Delivery Available 


Prompt service is extended by us on such diversified orders only because our stocks 
of botanicals are the largest in existence, both in tonnage and variety; all repre- 
senting the most careful selection that long experience and a full laboratory super- 


vision can guarantee. 
* e 


World’s Largest Botanical Drug House 


S. B. PENICK & COMPANY 


Main Office: 132 Nassau Street, New York 
“IF IT GROWS—PENICK HAS IT” 
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ZINC STEARATE 
CALCIUM STEARATE 
ALUMINUM STEARATE 
MAGNESIUM STEARATE 


Stearate of Magnesia 
Light. Great Adhesiveness. Pure White. Immeasur- 
able Fineness. Heavy if desired Dusts out under 
the puff like the finest pollen 








Stearate of Zinc 
Odorless. Impalpable. Pure White. Water Resisting. 
Great Adhesiveness. Light or Heavy as desired 





We are manufacturing the foregoing on a large scale. De- 


liveries in any quantity from one barrel to a carload. 


by the pioneer manufacturer of Prompt shipments. 


zinc products .....++.++- STOCKS CARRIED: Chicago, St. Louis, San Francisco, 


Los Angeles, Kansas City, Mo., Des Moines, New Orleans 
THE NEW JERSEY ZINC COMPANY - 
— STREET, NEW YORE FRAN KS CH E M ICAL PRODUCTS COc inc 


55 —33"° STREET -3- Sele). ¢a 4. mi. Bm 4 
Chicago Cleveland San Francisce ausm TERM: 
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ADVANCING THERAPY 


Varying Vitamin D 

The superiority of vitamin D as it ap- 
pears in cod liver oil as compared with 
vitamin D from other sources was indicated 
under “Current Comment,” J.A..A., 
March 16. 

“There is evidence that, based on the 
number of units of vitamin D as deter- 


It was stated: 


mined by assay on rats, cod liver oil is 
superior to viosterol in the cure and pre- 
vention of rickets in human infants. There 
has accumulated a considerable mass of 
experimental proof that leg weakness in 
chickens is far more susceptible to cure 
and prevention by cod liver oil than by 
viosterol in oil in amounts of each equally 
efficacious in the cure of rickets in rats. 
Despite the fact that nearly all fish oils 
contain vitamin D, perhaps the most 
striking support for the peculiar efficacy 
of cod liver oil has been recently brought 
forward by Bills, 
boden, who found that blue fin tuna liver 
oil with 40,000 units of vitamin D_ per 
gram was only one-sixth as effective when 


Massengale, and Im- 


assayed with chicks as cod liver oil with 
only 100 units of vitamin D per gram. 
These and other observations have sug- 
there several forms of 


gested that are 


vitamin D.”’ 


Tularemia Treatment 

Mulford Biological Laboratories of 
Sharp & Dohme have developed another 
biological product—Antitularemic 
treatment of the 
known as 


new 
Serum, for disease, 
tularemia, commonly rabbit 
fever, or deer-fly fever. The product is pre- 
pared from the serum of horses immunized 
against bacterium tularense. No specific 
treatment for the disease was known until 
last year, when Dr. Lee Forshay of the 
University of Cincinnati reported develop- 
ment of a new This 
serum was perfected and is now made 
available by Mulford. 


curative serum. 


Amidopyrine and Leukopenia 

With reference to amidopyrine and anti- 
pyrine as a cause of the blood disease, 
agranulocytosis or leukopenia, Dr. Paul J. 


Hanzlik, writing in March J.A.D.A., 
States that “many years of legitimate 


usage of antipyrine and its derivative, 
amidopyrine, by hundreds of thousands of 
people throughout the world, failed to 
Show any disturbance of the 
health.” Dr. Hanzlik says further: 
“Statistically, the morbidity and mor- 
tality rates have steadily decreased during 


people’s 


this period of uncontrolled exploitation 
(of amidopyrine). 
lions of blood examinations of people in 


Furthermore, the mil- 


all walks of life, made during these many 
years by specialists, physicians, medical 
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students and assistants, in private practice 
and in numerous institutions throughout 
the world, have also failed to reveal the 
common existence of this disease, despite 
widespread medication over many years. 
Are these circumstances to be regarded in 
the light of a stupendous diagnostic failure, 
or, after all, is antipyrine of no etiologic 
significance in agranulocytosis? A review 
of the evidence at hand does not permit as 
yet aconclusive answer to these questions.” 


At the same time, Dr. Hanzlik warns 
dentists against using indiscriminately 


products containing antipyrine or amido- 
pyrine and lists the ethical proprietaries 
which contain either or both of these prod- 
ucts, none of which are accepted by the 
Council of A.D.A. 


New Heart Stimulant 


Dr. k. kh. 
covery of ephedrin, and for some years 


Chen, famous for the dis- 


director of pharmacological research for 
Eli Lilly & Co., has, in collaboration with 
his wife, Dr. Amy S. H. Ling Chen, dis- 
several 
The 


new drug has been extracted in crystalline 


covered a new heart stimulant 


times more powerful than digitalis. 


from from the be-still or yellow oleander 
nut which grows on trees in Hawaii and 
India. The drug has been in experimental 
use at the Beth David Hospital, New 
York, under the direction of Dr. Albert S. 
Hyman, director of the Witkin Founda- 
tion at the hospital. 

The drug extracted from the nut has 
been named Thevetin. this 
product which looks like water is con- 
About two cc. are used 


Tence. of 


tained in one nut. 


for a single injection. Dr. Hyman reports 
that thirty-five men and women suffering 
from heart affections have been treated 
with Thevatin with 
factory”’ results. 

Dr. Hyman states that a distinct ad- 
vantage of Thevetin is that it is used by 
injection rather than by mouth as is the 
Patients so ill that 


“extremely satis- 


case with digitalis. 
the heart barely beats, respond to Thevetin. 


Immunizer Discovered 

Immune bodies have been isolated for 
the first time according to an announce- 
ment from Cornell University. The newly 
discovered substance which causes the red 
blood cells to stick together, and which is 
little 
which may cause immunity to disease, is 


one of the understood substances 
a haemaglutinin extracted from jack beans 
which are large white beans from a com- 
mon fodder crop. 

was discovered 


The substance, which 


by Professor James B. Sumner and Stacey 


F. Howell, Ph. D., of Cornell Medical 
College at Ithica, is a double wedge- 


shaped crystalline protein which, even 
when diluted 10,000,000 times, causes per- 
ceptible agglutination of red blood cells in 
dogs and cats. The agglutination of cells 
is one of the defense mechanisms of im- 
munity. It is a process which the body 
employs to fight certain germs. Immunity 
to typhoid is an illustration. 

Merck & Co. have announced a new 
inhalation anesthetic called Vinethene. 
This product consists of vinyl ether to 
which is added 3.5% absolute alcohol and 
.01% of a non-volatile oxidation inhibitor. 





“My husband loves oatmeal, has that got vitamin E?” 
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Cod Liver Oil in the Service of Surgery 


Prominent scientists have recently 
carried out important tests with 


wounds that are otherwise difficult 
to heal. 


The result was that fever and pains 
subsided more quickly. The Cod 
Liver Oil, which was applied in 
both liquid and salve form, proved 
a marked cleansing and 
scalds, and 


to have 
healing power. Burns, 
complicated bone-fractures healed 
in a far shorter time when treated 
with Cod Liver Oil. Blood poison- 
ing (the septic process) was also 


successfully treated bv the same 


means 


Cod Liver Oil has demonstrated 


that, in addition to containing 


iodine and fatty-acid values, the 
proportion of its A to its D vitamins 


is an exceptionally favourable one. 


Worl d - 


famous 


for its quality 


NORWEGIAN 
COD LIVER OIL 











Cod Liver Oil in the treatment of 
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ISKING 


headquarters for 
DRUGS, CHEMICALS, 


IMPORTERS AND EXPORTERS 


Buying and Selling Agents for Manufacturers 
and Wholesalers in All Parts of the World 


Alkaloids 
Bay Rum 
Boric acid 


Glycerine C.P 
Halibut Liver Oil 
Gums 
Camphor Kaolin 
Chalk Precip. U.S.P. Lanoline 
Magnesia Carbonate Thymol 
Menthol Wax—Bees, U.S.P 
Mineral Oil U.S.P. Witch Hazel 

Heavy Russian Zinc Oxide U.S.P 
Zinc Stearate U.S.P 


Quince Seed 
Quinine 
Resorcin U.S.P 
Spermaceti 
Sulphur Precip 


Cocoa Butter 
Cod Liver Oil 
Gelatine U.S.P 






Petrolatum 






hs} nd PEER ties Established 1910 
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 CHICAGOS 


MOST IDEAL LOCATION FOR EXHIBITS, 
MEETINGS, CONVENTIONS 


Hotel Sherman has a trémendous appeal to the 
business man visiting Chicago because of its interest, 
its versatility, its splendid central location, its fine 
food and its moderate rates. 

Conventions and meetings of any size—whether large or 
small — find unusual features at Hotel Sherman. Available 
in the Exhibition Hall on the Mezzanine Floor are 39.000 
square feet of exhibit space. Full details on request. 


1700 ROOMS FROMS250 


HOTEL SHERMAN 


OILS, RAW MATERIALS, Etc. 
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The new product overcomes the disad- 
vantage of pure vinyl ether which is so 
volatile that it is likely to cause moisture 
to freeze in gas machines or on the anes- 
thetic mask. 


Activated Kaolin 

Following the recent introduction by 
various manufacturers of preparations for 
intestinal toxemia, which products include 
activated carbon, as well as various com- 
binations of colloidal kaolin, Maltbie 
Chemical Company now introduces ‘“Tab- 
lets Alukalin’”—called activated kaolin. 
The product is said to consist of an active 
alumina gel which has been adsorbed on 
fine kaolin, the resulting mixture being 
finally dehydrated. The product is said 
to absorb toxins, gas, excess acid and 
bacteria, resulting in formation ef a soft 
voluminous mass which is easily excreted. 


Phenolphthalein Toxicity 

“Is Phenolphthalein Really Toxic?”’ is 
the title of a paper which the author, 
Zoltan Vamossy, answers in the negative 
in Orvost Hetilap 78, 792-4 (1934). 


Violet for Burns 

Calco Chemical Company is_ offering 
Crystal Violet Jelly as a treatment for 
burns. The products consist of 1 per cent 
crystal violet in a gum tragacanth jelly. 
The product is said to be superior to 
tannic acid because it forms a light, flex- 
ible, stable eschar, and because it’ is 


highly bactericidal. 


Olive Oil in Pneumonia 

Olive oil has been successfully used in 
the treatment of pneumonia, according 
to an announcement by Drs. A. C. Fraser 
and V. G. Walsh of St. Mary’s Hospital, 
of London. The oil is emulsified and then 
injected into the veins. The high tempera- 
ture of the patients dropped to normal 
within 24 hours, and three weeks later the 
patients were well. Patients suffering 
from blood poisoning, erysipelas and acute 
rheumatism also improved under the olive 
oil treatment. The effect is believed due 
to absorption of the toxins by the oil. 
These toxins are believed to lose their 
effect after adhering to the fat globules 
of the oil. 


New Medicines Abroad 


Bee Venom Ointment contains bee 
venom, benzyl salicylate, oleo-resin capsi- 
cum. It is useful in the treatment of pain- 
ful joints due to rheumatic conditions. It 
should be applied to the affected part with 
gentle friction. Package: 1 oz. tube. 
Allen & Hanburys, Ltd., London. 

Carnacton consists of biologically 
tested, highly potent muscle extract. Use 
is indicated in debility of various origins, 
pruritis, disturbances of the vegetative 
nervous system, angina pectoris, cardiac 
dyspnoea, arteriosclerosis, gangrene. Dose: 
Injections of 1 mil once a day to 2 mils 
several times a day. The dose for oral 
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administration is from 25 to 40 drops from 
once to several times a day. Packing: 
Ampoules of 1-mil and 2-mils in boxes of 
6 and 12, vials of 30 mils. Cavendish 
Chemical Company, London. 

Kaba is “‘solidified sap of a tree which 
grows wild in India,’ brewers’ yeast, 
*“Savita”’ yeast extract. Recommended for 
treating constipation. Dose: One to two 
teaspoonfuls 2 or 3 times daily after meals. 
Packed in 11 oz. tins. 

KLX Tablets. Composition: Cortex 
cinnamaomi, folia matico, herba capsellae 
valeriana officinalis, of each 0.05 g., potas- 
sium iodide 0.3 g. Useful in the treatment 
of dysmenorrhea. One tablet to be taken 
three times a day for three days. Packed 
in boxes of 12 tablets. Michael Hart & 
Co., London. 

**Arka”’ Tea consists of Herba Equiseti 
22 parts, Folia Betulae 33 parts, Folia 
Mate 10 parts, Herba Millefolii 35 parts. 
The tea is recommended for the treatment 
of arteriosclerosis. Arka-Tee-Vertriebes, 
Gunther Korsch, Berlin-Mariendorf. 

Ascitin consists of Extr. Ononidis 15%, 
Extr. Cort. Sambuc. 10%, Extr. Aronis 
15%, Extr. Bulb. Scill. 5%, Magnesium 
sulfate 2%, potassium sulfate 18%, so- 
dium bicarbonate 20°%, Extr. Petroselin., 
Extr. Betul., Extr. Genist. tinct. Extr. 
Equiset., Extr. Virgaur., Extr. Myric. 
5%. Dose: one dragee several 
Victoria Laboratoriums, 


cerif. aa 2. 
times daily. 
Breslau. 

Biokreke is said to contain iron, potas- 
sium, magnesium, phosphorus, sodium 
chlorine, calcium, fluorine, manganese, 
bromine lithium, sulfur, silicic acid, lac- 
tose, and is suggested for the treatment of 
numerous ailments. The mixture actually 
consists of milk sugar with only 0.06% of 
mineral ingredients. Biochemische Blu- 
tauffrischungskur, Adolf Krell & Co., 
Leipzig. 

Bionorm-Kur, ‘‘a strengthening and 
functional substance for renewing the 
blood”’ consists of 0.3 g. tablets containing 
milk sugar with 0.77°% of various salts. 
Salts consist of potassium, sodium, cal- 
cium, magnesium and iron combined with 
chlorine and sulfuric and phosphoric acids. 
G. W. Schmitt, Berlin-Friedenau. 

Bio-Urstoff “radioactive blood-nour- 
ishing salt” is claimed to have the usual 
therapeutic radium compounds in such 
quantity as to supply 3.6 (10)" g. of 
radium per dose. The dose is not given. 
According to Griebel and Weiss, a test 
dose (40 ¢.) consists of milk sugar with 
2.4, of mineral matter and only 73 Mache 
units corresponding to 2.7(10)°¢. of 
radium. Fritz Eifler, Zittau i. Sa. 

Biosanin, recommended as a blood cor- 
rective, actually consists of milk sugar 
with 0.55, of mineral matter. Pharm. 
Centrale G.m.b.H., Plauen. 

Canocyl, for headaches, grippe, rheu- 
matism, ete. consists of 0.5 g. tablets con- 
taining magnesium acetosalicylate. 
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Par-Isalon Tablets contain caffeine, 
theobromine, antipyrine and _ phenyldi- 
ethylaminoethylmethylaminopropanol di- 
phosphate. Packages contain 20 tablets. 
Chem. Fabr. Dr. J. Wiernik & Co., Berlin. 


Surparil Strong Tablets. Each con- 
tains 0.04 g. Perparin, 0.0015 g. Novatro- 
pin, 0.015 g. Sevanal and amidopyrine. 
-ackages of 15 tablets. Sanabo-Chinoin 
G.m.b.H., Wien XII. 

Orchimbin Ampoules consist of testic- 
ular substance without connective tissue. 
One cc. is equivalent to 5 g. of fresh gland 
and contains in addition 5 mg. yohimbin 
hydrochloride. Packages of 6 ampoules. 
Same manufacturer. 

Uroselectan B. One ampoule contains 
a solution of 2 g. of the disodium salt of 
diiodopyridoxymethyl dicarboxylic acid 
and | mg. of mercury silver oxycyanate. 
Schering-Kahlbaum A.G., Berlin. 

Neogel Vaginale. Various types are 
available, 10 to a package. The base of 
the suppository is a glycerin gelatine jelly. 
Admixtures consist of any of the following: 
3% boric acid, 2% tannic acid, 10% crude 
pyroligneous acid, 3% silver proteinate, 
1% copper lactate, 1% copper sulfate, 
0.20% mercury oxycyanate, 5% zinc 
chloride or 3% zine sulfate. Adler Apoth- 
eke A. Kremel, Wien, XIX. 

Vasogen. Various types of this prod- 
uct are also available, the base being vaso- 
gen liquid and packages containing 20, 30 
or 100 g. [od Vasogen contains 3%, 6% or 
10% of iodine. Ichthyol Vasogen contains 
10°, of ichthyol. Camphor-Chloroform 
Vasogen contains 30° camphor and 33% 
chloroform. Salicylic Vasogen contains 
10% salicylic acid. lodo-Camphor-Chloro- 


form Vasogen includes 5° iodine, 15% 


camphor. Menthol Vasogen contains 2% or 
10°% of menthol. Rheuma Vasogen in- 
cludes salicylic acid, camphor, chloroform, 
extract capsicum, 01. sinapis and vasogen. 
Rhino Vasogen contains extr. Chamomillae 
fl., menthol, eucalyptol. Pearson & Co. 
A.G., Hamburg. 

Casbis Ampoules. One cc. contains 
0.10 g. bismuth in the form of activated 
bismuth hydrate. Ten 1.50 cc. ampoules 
to a package. I.G. 

Glandubolin. Tablets contain 100 or 
500 units ovarium sicc. Packages of 
thirty 0.10 g. tablets. Ampoules contain 
10,000 units of ovarial hormone per cc. 
Three and 6 ampoules to a package. Sup- 
positories each contain 1000 units, 10 sup- 
positories to a package. Tablets contain 
1000 units of ovarial hormone, packed 10 
to a package. Chem. Fabr. G. Richter 
A.G., Budapest. 

Forapin Salve contains bornyl sali- 
cylate, salicylic acid, aqueous bee venom, 
allyl mustard oil, lanolin. Type I to I ce. 
contains venom equivalent to that from 6 
adult bees while type II contains equiva- 
lent venom from 10 bees. Packed in 20 g. 


tubes. H. Mack, Nachf., Ulm. 
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FLAX SEED 


Upon long standing flar seed mucilage has a tendency to form a 
slug at the bottom of the bottle with attendant thinning out of the 
contents. This happens notwithstanding 20% of alcohol as a pre- 
servative. Can you advise what will prevent this coagulation of the 
mucilage? Buffalo. 

Assuming that the mucilage contains nothing but water, alco- 
hol and flax seed, this looks to us like another preservative 
problem. Dilute alcohol is not a good preservative for materials 
of this kind. It seems to us that there is in fact too much alcohol 
in the product and that there should be a good preservative in 
it. Alcohol will coagulate a good many vegetable mucilages. For 
example the addition of alcohol to many mucilages will cause 
them to curdle like cheese almost instantly. 


DISINFECTANTS 


We are looking for as complete a list of the chemicals now known 
as we can get, and which added to a liquid soap will make a highly 
disinfectant preparation. Will vou kindly advise us where we can 
get such a list. 

Chilsons Modern Cosmetics contains a very exhaustive list 
of antiseptic substances among which may be mentioned as most 
commonly used or recommended are phenol, creosote, formalde- 


hyde and para amyl meta creosol. 


MOUTH WASH 


What equipment must we purchase to manufacture mouth wash 
on a fairly large scale? The wash we have in mind contains a fairly 
high percentage of essential oil. Portland, Ore. 

You will need a couple of glass-lined steel or stoneware tanks, 
a portable mixer, a filter, a chilling tank and a small refrigerating 
unit. The tanks are used for dissolving the ingredients in the 
wash, the chilling tank for refrigerating it before filtration to 


guard against turbidity. 


POWDER 


Vay we ask you a question about making powder? What kind of 
machine should we use lo make a powder so fine that it will suspend 
in water without stirring it? San Francisco. 

After looking over the enclosed formula we doubt if you can 
get a machine which will make the powder any finer. Every one 
of the included substances excepting the gum are usually three 
or four hundred mesh when bought in the open market. In any 
event the only thing which would be of any use excepting a 
pebble mill would be a high speed pulverizer, not because it 
would reduce individual particle any smaller, but because it 
offers a fast way of blending the ingredients. We'd mix the stuff 


2 


up thoroughly and then pass it through a pulverizer a couple of 
times, after which we'd sift it again to make doubly certain that 


it contained no particles larger than 200 mesh. 


TISSUE CREAM 


We are enclosing three formulas for tissue cream all of which 
contain cetyl alcohol. Upon standing a short time the creams assume 
a wrinkled appearance. In regard to formula No. 2 it develops after 
standing for two or three weeks a thin yellowish film which spoils 
the appearance of the cream and also small bubbles form on the sur- 
face. Can you advise us what to do to overcome these difficulties? 
Cleveland. 

We frankly are at a loss to understand why the cream wrinkles 
on the surface unless it is due to evaporation caused by too long 
a period of exposure during cooling. The discoloration is evi- 
dently due to the lanolin and to the lecithin, both of which will 
cause a slight discoloration in time. As to the bubbles it is hard 
to say what is causing this condition. Inasmuch as they do not 
form until the cream has been standing for some time, the ques- 
tion of filling temperature is out. It might be that your borax 
is impure, but more than likely the real reason is that the lecithin 
is decomposing and liberating a gas. Lecithin decomposes quite 
readily and it is our opinion that the preservative you are using 


is not the right kind. 
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READERS’ 


Inquiries must be addressed department on the 
letterhead of firms. Inquiries from private 


PRESERVATIVE 


We have noticed that most of the manufacturers of agar and 
mineral oil emulsion seem to have difficulty with spoilage and inas- 
much as we are going to put out a similar product soon, we'd ap- 
precialte any suggestions vou can give which will help us to avoid 
trouble. Los Angeles. 

Start out with a good preservative such as methyl parahydroxy 
benzoate. Sodium benzoate, which is often used, isn’t sufficiently 


preservative for this purpose. Use also a very good grade of agar. 


TOXICITY 


Can you inform us if there is anything in the literature regarding 
the toxicity of sodium cetyl sulfonate, sodium lauryl sulfonate, 
sodium olevl sulfonate, sodium stearyl sulfonate? Rochester. 

So far as we know these products are not toxic but they are 
still too new to be certain. We haven’t surveyed the literature 
and you realize that it would be too big a job for us to tackle. 
We'd advise you to get hold of a chemist who specializes in 
literature research and have him check it for you. This will cost 
a bit but if the matter is sufliciently important, it would be money 


well expended. 


CHOLESTERIN VS ABSORPTION BASE 


Can you tell us what the difference is between cholesterin and 
cholesterin absorption base? New York. 

Cholesterin may be described as the ultimate absorptive sub- 
stance of lanolin, whereas the base is a mixture of cholesterin 
with a part of the lanolin or petrolatum. 


Can you inform us whether there is such a thing as a water sealed 
percolator? We have the idea if we can make a water sealed per- 
colator we can minimize our alcohol losses considerably. Chicago. 

Standard water sealed percolators are built by a firm in your 


own city. In a separate letter we are giving you the address. 


LUBRICATING JELLY 


One of our customers is interested in a lubricating jelly for surgi- 
cal use such as lubrication of instruments and rubber gloves. This 
formula is the customary type but the stuff doesn’t keep well. Will 
you make some suggestions which will aid us to overcome this 
trouble? St. Louis. 

Preservative again. The base of this product is gum karaya 
and gum tragacanth. In view of the fact that a major portion of 
the inquiries which come to this department are in some way 
concerned with the failure to use preservatives, we are going to 
suggest to our readers to make sure always that a sufficient 
quantity of the right preservative is present in every formula 


which contains a vegetable or animal substance. 


FLAVOR 


We have been having a great deal of trouble with our tooth powder, 
which gives very good results, ercepting that the oil of peppermint 
we use fo flavor it disappears after a few days. We have been ad- 
vised to use a stronger oil or to fortify it with menthol but this doesn't 
taste so nice and we are nol sure it would stand up anyway. Will 
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QUESTIONS 


individuals cannot be considered. This service 
is limited to the trade only. 


you be good enough to look over the enclosed formula to see whether 
in your opinion there is anything in it to cause this difficulty? 
Philadelphia. 

Your formula contains sodium perborate which oxidizes the 
oil of peppermint. We suggest that you use oil of anise or 


wintergreen. 


SHINE 


Can you supply us with information about the new shine creams 
which seem to be so popular in Hollywood? We understand the 
creams are similar to a vanishing cream with something added to 
produce the shine. Evansville, Ind. 

If any of our readers have specific information we'd like to 
pass it on to our subscriber. We’ve had two or three inquiries 
about this product but unfortunately we have no dope on it. 
It seems to us that there or four per cent of mineral oil of the 
right viscosity would do the trick but we’re not sure. 


ASSAY METHOD 


Can you give us the reason why it is thal some drugs like digitalis 
and squill must be assayed physiologically? Philadelphia. 

In such drugs there are several active principles which cannot 
be separated by chemical means without changing their character. 


PODOPHYLLIN 


In your opinion what is the best way to precipitate podophyllin? 
We do not make a great deal and we had always used alum water 
lo precipitate the extract. But we have been informed that there is a 
belter method than that. Baltimore. 

If you don’t make very much podophyllin it would be cheaper 
for you to buy it, beside being a Jot less dangerous. However, 
you may have special reasons for doing the job yourself, so if you 
want to produce a clear colored podophy)lin use a dilute solution 
of hydrochloric acid. 


FLUFFING 


We have tried the method of fluffing dry crude drug extract recom- 
mended in one of the articles in your very valuable paper, but we 
haven’! had very much success with it. We run the extract down in 
@ vacuum pan until it is completely dry and then fluff it. Some 
limes it raises beautifully bul more often it doesn’t. We realize that 
when an operation is successful in one instance and not in another 
there must be something wrong with the operator or with the ma- 
terial. So any suggestions you have will be appreciated. St. Louis. 

We doubt if our subscriber is following the method outlined 
by us. The extract should not be completely dry because it is the 
vaporization of a residual amount of moisture which causes the 
extract to fluff. When the extract is too dry we suggest that you 
add a couple of pints of chloroform or alcohol to it before pulling 
a high vacuum on the pan. Of course you can not have too much 
moisture in it, but a little practice will enable you to be successful 
in all instances. 


OINTMENTS 


It will be sincerely appreciated if you will look over the enclosed 
formula and tell us why it gets gritty. We don’t want to have to mill 
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it because the chemicals in the ointment would require a mill con- 
structed of special materials and therefore very expensive. Isn't 
there some way of processing a product like this so that we don’t 
have to mill it? New York. 

Your ointment contains a number of high melting point sub- 
stances which apparently are cooling first and giving the gritti- 
ness to which you refer. Evidently you stop mixing too soon. 
We advise you to continue the mixing operation until the oint- 
ment drops to room temperature. 


PROTECTOR 


It will be very helpful to us if you will suggest a formula for a 
cream for protecting the hands. We have in mind to put oul a cream 
for garden workers and housewives. Des Moines. 

Try this. Pulverized neutral white soap 10 parts, triethanol- 
amine 2, titanium dioxide 2, lanolin 2, glycerin 4, gum arabic 4, 
water 76. 


FOAMING 


We are having a great deal of difficulty with the foaming of a 
percolate we are running down in an atmospheric still. We never 
had much experience with the product and it occurred to us that 
possibly our still hook-up isn’t right for products that foam exces- 
sively. We are enclosing a crude drawing of the hook-up to give you 
an idea of it. Pittsburgh. 

Your still is not the right type for foamy products. If you have 
room you might overcome the trouble by putting ‘a long goose 
neck and a foam trap between your still and the condenser or 
you might add foam reducers such as the alcohols between 
Cg and Cjyo. They may help. 


ADDRESS ON LABEL 


We have been manufacturing a line of perfumes and cosmetics in 
Canada and in Paris for many years, our label bearing our name 
and the address as Montreal-Paris. We are now planning to man- 
ufacture in Buffalo for the American market, but we do nol like lo 
put the name of this city also on our label. Will you kindly tell us if 
it is necessary for us to do so? In view of the fact that a new law is 
being proposed in your country, do you think it would be wise for us 
to anticipate this Act and have the labels prepared accordingly? 
Montreal. 

Under the Food and Drugs Act of this country it is not neces- 
sary for you to mention your address on the label of perfumes and 
cosmetics for two reasons. First, the Food and Drugs Act does 
not apply to perfumes, and only applies to cosmetics for which 
therapeutic claims are made, and secondly, the Act does not 
specify that any address must be given on any product to which 
the Act does apply. However, the proposed Food, Drugs, and 
Cosmetic Act will cover perfumes and cosmetics and will also 
require the full address of the manufacturer to appear on every 
product within the purview of the Act. This Act is now being 
discussed in Congress, with a fair chance of being enacted into 
law. However, it will not become effective until one year after its 
enactment. Therefore, we would suggest that you have a year’s 
supply of labels made up without the Buffalo address, and then 
if the new Act has been enacted you can make the necessary 
change. We do not believe that it would be possible for you to 
prepare a label that would anticipate the new Act for the reason 
that you can not tell what the final provisions of the Act will be, 
or what the regulations prepared for the enforcement of the Act 


will particularly specify. 


NO PERMIT 


We are planning to market some proprietary medicines under 
some excellent new formulas which we have developed. Is it neces- 
sary for us to obtain a permit, and where shall we apply for it? 

There is no permit necessary to manufacture medicines. How- 
ever, you had best have your label and literature inspected by an 
expert as your product is liable to be seized by enforcement offi- 
cials of the Food and Drug Administration if it in violation of the 
provisions of the Food and Drugs Act. 
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BENZOATE OF SODA 
BENZOIC ACID BENZYL CHLORIDE 
BENZALDEHYDE 


Acetyl Salicylic Acid Formaldehyde Creosote 

Salicylic Acid Para Formaldehyde Creosote Carbonate 
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Minor Salicylates Silver Proteins Bromides Potassium Guaiacol Sulphonate 
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RAW MATERIAL MARKETS 


Citronella Oil 


in Price Position 
Favorable to Manu- 


facturing Consumers 


Considerable interest is centered in the 
market for citronella oil as the advent of 
Spring increases the interest shown by 
manufacturers of anti-mosquito prepara- 
tions. 

The current spot market position seems 
favorable to buyers for consumption at 
this time for both the Ceylon and Java 
grades, primarily because of the price posi- 
tion. There has been no recent show of 
strength which would indicate an advanc- 
ing tendency when the large volume of 
buying sets in but this is primarily due to 
the increase in imports both in 1933 and 
1934. The United States imported ap- 
proximately 1,865,365 pounds of citronella 
in 1933 and 2,185,931 pounds in 1934. 
These figures contrast with imports for 
1929 of 1,327,143 pounds; 1930, 1,105,989 
pounds: 1931, 1,030,296 pounds and 1932, 
1,508,017 pounds. On the other hand 
present prices are quite favorable when 
comparisons are made with the schedules 
prevailing in previous years. The price to- 
day in New York is 30c per pound for 
Ceylon oil in drums and 33c per pound for 
Java in drums. A checkup of prices over 
the past 10 years do not show that citron- 
ella ever sold lower than today’s price and 
for the most part the prices ranged con- 
siderably higher. 

It should therefore seem that although 
statistically the position is not one of 
material strength because of the preval- 
ence of ample supplies here, the price 
situation is such that further recessions 
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Photo Courtesy ‘Manufacturing Chemist" 


Thunderstorm on the Malayan Coast 
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g, 1810, Gomez, a Portuguese Naval surgeon, sep- 
arated Cinchonine from total alkaloids which were 
then found to be present in Cinchona Bark. In 1820, 


Pelletier and Caventou isolated Quinine from the Bark. 


The isolation of the two remaining principal alkaloids, 
Cinchonidine and Quinidine, was the subject of fierce 
controversy owing to muddles in nomenclature, but 
by 1850 the “Big Four” were known and recognized. 


As a natural sequence of the isolation of these alka- 
loids, came their manufacture. 

During the past 50 years, N. Y.Q. has produced many 
millions of ounces of Quinine Sulphate and the other 


salts of Quinine. The purity of all our Quinine Salts 


is in strict accordance with U.S. P. requirements. 


Specify N. Y. Q. on your orders 
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MANUFACTURERS OF 


Bismuth Subcarbonate 
Bismuth Subgallate 
Bismuth Subnitrate 

and other Bismuth Salts 


Brucine Alkaloid 
Brucine Sulphate 
All Salts of 


Cinchona Alkaloids 
Codeine Alkaloid 
Codeine Phosphate 
Codeine Sulphate 
Iodine Resublimed 
I[odoform 
Menthol-Y 
Morphine Alkaloid 
Morphine Sulphate 


Opium Gum 
(Gran. and Powd.) 


Potassium Iodide 
(Cryst. Gran. and Powd.) 


Quinine Sulphate 
and other Quinine Salts 


Strychnine Alkaloid 
Strychnine Sulphate 
Thymol Iodide 








THENEW YORK QUININE & CHEMICAL works 


GENERAL OFFICES 
99-117 North Eleventh Street, New York, Borough of Brooklyn 


ST. LOUIS DEPOT 
403 North First Street, St. Louis, Mo. 
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are not iikely. It would seem that manu- 
facturing consumers could cover at ieast 
part of their requirements at once to 
advantage. 

E. W. Bovitt in the ‘Manufacturing 
Chemist,” states that citronella oil is an 
important product of Ceylon and also of 
Java. The two oils, however, differ ma- 
terially from each other, although the 
grass they are distilled from is all of Ceylon 
It is principally used in soap and 
in the 


origin. 
anti-mosquito preparations and 
manufacture of synthetics. Many years 
ago it became customary in Ceylon to 
adulterate citronella oil with kerosene, and 
so deeply rooted became the custom that 
the oil is now generally sold under a guar- 
antee not of purity but of solubility, which 
merely puts a limit to the degree of adul- 
teration. It is deplorable that the trade 
should thus have made itself a party to 
such a malpractice, but the Government of 
Ceylon must take some of the blame. Cey- 
lon exports about 550 tons a year of this 
oil, practically all of it adulterated. 

Java citronella oil is distilled from the 
freshly-cut grass Cympopogon Winter- 
ianus and, because of the excellent meth- 
ods of propagation and cultivation is con- 
sidered superior in quality to the Ceylon. 
In Java there is a splendid Agricultural 
Department which looks after the interest 
of growers and producers of citronella oils 
and backs up field trials with laboratory 
experiments to an extent not prevalent in 
Ceylon. Java oil has always, therefore, 
been at a premium over the Ceylon ma- 
terial. This differential is usually 3c or 4c 
per pound. 

Practically the whole of the world’s sup- 
plies of Java citronella oil is produced in 
the Dutch East Indies. The grass is 
planted in the autumn and the first cutting 
can be made six months after planting. 
Thereafter the grass can be cut about three 
times a year. The grass is distilled in a 
variety of ways. The small cultivators, 
mostly Chinese, still use comparatively 
primitive stills, whereas many of the large 
producers have installed modern appli- 
The general characteristics of the 
oils produced, however, appear to be much 


ances. 


the same. 

There have been many changes in the 
production, use and importance of essen- 
tial oils during the past ten or twenty 
years, and Java citronella oil provides one 
of the most striking examples. From being 
almost unknown it has become probably 
the most important oil used by the makers 
of household soap and anti-fly and mos- 
quito preparations. It is, moreover, the 
basis of a number of synthetic perfumes 
and isolates, such as artificia’ geraniums, 
geraniol, citronellal, citronellol, hydroxy- 
citronellal, etc. 
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Cutting Citronella Grass in Ceylon 


Mint Oil Firmer 


Further Price Declines in Peppermint and Spearmint Not Likely 


The market for mint oils was without 
apparent price feature but these oils were 
the subject of considerable speculation as 
to their future trend. The concensus of 
opinion generally seemed to be that pres- 
ent prices were favorable to manufacturing 
consumers and more than one quarter ex- 
pressed themselves as somewhat surprised 
at the prices at which some holders of oil 
on spot were willing to part with it in view 
of general conditions. 

Current spot market prices are lower by 
far than the prices which prevailed last 
Fall, when the reports of a short crop sent 
these oils to much higher levels, and are 
generally below an average for the mint 
oils. At present ranges of a minimum of 
$2.85 for natural peppermint, $3.10 for 
vedistilled and $1.65 for spearmint, it 
would not seem that further recessions 
could reasonably be expected as the re- 
maining oil in the primary market is not 
excessive and is held in firm hands. It 
should a'so be born in mind that most of 
the dealers stocked up on the last crop at 
prices which would not stand much further 
downward revision. 

Planting of the new crop will soon get 
under way and it is generally felt that be- 
cause of generally adverse conditions the 
outlook was for a subnormal acreage this 
year. Lower production ‘s increasingly 
serious because of the steadily growing ex- 
port trade which cuts heavily into total 
stocks available. 

Exports of 238,000 pounds of pepper- 
mint oil from the United States in 1934 
nearly equaled the high record of 263,000 
pounds established in 1932. The tendency 
is for an increasingly large percentage of 
the domestic output to be sold in foreign 
markets. In 1934 approximately 47 per 
cent. of the total crop was exported, com- 
pared with 62.8 per cent. in 1932, 33.6 in 
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1931, 21.1 in 1930 and 20.6 in 1939. There 
has been a sharp curtailment of domestic 
production during the years in which ex- 
ports have increased. The output of pep- 
permint oil fell from 1,103,000 pounds in 
1930 to 411,000 in 1932, but rose to 503,000 
pounds in 1933. Figures for 1934 are not 
available. 

Prices of peppermint oil for export have 
increased somewhat; the declared value 
per pound averaged $2.85 in 1934, as 
against $2.41 in 1933, but part of this in- 
crease may be accounted for by the de- 
creased value of the dollar. The value of 
exports in 1934, amounting to $679,000, 
was greater than the previous 3 years, 
when receipts for shipments to foreign 
countries totaled $438,000, $455,000 and 
$567,000. The United Kingdom is the 
largest foreign customer. 

The culture of peppermint and spear- 
mint and the distillation of oil from these 
plants in the United States is centralized 
in Indiana, Michigan, western Oregon and 
Washington, and in a few other localities 
where conditions especially favor the crop, 
but the industry is capable of considerable 
expansion in these and other localities if 
greater commercial demands for the oil 
should develop. The total area of mint 
under cultivation in the United States is 
estimated at about 35,000 acres, of which 
about 10 per cent. is spearmint. 

Mint culture was first introduced in 
New York, but declined rapidly there 
when large areas of fertile muck land in 
southern Michigan and northern Indiana 
were found to be well adapted to the crop. 
In this region mint culture has become 
highly specialized. Similar types of land 
are in successful use for mint in the Pacific 
Northwest, from which region about 15 
per cent. of the total production of mint 
oils in this country is obtained. In recent 
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VANILLA BEANS 


For over 75 years the recognized 
source of supply 
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**Look for the Symbol of Standardization” 


GUMS 


Tragacanth 


Arabic Karaya 


All powdered gums standardized by 
Laboratory Control 


THURSTON & BRAIDICH 


55 Vandam Street New York 
Represented in Chicago by A. C. Drury & Co., Inc. 

















A THRIFTY | 

GUEST | 

DECLARES 
HIMSELF 


Mr. H. H. Eager is a pharmaceuti- 











al salesman. Many times he has 

been our guest at the McAlpin. He 
frankly complimented the McAlpin 
by writing. 





**...and the MecAlpin is one hotel 
where I get everything I pay for... plus 
a lot of service I don’t pay for... yet re- 
gardless of what I could afford to spend, 
my respect for value would direct me to 
the MeAlpin.”’ 

From the private files of the McAlpin 


That’s the way all thrifty visitors to New York feel 
about the MecAlpin. Large, luxurious rooms, excep- 
tionally convenient location, 100°; service, fine food 

. and all at a cost which has made the MeAlpin 


famous for hotel value. 
JOHN J. WOELFLE, Manager 


from from from 
5950 54.00 550 
SINGLE DOUBLE TWIN-BEDDED 


FREE: An interesting folder fully describing ALL 
the features of Hotel McAlpin. Please write for it. 


HOTEL M°ALPIN 


“‘The Centre of Convenience’’ 


BROADWAY at 34th STREET, NEW YORK CITY 





Floral and Aromatic Raw Materials 
Perfume Oils, Turtle Oil 100% 


LILAC FLOWERS ESCO 


Y Price: $30.00 per Ib. Trial ounce $2.00 
<> A high grade flower oil for extracts, 
% faithfully reproducing the exquisite 


odor of fresh lilacs. 


in SEEBACH Co 


920 Broadway, New York 
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SUPPOSITORY and 
LIPSTICK MOLDS 


Furnished in special composition white metal or brass 
in sizes ranging from 36 to 144 according to your re- 
quirements. 


Presses for rouge and compact cakes. 


HIGHEST GRADE MACHINISTS, Inc. 


163 W. 22nd Street New York City 














Purified 


Cosmetic Colors 


(First Producers of Certified Colors) 


H. KOHNSTAMM & Co., INC. 
83-93 Park Place New York 
ESTABLISHED 1851 


Chicago Philadelphia Los Angeles 
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Fine Aromatic 
Chemicals 


Perfumers’ 
Raw Materials 


Face Powder Base Z 
To improve your face powder 


Cremolin 
To improve your lipsticks 


GENERAL DRUG COMPANY 


170 Varick Street New York 
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years the industry has been developed on a 
commercial basis in central California and 
eastern North Carolina. 

Mint growing, if intelligently conducted, 
brings fair acreage returns to those who 
engage in it as an established farming 
operation. The crop is very susceptible to 
unfavorable weather, however, especially 
in the Spring, and the yield of oil per acre 
therefore varies greatly from year to year. 


PSYLLIUM SEED—Imports in 1934 
showed a decided decline in both quantity 
and value, although there was little change 
in the average declared value per pound 
approximately 0.065). While psyllium 
seed can probably be grown in the United 
States—and such an undertaking has been 
considered—potential production should 
approach such a project with a knowledge 
of not only the high declared value per 
pound that prevailed during and prior to 
1931, but the 1934 figures as well. 


Details of the trade follow: 


Year Pounds Value 

1931 $,846,000 $690,000 
1932 5,503,000 466,000 
1933 4,403,000 247,000 
1934 p 1,645,000 = 106,000 


ANISE—Prices continued very steady 
and the undertones reflected the position 
of considerable strength prevailing in the 
primary market. Interference with the 
regular transaction of business in this item 
in China has made the transhipment of 
upplies uncertain with the result that im- 
po ters have had to regulate their prices 
on the basis of uncertain replacement costs 
and irregular supplies available. The fact 
that business on spot has been below 
normal accounts for the failure of this oil 
to show still higher levels and the prevail- 


ing price of from 47¢ to 50c per pound. 





The Sandal Tree grows in the Mysore State 
and is the source of Sandalwood Oil 
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Bulgarian Peasants engaged in what must surely be a pleasant task—collecting roses 


Lavender Oil 


LAVENDER OIL—Probably the out- 
standing feature of this market was the 
fact that some sellers on spot are willing to 
dispose of their holdings at prices that 
were said to be entirely out of line with the 
statistical position of this item. This was 
particularly true of the lower qualities of 
oil. Demand here has been rather dis- 
appointing, it is true, but underproduction 
from the last crop was such as to be con- 
sidered quite serious. It is said that the 
market has to no extent reflected the con- 
ditions in the producing centers and that 
price advances have been nominal when 
the true supply position is taken into con- 
sideration. 

Prices ranged on spot from $3.75 to 
$6.50 this spread covering the various 
quality oils that have the widest sale. 
There are, of course, some specially pro- 
duced oils that sell above this range of 
price. 

It would seem that a buying move of 
any proportion would be the only incen- 
live necessary to advance price much 


above these levels. 


CLOVE OIL—This market is quiet and 
distillers are offering spot goods at 85c per 
pound in drums with the range to 92c in 
bottles. The conservative nature of new 
business was a competitive factor that was 
without relation to developments in the 
raw material market. At the source the 
raw material has been fairly stable. 


SAGE—Quotations were reduced 35c 
per pound to the basis of from $1.75 to 
$1.80 per pounds. Savings in replacement 
costs have been effected and that has 
caused a substantially greater competition 
in local circles. Demand was but fair. 
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Bulgarian Rose Oil 


BULGARIAN ROSE OIL—Production 


for the past three years were as follows: 


1932 1933 1934 
Flowers, kilog. 7,746,200 12,639,000 5,975,000 
Oil, kilog. ; 1,891 3,450 1,743 
Area, hectares 7,103 7,298 7,050 


Stocks held by the Agricultural and Co- 
operative Bank at the close of 1934 were 
estimated at 5,000 kilogs. Exports for 
1934 were estimated at 1,400 kilogs.. 
valued 40,000,000 leva compared with 1.- 
413 kilogs. (52,000,000 leva) in 1933, and 
919 kilogs. (38,000,000 leva) in 1932. Of 
the 1934 shipments France took 40 per 
cent.; Germany 16 per cent.; United King- 
dom 11 per cent. and the United States 
and Switzerland 9 per cent. each. 

Reports in the Bulgarian press of March 
15 state a law on rose culture has been 
passed “to regulate the production of the 
Otto of roses, and to give a guarantee pure 
Otto of roses to the perfume industry, the 
production of Otto of roses and concrete 
is entrusted to the Banque Agricole of Bul- 
garia and the qualified producers and ex- 
porters of Otto of roses.”’ It is understood 
that distillers will have freedom of action 
to distill and export this year’s crop. It 
would appear that Government interven- 
tion will be limited to controlling the price 
of flowers and ensuring payment to the 
growers, and later ensuring that the oil 
shipped is pure. 


CITRAL—Reduced making the market 
$2.40 to $2.50 per pound. Competition 
was more active and sellers were disposed 
to meet reasonable bids of buyers. 


CORIANDER— Quotations on this oil 
have been lowered to the basis of from 
$3.30 to $3.50 per pound as to seller and 
quantity. This was an extension of the 
decline developed not so long ago and was 
induced by the narrow buying movement. 
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It’s easier now 


to make better 


CREAMS AND 
OINTMENTS 


Creams and ointments are better today than 
they used to be. New technical developments 
have practically eliminated many of the old 
troubles which used to bother the cosmetic and 
pharmaceutical manufacturers, cause returned 
goods or leave inferior products on sale. 





One of the most important of these developments 
is the absorption base. Its use has grown enor- 
mously in the last three years, so that today many 
manufacturers are producing far superior creams 
and ointments with far less trouble and worry 
through the use of this valuable chemical achieve- 


ment, 





The first absorption base to appear on the Ameri- 


can market was Falba. This was five years ago. 
When first offered to chemists, it was examined 


and tested for many months—it was put through 
all the tests a conservative chemist gives to a new 


but interesting product. 





The widespread use of Falba today by so many 
leading houses testifies to the value of this prod- 
uct. It makes a better cream or ointment physi- 
cally, it gives valuable therapeutic advantages 


and it materially increases the ease of 


manufacture. 





Falba is the heart of Lanolin. It is a highly con- 
centrated oxycholesterin product possessing re- 
markable skin healing and skin absorption prop- 


erties. It makes lustrous creams, whiter and less 
= 


greasy creams. Falba will absorb 5 times its 
weight in water and I part Falba replaces 14 parts 


Lanolin. 
If you have not tried Falba, let us send you 


samples, formulae and complete information for 


any product you have in mind, You will find it of 
exceptional value for Toilet Creams—Cold, Tissue, 


Vanishing, Cleansing, Shaving and for Ointments, 


Falba is made in the United States 


Write for samples, formulae and data 


Fa eh 


Pfaltz & Bauer, Inc. 


300 PEARL STREET NEW YORK, N. Y. 





VISCOMETER 


i SUPERIOR QUALITY 


Powdered: 








UMS 


We specialize in the 
following Gums in all 


grades, Whole and 


Tragacanth 
Karaya 
Arabic 


Direct connections in 


* country of origin 


FRANK-VLIET CO., Inc. 


160 Water Street New York, N. Y. 


Telephone: JOhn 4-1915—1916 


Also 
Cosmetic Colors 


LEEBEN CHEMICAL CO 


Successors to H. Lieber & Co., Inc. 


389 Washington St., New York, Tel.: WAlker 











—COLORS— 


CERTIFIED ; TECHNICAL 





DR. STHAMERS SAPONINE 
The perfect foam producer 


are known for their absolute Purity, 


Leeben Colors Strength, Uniformity, and Solubility 





«¢ Pee. 
5-0210, 0211 























Machinery 


COATED AND UNCOATED 


Handling or Chipping 


JOHN W. AYERS & 
Bloomfield, N. J. 


Machinery since 1883 





Tablet Counting 


Accurate, Speedy and Visible Count without 


Send sample container and tablets for quotation 


Manufacturers of Tablet Counting and Filling 


TYPES 


SON 
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Vanillin 


Vanillin prices are now the lowest in his- 
tory, and it appears probable that this new 
low level of price may be considered by the 
manufacturers as more in keeping with 
general conditions, lower costs and lower 
priced raw materials. It is probable, too, 
that at these lower levels, there will be a 
larger proportion of vanillin used than 
heretofore. This may be the expectation 
of the manufacturers. 

Some unintentional misinterpretation of 
conditions existing was stated and inferred 
in our last issue, in that there does not 
seem to have been any actual price war 
but, by a natural process, prices declined 
to lower levels. We also understand that 
a price differential exists between guaiacol 
vanillin and eugenol vanillin and that both 
articles do not sell at the same level as 
previously advised by us. The lower price 
of clove oil, as well as lower raw material 
costs for the manufacture of guaiacol vanil- 
lin, made it a natural price reaction. 

While it does not appear to us that there 
is any immediate price change in prospect, 
it would be natural to assume that the next 
price movement, when it does come, will 
be upward; and at the present levels of 
price it would only be good judgment to 
keep well covered as to future supplies. 





The Lavender Harvest 


Short Crop of Arabic? 


GUM ARABIC—The feature of the 
gum market was the sharp advance in all 
grades of Arabic. Prices are now at the 
highest levels to be reached in a very long 
time. Amber sorts is being quoted at from 


Bourbon Vanilla Beans Stronger Again 


This Item Again Reflecting Statistical Position 


In December [ast year the Bourbon 
beans started on a decline which placed 
the spot market at $2.20 per pound as the 
low for 1935. This tendency toward lower 
prices now seems to have been arrested as 
the past weeks saw an advance of 5c per 
pouna placing the range at from $2.25 to 
$3.00 as to quality. 

The improvement in the price situation 
was traced to a sharp drop in offerings of 
shipment goods from the primary market. 
Bourbon beans are still in a very strong 
position statistically and likely to continue 
so for several years. This strength, it is 
said, is considerably greater than most 
manufacturing consumers are aware of. 

A cross section view of the opinion of 
the principal importers would indicate that 
they are not favorable to another steady 
upward climb which would place the beans 
at levels reached during the latter part of 
last year. More stability would be wel- 
comed in this market as at the higher levels 


demand fell off considerably. There has 
also been several factors that will be 
damaging to business should prices for 
vanilla beans advance much above present 
leveis. Alcohol has just been advanced 
1c per gallon and this makes for higher 
cost in manufacturing extracts. Vanillin, 
onythe other hand, a material that com- 
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petes with vanilla beans as a flavoring 
raw material has declined sharply during 
the past several months and is now offered 
as low as $2.90 per pound. This is the 
lowest price at which vaniilin has ever 
sold. 

Mexican beans, however, show an easier 
tendency. A recent decline was noted in 
the whole beans placing the price range at 
from $3.25 to $4.00 per pound. Little 
business has been done recently in the 
Mexican grades and the market was more 
or less reflecting the previously easier tend- 
ency ‘n the Bourbons. 


Foreign Trade 

United States ‘oreign trade ‘n chemicals 
and allied products, both exports and im- 
ports, increased in January, 1935, the 
former advancing 4 per cent. and the ‘atter 
17 per cent. in value over January of last 
year, according to a report of the Depart- 
ment of Commerce. 


BUCHU— Quotations declined still fur- 
ther and the market was confirmed on a 
basis of from 26c to 28c per pound. Some 


dealers expressed the opinion that a re- 
vival of more active trading would come 


and eventually check the downward move- 
ment. 
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12l4c to 14%c per pound as to quantity 
whereas a normal price range for this 
grade of gum is from 9c to 10c per pound. 
White number 1 is being offered at from 
2lc to 22c per pound an advance over 
previous prices of le per pound; seconds at 
from 19c to 20c is an advance of le per 
pound and powdered gum U. S. P. at from 
16%c to 20%c per pound is an advance of 
2c per pound. 

The spot market position is a reflection 
of conditions prevailing in the Sudan 
where it is said that within the past several 
weeks prices were advanced 50 per cent. 

In our issue of February we pointed out 
that reports were being received from the 
primary market that indicated the new 
crop would be smaller because of rain 
damage and a fire that destroyed part of 
the new crop. The exudation of gum in 
the trees is natures way of protecting the 
tree against the terrific heat of the Sudan 
country and the continuance into the col- 
lection season of unseasonable weather not 
only delays the collection but seriously 
effects the supply. 

The collection of the new crop is now 
about half over and present information is 
that the collection has been only half of 
what was obtained from the previous crop. 
There are about four months of collection 
time remaining on this crop and the situa- 
tion could be changed during that time. 
In fact collection of gum continues up 
until the rainy season again sets in, after 
which the trees do not produce and the 
season is over. 

Total gum arabic shipments from the 
Sudan for the month of December, 1934 
totaled 1,416 tons, compared with 1,509 
tons in December, 1933. Total for the 
entire year 1934 amounted to 21,022 tons 
as compared with 17,089 tons during 1933, 
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A-~A BRAND | 
dinest vedicinal Suality | 


The recognized standard, known 
for its high vitamin contents. Guar- 
anteed the finest Norwegian non- 
freezing medicinal cod liver oil. 


POULTRY GRADES 


For animal and poultry feeding 
Highest vitamin potency 
Packed in barrels or drums 
Write us for quotations 
For Spot Delivery or direct shipment from Norway 


BRODR. AARSAETHER * 
AALESUND , NORWAY 


P.R. DREYER Inc. 
Sole Representative in the United States 
12 EAST 12th STREET 
NEW YORK, N. Y. 





























CHICAGO PHILADELPHIA KANSAS CITY 
BALTIMORE ST. LOUIS CINCINNATI 
LOS ANGELES SAN FRANCISCO DETROIT 




















What an ideal HOTEL 
for your CONVENTION! 


Unequalled facilities and perfect location directly on the 
Boardwalk — Just a few minutes from the World’s largest con- 
vention hall—Convenient to all transportation—Ample parking 
space and private garage. Complete Hotel Service. 
Spacious Sun Decks—Large Swimming Pool 
Bar—Grill—Cocktail Lounge 

Many activities and enjoyment for all with Golf, Fishing. 
Tennis, Horseback Riding right along the Beach and all 
available to Convention Guests. 


Write for Special Rates and outline on arrangements to 
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ATLANTIC CITY, NEW JERSEY 

















Founded 1854 


FEZANDIE & SPERRLE, Inc. 
205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 


LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SOAPS Ete. 


Sd 


Your inquiries are invited 


PSYLLIUM 
SEED 


FRENCH — INDIAN 


Carefully cleaned. Lowest market prices. \| RU F 5 
Send us your inquiries. 















Peek $ VELSOR 


INCORPORATED 
YORK 


pe CITY, NJ. 
E 3-8617 



































GUMS 
Arabic, Tragacanth, 
Powdered in our own mills under 
laboratory control 


VISCO GUMS 


for wave set solutions 


SULPHONATED 


for Soapless Shampoos 


JACQUES WOLF &CO. 


MANUFACTURING CHEMISTS AND IMPORTERS 


PASSAIC. N. J. 


Karaya 


OILS 
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GERANIOL 


for Soap 


In various grades to meet every 
requirement as to price. 


A. M. TODD COMPANY 
KALAMAZOO MICHIGAN 
Business Established in 1869 
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50 Raw Materials—Weighted Index 
1926 Average Prices Equal 100 


Prices 1929 1930 1931 1932 1933 1934 


1928 1935 


Changes in items included in the DruG aNp Cosmetic IN- 














T ar T a 

DUSTRY index of prices resulted in a net change from 67.4 in | 
March to 67.8 in April. 

Three price changes in the medicinal chemical group re- 100 
sulted in an increase in the index from 74.4 in March to 75.0 
in April. Alcohol, foreshadowing larger increases later in the 80 
year, rose from 34 cents a gallon to 35.5 cents; cod liver oil 
rose 50 cents to $25.50 a barrel: menthol broke to $2.95 from 60 
the previous $3.20. | 

The botanical index dropped off from the previous 68.7 to 
68.0 for April, four items decreasing in price with no increases. 40 | | 
Agar declined 3 cents to 52 cents; belladonna dropped to 14 
cents; buchu lost 2 cents to be quoted at 26 cents while digi- 20 | 
talis dropped to 28 cents. | if 

Only three price changes occurred among components of the o |* | | | | | x“ 

4. 








essential oil index as compared with seven changes in the pre- 
ceding month. The index itself rose from 53.1 to 53.5. Berga- 
mot increased from $1.45 to $1.50; clove oil dropped 6 cents to 
85 cents and lemon oil rose to $1.35. 

A very small change in the cosmetic raw material index, 
from 72.0 to 71.9 was the net result of four changes in price. 


25 Cosmetic Raw Materials—Unweighted Index 
1926 Average Prices Equal 100 
1928 1929 1930 1931 1932 1933 1934 1935 




































































Alcohol increased, gum arabic moved up one cent to 21 cents, ] T T 
the highest quotation since August 1931; balsam copaiba de- | | 
clined one cent to 19 cents while menthol decreased in price. 
100 } 4 2 oe 
| 
15 Essential Oils—Weighted Index 80 
1926 Average Prices Equal 100 60 
1928 1929 1930 1931 1932 1933 1934 1935 
TTT | | ° 
| | 
| | | | 20 
100 | | | - 
| 0 i* 
80 
60 ALCOHOL—Prices on all formulae of 
=p Sap denatured alcohol were advanced 1 lc per 
40 gallon as announced by distillers to cover 
business for delivery during the second 
20 quarter of this year. The new price sched- 
- ules become effective as of April Ist. A 
0 — change from the previous schedule was 


that New York spot prices will be the same 
as those at the production points. This is 
expected to clean up certain unfavorable 


EPSOM SALTS—Domestic producers _ basis of from 7lc to 76c per pound. Both 


reduced quotations 25c per 100 pounds as 
the result of a competitive movement that 
had been slowly gaining ground for some 
time past. This change in prices was the 
first to be made in this item for several 
years. Sale of imported goods has de- 
creased to such an extent that some foreign 
importers have practically ceased to offer 
it. The domestic price range is now from 
$2.00 to $2.35 per 100 pounds. 
MERCURIALS—Prices _ for 
were reduced to $1.05 per pound and those 
for corrosive sublimate were lowered to the 


calomel 


developments were caused by the sharp 
competition that had brought about the 
several declines in quotations for these ma- 
terials. Other mercurials were unchanged. 

VETIVERT BOURBON—Prices were 
advanced once more, the market going to 
from $12.50 to $13.00 per pound. 
small offerings have been coming from the 


Very 


primary market and each offer has been at 
a higher price. An improved consumer re- 


quest also assisted in developing the higher 


conditions existing heretofore. 

The advance in alcohol prices was in line 
with market expectations, the strength of 
raw materials and the outlook for business 
plus the upward trend of costs in general. 

GOLDEN SEAL ROOT—Quotations 
advanced further, whole root going to from 
$1.30 to $1.35 per pound and powdered 
selling at from $1.40 to $1.45. This was 
merely an extension of the previous trend 
and was caused by the further decline in 
the less than normal stock reserves. 





spot prices. 


15 Medicinal Chemicals—W eighted Index 


15 Botanicals—Weighted Index 
1926 Average Prices Equal 100 


1926 Average Prices Equal 100 
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IN BRAZIL.... 


() LL c fu musta 


—is the only publication devoted exclusively 
to the Toilet Goods, Perfume and Cosmetic 
Industry in Brazil. 


Official Organ of the Association of the 
Brazilian Perfumers. 


Circulating in all South American Republics. 


Send for advertising rates and for 
sample copy. 


* 
CAIXA POSTAL 3101 
RIO DE JANEIRO - BRAZIL 








PRIVATE FORMULA WORK 


Cosmetics 
Suppositories 
Vaginal Jelly 
Pharmaceutical Preparations 
Manufacture and Distribution 
Also headquarters for Drugs, Chemicals, Essential 
Oils and Allied Products 


EHRMANN-STRAUSS CO., INC. 
903 West Houston St., New York 
“IF IT’S A DRUG—WE HAVE IT” 





Rivista Italiana 


delle Essenze, 


Seventeenth 
Year of Publication 


dei Profumi 
e delle 
Piante officinali 





Official Organ 
of the Fenachimicj 














Director: Dr. E. Fenardli 


Producers of Aromatic Substances 


for Perfumery: 


Manufacturers of Articles used in 
the Perfumery Trade: 


This is the Periodical in which to 








Editorial . 

Office Advertise effectively in Italy. 

— Make Use of its Advantages. 

S. Vincenzo Sample Copy and Tariff on Request. 











N38 -- Milano -- P. O. B. 850 -- Tel. 31-216 


Sant creas 
with American 


Uyntnetic VU 


ISERMANN 


LYMAR 


An odor of outstanding freshness, with a final note of ingra- 
tiating and persistent sweetness. For Perfume, $22.00 per lb. 
For Powder, (Lymar F. P.), $12.50 per Ib. For,Cream, 
$11.00 per Ib. 











Samples on request 


Van Dyk & Co. 


Incorporated 1904 


Pioneer American Manufacturers of 
Aromatics 


Executive Offices and Works: 57 Wilkinson Ave., Jersey City, N. J. 














i\ SEYDEL CHEMICAL CO. 
i Jersey City, N. J. : 
Phone—Bergen 3-7047 


ANTIMOL 


A preservative of high efficiency 





Economical and harmless 


Leaflet on request 














QUININE 


Sulphate and Minor Salts 
& 
CAFFEINE ALKALOID 


R. W. GREEFF & CO., INC. 


10 EAST 40TH STREET NEW YORK 
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BILE SALTS 
CHOLESTERIN 
IRON PEPTONATE 
a ee 


THE WILSON LABORATORIES 









PReLCPePePLLPELEPEPEPEPELEPEPEPEEEPREEER 


4221 So. Western Ave., Chicago, 'Ill.! 
also 


816 First Ave., New York 
24 Oregon Ave., Philadelphia 
869 Folsom/St., San Francisco 
1807 E. 9th St., Los Angeles 
619 Clark Ave., St. Louis 


PRPPPPPPeeeeeeee 


PUPlewae 


oT VI To VIIa o eI IIT Ow ao oO II TIO TAT TIO TO COO Moai ool 


FAP GIGI IVI II aT ooo Ia Tao a TI Ada oeaelel dealaleje) 


ESSENTIAL OILS, AROMATICS, 
PERFUME and FLAVORING MATERIALS 


Distinctive perfume and flavor materials 
which when used in your preparations will 
bring repeat orders because they are differ- 
ent from the ordinary run of products. 


COMPAGNIE DUVAL 


121-123-East 24th St. New York 











BOUND COPIES 


THE DRUG AND 
COSMETIC INDUSTRY 


So that you may have a permanent record of the 12 issues 
of 1934 we have bound in durable cloth a limited number 
of the past year’s issues. Two volumes—6 issues to the 
volume—complete at $10.00 postpaid. 





Send check to 


THE DRUG AND COSMETIC INDUSTRY 
101 West 31st Street New York City 
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ABBOTT 


CHEMICALS 


“ALS 


















SYNTHETIC MEDICINAL CHEM'* 
Acriflavine Neutral 
Acriflavine Acid 
Barbital 
Barbital Sodium 
Benzocaine 
Chloramine 
Cinchophen 
Neocinchophen 
Phenobarbital 
Phenobarbital Sodium 
Procaine Hydrochloride 
Procaine Base 
Proflavine 

ALKALOIDS AND ALKALOIDAL SALTS 
Berberine Sulphate Acid 
Berberine Sulphate Neutral 
Berberine Hydrochloride 
Colchicine Alkaloid 
Colchicine Salicylate 
Ephedrine Alkaloid 
Ephedrine Hydrochloride 
Ephedrine Sulphate 
Hydrastine Alkaloid 
Hydrastine Hydrochloride 
Lobeline Sulphate 

POWDERED AND SOLID EXTRACTS, 

CONCENTRATIONS, RESINS = 

Arbutin 

Podophyllin 


For Quotations Address: 
CHEMICAL SALES DEPARTMENT 


ABBOTT LABORATORIES 






NORTH CHICAGO, ILL. 


COSMETIC --- CERTIFIED --- Yi 


VEGETABLE 


COLORS 


CREAM FOR CREME NAIL POLISH 
Saponine—Chlorophyll 


INTERSTATE COLOR CO., INC 
7 Beekman Street New York City 


BENZOL PRODUCTS COMPANY 
237 South Street, Newark, N. J. 


Manufacturers of Fine Chemicals 


BENZOCAINE 
CHLORBUTANOL 








The Drug and Cosmetic Industry 509 








Professional 


Service 


Classified 





Business Opportunities 








FOOD RESEARCH 
LABORATORIES, Inc. 


Dr. Philip B. Hawk, President 


BIOCHEMISTS 
SPECIALISTS IN VITAMIN ASSAYS 


FoRMULATION AND STANDARDIZATION 
or MEDICINAL oR CosMETIC 
PREPARATIONS 


114 East 32nd Street, New York 


Member Ass’n Consulting Chemists and 
Chemical Engineers 








General Testing Laboratories, Inc. 
COSMETIC CHEMISTS 
Specializing in Permanent and Finger Waving 
Solutions, Hair and Scalp Treatments, and 

Facial Cosmetics 
Over 5,000 analyses of cosmetic preparations 
in our files 


525 Woodward AVve. Detroit, Mich. 








GEO. W. HOOVER, ms. mp. 


Formerly Chief Drug Control 
U. S. Department of Agriculture 


Consultant 
DRUGS— MEDICINES—FOODS 
LABEL AND FORMULA 
REQUIREMENTS 
Insecticides, Fungicides, Caustic 
Poisons, Cosmetics and 
Toilet Articles 
Tel. Dist. 1169 Shoreham Bldg. 
WASHINGTON, D. C. 











LAWALL & HARRISSON 
Charles H. LaWall Jos. W. E. Harrisson 
Analytical and Consulting Chemists 
Pharmaceutical and Chemical Research 
Process and Formula Development 
Food, Drug and Water Analyses 


Legal Testimony 
214 South 12th Street Philadelphia, Pa. 





Patents 





Z.H,POLACHEK 






YOUR IDEAS 
REGISTER YOUR 


TRADE:-MARK ey meaeke 
REG. PATENT ATTORNEY PROF ENGINEER 
WHAT IS YOUR INVENTION? 

Send me a simple sketch or a model for 
Confidential Advice—Do It Now! 














Classified 





Machinery for Sale 





Complete line of rebuilt, guaranteed machinery. See 
detailed announcement on Page 485 of Consolidated 
Products Co., 20-21 Park Row, New York City. 





FOR SALE—Rebuilt viscolizers and homogenizers, 
all sizes from 50 gal. to 800 gal. Write for prices. 
Address Otto Biefeld Co., Watertown, Wis. 





Situations Wanted 





ASSISTANT PURCHASING AGENT, 11 years 
experience in cosmetic industry, desires position. 
Furnish best of references. Formerly with one of 
largest cosmetic houses in world. Box 976, 
DRUG AND COSMETIC INDUSTRY. 


COSMETIC CHEMIST, age 28, having 10 vears 
experience in manufacturing a complete line of 
cosmetics and creating formulas for all types of 
creams, face powders and lotions, desires position 
Box 975, THE DRUG AND COSMETIC IN- 
DUSTR iN 


Young Man, wants position with opportunity to 
develop his abilities. S years experience in Cos- 
metics, Soaps, Drugs, Oils and Food. Has had 
charge of equipping and managing laboratories 
Desires position in production, control, research or 
analytical departments. Moderate salary to start 
Willing to go anywhere. Box 971, THE DRUG 
AND COSMETIC INDUSTRY 


Man with 25 years experience in wholesale drug 
and sundries as buyer, price auditor, sales and de- 

partment manager, desires position Box 972, 
‘HE DRUG AND COSMETIC INDUSTRY 





PEASE LABORATORIES, Inc. 
Chemists, Bacteriologists, Sanitarians 


Foop, Druc, anp Cosmetic ProBLEMS— 
ComMPLIANCL WITH OFFICIAL REQUIREMENTS— 
Meetinc New Anp ANTICIPATED COMPETITIONS 
wiTH ImpRoveD AND New Propucts 


39 West 38th Street :: New York 








H. A. Sem, Ph.D. E.B. Purr, Ph.C., B. Sx. 


SEIL, PUTT & RUSBY, Inc. 


Analytical and Consulting Chemists 
Formerly Experts for U. S. Dept. of Agriculture 


Analyses Made Formulas Developed 
Research Investigations Conducted 


Specialists in the Analysis of 


Beverages Essential Oils 
Flavoring Extracts Toilet Preparations 
Foods Spices Drugs 


Proprietary Medicines Special Formulas 
Pyrethrum Insecticides 


Lab’s: 16 East 34th St. New York, N. Y. 
Telephone: AShland 4-4343 
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Young man desires position in industrial or analyt~ 
ical work. 6 years experience in general analysis, 
2 years specified study in manufacture of cos- 
metics. Also mechanical and electrical experience. 
Box 974, THE DRUG AND COSMETIC IN- 
DUSTRY 


COSMETIC CHEMIST, 9 years experience formu- 
lating and experimental work and production man- 
ager in internationally known cosmetic house, de- 
sires connection. Excellent references. Box 962, 
THE DRUG AND COSMETIC INDUSTRY. 





CHEMIST—10 years experience cosmetics, per- 
fumes, tooth paste, shaving cream, production and 
laboratory work, wishes full or part time position. 
Box 966, THE DRUG AND COSMETIC IN- 
DUSTRY. 





Help Wanted 





CHEMIST or PHARMACIST with experience in 
cosmetic or allied industry. Experience in pro- 
duction control and management desired. Position 
is to have charge of production and packaging 
division of prominent manufacturer. Box 969, 


THE DRUG AND COSMETIC INDUSTRY. 


The Drug and Cosmetic Industry 


MARVELL PHARMACAL CO., Inc. (Member of 
A.P.M.A.) 55 W. 16th St., New York. Pharmac: al, 
Cosmetic, Face Powders, Priv ate Formulas. Formu- 
Cosmetic, Face Powders, Private Formulas. 
Formulas and hg esses Developed. Colloid Mill 
used in making Toilet Creams and Ointments. 
Correspondence solicited. 


SUPP¢ SITORIES -Vaginal, rectals. Private 
formulas. 22 shapes, tested melting points. Vag- 
inal jellies, clinically tested. Southport Chem- 
ical, 261 Greenwich Street, New York. 


A reliable business man with capital looking for 
proposition of merit. Either an established business 
or new product needing capital for promotion. 
Box ay THE DRUG AND COSMETIC IN- 
DUSTRY. 





GENERAL AGENT—Headquarters in uenos 
Aires, covering Argentine, Brazil and Uruguay, is 
interested in taking on agencies in high grade 
chemical, drug, medicinal and cosmetic lines. Per- 
fumes and perfumery raw materials excluded. For 
information address Box 973, THE DRUG AND 
COSMETIC INDUSTRY 





WHAT'S YOUR TROUBLE? 


Cosmetic Beauty Supply Products 
chemist, long experience, can help you. Save time, 
tell me what you want to make. I send you finished 
samples of the things you want and the prices of 
formulas before you buy Fast permanent wave 
solutions, finger wave lotions and powders. Shaving 
creams, lipsticks, eve shadows, face powders, per- 
fume oils, almond lotions, deodorant creams, hair 
straightener, pressing oils, finger waving creams 
and others. Prices reasonable. Cosmetic Chemist, 
114.8. Third St., St. Louis, Mo 





Cosmetic 





EXPORT EXECUTIVE desires representation 
nationally advertised products for foreign markets 
on commission basis with small drawing. Own 
office and export organization Box 970, THE 
DRUG AND COSMETIC INDUSTRY 


Old established manufacturer of high grade Lather 
and Brushless Shaving Creams for wholesale trade 
have improved their facilities and are now ready 
to accept additional business. We manufacture 
and package creams under your brand. Box 975, 


THE DRUG AND COSMETIC INDUSTRY 


WE BUY—WE SELL 
Cash waiting for Bottles, Caps, Jars, Job Lots of 
Every Description. QUANTITIES OUR SPE- 
CIALTY Harry Roth, 1472 Broadway, New 
York. Phone: BRyant 9-4574. Representative will 
call on request 


MANUFACTURERS: Are you contemplating a 
new item’ I have one which can be made popular 
throughout the United States at an extremely low 
cost. For information write Box 977, THE DRUG 
AND COSMETIC INDUSTRY 





SALES REPRESENTATIVE: (Cosmetics) Ex- 
perienced in office detail, employing demonstrators, 
also calling on department stores, druggists, etc., 
arranging for demonstrations and special events 
Well acquainted with buyers throughout New York, 
Pennsylvania, New Jersey, Delaware, Maryland 
and Virginia. Box 967, THE DRUG AND COs- 
METIC INDUSTRY. 





SPECIALISTS in Cosmetics and Cosmetic re- 
search. Analyses made—Formulae developed— 
Packages designed—Sales plans formulated. Orig- 
inators of ten facial treatments and a neck treat- 
ment. Originators of a special cosmetic service for 
the Hands, Arms and Back. Originators of a new 
all-purpose make-up Kit. For sixteen years Paulian 
has specialized in cosmetics only. If you are having 
trouble or if you want new money-making ideas, 
write Paulian. Fg pe Drug & Chemical Co., 105 
North First St., St. Louis, Mo. 





JAVANESE MEDICAL HERBS. Medical Indus- 
try in Java 8 all kinds of dried and extracted 
Javanese Medical Herbs, Extract of Fresh Henna, 
etc. Manufactured under supervision of a me lical 
doctor. Inquiries with quantities wanted invited. 
Write Box 968, THE DRUG AND COSMETIC 
INDUSTRY. 
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The “’Cinati’’ Filling Machine 


Easy to operate. No experience necessary. 





ts Fills six bottles at a time. Will discharge bottles auto- 


matically onto a conveyor. 


g- Quickly adjustable for different size bottles. 
“4 

Vacuum-operated. Will not fill your product into bad 
r bottles—there is no drip, overflow, mess or waste. 
i All metal construction. No rubber hose to cause trouble. 
, Excellent for oil products. 
- Entirely self-contained. Complete machine with supply 
a tank, vacuum plant and motor occupies floor space of only 
41. x 216 feet. 


What do you fill?) What types and sizes of bottles? Send 





for full information or samples. 


With this machine... 


you can bottle 100 to 135 gross a day 


The Karl Kiefer Machine Co. of any light or heavy liquid product 


CINCINNATI into standard or sprinkler top bottles 


























P. Jorgensen A. J. Sterling M. C. Finn T. S. Kelly and do 4 neat, accurate job at the labor 
311 California St. 225 Broadway, Room 1209 10 High St. 999 \W/. Adams St. cost of one girl operator. 
San Francisco New York City Boston Chicago, Ill. 
i; 
J Ind to Ad ti } 
\bbe Engineering Co F 480 Hagerty Bros. & Co 459 Pfaltz & Bauer. Inc 04 
Abbott Laboratories 509 Harrison Refining Co., Inc Pfaudler ¢ 385 
Alcefa Laboratories s ...470 : Insert between 392 & 393 Pfizer & Co., Inc., Chas. . Insert between 4604 & 465 
\lsop Engineering Corp .. 484 Heyden Chemical Corp 498 Phoenix Metal Cap Co., Inc 37 
Aluminum Seal Co... x 39] Highest Grade Machinists, Inc 502 Pneumatic Scale Corp., Ltd 478 
Anchor Cap & Closure Corp Hopkins & Co., J. L Y 470 Powell & Co., Inc., John 462 
Inserts between 384 & 385 and 442 Horn, John : 459 
Armstrong Cork Products Co - 399 Huisking & Co., Inc., Chas. | 494 
ers & Son, John W : 504 Revson Co R. F 475 
Industrial Chemical Sales Co., Inc Cover 2 Rieget Paper ¢ tl Sar pi 
" ~ Ritchie & Co., W. ¢ 443 
Baker Chemical Co., J.T Insert facing 464 Innis, Speiden & Co., Inc 486 Rodgers Co., George G 480 
Benzol Products Co 509 Interstate Color Co., Inc 509 a = 
Bridgeport Metal Goods Mfg. Co... A 434 
ee SOs es — James & Co., Inc., A. ( 458 Salem Glass Works 432 
Schimmel & Co., Inc 389 
Calco Chemical Co., Inc : 395 , : ; S:hwabacher & Co., Inc., S 398 
California Fruit Growers Exchange 390 Kiefer Machine Co, Karl, 511 Scientific Filter Co... . ‘ 430 
Cameo Die Cutting & Engraving Co 458 Kimberly-Clark Corp 459 Scovill Manufacturing Co 438 
Carr-Lowrey Glass Co 447 oo pooweg oO x 382 Seebach Co., Edwin 02 
Colton Co.. Arthur , 484 X<ohnstamm W& Co., Inc 502 Seydel Chemical Co 508 
Commercial Solvents Corp ‘ 392 Koster Keunen 379 Sonneborn Sons, Inc., L 512 
Consolidated Products Co., Inc .. 485 Standard Oil Co ‘ : 393 
Continental Can Co 436 Leeben Chemical Co.. Inc 504 Per soag aoe & Tube Co = 
Leonhard Wax Co., Inc., Theodor 486 SORES SS ELE bp 
Dodge Cork 4 Lusders & Co., George. : 475 Sturge, Ltd, John & E 384 
oe oh Sy deg “po _ Swindell Brothers, Inc 4o0 
iodge ¢ co O ‘ o/ 
Dow ( hemical Co Cx ver 4 Magnus, Mabee & Reynard, Inc 383 
on Ca smetic Co 475 Mallinckrodt Chemical Works 400 Tablet & Ticket Co., The 454 
Jreyer Inc. P. R 70 Malmstrom & Co. N. I 475 Thurston & Braidich 502 
du Pont de Nemours & Co., Inc., E. I Manton-Gaulin Mfg. Co., Inc 484 adds . 72 
399 22 e rr “Stes sn Titanium Pigment Co 472 
Insert between 392 & 393 Maryland Glass Corp 397 Todd Co., A. M 300 
Duval, Compagnie. . 209 Mathieu, Inc., Chas : 470 . 
McKesson & Robbins, Inc 474 
: < Merck & Co., Inc 388 l R ( Ir Cover 3 
onc ic é Tr oO tec: ngerer ¢ O 1 ver > 
Seis eet . 508 Monsanto Chemical Co Insert facing 385 L < B ttlers M matctery Co Insert emets 
Ertel Engineering Corp 482 U.S. Industrial Alcohol Co ; 
National Adhesives Corp - 446 _ Insert between 454 & 405 
Bal . — National Collapsible Tube Co 459 U.S’ Stoneware Co., The . 482 
Coaweat hemical Co., Inc Insert facing 392 New England Tank & Tower Co 485 
Asege & Spe rrle Inc : ibe oe) Hee New Jersey Zinc Co 492 Rinehler 1 394 
‘irst Machinery Corp.. : : é -. 482 N. Y. Quinine & Chemical Works 500 van-Ameringen-Hae5ler, Inc 3 
Frank-Vliet Co., Inc oh oo oe TOM Norwegian Cod Liver Oil 494 Van Dyk & Co 08 
Franks Chemical Products Co., Inc ee = Verley, Inc., Albert .Insert facing 384 
Fritzsche Bros., Inc asm ar eaten 396 
Orbis Products Corp 466. 468 : 
; , Owens-Illinois Glass Co 451 White Metal Mig. Co... +54 
General Drug Co : .. 902 Will & Baumer Candle Co 472 
General Plastics, Inc “vi a Arey 455 : Wilson Laboratories, Inc 709 
Givaudan-Delawanna Inc aes pees.) Parento, Inc., Compagnie 488 Wolf & Co., Jacques 00 
De Products Co : Detcrat 454 Parsons, Imports, M. W 490 
Goldschmidt Corp., Th... seat wack 474 Peek & Velsor, Inc 506 7 
Greeff & Co., Inc., R. W Soaietatetty .. 508 Penick & Co., S. B...... ‘ : 492 Young Bros., Inc 450 
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@ Pi rposes 





CARNATION WHITE MINERAL OIL 


FOR SUN-TAN PREPARATIONS 


The season for sun-tan oils is practically here. CARNATION White Mineral Oil is recommended 
as a base for these preparations. It is refined to U.S. P. purity. Possessing the correct viscosity, CAR- 
NATION White Mineral Oil will spread easily and smoothly without making the skin excessively 
greasy. 

The ingredients popularly used for absorbing the sun’s actinic rays are readily soluble in CARNA- 
TION White Mineral Oil. 








KAYDOL ORZOL PURITAN 
U.S.P. Heavy U.S.P. Heavy U.S.P. Heavy 


ERVOL BLANDOL 
U.S.P. Light U.S.P. Light 


CARNATION KLEAROL 


“DAUGHERTY” BRAND (ALL USP GRADES) 


AMBER LILY WHITE 
EXTRA LIGHT AMBER SNOW WHITE 
CREAM WHITE ALBA WHITE 


ALSO CERTAIN SPECIAL GRADES 


SONO-JELL—Base for liquefying cleansing creams, pomades, oint- 
ments, etc. 


TRI-OL—Base for soapless oi! shampoos. 
DEO-BASE—A completely refined white mineral oil having the physi- 


cal characteristics of kerosene without kerosene odor. 


L. SONNEBORN SONS, inc. 


Refiners of White Oils and Petrolatums 
‘Refineries: Petrolia, Pa, and Franklin, Pa. 


New York Office Los Angeles Office Chicago Office 
88 Lexington Avenue 915 West 5th Street 890 Tower Court 


STOCKS CARRIED IN PRINCIPAL CITES 
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